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Our story of progress indicates the result of industry’s 
acceptance of the quality of our service and products. 
Naturally, we have expanded our manufacturing facilities 
and enlarged our research, development and service 
staffs to meet industries’ ever-changing requirements. 
We'll be happy to send you a copy of our folder, 
“A STORY OF GROWTH.” It will give you a better 


understanding of our products and services. 


Executive Offices: 270 Madison Ave., New 

.) York 16, N. Y. * Plants: Dunellen, N. J., Chi- 

STARCHES tonal ADHESIVES cago, Indianapolis, San Francisco * Sales 
Offices: All principal cities * Canada: 


SN Toronto and Montreal. 


NATIONAL STARCH PRODUCTS INC, 





LASTAFOL 


NEW TRANSPARENT PACKAGING BY 


— 


This new GAIR PLASTAFOL packaging which is a com- 
bination of Rigid Plastic with GAIR famous CARTONS is 
an outstanding achievement in the folding carton industry. 

GAIR PLASTAFOL combination carton is definitely a 
SELL-ON-SIGHT package with a large area for product 
visibility. The ingenious transparent panels are so sturdy 
and rigid that it will not crinkle or break even when the 
cartons are used for mass displays on the counter, shelf 
or windows. PLASTAFOL is a sales-promotion masterpiece. 


ROBERT GAIR COMPANY, INC, 155 cast 44m stREET, NEW YORK - TORONTO 


PAPERBOARD” + FOLDING CARTONS ° SHIPPING CONTAINERS 
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1952 gift trends 95 
Easing of materials-supply situation opens 
the floodgate of ideas for the kind of pack- 
aging that depends primarily on eye appeal. 


Modernizing a tradition 103 
Henry Birks & Sons, Canada’s leading silver 
and jewelry firm, takes an outstanding step 
in luxury-product packaging. 


A new Lifebuoy 106 
Package breaks from its classically simple 
Arthur Allen design to a brighter format in 
line with changed merchandising conditions. 


Wonder Bread 108 
Pioneer of mass promotion of packaged 
bread, this month’s nominee to Packaging’s 
Hall of Fame has the biggest and widest sales 
of any single brand in a $2-billion market. 


Nabisco’s seal of recognition 115 
Conspicuous new triangular emblem on 
every National Biscuit package helps adver- 
tised leaders sell the rest of the line. 


Postal paint seal 116 
Sears wins Postoffice approval for ingenious 
ring overseal which obviates soldering lids 
for parcel-post shipment 


Design Histories 118 
New dispenser packages for two products: 
anti-corrosive Grade A papers cut to size and 
steel wool for industrial use new con- 
tainers for vinegar, macaroni. 


Theme-song packages 120 
Crosby's musical signature goes right to store 
counters on packages for a line of unusual 
products called “Bing’s Things.” 


Handkerchiefs 122 
They offer a challenge to decorative pack- 
aging to do the kind of glamour job that has 
been done for other gift lines 


Packaging Pageant 124 
Tray and window sleeve for six individual 
ready-to-eat gelatine desserts . . . re- 
usable plastic container for silver polish 

. chili con carne in saran film casing . 
other ideas of the month. 
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Sack-cloth tricks 126 
Gaily printed flour and feed bags ready made 
as tablecloths, aprons and pillow cases point 
up trend to specialized re-use appeals. 

Pick-up for sales 130 
Savoy's 12-can carry-carton takes dietary 
foods into a broader market. 

Display Gallery 132 
Liquor promotions include “big top” circus 
unit and Venetian blind window display 

Canada Dry promotes tie-in sales with 
“picnic headquarters” display . . . other 
point-of-sale units for packaged products. 

Set-up box winners 134 
84 are selected for NPBMA awards out of 
1.200 entries in 2nd annual competition. 


Wonder-drug marketing 138 
Pfizer's terramycin provides an example of 
rapid development of special packages and 
special equipment to handle them efficiently 

AMA Conference report 143 
More records fall as 22,000 flock to Atlantic 
City for the 21st National Packaging Exposi- 
tion & Conference; a complete report on 
conference sessions. 


Technical 


Films for lemons 155 
\ report on the relative keeping qualities 
of the fruit wrapped in various perforated 
and non-perforated films. By Howarp W 
Hruscuka and J. KAUFMAN. 


Questions and Answers 160 


Departments 


Equipment and materials 162 
Plants and people 172 
For your information 184 
Washington review 190 
U. S. patents digest 192 


MODERN PACKAGING 





Is your operation 
REDIN GT eacnint HIGHLY 
Long Cut Macaroni Products SPECIALIZED? 


xs = 
AUTOMATIC LOADING. .ADJUSTABLE..HIGHER SPEEDS THAN EVER BEFORE 


The 26K was developec 


variety of long-cut macaroni Pp 


1 specifically to package a 
roducts such as pet- 


conte UNA 
ciatelli, spaghett, spaghettint, and other shapes. 
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The product is weighed to the proper quantity and 


or pockets by operators. The 


sud gps placed in the convey¢ 
SA oe gO REDINGTON then feeds an end-opening carton 
— ae rs from magaé ine and automatic ally loads the product. 


th end-flap; 





Ends are securely double-glued (wi 
| REDINGTON improved 


squared) in the usua 
adjust- 


Many machines are prov ided with 


manner. 
al sizes of cartons. Some 


able features to handle sever 
models operate at 80 per minute and others at 120. 


When inner rapper is required, mechanism is sup- 
plied to line conveyor pockets. Wrapping is auto- 


matic. Machines so equipped are not adjustable. 
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YOU CAN PACKAGE 
aa . FASTER- BETTER - 
TH REDINGTON AUTOMATIC ue cost- 


Perhaps a delicate 
nor Pra Sgro sain an unusual package shape mak 
iets vd will pay you to ee hy RED carton a ‘standard tube or be arene 
penpoints to peroxide in th YINGTON Machines pi thegeceler 2 
SEnehIaNGSTs lates ; e in the country’s best-prod ee we ane 
in every packaging oF practical engineering and hell 2 ee 
aging that cuts labor and - _— ae 5 eee ter, more eficent pack 
and maintenance conpesqudnns Galea sn epee 
. Send us samples of your 


packages tod 
ay, with a note 
is convenient for posed Hemp — your present methods. Our N 
> to Eastern pack s. Our New Y 
ackagers. ork Office 
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EDETORIAL 


Never underestimate 


H.. BIG is packaging? 


That's a question that people ask us about as frequently 
as any other, and we can only begin to answer by asking 
back: “What do vou mean by ‘packaging’?” It isn’t easy to 
draw the boundaries of a field that stretches fingers into so 


much neighboring territory. 


We do know that a brave soul in the Department of Com- 
merce back in 1947 did some cogitating and came up with 
the nice, round figure of $7 billion a year as covering all 
of the materials, equipment and services of packaging. If 
packaging could be considered as a separate industry (which 
it isn't) that would make it just about the biggest industry 
in the country—bigger than steel or automobile manufac 
ture. And if we accept that $7-billion figure as valid fon 
1947, then we think it’s safe to say that price inflation and 
expanded production have pushed it to $10 billion by now 

not counting the $3 billion which represents packaging’s 


share of the $50-billion defense expenditure this veal 


We are indebted to Howard F. Lochrie, manager of ad 
vertising and sales promotion for the Birds Eve Division of 
General Foods, for some estimates on the numbers of pack 
ages now being consumed yearly. Speaking before the Na- 
tional Packaging Conference in Atlantic City last month. 
he started with the known figure of 34 billion tin cans pro- 
duced in 1950 (containing, among other things, 25¢ of the 
dollar value of foods at retail) and progressed from that 
to a grand estimate of 2554 billion packages as the present 
annual requirement for the marketing of products of all 
tvpes—a figure so big, as Mr. Lochrie pointed out, that it 
has the rare distinction of almost exactly matching the dol- 
lar figure of our national debt 

Never underestimate, suggests Mr. Lochrie, the power of 
a housewife nor of the 1,696 packages which she now con 
sumes vearly, 

“The package,” concludes Mr. Lochrie, “is the arbiter of 
a product's fortune. No one who markets salable goods could 


get very far without the packaging industry.” 


The Cdilors- 
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Betner's service is complete from 
idea to finished bag. Let Betner recom 
mend the proper machinery for closing 


bogs ond inserting liner bags in cartons 


BENJ) C BETNER CO 
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the perfect "No-Sift’’ bag. ideal for 
insecticides, fertilizers, chemicals, any 
products which must be packaged in 
siftproof contoiners. Its sturdy con- 
struction combines special liners with 
folding, gluing and heat-sealing. 


the bag with 20% more protection. 
It's a fact. There is 20% more pro- 
tection in Betner's THERMOSEAL than 
in other closures. Eliminates staples. 
insures water-vapor protection, sift- 
proofness, and retention of flavor. 


the bog with extreme moisture- 
impregnability. Locks moisture out. 
Protects freshness, flavor, goodness of 
food by a patented film of rubber- 
ized compound held firmly in suspen- 
sion between two layers of glassine. 


the bog with vocuum-packed fresh 
ness. Pliofilm™ lined, all inner seams 
cre hermetically secied. Replacing 
air with inert gas, and sealing top, 
FLAV-O-TAINER becomes an airtight 
unit. Used whenever freshness is o must. 

"Mid. by Goodyear T. & R. Co. 


NO SIREE! We wouldn't fib to you about the quality 


of our bags. Betner does produce the very finest in finished bags. 
The experienced “know-how” of designers, technicians and engineers 
means high quality packaging at an economical cost. No matter 
what the individual need, Betner has a sales-stimulcting answer... 
finished bags that have satisfied thousands of clients. Contact any 
one of our strategically located plants ... or drop us a line. Samples 
returned promptly . . . with full technical information. 


PLANTS ALSO LOCATED IN 
RICHMOND, VIRGINIA 
PARIS, TEXAS 
APPLETON, WISCONSIN 
LOS ANGELES, CALIFORNIA 








Patapar 27-21T is a new type of Patapar Vegetable 
Parchment that is light in weight (27-lb) and — in ad- 
dition to wet-strength — extremely grease-resistant. In 

actual commercial use, Patapar 27-21T has shown 

greater resistance to grease and oil penetration than con- 
ventional grease-resisting papers of much heavier weight. 
It offers improved packaging at lower cost. 


we Ld 


<——— NO GREASE 


This test will prove it. Place 5 drops of oil on a sheet of 
Patapar 27-21T. The drops will not increase in size. They 
do not spread or “crawl.’”’ On a conventional grease-resisting 
paper the oil drops will crawl and spread noticeably. Patapar 


27-21T stops grease “craw r" comple te ly. 


Many important uses 


As a wrapper for lard, shortening or margarine Patapar 27-21T 
gives excellent protection. It stays clean — looks appetizing. And 
it is economical. Because it resists grease staining, Patapar 27-21T 

is used also as a package insert for coffee, nuts 
and other oil bearing products. It is ideal as a pro- 


tective wrapper for oiled metal parts and leather 
par goods. These are just a few of its many applications. 
HI-WET.STRENGTH ’ 


GREASE -SESISTING See Send for samples 

Paterson Parchment Paper Company 

apie bie Om. For samples of Patapar 27-21T and more informa- 

Sales Offices: New York, Chicigo tion, write us today. Tell us the use you may have 
Headquarters for Vegetable Parchment since 1885 in mind. 


West Coast Plant: 340 Bryant St 
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News about 


B. F. Goodrich Chemical Company raw materials 





foi cars, shelves, and unbeatable drums! 


New developments in the use of versatile Geon latices 


HESE are a few of the things manu- 


facturers are doing with coatings of 


Geon latices on paper, textiles, fiber- 
board and other materials to create 
new, saleable products. 

Decorative wrapping paper coated 
with Geon latex has a glossy surface, 
attractive yet tough. Non-woven fabric 
impregnated with Geon latex is wash 
able, resists grease and oil and is made 
strong enough to polish a car. Interior 
and exterior Geon coatings for fiber 
drums give them longer life, wash- 
ability as well as protecting the walls 
from greasy or corrosive contents 

Boxes for baked goods and similar 


“greasy"’ foods are coated with Geon 
latex to provide grease and moisture 
resistance 

Geon latices are easy, safe and eco- 
nomical to use. Being water dispersions 
of vinyl 
problems—no fire hazards or costly 
recovery systems—in processing 

Such 1s the versatility of the Geon 
family of latices that many new uses 
can be expected as more manufacturers 
become acquainted with them. Each 
Geon latex in the family is specially de 
signed for certain types of applications 

Our technical service is ready to help 
you select the Geon latex best suited for 


resins, there are no solvent 


your use. Write for the Geon Latex Chart, 
and for the new booklet, ‘Packaging 
Problems Solved With Geon’’. Please 
address Dept. GL-5, B. F. Goodrich 
Chemical Company, Rose Building, 
Cleveland 15, O. In Canada: Kitchener, 
Ontario. Cable address: Goodchemco 


GEON RESINS e GOOD-RITE PLASTICIZERS...the ideal team to make products easier, better and more saleable. 
GEON polyvinyl materials e HYCAR American rubber e GOOD-RITE chemicals and plasticizers e HARMON organic colors 
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EXPERIENCE and SERVICE 


Shipping several thousand tank cars of wax 


yearly gives us the experience necessary to pro- 


_vide our customers with the best possible service. 

















Proving 
grounds 


LOW ELECTRICAL LOSS of tough. weather resist- LIGHTWEIGHT, UNBREAKABLE bortles made of 
ant BAKELITE Polyethylene insulation makes it BAKELITE Polyethylene reduce shipping weight. 
the trop choice for field wire. It minimizes power Highly chemical resistant, they are efficient con- 
drain... promotes efficient communication, tainers for acids and other corrosive materials. 


Ulu —— 
products 





Perror MANCE that must 
count adds up to BAKELITE 
Polyethylene! Right now that 
means tough, grueling service 
for defense and military ap- EXTREME TOUGHNESS of Bakriirr Pelyethyl- THERMOPLASTIC PROPERTIES of BAKFLITE 
% ‘ ene is put to work as a case with molded-to-fit Polyethylene make possible more mobile fire 
plication ciel ee extremely short compartments for industrial taps and dies power. As the powder sack inside the shell, the 
é - ap = Lighter. smaller than conventional cases, it re film melts under heat of detonation, permits 
supplies for civilian use. As sists abrasion, moisture, oil, grease and most gases to escape through holes in casing... re- 
ae . chemicals sulting in recoil-less artillery. 
military materiel, this useful 
material, in molded, extruded 


and film form, is proving its versatility in dozens of ways . . . dem- 

onstrating its flexibility, strength, lightness, water and chemical 

resistance, and excellent electrical properties. BA K 3 L i T & 
This is the remarkable range of properties that makes BAKELITE TRADE-MARK 

Polyethylene the plastic material to keep in mind in planning PO LYETHY LENE 

future products, The same qualities that make it an indispensable B 

military materiel plus its wide range of color, have an important vases GO Jaane 


»lace in packaging, as a coating for cloth or paper, as film, or as flex- 
Se ™ BAKELITE COMPANY 


; A Division of 
to Bakelite Company today for detailed information, and up-to-the- Union Carbide and Carbon Corporation 
30 East 42nd Street, New York 17, N.Y. 





ible containers. Why not find out more about its possibilities? Write 


minute news about availability for experimental purposes. 
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“Looked so delicious, | couldn't resist it...” 


Fi Gs F eS 
Each night at dinner, families all over the ~] SLICED AppLes . ED APPLE 


country enjoy flavorful treats prepared with 
canned food products that stimulate eager 


appetites. 

That good things come in cans is strik- al 
ingly demonstrated by the confidence of a 
American housewives Ww ho each year select kick WI? . 
more than 22 billion units from their gro- | < 
cers’ shelves. Ee —_ >) >) Py 

Sharing the responsibility for this tre- Xf ( yRD I A} k R 

. J f ( 4 4 4 \ 

mendous volume are the colorful labels 
which supply both the impulse for original . 1 
purchase and recognition for repeat sales. | lel ) Build Sales 

You will find the crisp clean reproduction | 
assured by Oxford quality papers often the 
difference between a label that “sells” and 
one that does not. 

Your Oxford Merchant will be happy to 
help you select the right Oxford grade for 73 
your labels, pamphlets, recipe folders, wraps OXFORD PAPER COMPANY ate Gurene Manme omar omare" 
and other promotional material to help 230 Park Avenue, New York 17, N.Y. uy 35 East Wacker Drive, Chicago 1, Ill. 


build your sales. Mills at Rumford, Mane, and West Carrollton, Ohio 
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Ju Hide Rigid Plastic Box 


A 
UU Sys 
brightens Slow-season Sales 


\ 


Quite naturally, ice cream sells best in summer. But Breyer Ice Cream Company 
felt that something could be done to iron out the slower season's sales “valley 

Then they found that our stock box No. C-79 was an ideal container for Breyers 
half-gallon bulk pack. The glistening, transparent, rigid plastic had sales appeal. The 
insulation quality and practically air-tight seal kept the ice cream in perfect condition 
even when removed from the freezer for serving. And women liked the bonus value of 
the box for innumerable uses in home freezers and refrigerators 


This winter, Breyers presented our Frigid-Box at a modest tie-in price with their 
half-gallon freezer package. Ice cream sales increased. The cold weather ice cream jinx 
was chased, and because of the consumer appeal of the 


“premium”, its cost to 
Breyers was liquidated 


=, 

Tod ene ae roll] Biola @-le) a. OM ersA REL, PALM eh Mn 2d eee ie ae 

a package for stimulating ice cream sales. Whether you package dairy products, foods, 
tobacco, confections —class or mass merchandise of any kind—there's a Tri-State Rigid 
Plastic Box to fit your product, build your sales, simplify your packaging operations. If 
we cannot fill your needs from our wide variety of stock sizes and shapes, we'll mold 
to your specifications. 


The Best Rigid Plastic Boxes are Injection Molded by 


TRI-STATE PLASTIC MOLDING CO., Inc. 
HENDERSON 6, KENTUCKY 
NEW YORK: 12 E. 41st St., MUrray Hill 3-6572 CHICAGO: 176 W. Adoms St., Franklin 2-7292 
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That may sound like the latest space-man comic strip. 
But it is a fact that Southern Biscuit ¢ ompany is scoring 
new sales-altitude records because Reyne! *> “« eres 
the atmosphere’ ...atmospheric moisture. The secret 

is Reyseal, Reynolds exclusive heat sealing lamination 
of aluminum foil, wax and paper. 

Southern Biscuit Company had always been a quality 
house. But the old-style package could not maintain quality 
for long-distance shipping. Reyseal, used first for FFV 
Lemon Thins and Orange Thins, kept the quality 
oven-fresh indefinitely. In addition, the cye-appeal of these 
brilliant packages cut shelf time to a minimum. It was 
a double-action guarantee of freshness! Distribution 
rapidly became national. 

Now Southern Biscuit has ten items heat-sealed in 





Reyseal..."’shining armor that gives up to five times morc 
fresh-flavor protection.” Every package carries 
the all-important notice: “Aluminum Foil Heat-Sealed 
Protects Flavor and Crispness.” 

More and more success stories like this start by a call 
for Reynolds packaging experts. Phone, write or wire. 
Reynolds Metals Company, General Sales Office, 
Louisville 1, Kentucky 


ete) S [ov en) 
= 


SS exa 


“ie Return Flight 


Southern Biscuit advertising features the “dunking 
Guaranteed! 


test holding a package of FFV Cookies under water 
Another dramatic ‘‘test’’ took place in Alabama...a 
fire caused water damage to all of a grocer’s stock 
except his FFV Cookies. He simply wiped off these 
Pioneers of 


packages, and they were as good as new! 
Progress in 
Aluminum 


REYNOLDS ALUMINUM fag 
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ALUMINUM FOIL. |g 
HEAT- SEALED Ara, 
PROTECTS “| 
FLAVOR & CRISPNESS | 


| 
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Crystal cellophane 
dresses up candy canes 
for Xmas sales gains 


These Crystal cellophane tubes give your product an 

allure that people just can't resist during the heavy Xmas 
impulse-buying period. The sparkling clear, ‘eye and buy 

ae appeal” that surrounds your candy canes assures your product a 
"front row center’ position during the big-volume holiday season. 

These cellophane tubes may be had in these beautifully 

printed stock designs with your name and ingredients, or 

they may be had in plain, unprinted form, or with special 

designs. Available in all the popular sizes. Be sure to write for 

full information about these handsome cellophane items in the 


broad Crystal line of quality products. Why not call or write today? 


Phone NAtional 2-4600 
Branch Offices in New York, Philadelphia, St. Louis, Minneapolis, Detroit, Louisville, Milwaukee, Dallas and Los Angeles. 


2 CRYSTAL TUBE CORPORATION 6625 W. DIVERSEY AVE., CHICAGO 35, ILL. 


Cellophane Tubes, Pouches, Bags and Envelopes— Polyethylene Bags—plain and printed. Also printed 
roll stock and sheets in Cellophane, Polyethylene, Pliofilm, Acetate and Foil . . . 
pe Utility Rolls, Holiday Bands and FLEXIBLE BARRIER MATERIALS 


geen es A ee 
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Mrore Protection 


...in delivering your 
product to the nation’s 
far-flung fighting forces... 
be it rations, spare 

parts, electronic 
equipment or larger 
engine assemblies. 


M... B., crection 
for Miiiisary Bo ckaging 














anid cad 


Flexible, moisture-vapor 
barrier meets 

Army, Navy and 

Air Force specifications. 


\ 


Samples and technica! brochure on request. 


ACME BACKING CORP. 
Brooklyn 6, New York 
MAY 1952 





3 Times Longer 
oe Protection 


PLASTIC | bata 


nant YK OPak 


AIR-MOISTURE ~\ : 
ODORS a / THE MODERN 


FLEXIBLE CONTAINER 
Locks-in Flavored Aroma 


Odorless, tasteless innerbag is =~ 
impervious to transfer of odors 
in or out of the package and, 
when heot sealed, provides a 


strong welded, hermetically 
tight enclosure. 


SELF 
OPENING 
FLAT 
BOTTOM 
Stands firm and 
upright for use on 
> AUTOMATIC 
FILLING 
EQUIPMENT 


puatmAactUTicAas$ 
cosaut 


Also Available 

A COMPLETE LINE 

OF FLEXIBLE CONTAINERS 

%& American is one of the quality producers in the 
paper bag industry, and offers a complete service 


from creative design to precision multi-color 
printing. Your inquiry is invited. 


Kord 0Pak 


L—_e Ss | rs THE FLEXIBLE CONTAINER THAT GIVES 
PROTECTION 3 TIMES LONGER! 


— 


SOAP POWDER COFFEE MILK POWDER PLANT FOOD 


AMERICAN BAG AND PAPER CORP., Water and South Sts. * Phila. 47, Pa. 
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Manufactured under Patent No. 2,515,093. 
Other patents pending. 
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BOTTLES 


You can quickly see why MILLSPLASTIC 
bottles have hit the buying public with such 
habit-changing power. 

Three words—lightweight, unbreakable, 
versatile—tell the story. They mean greater safety 
and usefulness for the consumer, reduced ship- 
ping, breakage and spoilage costs for the cos- 
metic, drug and chemical manufacturer. Indus- 
trial users find that aside from these general 
advantages MILLSPLASTIC bottles have 
properties W hich make them the best possible 
containers for acids and a variety of chemicals 

The superior design and quality of MILLS- 
PLASTIC bottles is evident in our two standard 
styles, Mills ‘‘Cylinder’’ available in 2-4-6-8 
oz. and quart and gallon sizes; Mills ““Oblong”’ 
in 2-4 oz. size. Both styles come in natural 
Polyethy lene or your favorite color 

We also custom design MILLSPLASTIC bot- 
tles In sizes, shapes and colors to meet your 

special needs. Atomizers, tubing and closures are available in standard styles 
or can be custom made 

Great as the impact of MILLSPLASTIC bottles has been, we don’t believe 
that the surface of their usefulness and versatility has been scratched 

Your product may have a use that can blaze new trails of profit when 
packaged in MILLSPLASTIC bottles. Why not talk it over with us or our 
sales agents today. *T. M. Rez 


ELMER E. MILLS CORPORATION 
2930 NORTH ASHLAND AVENUE @ CHICAGO 13, ILLINOIS 
Sales agent for the United States 
W. BRAUN CO., CHICAGO: 300 N. Canal St. «© NEW YORK: 715 Fifth Ave. 
DETROIT: 139 W. Maple, Birmingham, Mich. ¢ ST. PAUL: 2109 Village lane 
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Setting the stage for sales...in any industry! 


Color is fabulously important in packaging. The more of it in good taste, the better. And the better it is 
in design and printing, the more it means when the chips are really down—in retail sales. Ask Springs 
Mills about color. Their new retail line in cellophane packages by Dobeckmun is writing one of the biggest 
sales stories of the year. It’s happening in other industries served by Dobeckmun. It can happen in yours. 
Get in touch with us. Our packaging specialists are ready to serve you in cities from coast to coast. 
The Dobeckmun Company, Cleveland 1, Ohio + Berkeley 2, California - Bennington, Vermont 
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BECAUSE OF THEIR DECORATION... 


But there is a practical side to the name, for never before have jelly 
glasses been designed to link packer, dealer and consumer so closely. 
They’re planned for easy packing and handling. They’re beautifully 
designed for handsome labelling and shelf display. And 
their re-use value at home makes them constant 


reminders of your product. 








——) 








THREE PRACTICAL SIZES: 


10 OZ., 12 OZ., 16 OZ. 











HAZEL-ATLAS GLASS 
COMPANY wheetng, w. va. 





LABELLER 


Precision labelling from 2,400 — 10,200 
units per hour using one label stack only. 


The “Banks” Labeller is simple to oper- 
ate, occupies very little space, and positions 
the labels positively, accurately, and with- 
out any trace of surplus gum beyond the 
edges of the label, irrespective of the label 
shape or size. 


Change from one size of container to an- 
other is obtained in a matter of seconds. 


Cleaning down takes only a few minutes. 


All models arranged for conveyor feed, 
or, alternatively, Patented Automatic Infeed 


THE BANKS" 


Of Unique Design and Principle. A 
Hi Speed Fully Automatic BODY 
LABELLING MACHINE for Cylin- 
drical Containers, Fitted with Electric 
“No Bottle — No Label” Device. 


Rotary Tables. The machine illustrated is 
fitted with Patented Automatic Infeed Ro- 
tary Table and is labelling penicillin vials. 


Manufactured in 6 models suitable for 
use in breweries, mineral water, food, cos- 
metic and chemical factories, and the like. 


Each model will label all round or part 
up to the label width capacity of the ma- 
chine, from %” up to 12” wide. 

MODEL B. L. M. 3 { will fix back 

MODEL B. L. M. D. }) and front labels 

Over 1,000 machines are at work in or 


on order for THIRTY Countries and 174 
fowns and Cities in Great Britain. 


Manufactured by Morgan Fairest Ltd., Sheffield, England 


WEO)PASES WHE GKG 


PACKAGING MACHINERY PAPER BOX MACHINERY 
Frankfort > Philadelphia 24, U.S.A. 


Subsidiary of 


Food Machinery und 
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Where can you use DuPont ‘Quilon 
to improve your packaging 2 


FROZEN 
FOODS 


FRUITS AND 
VEGETABLES 


\ 
DAIRY = 
o, 
PRODUCTS yen 
INS 


y 
y/ 





Paper treated with Du Pont “Quilon” offers a variety of 
advantages to packagers of many different foodstuffs. For 
example, “Quilon” gives: 


Ml 4i @ Outstanding size and water repellency on ice bags, 
potato bags, grocery bags and shipping containers. 
@ Good anti-stick characteristics and balanced resist- 


ance to meat juices in butchers’ wrap and meat 


stearato chromic chloride heael 


@ Superior release properties for packaging baked 

GU POND goods and frozen foods. 
@ Improved lactic-acid resistance in dairy-products 

1B2 a si ie containers. 

(e) O32 ‘ 7 = woop. ry 2 . 
. “ ” a serge somtagematacae Ask your supplier for paper treated with Du Pont “‘Quilon’ 
— prot eh woes stearato chromic chloride. Or, for more information, write 
ee E. I. du Pont de Nemours & Co. (Inc.), Grasselli Chemicals 


“Quilon” is a registered trade mark of s “ 
E. 1. Du Pont de Nemours & Co., (Inc Department, Wilmington, Delaware. 
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for Every One 
of My Products!” 























Yes, only AOE offers such a 


wide selection of sizes, colors and 
liner materials to suit every need... 


@ Cosmetic manufacturers from coast to coast acclaim MeritsEAL for 
the luxurious, sparkling finish it gives to their products. Attractive, 
efficient MeritSEAL caps really help se/] your cosmetics for you. 
Hard scratch-resistant coating comes in glistening, jewel-tone 
colors—handsomely lacquered or lithographed to suit your exact 
requirements. Exclusive, patented thread spins cap on easily, 
forms a perfect-fitting seal. Send for full information and samples 


today . . . no obligation. Simply state your color preference and sizes 


He - 


CROWN CORK SPECIALTY CORP. 


Division of Crown Cork and Seal Co., St. Louis 15, Mo. 
Main Office: St. Louis, Mo. * Chicago: 401 Ontario St. « New York: 60 East Forty-Second St. 
Western Representative: Western Crown Cork & Seal Corp., San Francisco Los Angeles 


needed for your products. 


Yeni’ 
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He put up a good fight 
but he lost | 


That once familiar sight, the cigar-store Indian with his 
tomahawk and other accessories, is an all but vanished 
American. And gone with him are the awkward, inade- 
quate tobacco containers of his day. 


Today, tobacco is packed in special tins 
that are designed to keep moisture and 
dirt out . . . and the flavor and aroma in! 
It’s a can that keeps tobacco fresher . . . 
longer! 

The modern tobacco can, ideally shaped 
for convenience and protection, is another 
example of Canco’s ability to design and 
produce superior containers for special 
products! 


Canco, combining versatility and a background of over 

half a century in the packaging field, will continue to 
: ging 

pioneer improvements for its customers. 





AMERICAN 


NEW YORK 
CHICAGO 
SAN FRANCISCO 
HAMILTON 
CANADA 
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fishers fouls 


FISHER'S FOILS LIMITED * EXHIBITION GROUNDS * WEMBLEY - MIDDLESEX - ENGLAND 
Telephone : Wembley 6C/l. Cables and Grams : Liofnit, Wembiey (ABC Code 6th Edn.) 
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Here’s VALUABLE INFORITION 
For ALL Users OF Resin Adhesives! 


rcONCAL SeITOP MOTE 


PAISLEY 


i 


Contains Data Never Before Available For Resin Adhesive Users 


Every Resin Adhesive user needs this new Paisley Technical 
Service Bulletin. It tells you all about Resin Emulsion formula- 
tion, properties and advantages of Resin Adhesives, methods of 
application, tips on handling, and lots of other valuable infor- 
mation. A chart of properties available for various industrial 
uses is a special feature of this profusely illustrated bulletin. A 
free copy will be mailed promptly to Resin Adhesive users asking 
for it on company stationery! 


TEAR OUT.. FASTEN FO LETTERHEAD AND MAIL TODAY! 
PAISLEY PRODUCTS INC., 1770 Canalport Ave., Chicago 16, Ill. 


Gentlemen: Without obligation, please send me the new Paisley Tech- 
nical Service Bulletin No. 23. 


) We have a special Gluing problem. Send us your Adhesive Operation 
Data Sheet. (You fillin and return to us for Laboratory recommendation.) 


FIRM BUYER 


STREET 


P k PRODUCTS INCORPORATED 
MORNINGSTAR, NICOL, INC. 
1770 CANALPORT AVENUE, CHICAGO 16, ILLINOIS ye 630 WEST SIst STREET, NEW YORK 19, NEW YORK 


SALES OFFICES: Baltimore * Boston * Cincinnati * Cleveland * Denver ® Detroit * Indianapolis * Jacksonville * Kansas City ® Little 
Rock * Minneapolis * New Orleans * North Providence * Ogden * Orlando * Philadelphia * Pittsburgh * Rochester * St. Louis * Toledo 


Mariufactlins of Glues » Jeaifer.-flesin Aalbarires.- Comenia- and velelid Ubemioal Produit 
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PACKAGING ... 
SATISFYING NEW CONSUMER DEMANDS 


Illustrated are a few of the many products packed in Mehl bags. 
Plastic packaging is adding new buying appeal and protection to 
products of every type. You'll get greatly increased sales results 
if you use MEHL plastic bags designed to meet your packaging 
requirements. Also, cellophane and foil bags and wrappings. For 





expert advice, prompt delivery, reasonable prices . . . write, wire 
or phone. 


Listed below are a few of the typical civilian and military 
products for which MEHL provides packaging: 
Airplane Engines and Parts . Large and Small Arms 
Electronic Tubes . Medical Supplies 
Radio Parts « Food Products & Machine Tools 
Clothing and Parachutes 








These and many other SEE-SAFE PRODUCTS ARE SOLD 
THROUGH department stores, dry cleaners, locker plants, 
hardware, drug, variety and grocery storc 
Converters of Plastics, Cellophane, Foil and 

other Flexible Materials 
Meh! Manufacturing Company 
A Division of Sydney-Thomas Corp. 

2057 Reading Road 
Cincinnati, Ohio 
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“Name your carton-sealing 
problem—this folder 
has the answer!” 


’ : 
IT S FREE—and it answers your questions about how to seal cartons most 
efficiently at lowest cost with pressure-sensitive tape. Send coupon today for your 


copy of this fact-filled brochure . . 


. see how industries all over the country are 


making savings, speeding output with the help of the many wonder-working 


“Scotch” Pressure-Sensitive Tapes 


LARGE, BULKY CONTAINERS are sealed 
extra fast with paper-backed “Scotch” 
Pressure-Sensitive Tapes No. 250 or 
No. 280. They stick at a touch, adhere 
wit hout loose spots, are water-resistant 


PRODUCTION LINE OUTPUT is speeded 
with dispensers like this mobile Hand 
Dispenser for applying lengths of tough 
“Scotch” Filament Tapes. Easily and 
safely carried from job to job. 


———— ee eee eee 


I Minnesota Mining & Mfg. Co. 

St. Paul 6, Minn. 

Please rush copy of folder on 
Carton Sealing and Reinforcing 


The term “Scotch” ar id 
Minnesota Mining & Mfg. Co..St. I 
lite Reflective Sheeting Safety-W 


1 N. Y. In ( London, Ont 


Ee 
an 


f 


inada 


i the plaid desis 
iul6 
ilk’’ Non-slip Surfacing, * 
Can 


Dept. MP-52 


Have a representative 


gn are registered 
Minn 


ilso makers of “Scotch 


3M” Abrasives, 3M’ 


Adhesives. General Export 


MOISTURE-PROOFING of cartons is the 
specialty of “Scotch” Acetate Fibre 
Tape No. 710. This tough, waterproof 
tape holds tight on all kinds of paper or 
metal, forms a tight, lasting seal. 


— 


MAXIMUM SHOCK RESISTANCE is of 
fered by “Scotch” Filament ‘Tape. 
Secret of its unequaled strength and 
resilience lies in the reinforcing fila 
ments of rayon or glass that run through 
its entire length. 


us ti = . . 

MILITARY PACKAGING requirements 
are met and exceeded with “Scotch” 
Acetate Fibre Tapes Nos. 711 and 721 
30th are rigidly inspected and passed 
for use in D. O. sealing and reinforcing 


trademarks for the more than 200 pressure-sensitive adhesive tapes made in U.S.A. by 
Sound Recording Tape 


Underseal’’ Rubberized Coating, “Scotch 


270 Park Avenue, New York 
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PEDIGREE CERTIFICATE 
THE AMERICAN KENNEL CLUB 





Mame of Dagar Gintinensin’s Prine me dk Ms 
<li . a 
Dae Wheled Getter 25, Ue 
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THE DALMATIAN, originally 
bred to run with coaches 
and carriages, may suffer 
from technological unem- 
ployment today but he is 
still popular. He is a loyal, 
one-family dog. 

The pure breed is white 
with either brown or black 
spots, round and varying in 
size. He should measure 19 
to 23 inches in height. 








For Safety in Shipping 
Buy the Box with a Pedigree 














MENTS OF CONSOLIDATED 
FREIGHT CLASSIFICATION 


Dependable Packaging 
Since 1872 


—— Grated American Cheese 
is one of many famous national 
brand products shipped by truck, rail, 
water or air in Union corrugated con- 
tainers—the boxes with a pedigree. 


Reserve strength to withstand the 
hazards of all forms of shipping is built 
into Union boxes. Rigid quality con- 
trol begins in Union forests and follows 
production through the world’s largest 
integrated pulp-to-container plant and 
four strategically located box plants. 


So, for safety in shipping, do as 
many makers of national brand prod- 
ucts do—call on Union. 75 years of 
leadership in package engineering and 
mass production techniques is assur- 
ance you will get the right box for your 
product at the right price, delivered 
where you need it when you need it. 


UNION Corrugated Containers 


UNION BAG & Paper Corporation 


Principal Offices: WOOLWORTH BLDG., NEW YORK 7, N.Y. 
Corrugated Container Plants: SAVANNAH, GEORGIA + CHICAGO, ILLINOIS +» TRENTON, NEW JERSEY 
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Here’s why it adds up to an advertis- 


ing “natural”! 


. .. The unmatched advertising impact 
of the leading national packaging mag- 
azine. 
..- in a Special “Western States” section 
dealing exclusively with Western pack- 
aging conditions. 
. .. timed for distribution to Western 
packers before they assemble at the 
Fourth Western Packaging Show in 
Los Angeles. 

- with an additional circulation of 
3,000 copies of the special section go- 


Voiny 


p ackagin 








ing to hand-picked lists of Western 
packaging men to insure blanket cov- 
erage of the market. 


...+ plus MODERN PACKAGING’S 
full nation-wide circulation of more 
than 19,000 copies. 


. and all this at regular advertising 
rates! 


Or... if you are interested in reach- 
ing MODERN PACKAGING'S West- 
ern audience only . . . select the special 
“split” distribution plan that lops off 
unwanted, national circulation and de- 
livers your ad—with all the prestige 
of MODERN PACKAGING behind 


mn 


it—solely to readers in the eleven 
Western states. 


Under the terms of this special option, 
advertising rates are drastically lower 
(less than those of a regional maga- 
zine!) yet give you a guaranteed mini- 
mum of 6,000 Western readers! 
Write for details. The Western States 
section will appear with the regular 
July issue of MODERN PACKAGING. 
Last forms close June 10th. For 
more details, space reservations and 
rate card, write MODERN PACKAG- 
ING, 575 Madison Avenue, New 
York 22, 'N. Y. 


MODERN PACKAGING 





“Standard” for Daring 


Twenty-five years ago, 

on May 20, 1927, 

the “Spirit of St. Louis” 
made the first solo 

air bridge of the Atlantic, 
from New York to Paris. 


This is the “Standard” for Package Printing = 


Dress up a package of bacon 
in a sprightly, 
multi-color Standard 
printed cellophane wrap 

. and it becomes 


more taste-tempting 


as 


and mouth-watering than ever. 
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PRINTERS OF CELLOPHANE, ACETATE and GLASSINE SINCE 1936 
COLUMBUS, GEORGIA 
Sales Offices: Dallas, Texas—Charlotte, N. C.—Jackson, Miss. 
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CHESLON 


Transparent — possesses high tensile strength 
Retains pliability thru wide temperature range 
Heat-sealable by conventional equipment 


Variety of gauges—I mil and up with uniformity 


Ageing qualities excellent — fully printable 
\ 


e Packaging versatility — uses any type closure 


e Competitively priced — wide adaptability 


CHESLENE (Polyethylene) 


another Chester product, 
available in sheeting and 


flat and gusseted tubing 


CHESTER se 


Products Corp. Extruders of Cheslon Films 
and Cheslene-Polyethylene 


284 Nepperhan Avenue + Yonkers 2, N.Y. 


NEW YORK OFFICE: 299 MADISON AVE. + N.Y. 17 * MUrray Hill 7-1196 


— 
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ETTER - because it’s done in one motion! 


A HIGH in precision labeling is now 
achieved on Pneumatic Direc-Transfer 
machines. 

No picker plates or gripper fingers are used in 
transferring the individual labels from stack to 
container. They are fed and controlled entirely 
by air suction pads. Each label receives a uni- 
formly thin coating of adhesive, and is given 
ample time for moisture to penetrate and 
‘temper’ the paper stock. Result is exact regis- 
tration and complete adhesion of label. 


Direc-Transfer labeling therefore, means better 
bottling for producers of drugs, liquor, foods, and 
cosmetics to mention only a few general classifi- 
Write for Bulletin 116 which illustrates 


three available models. 


cations. 


Pneumatic’s 6-Inch Duplex Direc- Transfer Labeler with Spotting Device 
* * * 


Pneumatic Scace Corp., Lrp.,82 Newport Avenue, Quincy 71, Mass. 


Also: New York; Chicago; San Francisco; Los Angeles; Seattle; Leeds, England. 


es » \ E U M A T | C Packaging and Bottling Equipment 


OO000000000 


1952 





goa 
CROMWELL PAPERS -pap4r the.Clobe/ \ 
| ; 


We. 
with distributors throughout the world ep 


There must be a reason why any group 

of products enjoys a world-wide accept- 

ance. With Cromwell Papers, the reason 

is Quality. If your need is for highly spe- 
cialized protective papers . . . for custom-made 

or machine-made bags . . . for a perfectly tem- 
pered tympan... write, wire or call for a Cromwell 
representative to discuss it with you. 


CROMWELL PAPER COMPANY 











4801-33 South Whipple Street 


e Chicago 32, Illinois 


"Up-to-date supplementary sheets for Cromwell's Handbook of Military Packaging 
are now available on request” 


outstanding 
distributors 


... special 
prepared Tympan 


ALABAMA 
Birmingham—Strickland Paper Co. 
Montgomery—Atkinson Paper Co. 

ARKANSAS 
Little Rock—Arkansas Paper Co. 

ARIZONA 


Phoenixn—Blake, Moffitt & Towne 
Tuscon—Bloke, Moffitt & Towne 
CALIFORNIA 
Fresno—Biake, Moffitt & Towne 
los Angeles—Bicke, Moffitt & 


owne 
Ocklond—Blake, Moffitt & Towne 
Sacramento—Biake, Moffitt & 


wne 

Son Francisco—Blake, Moffitt & 
owne 

Santa Roso—Blake, Moffitt & 


wn 
San Jose—Blake, Moffitt & Towne 
ORADO 
Denver—Butier Paper Co. 
Pueblo—Butler Paper Co 
Colorado Springs—Butler Paper Co. 
CONNECTICUT 
Hartford—Rourke-Eno Paper Co. 
New Haven—Rourke-Eno Paper Co. 
FLORIDA 
Tampo—E. C. Palmer & Co. Ltd. 
Miami—E. C. Palmer & Co. Ltd. 
Jacksonville—Jacksonville 
Paper Co. 





GEORGIA 
Atlanta—Vulcan Paper Corp. 
Atlanto—Somerville Seybold 
Macon—Dillard Paper Co. 

ILLINOIS 
Chicago—Bermingham & Prosser 
Chicago— Chicago Paper Co 
Chicago—J. W. Butler Paper Co. 
Peoria— Peoria Paper Co 
Decatur—Decatur Paper Co. 
Quincy —Irwin Paper Co 
Champaign—Crescent Paper Co 
Springfield— Capita! City Paper Co. 

INDIANA 
Ft. Wayne—Butler Paper Co 
indianapolis— Crescent Paper Co 
Terre Havte— Mid-States Paper Co. 

1OWA 
Des Moines—Pratt Paper Co. 
Sioux City— Western Newspaper 

Union 

KANSAS 
Wichita— Western Newspaper 


mon 

KENTUCKY 
Lovisville—Rowland Paper Co. 

LOUISIANA 
New Orleans—E. C. Palmer & Co. 
Shreveport—Lovisiana Paper Co. 


M 
Augusta—Carter Rice & Co. 
MARYLAND 
Baltimore—Baltimore Paper Co. 
MASSACHUSETTS 
Boston—Corter Rice & Co. 
Springfield—Bulkley Dunton & Co. 
Worcester—Choariles A. Esty 
‘aper Co. 
MICHIGAN 
Detroit—Union Paper & Twine Co. 
Grand Rapids—Central Michigan 
Paper Co. 
Kolamazoo—Bermingham & 
Prosser Co. 
Lansing— Weissinger Paper Co. 
MINNESOTA 
Duluth—John Boshart Paper Co. 
Minneapolis—Paper Supply Co. 
St. Pavi—John Leslie Paper Co. 
MISSISSIPPI 
Meridian—Newell Paper Co. 
West Jackson—Jockson Paper Co. 
MISSOURI 
Kansas City—Bermingham & 
Prosser Co. 
St. Lovis—Butler Paper Co. 


St. Lovis—Bermingham & Prosser Co. 
MONTANA 


Billings— Western Newspaper Union 
Butte— Ward Thompson Paper Co. 


NEBRASKA 
Lincoln— Western Newspaper Union 
Omaha—Field Paper Co. 

NEW JERSEY 
Nework—Central Paper Co. 
Trenton—Central Paper Co. 

NEW MEXICO 
Albuquerque—Butler Paper Co. 

NEW 


New York—Bulkley Dunton & Co. 
Buffalo—Alling & Cory Co. 
Rochester—Alling & Cory Co. 
Syracuse—Alling & Cory Co. 
Utico—Alling & Cory Co 
NORTH CAROLINA 
Greensboro—Diliard Paper Co. 
SOUTH CAROLINA 
Greenville—Dillard Paper Co. 
NORTH DAKOTA 
Fargo— Western Newspaper Union 
OH 


Cincinnati— Chattield Paper Co. 
Cleveland—Union Paper & 
Twine Co 
Columbus— Central Ohio Paper Co. 
Dayton—Centrai Ohio Paper Co. 
Toledo—Central Ohio Paper Co. 
OKLAHOMA 
Oklahoma City— Western News- 
poper Union 
Tulso—Tulsa Paper Co. 
OREGON 
Portland—Biake, Moffitt & Towne 
PENNSYLVANIA 
Bethiehem— Wilcox- Walter 
Furlong Paper Co. 
Horrisburg—Alling & Cory Co. 
Philadelphia — Wilcox-Walter- 
Furlong Paper Co. 
Pittsburgh—Alling & Cory Co. 
RHODE ISLAND 
Providence—Carter, Rice & Co. 
TENNESSEE 
Memphis— Western Newspaper 
Union 
Nashville—Bond-Sanders 


Knoxaville—Dillard Paper Co. 
TEXAS 


Austin—Carpenter Paper Co. 
Dallas—E. C. Palmer Co. itd. 

El Paso—Carpenter Paper Co. 

Ft. Worth— Southwestern Paper Co. 
Harlingen—Carpenter Paper Co. 
Houston—E. C. Palmer & Co. Ltd. 
Son Antonio—Corpenter Paper Co. 

UTAH 


Salt Lake City— Western News- 
paper Union 
VIRGINIA 
Richmond— Wilson Paver Co. 


~~ 
WASHINGTON 
Seattle—Blake, Moffitt & Towne 
Spokane— Blake, Moffitt & Towne 
Spokane— Spokane Paper 
tationery 
Tacoma—Biake, Moffitt & Towne 
WEST VIRGINIA 
Charleston—Centra! Ohio 
Paper Co. 
WISCONSIN 
Green Bay—Steen Macek 
aper Co 
Milwauvkee—Nackie Paper Co. 
Neenah—Sowyer Paper Co. 
Stevens Point—Point Paper 
Products Co. 
WASHINGTON D. C. 
Washington, 0. C.—Franke Parsons 


Paper Co. 
CANADIAN DISTRIBUTORS 
CANADA 


Toronto (Ontario) 
Wilson-Munroe Co. Ltd. 
Vancouver (8. C.) 
Columbia Paper Co. 
Winnipeg (Manitoba) 
Midwest Paper Sales Ltd. 
Montreal (Quebec) 
Wilson-Munroe Co. Ltd. 
FOREIGN DISTRIBUTORS 
Engeby Grafisk A. S. 
Bergen, Norway 
Trygve M. Engeby A-S 
P. ©. Box No. 893, Oslo, Norway 
Pichler & Engeby A-B 
Postigire 251975, Kingsgetan 48 
Stockholm, Sweden 
Tecnigrafica S. A. 
Avenida N. S. de Fatima 
86—-AE72 A&B 
Rio De Janeiro, Brazil 
Evelyn Haddon & Co. itd. 

62 Eloff St. Ext, P. O. Box 4737 
Johannesburg, Union of South Africa 
Papeteries de Montevrain 
109 Quai de Valmy, Paris 10e, France 
Sueco-American 
P. O. Box No. 1674 
Caracas, Venezvela 
A. C. Ransom Philippine Corp. 
144 Juan Luno, Manila, Philippines 
FA G, Ltd. 

P. O. Box No. 166 
Lausanne, Switzerland 
B. Winstone & Sons Ltd. 

50 Stamford St. 

London S. E. 1, England 
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MAKE UP KITS, HARD CASES, 
SEMI-HARD CASES, ENVELOPES, 
WRAPS, BAGS, BOXES, ETC. 


Catch the feminine eye with cosmetics 
that look the part of the promise fulfilled...new, 
smart, alluring. E-I plastics are the modern touch that 
completes the cosmetic package. These handsome 
packages and cases can be styled in any size or shape 
...hard, semi-hard or completely flexible... boxes, 
cases, bags or envelopes...in a choice of permanent 
solid tones or grains. Functional and beautiful, E-I 
Plastics feature durability, washability and colors that 
are permanent. 


Completely practical from 
a cost standpoint, unit prices based on 
reasonably large quantities are surprisingly 
low. Ask for an E-I representative 
to explain the many advantages to your 
sales or advertising executives before 
your next sales promotion 
planning conference! 


Your choice of materials! Widest 
selection of grains and patents PLASTIC PACKAGING 
—__—N% IS AVAILABLE OPAQUE, 
LEATHER Box Calf, Cowhide, Pigskin, Pinseal, Sovges: .020, TRANSLUCENT OR 


so . .012, .008, 
GRAINS Alligator, Spanish, Morroco 006, .004 TRANSPARENT 


- E-1 designers will suggest styling, 

TEXTILE Moire, Satin, Herringbone, Tweed, —S color and grain consistent with 

GRAINS Plaids, Checks, Sharkskin "006, 004 the function and appearance of 

ae « your packaging requirements. 

Gauges: .020, There is no obligation for this 

012, .008, E-1 plastics service. If samples 

006, .004 and estimates are desired, please 
mention quantities needed. 


bin brag f.| ELECTRICAL INDUSTRIES - INC 











Metallic, Opaque, Prints, 


PATENTS Polished Prints 





UHH 44 SUMMER AVENUE, NEWARK 4, NEW JERSEY 
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A Star Quartet 
of Economical, Sales-Building Packages 


for Your Products 


ME ant 


YOUR 


v 
BRAND 


VOUR BRAND 


Bemis Deltaseal°® Bemis Deltaphane® 


This long-time favorite has exclusive pull-cut-pour If your trade prefers a window package, Bemis 
spout. Billboards your brand and flat tops and bot- Deltaphane, with the “picture window,” is your best 
toms help build excellent mass displays. bet. Your brand in crisp, bright colors on all four sides. 
Has the puil-cut-pour top, too. 








| 
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YOUR 
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BRAND. © 


YOUR BRAND 


Vv 
BRAND 


¢ 


YOUR BRANO 
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Bemis Cellophane Bemis Flexi-Carton® 


There’s an increasing demand for the show window Sturdy, gusseted bag, single-, 2- or 3-ply. A fine 
bags- Bemis Cellophane. Bemis bright, eye-catching shelf package, with your brand printed on all sides. 
printing makes your brand shine like a headlight. Closures: sewing, taping, stapl pasting. 


> 











Sree re 


Here's another bonus for you . . . Bemis Deltaseal Packaging System closes all = 

of these types of bags (except Flexi-Carton), so you can meet the varied de- Bemis is also your best source for Burlap, Cot- 
mands of your trade. Deltaseal Packaging System is the most economical ton, Multiwall, Paper and Waterproof Bags. 
packaging operation for you . . . proof on request, Ask your Bemis Man for the complete story. 


THERE’S A BEMIS PLANT OR SALES OFFICE NEAR YOU— Ny eEMIS Bp 4 


e 
Baltimore Boise* Bostone Brooklyn Buffalo « Charlotte « Chicagos Cleveland 0 
Denver « Detroit « East Pepperell, Mass. « Houstone Indianapolise Kansas City 4 f BAG | 
Jacksonville, Fla.« Los Angeles « Louisville « Memphis ¢ Minneapolis « Mobile ae qe 
New Orleans « New York City « Norfolk « Oklahoma City « Omcha « Peoria OmpanY J 
Philode!phia« Phoenix e Pittsburghe St. Louise Salinas Salt Lake City « Seattle f 


. (Z 
San Francisco «Vancouver, Wash. « Wichita « Wilmington, Calif. ——$* a 
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ALCOA FOIL 


keeps his fire dry... 


There's fire in this small packet... chemical pellets that will 
Lilola-MNol Mit Milla Mol MoM tel icsmeail-VolM ela M-lalile-Maohi(olaMe -1UL mare) 


work, they must be kept dry. . 


Alcoa Aluminum Foil, laminated to a waxed glassine paper 


does the job. Formed into the packet shown, Alcoa Foil sets 


VW oMmoM Loldal-amele lol iMmureltiitic-wamelt(-isleleeli (olay 
, 


Military applications like this are only the forerunner of 
greatly improved peacetime packaging in foil and, foil\ 
larfinates. We will be glad To) send' you names bf leading 
packaging firms—pioneers in the use of Alcoa Aluminum 
Foil—who can help you with any problems you may have 


Ta UC -MRil-d Le Mo) Me olcoli-\aih iim olole colellalem 


Call your local Alcoa Sales Office, listed under ‘Aluminum’ 
7 


in your classified phone directory, or write: 


ALUMINUM- COMPANY OF AMERICA, 
1760E. Gulf Building + Pittsburgh 19, Pa. 

















Barrier wrap shown, manufactured by Milprint Corporation for Bostwick Laboratories, Inc 
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Active ingredien's: 


distilled wood suepentine, O 
cedor leof, nutmeg: thymol - + ° co 
by originol Vick 
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~+- 1S NEVER A STAND-STILL WORD 


Few products achieve a reputation for quality by standing still, by 


indulging in the luxury of self satisfaction. 


As a matter of fact, quality itself, as every successful manufacturer 


knows, is a relative thing. There is only one way to keep it out in front. 


That’s why, here at Gardner, we believe in never being quite satisfied 
with a good job. We feel an obligation to ourselves—and to our 
customers—to do even better, tomorrow, what we have gained recog- 


nition for doing well, today. 


We think that’s an important reason why you'll find so many of 


America’s most famous products packaged in Gardner cartons. 


THE GARDNER BOARD AND CARTON Co. 


Manufacturers of Folding Cartons and Boxboards 


GENERAL OFFICES: Middletown, Ohio—-PLANTS: Middletown, Ohio; Lockland (Cincinnati), Ohio 
Sales Offices in Chicago, Cleveland, New York, Philadelphia, Pittsburgh, St. Louis 


GARONER 





Stop the eye... start the sale 
pack to attract in maryland blue 





Beauty is as beauty does ... and the rich, colorful beauty of Maryland Blue Glass 
attracts the eyes and dollars of millions of shoppers. Blue stands out and says, 

“Buy Me!’ Blue does double-duty as a container and a salesman... it acts as a 
powerful advertising, merchandising and selling tool. So dress your product in the style 
of many leading brands. Pack to attract in Maryland Blue. Write for samples today. 


MARYLAND GLASS CORPORATION + BALTIMORE 30, MARYLAND 


also available in clear glass 





Give Your Promotion 


New Super-Brightness 
with 


Crocker 
DAY-GLO’ 


Coated Papers 


J... can spotlight your promotion — make your labels, packages, inserts. 
direct mail and displays visible up to four times as far — with Crocker 
DAY-GLO Coated Papers. 

You can make your smallest package super-bright —give your whole line new 
shelf value, new eye appeal, new stopping power—with Crocker DAY-G LO 
Coated Papers. 

You can process your promotions and your point of sale materials in any way 
you want—reproduce them by offset, letterpress, gravure or silk screen. 
Crocker DAY-G LO Coated Papers not only are the Brightest Papers in the 
World—they’re most versatile. 

There’s a Crocker DAY-GLO Paper merchant near you. He'll be glad to 
show you samples, do everything he can to shed new light on your promotion 


and packaging problems. 


Be Bright— use DAY-GLO 


CROCKER, BURBANK PAPERS SWITZER BROTHERS, inc 


INCORPORATED 1}| CLEVELAND 3, OHIO 
FITCHBURG +* MASSACHUSETTS 
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ARE YOUR SET-UP BOX 


at 


BREAK-EVEN These Machines...Our Engineers 


POINT? ... Knowlton Experience... May 
z Help You Hold the Profit Line 
ST cetineeatndiienctiae st “oi 


FLANGE BENDER 


Simply stating that the 
automatic Flange Bender 
will increase your output 
and produce a higher 
quality box only hints at 
the advantages of the 
Empire model. Obvious- 
ly, it replaces hand bend- 
ing, a costly operation, 
because with a Flange 





Bender an hour’s run 





WW will turn out more 
blanks than you can do 
by hand in several days. 
Only tool needed to 
make adjustment is the 
hand crank furnished 
with machine. Soon pays 
for itself in labor saved. 
Let us send you literature 
that gives you detailed 
description of the Auto- 
matic Flange Bender. 





SINGLE and DOUBLE CORNER CUTTERS precision gear-adjustable gauges, they are de- 
In paper box-making plants all over the coun- signed to turn out work fast, accurately and 
try Knowlton Single (512) and Double Cor- uniformly, whether the cutting need is light or 
ner Cutters (438’") have production records heavy, deep or shallow. These Corner Cutters 
that are hard to beat. They stand continual us- have features that will interest any Set-Up Box 
age without breaking down and keep product man who is interested in cutting costs. 


waste at a minimum. From rugged frame to ‘ 
- Write our Rochester or any Branch Office 


Pocific Coast Representatives 
637 onahame Ave. BROOKLYN CHICAGO TORONTO, CAN. H. W. BRINTNALL CO. 


(ARLINGTON) 45-53 Beaver St @ 5. Clinton $1. 260 Richmend St. W. Los Angeles, Sen Francisco, Seattle 
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J porn "most anything can be designed and 
molded by Prolon Plastics! 


The two products above are part of the range 
of Prolon products. The light diffuser is the solu- 
tion to two major problems: for Lightolier—a 
unit which would evenly diffuse the light of 
fluorescent lamps, without the checkered glare of 
old style units. For Prolon—the challenge of 
injection-molding such a large unit from Plexiglas. 
The problems were both solved. Now Prolon can 
produce such light diffusers in any size! 

The washing machine agitator is another 
triumph of Prolon Plastics. These units used to 


Mx Light diffuser—the larg- 
est ever injection-molded in 
Plexiglas. This fixture, for Light- 
olier, is 4 feet long, and is used 
for diffusion of fluorescent light. 


x 


Washing machine agitator 

the type now used by most 
manufacturers. Strong, solid, 
with no pitting from action of 
detergents. 


be made of metal, and were subject to pitting 
from detergent-action. The agitator by Prolon 
has all the advantages of previous materials, plus 
resistance to chemical action! 


Prolon has plants at Florence, Massachusetts, 

and Toronto, Canada. Prolon 
services cover the field—from 
research and design to mold- 
ing (compression and injec- 
tion) and assembly. Send for 
this free booklet, showing 
the complete range of Prolon 
facilities. Address: 





e 
Prolon Plastics (8) Pro-phy-lac-tic Brush Company, Florence, Mass. 
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E HOW WOULD EMBOSSED FOIL SEALS LOOK? 


The sketches we design give a perfect picture of how 
much beauty and dignity foil seals add to the products, 
anniversary, convention or similar events. How would 
embossed foii seals look? It’s so easy to find 
out . . . FREE! with the coupon below. : 


IT’S EASY TO FIND out FREE! 


How would foil seals look? On products, letterhead, -: oF 1 Of) ee i y é 
labels, seals or booklet Designers MM Dediute “Wd ff ine Libel 
Please send me a sketch on (_] GOLD (_] SILVER ~~] *GUMMED or UNGUMMED * HEAT SEAL 

foil approx. size with the following copy Labelsmiths pressure sensitive ALL AT LOWEST PRICES 


company 
910 W. VAN BUREN ST., CHICAGO 7, ILL. TAYLOR 9-5400 


CHARLOTTE, MICH. 


*The same offer is good for other types of Labels — 
612 So. Pleasant St 
CLEVELAND DANVILLE, ILL. LOUISVILLE MEMPHIS MINNEAPOLIS NEW YORK, N. Y. OAKLAND ST. LOUIS 
A. C. and J. S. Foster F. F. Michenfelder Joe Herrmann Edward Magnus J. E. Moor John H. McLaren Jean S. Ponten Marvin & Phil Yates 
310 Hippodrome Bidg 1208 Sheridan St 416 Jefferson St 278 S. Front St 3329 DuPont Ave., So 646 W. 125th St 600 Sixteenth St Arcade Bldg. 
CHerry 1-2468 DAnville 4447) WAbosh 1257 MEmphis 8-2574 LOcust 5359 MOnument 2-0237  TEmplebar 2- 1745 GArfield 0741 
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SEALED-IN 
PROTECTION 


for carton safety 


ALL 
THE 
WAY! 


Troyan Imperial, an outstanding standard gummed tape 


Trojan Imperial. The Gummed Products Company’s 
standard gummed tape... has been developed 
through research to give you stronger, safer cartons 
and to cut handling and shipping costs. 

Made of a top quality kraft paper, Trojan 
Imperial is gummed with laboratory-tested, pleas- 
antly scented animal adhesive . . . for faster sealing 
operation. Packaged in cartons for your convenience. 

Specify Trojan Imperial sealing tape from your 
paper merchants. Then, you'll discover reduced ship- 
ping cost. faster sealing, fewer damage claims! Buy 


from the merchant who stocks Trojan Imperial and 


The 
GUMMED PRODUCTS 
Company 


you buy from a single source able to supply you 
with all widths. weights and lengths. 

Test it! Feel it! Flex it! Roll it over your finger! 
You can actually see and feel its pliability .. . its 
superb quality! 

Use Trojan Imperial with confidence . . . guaran- 
teed to meet Consolidated Freight Classification ; 
Railway Express Agency Classification Requirements 
and conform to Federal Government specifications. 

Get your FREE sample of Trojan Imperial Seal- 
ing Tape from your paper merchant or write direct 


to The Gummed Products Company, Troy, Ohio . 


orrices + TROY, OHIO «+ mis 
Atlanta * Chicago * Cincinnati 
Cleveland * Los Angeles * New York 


Philadelphia * San Francisco * St. Louis 








with Du Pont Acetate Film 


ATTRACTIVE appearance and maxi- 
mum visibility win more toy sales! 
Du Pont Acetate Film enhances brilliant 
colors . . . puts product on display in a 
showcase of its own. And handling won't 
lessen salability when Du Pont Acetate 
Film is on the job. 





INFORMATIVE printed 

band of Du Pont Acetate 

Film tells brand name and bene- 

fits of these gloves at a glance. This 
packaging approach works well wherever 
product identity is stressed, and items are 
sold in pairs or sets. The high gloss of Du Pont 
Acetate Film adds an important quality look. 





SANITARY packaging is needed for many 
items like handkerchiefs, linens, lingerie, 
napkins, wash cloths, nipples, teething rings 
and many other products. Du Pont Acetate 
Film adds a luxurious touch to products. It 
suggests product quality and guards against 
dust and dirt at the same time. 


There’s a sales-sparkling idea that can help sell and pro- 
tect your product, too, in Du Pont Acetate Film. Du Pont 
or converter representatives will be glad to discuss them 
with you. Or for further information, write today to 
E. I. du Pont de Nemours & Co. (Inc.), Film Dept., 
Nemours Building, Wilmington 98, Delaware. 


46 


DISTINCTIVE packaging is achieved with Du Pont 
Acetate Film. The distinction plus an effective way 
to prompt higher sales of related items are com- 
bined in the application shown here. A bottle of 
perfume is placed on top of a powder box and cov- 
ered with sparkling Du Font Acetate Film. 


DU PONT ACETATE FILM 


080% AnwDIVe7?3a797 


BETTER THINGS FOR BETTER LIVING 
... THROUGH CHEMISTRY 
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«thinking about 
) =the quality of 
your cartons? 


EMPIRE BOX 


| y ' 


Lathe yp “eS 
thaving % 


€ peam 


EMPIRE BOX 


CORPORATION 





3 GREAT PLANTS TO SERVE YOU 


Garfield, N J * South Bend, Ind . Stroudsburg, Pa 





Successful food merchandising is brand merchandising 


helps sell your _ * a greater profit! 








ogg 


{CORN (Ui 


FLAKES in 





~.. SELL MORE... MORE PROFITABLY... WITH 
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Waxed paper pro- 
tects produc ts against extremes of temperature 
and moisture .. . keeps moist products moist . . . 
dry products dry. Preserves the original freshness 
and flavor of your products. 


CEPTANCE: Millions of housewives 
use waxed paper every day, to protect and pre- 
serve unused portions of food. Their confidence 
in waxed paper is clearly shown by the vast 
quantities they use, and by their increasing de- 
mand for products in waxed paper packaging. 


AVIN With rising costs squeezing 
profits, right now is the time to consider the sell- 
ing advantages, and savings, you can effect only 
with waxed paper packaging. Costing less, yet 
offering you more merchandising opportunities 
than any other packaging material, waxed paper 
is your best packaging buy... the modern way 
to sell more of your products at a greater profit. 


Proper design and the use of 
effective colors, makes waxed paper packaging 
a superior salesman at putting over the impres- 
sion of appetizing freshness and flavor. And you 
can print your flavor and freshness story right 
on the package! 


AXiIMUN PLAY VA Waxed paper ties your 
entire line together... you can build a family 
resemblance into the design of all your packages; 
get plus-value from the money you spend to 
advertise your fastest-selling products. 


Waxed paper gives you all these advantages too! 


1. Protects Freshness. 4. Tight seal. 

2. Protects flavor. i 5. Easy to open. 

3. Production Efficiency. 6. Easy to reclose. 
7. Dependable supply. 


WAXED PAPER INSTITUTE, INC. 
38 S. DEARBORN ST., CHICAGO 3, ILL. 





moneeN WAXED PAPE 
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The original, and standard, Atlas 
Ply-Fold Crate. Many thousands 

have been used for shipping air 
conditioners, stoves, desks, com- 
pressors, washing machines, etc. 


Four-piece Atlas Ply-Fold Crate, 
designed for the shipping of heavy 
articles—where unusual stacking 
strength and a completely closed 
container are required. 





One of these four 


ATLAS “PLY-FOLD' 
CRATES 


provides exactly the shipping 
protection your product requires 





Open-end, four-piece 

Atlas Ply-Fold Crate, with 
unusual stacking strength and 
serviceability —for use wherever 
completely 1 d contai s 
are not required. 








Atlas Ply-Fold Crate, similar to 





It is our privilege to supply plywood containers to the 
leaders of a great many industries—for the domestic 
or export shipment of a very wide range of products. 
Some are light, some are heavy; some are small, some 
are very large. 

Four of the most important types of Atlas Plywood Crates 
are pictured above. Each of these is delivered with the 
components partially assembled—which means ease 
and economy in assembly. All feature light-weight con- 
struction, minimum displacement, minimum container 
cost, minimum shipping cost. 

For the past 22 years we have maintained— in Lawrence, 


MANUFACTURING PLANTS 
Richford, Vt Plymouth, N.C 
Morrisville, Vt Williamston, N.C 
Greenville, Me Munising, Mich 
Howland, Me Newberry, Mich 
Houlton, Me Grayling, Mich 
Patten, Me Rhinelander, Wisc 


DISTRIBUTING PLANTS 
Phillipsdale, R. | 
Camden, Ohio 


lawrence, Mass 
Southbridge, Mass 


CONTAINER DIVISION 


ATLAS 


PLYWOOD CORPORATION 


that at the left. However, this 
container is fitted with backbars 
for the shipment of articles 
requiring backbar assembly. 


Massachusetts—what is probably the most complete 
Container Laboratory in this country. Every possible test 
for stress, strain, durability, weight and final cost is 
constantly applied to assure the safe delivery of your 
product. Periodically this Laboratory tests selected 
samples of all containers made for each customer in 
any of our plants. Here is complete Quality Control on 
your containers at no extra cost. 

We invite the opportunity to discuss your needs for ply- 
wood containers or crates—in any quantity, large or 
small—on any schedule, delivered anywhere. Kindly 
address your letter to Department 72 


SALES-SERVICE OFFICES 
Pittsburgh, Pa. 
Springfield, Ohio 
Cleveland, Ohio 
Goldsboro, N. C. 
Gladstone, Mich. 


Boston, Mass 
New York, N. Y 
Chicago, III. 
Dayton, Ohio 
Evansville, Ind 


DISTRIBUTING PLANTS 


Passaic, N. J. Oneida, N. ¥ 
Evansville, Ind Lockport, N. Y. 


STATLER BUILDING, BOSTON 16, MASS. © Telephone: Hancock 6-0016 * Teletype: BS-644 
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JUST OFF 


SOUTHERN GRAVURE 
SERVICE of CALIFORNIA 


1841 A INE STREET 
OAKLAND, CALIFORNIA 


MAY 1952 


THE PRESS! 


For Rotogravure 


Printers of: 
PAPER 
FOIL 
VINYL 
BOARD 
CELLOPHANE 


\ TEXTILES 


\ 
* 





General On ie SOUTHERN 
 GRAVURE SERVICE 


LOUISVILLE 2, KENTUCKY 








Wrap ‘em ina BUNDLE 


instead of a box! 


SAVE TIME, LABOR, a TEE 


AUTOMATIC ACCUMULATOR“ and BUNDLE WRAPPER 


The Hayssen Accumulating and Bundling Machine 
will pay for itself quickly because of its surprisingly 
low first cost, (half of what you'd expect) and the 
elimination of expensive cardboard cartons, boxes 


and other containers. A multiple number of pack- 


ages are automatically accumulated and inexpen- 
sively wrapped into an easily-handled kraft paper 
package at remarkable speed...and with the 
smooth, dependable operation typical of Hayssen 
wrapping machines. 


A PROVEN BIG MONEY-SAVER ... MONEY-MAKER 


for Manufacturers of Ice Cream, Toiletries, Drugs, Candy, Crackers, and many other cartoned products 


There's a strong demand for this Hayssen machine 
because it means a substantial saving of time, 
labor and money... meets today’s need for re- 
duced packaging and shipping costs. 

The Accumulator and Bundler can be installed 
with a Hayssen Automatic Individual Wrapping 
Machine, thus saving floor space. Conveyor lines 
can be DUAL-PURPOSE 


added to this unit, 


A 
IT pays TO WRAP THE Ht 


making the entire operation completely automatic, 
thus eliminating labor problems. If your purse 
and production volume require it, any part of the 
accumulating may be accomplished manually. 


FIND OUT HOW you can help beat high labor costs 
and inflation problems with Hayssen Automatic 
Machines. WRITE for further details. Tell us your 
wrapping problen—we may have the answer. 


Md Y§GEM nee an 


Dept. MP-5, SHEBOYGAN, WISCONSIN 


Since 1910, One of the World's Largest Manufacturers of Wrapping Machines 


VEGETABLES FROZEN FOODS ODD SHAPES 


CANDY ICE CREAM DAIRY PAPER 
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placing his orders with Venesia 


VENESTA LIMITED 


Vintry House, Queen Street Place, London, England, Cablegrams: ‘‘Venesta, London” 
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little boxes 
a is a la tla long boxes 
short boxes 
fat boxes 
Square boxes 


staple clinch and lower concealed staple 
clinch actual size. 


Sa 
Ss, 


mpeperpeny ere 





close ‘em all on one machine 


4 
Whatever your closure problem—if you 
use corrugated and fibre cartons, and 
particularly, if you use different size 
cortons—it will pay you to investigate 
International stapling machines! 


International stapling machines close tops 
and bottoms simultaneously—and close 
‘em fast. They use less staples in an 
exclusive pattern (Rule 41 CFCPR)—they 
save you material, manpower and space 
—they close different size cartons on 

the same machine. 


International stapling machines are 
made in 30 models and prices to exactly 
fit your needs—from portable hand 
operated models to the latest in automatic 
equipment. Investigate today—join the 
hundreds of nationally famous companies 
who are now saving up to 50% on 
shipping costs with International machines. 
Write for full details 


or we 


, [=xaz: } INTERNATIONAL STAPLE & MACHINE CO. 
a seal of security 
— HERRIN, ILLINOIS Distributors in principal cities 
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Orvice 


Your Az§ Sales- 


Service Representative 
is aS near as your phone. 
Make a note of your local 
A&S paper bag specialist 
and try him out on your 
next multiwall or specialty 
hag order. 


THE OLDEST NAME IN PAPER BAGS 
MAY 1952 





LOOK AT THE LINE-UP 
of popular products packaged in 


Sefton String-Opening Cans! 


DETERGENTS 
° Pl 
STON RINGS « Tipe PATCHES + Toys 
* CLEANSER 


cE 
es « FRUIT ° coft 
\ 


MONOSODIUM GLUTAMATE ¢ CHEESE « CANDY « ICE CREAM 


Scores every time... with no strikes against it! —_ i > 


That's the amazing record of Sefton’s versatile 


string-opening can! It wins new customers for ph 


L 





your. product, whether it’s coffee or adhesive 
tape! There’s a shape and size to suit your 
need...all factory-sealed, tamper-proof, easy to 


open! One-use style or with built-in re-closure. 


PAPER CANS... 
SPIRAL AND CONVOLUTE 
PAPER AND METAL ENDS 


— ROUND AND IRREGULAR SHAPES 








TUBES AND HEAVY CORES 


( Soflon 
FIBRE CAN 
COMPANY 


HOME OFFICE 
3275 BIG BEND BOULEVARD, 
ST. LOUIS 17, MISSOURI 





SF 
——— PLANTS: ST. LOUIS « NEW ORLEANS 
PORTLAND, ORE. * PIQUA, OHIO 
DIVISION OF CONTAINER CORP. OF AMERICA 


DISTRICT OFFICES: Atlanta * Boston * Chicago * Denver © Detroit * Los Angeles * Memphis * Nashville * New Orleans 
New York * Piqua « Portland « Salt Lake City * St. Paul 
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RICH IN VITAMIN "Co 


builds into your packages 


- OT Br! ~ “ el 
THREE OF WORE TOMATOES CAREFULLY SELECTED TRomaner” —_ 
FIMEST TOMATOES ARD MACHINE WRAPPED TO INSURE Qua.cry AND CLEANLINESS 





Putting ‘‘Sell’’ into your packages is a job Milprint knows 
best. Why not take advantage of Milprint’s more than 

50 years experience in designing and developing 
outstandingly successful packages for all types of 
products. At Milprint you get the widest choice of 
packaging materials and printing processes from 14 
great plants located where they can serve you best. It pays 
to call your Milprint man—first! Why not do it today? 


THIS INSERT PRINTED BY MILPRINT 


PACKAGING MATERIALS 


tes *e OG RAPS VT Bee Fee GS 








GENERAL OFFICES, MILWAUKEE, WISCONSIN 
SALES OFFICES IN PRINCIPAL CITIES 


Printed Cellophane, Pliofilm, Polyethylene, Acetate, 
Glassine, Foils, Folding Cartons, Bags, Lithographed 
Displays, Printed Promotional Material 











PUTTING THE SCREWS ON FILLING COSTS 


With marvelous ingenuity this Sun Tube trim- deviations from thread measusements could 





ming and threading machine combines opera- cause troublesome capping problems. 
tions. As the tiny screw lathe carves a thread That 
into the neck of a tube. the circular knife trims 


the open end to sper ified length. 


is why at this step, as well as every 
other, Sun Tube stresses meeting specifications 
precisely. That is the only way to assure quality 

Both operations look simple. But tubes even tubes for our customers ...tubes that fill at 
slightly too long or too short might mean inter- lowest cost, sparkle with sales appeal, and pro- 
ruptions on the filling line. And the smallest tect the product perfectly. 


Sunlube Grporotion/ j 


tIOME OFFICE: 181 LONG AVENUE, HILLSIDE 5, N. J. + TEL. WAVERLY 3-C400 
Plants: Hillside, N. J.; Washingtor, N. J.; South San Francisco, Calif.; Ottawa, Canada 


Chicago 3. HL n Tube Corporation, 37 So. Wabash Ave Houston 6, Tex. R. P. Ander Co... 1426 Castle Court 
St. Louis 1. Mo. VP. Yates. Arcade Building St. Paul 1, Minn. {lexander Seymour. 712 Pioneer Bldg 
Cincinnati 8, Ohio Ralph H. Auch. 3449 Custer Road Dallas 2. Tex. R. P. Anderson Co., 1122 Texas Bank Bldg 
New Orleans 19. La. R. P. Anderson Co.. 925 No. Solomon Pl South San Francisco, Calif. Sun Tube Corp., 915 Linden Ave. 

Los Angeles, Calif. Sun Tube Corp., Phone: M Adison 6-9980 
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Shoer [3 
here’s heer eganee 


in cosmetic containers ‘‘topped”’ by 


exquisite relief-molded cameo closures 


The 8 oz. bottle utilizes two BEETLE closures. The BEETLE closures for The Erno Laszlo Company were 


decorative, square closure is molded with inner ribs designed by Carl Otto and molded of BEETLE urea 


so that it may be snapped into place over a func- plastic by Plastics Division of Colt’s Manufacturing 
tional, round, threaded closure. Company. 


made of ere plastic 


Leave it to versatile BEETLE urea plastic to meet a challenge such as this: 
to express, in a closure, the character and prestige of one of the most 
exclusive cosmetic lines in the retail field. Obviously it would 

have to be distinctive and elegant. 


And BEETLE did it! With its beauty, color permanence, dimensional stability 
and excellent workability, BEETLE gave top performance in the mold, 
fashioning a closure of eye-stopping magnificence, with strong 

selling power for the highest-priced field. 





BEETLE does lesser jobs, of course, and big ; _ 
or little, it does its job well, lending color, Pe] (< 

character and richness to all types of 

container tops. BEETLE does not stain from P 

alcohol, mild chemicals, essential oils or AMERICAN Ganamid company 
perspiration. And it won’t attract 
dust on counters! 





PLASTICS DEPARTMENT 


32C Rockefeller Plaza, New York 20, N. Y. 
So, for “top” performance, investigate 
BEETLE plastic. 











In Canada: North American Cyanamid Limited, 
Royal Bank Building, Toronto, Ontario, Canada. 
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At the huge, new PHILIP MORRIS plant 
in Louisville, Brightwoods form distinctive 
cigarette display cartons. 


A battery of U. S. Automatic Brightwood carton-forming machines 
will help package the output of Philip Morris’ new Louisville plant — 
one of the largest cigarette factories in the world. The Brightwoods pre- 
cisely form and glue these attractive display cartons at high speeds that 


easily keep pace with cigarette machine production. 


U. S. Automatic Brightwood carton-forming machines are now avail- 
able in two types, each built in several models. The Standard is a versatile 
machine which is suited to handle a wide range of blank sizes. Change- 
over is fast and simple. Speeds up to 60 finished boxes per minute can 
be attained. The new High Speed machine is one that offers the user 
production speeds up to 110 finished boxes per minute. Both models 

the STANDARD BRIGHTWOOD = employ the exclusive Brightwood method of high pressure forming 


Forms hinged-cover, telescope, which results in firmly-glued boxes that are unsurpassed for squareness 
trays, tapered and one piece 


set-up boxes in a wide variety 
of sizes at speeds up to 60 per 
minute. 


and appearance. Write US for complete details. 


U.S. AUTOMATIC BOX MACHINERY CO., INC. 
Owning and Operating NATIONAL PACKAGING MACHINERY CO. * CARTONING MACHINERY CORP. 
122 ARBORETUM ROAD, ROSLINDALE, BOSTON 31, MASS. 
Branch Offices: New York % Cleveland % Chicago 
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Like the makers of 
Tel-Tru Cutlery you, too, may 
have a packaging problem. 


They solved it as may well be judged 
from this handsome package 

—six steak knives securely held ia a 
beautiful plastic box. 


And do they get attention! You can’t 
help but gaze at them 
—and want them to try on a steak. 


The body of the box is opaque plastic. 
The cover is transparent. Open or 
closed, this Vichek Plastic Box sells 
the product—and it serves the 
product as well. 
We—our packaging specialists—have 
worked with hundreds of companies 
making cutlery, hardware, cosmetics, 
foods, and many other products. 
We have helped them solve 
their packaging problems, and increase 
sales and profits—a plus value with 
Vichek Plastic Boxes. puatrics orvision 
THE VLCHEK TOOL COMPANY 
MAYBE THERE'S A BETTER WAY 3001 East 87th Street . e Cleveland 4, Ohio 
OF PACKAGING YOUR PRODUCT 
Let's Talk it Over! , 
In Many Sizes and Compartment Arrangements... 


Economical in any Quantity 
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uality is the First Consideration 


... When a Baby is the Consumer! 


Ridgelo custom-made boxboard gives eye-catching quality to your 
products... and quality counts most when baby’s welfare is at stake. 
That is why leading manufacturers of baby-care products have given 
preference to Ridgelo clay-coated boxboard, which is available in a 
wide variety of finishes and coatings. White, bright, and uniform, it 
is both easy and economical to print into fine folding cartons. 


é Mfe ff Ale Custom fd 


REG.U.S PAT. OFF. MADE AT RIDGEFIELD, N. J 
ERS ay vows paver COMPANY 
Reofrvesentatives 


H. B. Royce, Detroit 

Philip Rudolph & Sons, Inc., Philadelphia 
A. E. Kellogg, St. Louis 

Norman A. Buist, Los Angeles 
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Vion south of the border! 


Se ie 


OMe 


ee aml 


new and unusual delicacy. 


They’re delicious with 
cocktails... grand as a 
snack... wonderful for 


sparking up salads and 





soups. 


From border to border . . . coast to coast 

..+ packers in ever-increasing numbers are 

calling on Crown to answer their closure 

needs. Crown maintains a Customer Service Laboratory 
which makes it possible to offer valuable help in the 
selection of the closure and liner best suited for your 


particular products. There is no cost or obligation for this 





service. Ask your Crown Closure Representative about 
it. Crown Cork & Seal Company, Baltimore 3, Md. World's 
Largest Makers of Metal Closures. 


*PEPI’S Mexican Pumpkin Seeds are imported 
and packed by the WHITTEX Company, San 
Antonio 7, Texas. This colorful eye-catching 
package is sealed with the Crown Screw Cap with 
the famous Deep Hook Thread. 
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Have you a meat product you want to push in self-service 
meat departments? If so, Marathon can help you with a 
specialized package . . . perhaps one of the four master 


\ salesmen shown here... 


‘Pick-Pak made of Wonder White board that will not 
stain. Displays your bacon, your brand and your price to 
best advantage. 


Look-Pak sausage sales soar when packed in eye- 
appetite-appeal Look-Pak. Product and brand get clear 
visibility. 


Wallet-Pak—for sausages and other processed meats, 
Protects and displays the product ideally. Stacks firmly ! 
Easy to pack and price mark ! 


Wonder White Lard Cartons — made of Marathon’s exclu- 


Jf Sie Wonder White board. Highly resistant to grease 


stains. Fresh, bright cartons sell lard faster. 


Other Marathon packages include Kartridg-Pak for franks 
and margarine cartons. All made and designed to 
Marathon standards of top quality. See your Marathon 
representative or write Marathon Corporation, Menasha, 


Wisconsin Mt 


Visit our booth, 604-605, Supermarket Institute Convention, 
May 11-15, Cleveland Auditorium, Cleveland, Ohio 


packaging that sells food 














CASE LINERS. .. 











Satchel Bottom Waterproof Case —> 
Liner Showing High Top Construction 
In Style 4 Nailed Wood Box 


Call These VANANT Representatives 
On Your Packaging Problems 


Vanant Products William Diemer & Co., Inc. 
43 Leon St 274 Madison Avenue 
Boston 15, Mass New York 16, N. Y. 


Jerry Goldsmith & Associates Standard Parts & Equipment Co 
1604-5 Munsey Bldg. 904 N. Main - P.O. Box 4385 
Baltimore 2, Md. Fort Worth, Texas 


Allied Commodities Co. 
Andrus Bidg 
Minneapolis 2, Minn. 


R. M. Reutlinger & Associotes 
Hulman Bidg 
Dayton, Ohio 


a by ent ee x Packaging Co. 
; 542 S. Dearborn St. 
Seattle 1, Wash Chicago 5, Ill. 
William Diemer & Co., Inc 
10735 N.E. 9th Ave. 2) Sree 
Miami 38, Florid arket St 
homi 38, Floride San Francisco 3, California 
Allied Commodities Co 
622 Dwight Bldg. King & Anderson 
10th & Baltimore 3635 N. Fletcher Dr 
Kansas City 6, Mo. Los Angeles, California 


Leonard Barol & Associates Jerry Goldsmith & Associates 
1502 Finance Bidg 6 ashington 


Converters of Military Specification 


30 W St 
Philadelphia, Pa Reading, Pa 
VANANT PRODUCTS 730 W. Virginia St., 1 
Milwaukee, Wis. Plant Tomah, Wis. 


Vanant Engineered 


TO MILITARY SPECIFICATIONS 


<< New Improved 

Pouch Style Polyethylene Coated 
Wet Strength Kraft Heat-Sealable 
Waterproof Case Liner. 


Vanant Engineered Waterproof Case Liners are designed and produced to 
protect your product and meet requirements of Military Specification 
MIL-L-10547 (Cm1C). Vanant Waterproof Case Liners are made from ma 
terials which meet the requirements of Military Specification JAN-P-125 
and Federal Specification UU-P-271b 


We specialize in fabricating pouch style heat-sealable Waterproof Case Liners from 


90-pound wet strength kraft paper coated with 2 mils of polyethylene 


Bags and pouches to meet the requirements of Military Specifications 
JAN-P-117, Mtl-C-6056 (AN-C-67b) and MIL-E-6060 (AN-E-1b). Also bags and 
pouches made from materials meeting requirements of Military Specifica 
tions MIL-B-131A -and MIL-B-7841. (AER) (AN-B-20 


SPECIFICATIONS HANDBOOK. How to preserve and package defense 
materials to military specifications. Write for your free copy. It's 
registered and automatically kept current 





ENGINEERED PACKAGING 


BAGS BARRIERS CASE LINERS creer: rims 
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For clean, sharp, 
= 
color-rich 
e & 
printing on 


USE THIS FAMOUS COMBINATION 


BBD 
“SHIRT-SLEEVE 
SERVICE 


... the 100% pigmented ink for all When you’ve got an aniline ink 


aniline presses — with or without problem it takes an aniline ink spe- 


| 


metered inking rolls. EXCELLO- 

PAKE is your best bet for maximum 

depth of color... hiding power... 
adhesion . . . fade-resistance . . . and print- 
ability because it is “*tailor-made” to suit the 
specific type of cellophane you print and 
its end-use as a package or wrap. And, be- 
cause it is specially formulated to dry fast 
without piling up on rollers and plates, 
EXCELLOPAKE in the fountain means uni- 
form coverage of solids, clean reproduction 
of fine type, higher running speeds and 
fewer stops for wash-up. Excellent on 
mileage, too. 


4 
7, a! cialist to solve it. And that’s just 


what you get when you call for a 

BBD-man. His practical pressroom 
experience, backed by famous BBD aniline 
ink “know-how”, is your assurance of the 
finest technical assistance when he rolls up 
his sleeves to tackle your problem right on 
the press. 





Bensin g Bros.and Deeney 


SALES COMPANY 


For FREE “EXCELLOPAKE INK 
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COLOR GUIDE” contact your 
nearest BBD office ...or write 
on your company letterhead 

to BENSING BROS. & DEENEY, 
3301 Hunting Park Avenue, 
Philadelphia 29, Pa. 


World's Largest Makers of Aniline Ink 
PHILADELPHIA - CHICAGO - WAKEFIELD, MASS. 


Pacific Coast: A.M. BOJANOWER, Los Angeles 
Export: McLAURIN-JONES CO., New York 
Canada: MANTON BROS., Toronto 





RADO 


PACKAGES 


OPEN 
AMAZING 
y NEW 
' / & SALES 
POSSIBILITIES 
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Rapo PackaGes* are the sort of things Sales Managers 


and Marketing Directors dream of but rarely find— 
practical, radically new, low-cost packages that ideally 
lend themselves to all-out consumer promotion. 

Rapo Packaces are all plastic. They are made auto- 
matically and continuously from a wide range of 
thermoplastic materials, both clear and opaque. The 
packages are made and filled simultaneously and can 
be of regular or irregular shape. 

Equally suitable for liquids or pastes, Rapo Pack- 
AGES can even be produced in the form of unique 
capless collapsible tubes which have self-sealing aper- 
tures. 

If you feel your product could benefit from this neu 
type of packaging that is novel, practical, low-cost and 
wonderfully responsive to consumer promotion, write 
to the Main Office of Technopol Laboratories, or to the 
Packaging Service Station nearest you for additional 
facts. Type “A” Packaging Machine 
*U.S.A, Patent Nos. 2,517,027, 2,530,400 
British Patent Nos. 599174, 599183 
Patented in 36 ether countries. Other patents pending. 


TECHNOPOL LABORATORIES LIMITED 


Tel: London Wall 9452-9453 @ 212 St. John Street, LONDON, E.C.1,England @ Cables: Telabor, 
Factories and Packaging Service Stations: 


London 





BELGIUM 
Morocco) olland, Luxemb’g, Belgian ¢ 

“a Emballages Ss. E (Soc. d'Expansion 

Plastiques 


Rue de La Val- 


ongo 
des 


UNION OF SOUTH AFRICA genase E 
UNIVERSAL PLASTIC (Algiers, Tu 
PACKS (PTY LTD S. B&B. FP. (Soe. 
43/44, Menteith House Plastiques) Matieres 
Smith Street, DURBAN Office: 87 Rue Notre-Dame- 

des-Cham 





— AND 
G ISIGER &C 
Office Cc laridenhof, 
Dreikonigstrasse 
21 


ZURICH. Tel: 
(061) 27.24.47 
0.30. 


Factory: Obfelden. 


Telephone: A 


PARIS 6°." 
ODEON 7 
Avenue 


Factory: 24 


Republic. 


France. 


AUSTRIA 
Tupla_ Geselischaft, Vienna, 
IV., Wiedner Haupstrasse 8 
34067 


Telephone 
1-33. 

de la 
CHATOU 
Tel: 274. 


IRE 
bs AC KAGING 
8 Aungier 


E 
TECHNOPOI 
SERVICES 
Street 


DUBLIN. Tel. Dublin 53524 


Factory: 


(Onderbergen), 


GAND. 
594.96 


Tel: 
68-7 Rue de 


l’Agrafe, 
Anderlecht, 
BRUSSELS 


Tel: 22,19,32 
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Heard how 





is a fountain 
of gold? 


Perfectly inked cylinders are as good as gold when 5 
it comes to their value in achieving quality printing 
results. That’s why C.J. (Cascade Inking) is so 
important. For C. ]. assures uniformity in inking. 
C.1].is an exclusive feature on 
ATF-Klingrose rotogravure 

presses whereby ink is pumped 
under pressure against baffles in 

the applicator. The ink then cascades , 
in a curtain, by gravity, over the surface ‘ 
of the engraved cylinder. Thus splashing a 
is eliminated, as well as air bells which 
leave minute un-inked areas. 
















C. 1. is just one of the many exclusive features 
of ATF-Klingrose rotogravure presses that are helping ce el 

open new fields in rotogravure printing. Multicolor presses y y onthe. 

such as the PA model shown here print up to eight colors at once, on one or both sides, and also print 

gold and metallic inks direct, for unusual and decorative effects for packages, labels, wraps, 

cover papers, and similar specialties at speeds up to six hundred feet a minute. 





Investigate the complete line of ATF-Klingrose rotogravure presses. 
AMERICAN TYPE FOUNDERS, Klingrose Gravure Division, 


19 Rector Street, New York 6, New York. ATIF: 


T'vpe faces shown are: Century Bold, Century Schoolbook 


























*An exclusive 


BETTER, MORE PROFITABLE PRINTING FROM THE WIDEST LINE OF PROCESSES 
ATF-Klingrose feature 


GRAVURE... LETTERPRESS... OFFSET 





‘ine 
nee version There’s a Tupper Seal, air 
on bet and liquid-tight flexible 

ove 950 
por Wo 9 a cover for Tupperware 2, 
ed ae 5, 8 and 12% oz. 
\ r gis \) 
Tupper Seal, air and liq- \\. fay \949- roncage 9 and ~~ 
vid tight flexible covers a ee see See | 
‘ many other containers of 


fit, and are included in ek aaa one. 
[UPPER / Seals 


the sets of all Tupper- 

ware Canisters. 
air and liquid-tight, flexible covers 
for Tupperware Tumblers, Canis- 
ters, Wonder Bowls, Cereal Bowls 
and many another container of 
plass, metal and pottery, the con- 
tents of which it is desired to keep 
fresh and wholesome. 





The Tupper Seal, air and 
liquid-tight flexible Por 
Top cover, specially de- 
signed as a dispensing 
cover for specified diam- 
eters of containers hold- 
ing foods such as syrups 
salad dressings, catsup. 











The Tupperware 50 oz. 
Canister is ‘‘standard 
equipped’’ with the 
Tupper Seal, air and liq- 
uid-tight flexible Pour All 
cover. 
The Tupper 
Seal, air and 
liquid-tight 
flexible Pour 
All cover is 
used on every 
Tupperware 20 
oz. Canister. 


The Tupper Seol, air and 
liquid-tight, Pour All cover as 
a cover for 46 oz. cans; 


FORMAL NOTICE! 9th November, 1949 


EXCLUSIVE]! 
U.-S. Patent #2,487,400 


The Tupper Corporation has attained a position 
of leadership in this industry by incurring 
great expense and expending painstaking effort 
in the development, design, manufacture and 
exploitation of its many world-known products. 


The Tupper Corporation further has anticipated 
the inevitable attacks to which leadership is 
subject and has taken measures provided by law 
to preserve the creative rights to its products, 
methods and design by patent protection both in 
the United States and abroad. 


Tupper Seals for Tupperware shown in this advere 
tisement are just a few of the forms covered in 
this manner and are specifically covered by U.S. 
Patent #2,487,400. 


The cover of the Tupper- 
ware Bread Server which 
serves as a bread tray 
also is designed to give 
similar results as Tupper 
Seal, air and liquid-tight 
Flexible covers. Keeps 
contents fresh as no other 
such container. 


When equipped with Tup- 
per Seal, air and liquid- 
tight, flexible covers, 
Tupperware Cereal Bowls 
serve many another pur- 


Tupperware Sauce Dishes pose. 


on r containers of m 

= an de pg Only the Tupper Corporation, by U.S.Patent 

dispensed without removing #2,487,400 has the right to make, use and vend 

entire cover. container closures in connection with any and all 
types of containers throughout the United States 
and its territories as covered by the claims of 
the Patent. 


Tupper Corporation will protect, according to law, 
the exclusive rights above granted 


The Tupper Seal, air and 
liquid-tight flexible cover 
made for Tupperware 8 
oz. Tumblers also fits and 
is sold with all Tupper- 
ware Funnels as a bose 
when funnels are used as 
storage containers. 


TUPPER CORPORATION 


The Tupperware Wonder 
Bowls are usually fitted with 
Tupper Seal, air and liquid- 
tight covers. 


Cn 


FACTORIES: Farnumsville, Mass., and Cuero, Texas New York Show Rooms 225 Fifth Ave. 
ADDRESS ALL COMMUNICATIONS TO: Department MP-5 


COPYRIGHT TUPPER CORPORATION 1950 


JUPPER CORPORATION 


Manufacturers of - CONSUMER, INDUSTRIAL, PACKAGING AND SCIENTIFIC PRODUCTS 
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A HALF CENTURY OF SERVICE 


NGS AGING... ses 
~ ppotect> 


PRO 


Whether your needs are 


. S large or small . . . our half 
a century of know-how 
‘ *, . . . Our research departmer 
WL ine exe 


... Our art and engineering staffs 
.. are at your service to 


guarantees Uniformity 


@ WAXED PAPERS 


LAMINATED ALUMINUM 
FOIL 


BARRIER MATERIALS 
ROLLS 

SHEETS 

BAGS 


NEWARK PARAFFINE & PARCHMENT PAPER CoO. 


50 JELLIFF AVENUE, NEWARK 8, N. J. * MILLS AT NEWARK, N. J. and PITTSTON, PA. 
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CUT 
DOWN 
ON 


BREAKAGE 


_.. with 


A few things RIEGEL 


vvrwvvvvevv—vvvvyv 


can do for you... 


Keep products dry 
Keep products moist 
Retard rancidity 

Seal with heat or glue 
Provide wet strength 
Stop grease penetration 
Retain aromas, flavors 
Resist extreme cold 
Reduce breakage 
Prevent sifting 

Protect from light 
Resist alkalis 

Resist corrosion 

Boost machine efficiency 








Lp peipins tage 
"+ 8s.) 33a 4 ae 


r-made Riegel paneer” 


tailo 


LINERS of corrugated glassine or greaseproof are widely 
used to reduce breakage . . . and at the same time provide 
grease resistance or other functional properties. Reducing 
breakage is a problem Riegel has helped to solve for 
products that range from candy and cookies to aeroplane 
parts. For your products, we may already have just the right 
paper ... or perhaps we can find a better answer in 
something entirely new. Whatever the problem, we can 
usually meet your requirements . . . quickly, efficiently, 
economically. Just tell us what you want paper to do 
for you. Write to Riegel Paper Corporation, P. O. Box 170, 
Grand Central Station, New York 17, N. Y. 


rege 
FUNCTIONAL PAPERS FOR PROTECTIVE PACKAGING 


WRITE FOR SAMPLE BOOK 
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people want 


Yine 
Paper Boxes 
Ce 


Rowell 


makes 


COSMETIC BOXES 


EN. Rowell Cone. 


Manufacturers of Fine Paper Boxes 
BATAVIA. N.Y. 
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WHISKIES THE U. S. DRANK YOU'RE IN GOOD COMPANY 
IN 1951; BRAND BY BRAND* WHEN YOU USE 


—| WORLD 


1 


i BEE-LINE 
Ce LABELERS 


PM Deluxe 
Four Roses 


se, Lh J5 


Seagrams V.O. _ 1,150,000 
Early Times 1,000,000 of these leading Brands are labeled on WORLD 


Fleischmann’s Pfd. 950,000 
, 1B label BEE-LINE 
Canadian Club — 910,000 BEE-LINE LABELERS! Bottles labeled on the 


Park & Tilford Reserve 800,000 have clean, neat, precisely positioned front and back 
Hunter — 770,000 body labels, neck labels, shoulder labels and, or 
peztbs medallions 24 excellent reasons why you too 
Echo Springs 680,000 should consider the BEE-LINE for better packaging, 
"Old Charter 620,000 
Old Sunny Brook 610,000 
Hill & Hill (stEND) ~ 600,000 
Hill & Hill (straicHT) edna, 





smoother production, and lower operating costs. 





REEREBSSIRERSE IS ewveusun-t 








% Reprinted through courtesy of 
BUSINESS WEEK 


Right: BEE-LINE Model 135 with twin labeling sta- 
tions turns out up to 120 neatly labeled bottles per 
minute. BEE-LINE gives you a choice of 4 Models to 
fit your production needs and meet your range of 
glass container and label shapes and sizes. Ask us 
for recommendations, layouts and estimates, 


“Repeat Orders are surest evidence 
of Satisfaction” 


“you GET THE BEST LABELERS 
In THE WORLD” 
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The Inside Story 
of 


Paper Box Production 


Intricate machines, so artfully designed that 


they almost seem to think for themselves, have 


helped tremendously to step up the speed of 


paper box production. 


But the touch of skilled fingers, in many 


operations, is still essential in safeguarding 


quality of production. 

It takes ingenuity to combine MACHINE- 
work and HANDwork in the right proportions 
to produce boxes that will serve your needs... 
at prices that will meet budget requirements. 

We have the machines, the skilled hands, 
the ingenuity . . . and we'd like to show how 
well the combination can work for you. Using 
the coupon opposite will mean no obligation; 
and there’s an excellent chance that it will lead 


to a better solution to your packaging problems. 


WALTER P. MILLER CO., INC. 

452 York Avenue, Philadelphia 23, Pa. 
We'd like to talk packaging with your representative. 
Better have him call ahead of time for an appointment. 


Name 
Company Name. 


Address 





Designers and manufacturers of SET-UP PAPER BOXES 
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MAYBE Doesn't 
Work at Heekin’s! 


Te MEET today’s competition, you can't rely on guess work to sell your product. 
Regardless of how large or small your sales . .. your product must compete with 
others on the shelf . . . and that means attractive, colorful, distinctive packaging. 
Heekin, with more than 50 years of lithographed metal packaging experience in 
all fields of products, can give you the benefits of years of “Know How”. . . and 
you get your answers direct, concise and quick. Let Heekin help take the guess work 
out of your packaging problems. 


THE HEEKIN ate AN Cc. @.. 
PLANTS AT CINCINNATI & NORWOOD, OHIO; CHESTNUT HILL, TENNESSEE; SPRINGDALE, ARKANSAS 


SLpEen TAS* 


Mountain Mist~ 


surced 


} STRAWBERRIES 


EE 


COFFEE 
CANOES 
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Big Advance 





in Cushioned Packaging! 


“SPEE 


The corrugated board 
with the wider kraft liner 
... now in rolls! 


Two or three handy rolls of “Speed-Rap” in standard widths 
take the place of large inventories of cut-to-size sheets. 

Space saving “Speed-Rap” rolls can be mounted beneath the 
work table and cut to length as needed. A simple metal former 
opens the paper flaps automatically ... readies ‘“‘SSpeed-Rap” for 
immediate use. 

“Speed-Rap” won't knock holes in your packaging budget. It 
actually saves you money; helps you make neater, less bulky 
packages ... faster. 


CUSTOM LAMINATING AND COATING MILITARY PACKAGING MATERIALS 

We combine plastics, fabrics, foils and paper for We manufacture a complete line of barrier 
functional and decorative purposes, including materials covering packaging specifications, in- 
heat-sealing foil, jar cap liner stock, electrical in- cluding 

sulation, aluminum foil and paper or board, and MIL-B-131A JAN-P-117 JAN-B-121 
other made-to-order products. MIL-C-6056 MIL-E-6060 AN-B-20 


SALES OFFICES 
‘ g BOSTON, CHICAGO, CINCINNATI, DECATUR, GA., 


DENVER, DETROIT, FT. WORTH, LOS ANGELES, 
NEW YORK, PORTLAND, SEATTLE, WICHITA 





BEDFORD, OHIO 
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r Square pegs 
Wonderfully 

ackaged in 
round holes 


If your product is normally made for civilian use . .. 
using the same packaging for your DO's may be 
putting a very square peg in a round hole. Defense 
packaging needs attention! And that’s where Visqueen* 
film comes in! Visqueen can improve your DO pack- 
aging without extra cost: possibly even at farless cost. 

Visqueen has a flexibility needed for odd shapes 
and sizes. It gives longer “shelf life,” greater pro- 
tection. Visqueen is pure, tasteless, odorless and 
chemically inert. Pliable at extremely low temper- 
atures—crackproof and waterproof. Visqueen has 
an unusually high uniformity of gauge. 

It’s possible that Visqueen film may be available 
shortly for your civilian packaging, too! In that 
case, Visking’s wide experience with film can cer- 
tainly benefit you. Visqueen will be pleased to offer 
advice on methods of handling, packaging line 
layout and types of film... for both military and 
civilian packaging. Go ahead — Call on Visqueen! 


IMPORTANT! Visqueen film is all polyethylene, but not 
all polyethylene is Visqueen. Visqueen is the only film 
produced by process of U.S. Patent No. 2461975. Only 
Visqueen has the benefit of research and extensive 
technical experience of The Visking Corporation, pio- 
neers in the development of polyethylene film. 




















ae 
FoF 


Visqueen Packaging Firsts! 
liquid and dry chemicals and pharmaceuticals 
in drums, cartons and cases. 
weather balloons for armed forces 
bags for batteries for armed forces 
packaging of small machine parts (for moisture 
protection) 
rubber separators (as in camelback) 
liners for multi-walled bags 
bags for pre-peeled potatoes 
sterling silver flatware and hollow ware (as 
tarnish resistor) 
bags for poultry 


© VISQUEEN’ 
film 


, oe a product of THE VISKING CORPORATION © Preston Division, Terre Haute, Indiana 


*T.M, The Visking Corporation In Canada; Visking Limited, Lindsay, Ontario 
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M any banking institutions, like the Society 

for Savings in the City of Cleveland, furnish a 
such convenient banks to their depositors for 

an easier way to save those elusive coins. Ideal, 

too, to save for church or charity appeals. 


THE USE OF CiEVELAND CONTAINERS 
IS ANOTHER WAY TO SAVE 


in packaging endless products. 





You obtain flexibility in packing; shipping at lower costs; individuality in new, 
eye-compelling designs; protection against careless handling. 


FAST PRODUCTION FACILITIES ...PROMPT DELIVERIES .. . 
FROM OUR STRATEGICALLY LOCATED PLANTS. 


Ue CLEVELAND CONTAINERG| 


201 BARBERTON AVE. CLEVELAND 2, OHIO 
* an Fibre Cans © Combination Metal and Paper Cans 
@ Spirally Wound Tubes and Cores for all Purposes 


Send for our latest litera- PLANTS AND SALES OFFICES: Clevelond, Detroit, Chicage, Plymouth, Wise, 

- Jamesburg, N. J, Ogdensburg, N.Y. © ABRASIVE DIVISION at Cleveland 
ture . . . full of money- SALES OFFICES: Grand Central Terminal Bidg., New York City; Washington 
a . Gas Light Bidg., Washington, D.C; West Hartford, Conn.; Rochester, N. Y. 
Saving suggestions. Cleveland Container Canada, Ltd., Prescott, Ontario * Offices in Toronte end Montreal 
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REPUBLIC 


ALUMINUM FOIL 
PROCESSES ECONOMICALLY 


Republic makes high quality aluminum foil that works well with pro- 
duction equipment. Straight, clean edges, accurate gage, uniform 
strength are all important . . . Add to these an understanding of 
the abilities and limitations of the machines on which it will be proc- 
essed and in Republic foil you have a product that gives maximum 


performance with a minimum of down time. 


REPUBLIC FOIL & METAL MILLS 
INCORPORATED 
DANBURY CONNECTICUT 


209 W. Jackson Bivd., Chicago 6, Ill. 


BRANCH SALES OFFICES: 666 Mission St., San Francisco 5, Calif. 





















































‘WY SALES IN DRUGSTORES 
ARE EXPANDING <; 





One of the more conspicuous developments in retailing 
in recent years has been the addition of new lines by 
drugstores. This taking on of types of goods not ordi- 
narily regarded as drugstore items explains in part the 
huge growth in over-all drugstore sales. Counting every- 
thing—drugs, sundries, cosmetics, toys, 25c books, 
tobacco, soda fountain—sales jumped from around 
1's billion dollars in 1940 to more than 3’ billions 
in 1950. And the bulk of the assorted merchandise 
involved went to market in corrugated cases. 





As a matter of fact, this increase in drugstore business 
has gone hand in hand with an increase in the use of 
MEAD .009 Chestnut Corrugating and MEAD Liner. Both 
have long been noted for their contribution to safe and 
thrifty packaging. Thanks to generous employment of 
chestnut and other hardwood fibers, MEAD Board pro- 
vides the combination of lightness-with-strength that 
shippers must have today. 


Mead Board is sold direct by 
MEAD BOARD SALES, INC. 
3347 Madison Road, Cincinnati 9, Ohio 


NEWARK 2, N.J. LYNCHBURG, VA. CHICAGO 6, ILL. 
786 Broad St. 205 W. Wacker Drive 
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For your Vacuum and Pressure Requirements 





This 
Oil-Free 
Pump 


Never Requi res 
Lubrication! 


Here, at last, is a pump that’s clean, efficient, never needs oiling, requires no attention . . . and delivers 
all the vacuum and all the blast you need. 


With the Dexter-Conde DRI-AIR Pump, oil-streaking is done away with. 


The VANES — of earbon-graphite alloy — operate with a minimum of friction, are long-lived and become 


increasingly eficient in service. 


The Pl MP is precision built, with ( lose tolerances. Has no seals or gaskets to leak or blow. Runs cool and 


is backed by Dexter engineering service. 
Built in several sizes to deliver what your machines require. 


We will be glad to study your pump problem and make recommendations. Write for literature. 
YY . 
Dexter Folder Company General Sales Offices 
330 West 42nd Street New York 36, N.Y. 
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- METAL-END 
BRE CONTAINERS... 


Your Four-Star Answer 
to Uninterrupted 
Production 


% STRONG. Durability is one of the 
pre-requisites of every R. C.- designed 
container. Asphalt-impregnated and 
paraffin-lined containers are only two 
examples of the thorough product pro- 
tection offered by R. C. Packaging 


%& COMPLETE VARIETY OF 
SHAPES AND SIZES. 


% FAST, DEPENDABLE DELIV- 
ERY. Free from the production head- 
aches attending material cutbacks. Four 
factories to serve you. 


% LOWER COST. In spite of these 


assets for smart-looking, up-to-date 


packaging, R. C. containers cost less to 
produce, less to ship. 


“Have Your Next Package 
‘CAN-gineered’ by R. C.’’ 


MAIN OFFICE . 
and Factory 103 Chambers St., St. Louis 6, Mo. 
Branch Factories: Arlington, Tex.; Rittman, O.; Kansas City, Mo. 
SALES OFFICES 
C. E. DOBSON, 1003 Carondelet Bidg., New Orleans 12, La. ¢ R. C. CAN CO., 225 West 34th St., New York, N. Y. © L. C. MORRIS CO., 1125 Spring St., N. W 
Atlanta, Ga © S$. W. SCOTT, 608 McCall Bidg., Memphis 3, Tenn. ¢ €E. F. DELINE CO., 224 W. Alameda, Denver 9, Colo. © W. L. BENNETT, 126 $ Third St 
Minneapolis 1, Minn. © CAN SUPPLY CO., 1006 W. Washington Bivd., Los Angeles, Calif. © GARRET P. KELLY, 316 E. Silver Spring, Dr., Milwaukee, Wis 
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when you’re buying 
plastic closures 


For performance on your production 
lines; for smartness on the package: for 
competitive prices and prompt 

delivery call, write or wire our Plastic 
Division, Bernardin Bottle Cap 


Co., Ine., Evansville, Indiana. 


Pounded 1881 


ALL SIZES, ALL COLORS, ALL, UNIFORM — 


BerNARpbIN 


Shatter -Feeatstant 
PLASTIC CLOSURES 
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Eliminate End Labels 
in BUNDLING 


Hicu costs of buying and applying end 
labels caa be eliminated in your bundling 
operation. These savings are _ possible 
through the use of WHITEFORD over-all 
printed bundling paper. 


The information now appearing on your 
expensive end labels, we can inexpen- 


hieftrd Viper Cite 


420 Lexinglon HAvenut, New Gok AM GY 
Murray Hill 5-3505 


NOT THIS 


sively print right on your bundling paper. 
Our high speed rotary presses are located 
in our Southern kraft mills, and inte- 
grated mill operation means savings for 
you. 


For facts on printed bundle wrapping 


paper at amazingly low prices, send in 
the coupon today. 


WHITEFORD PAPER COMPANY, INC. 


420 LEXINGTON AVENUE, NEW YORK 17, N. Y. 


Los Angeles 
1250 Wilshire Blvd. 
MAdison 6-4607 


Chicago 
e@ 120 South LaSalle St. 
ANdover 3-4666 


r——— ee oe ee 
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SPRATAUER Does te gai! 


V To control waves and curls. 
\ To add highlights and sheen to hair. 
\ To keep hair in place and give body to hair. 
LIQUINET is self-spraying from SPRA-TAINER . . . FIRST 


é 
among all lightweight, low-cost propulsion cans: “Quip HAIR MET 


First to be invented: First on the market: First in sales: First in 


; 


favor with manufacturers of propulsion products because of exclu- 


4 
' met Fix 
sive No Side Seam, No Top Seam construction. Three companion = — 
° 7 . on — 
sizes supplied: 12 oz. Large, 6 0z. Squat. 6 oz. Tall — each enhanced 


by Crown Lithography. 


Whenever you need fine Cans for any use. consult Crown’s Com- 
plete Line. As exemplified by SPRA-TAINER, Crown Cans are your 
surest guide to Progressive Packaging. You Can’t Buy Better Cans! 


Division of 


CROWN CORK & SEAL COMPANY 


One of America’s Largest Can Manufacturers ¢ Plants at Philadelphia, Chicago. Orlando * Branch Offices: New York, Baltimore, Pittsburgh, St. Louis 
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NOW you can make these bags 
on the new 


MATADOR 


THE MOST VERSATILE BAG MACHINE EVER BUILT 


Outproduces any other machine on the market; makes flat or 


square bags... hand-lock shopping bags .. . envelope types . . . 
shingle cut-off with triple pasted bottoms for maximum 
strength. A complete range of sizes in all standard paper 
weights. 


Precision-built mechanism . . . trouble-free and very simple 
to operate or adjust. Produces bags at a rate of 1200 per 


minute ... up to 400,000 per day! Investigate this “Glutton” 
for work. It’s a real money-maker and worthy of your con- 
sideration. 


Ask about the “Orion” bag machine 
for making heat or paste sealed cello- 
phane bags. 


CONSIDER THESE EXCLUSIVE 

MATADOR ADVANTAGES THAT 

INSURE STEADY PRODUCTION 
Positive tension control, Driven Seam 
Paster, Precision Grippers, One-shot 
oiling system ... many others 





MATADOR LETS YOU 
CHANGE BAG SIZES IN 
A MATTER OF MINUTES 


MATADOR 26 2 to 10's wide 
4 to 187% tube length 


MATADOR 31 2 to 12% wide 
4%, to 2512 tube length 


MATADOR £3) 2% to 19% wide 
% 7%. to 30% tube length 











Write for brochure giving 15 illustrated reasons why 
the MATADOR can do a better job in your plant. 





H . a4 ‘ HEIN RICH PORT OF AUTHORITY BLDG. + 8th AVE. AT 15th ST. 


COMPANY 
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Whuarever special qualities you need in 
paper for packaging — whether it’s paper to 
provide greater flavor protection, strengthen 
dimensional stability, improve moisture re- 
sistance, or otherwise help increase the sala- 
bility of the product—you’ll find Brown Com- 
pany’s Technical Service Division of real help. 


What's your 
problem ? 


For more than half a century Brown Com- 
pany has been developing special Nibroc pa- 
pers for special packaging purposes— papers 
that have not only improved packaging per- 
formance, but have also affected substantial 
processing economies. 

Write Dept. DR-5 at our Boston office. 


Our entire production of papers is sold directly to converters. 


BROWN 


COMPANY, Berlin, New Hampshire 





CORPORATION, La Tuque, Quebec 


General Sales Offices: 150 Causeway St., Boston 14, Mass.— Dominion Square Bldg., Montreal, Quebec 


SOLKA & CELLATE PULPS * SOLKA-FLOC ¢ 


ONCO INSOLES « CHEMICALS « 


NIBROC PAPERS ¢ 
BERMICO SEWER PIPE, CONDUIT & CORES 


NIBROC TOWELS * NIBROC KOWTOWLS 
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for rolls any widths... 
you’re “slitting pretty” 


a BECK Razor Blade 
SLITTER 


and eI) 
REWINDER 


@ Take a load off your budget with this accurate, 
economical producer. Every feature engineered to meet all the varying conditions 
you might encounter in slitting all types of films . . . cellophane, acetate, plastic, foil 
laminates and a tremendous variety of fine materials. Simple to set up. Easily changed 
razor blades. Handles any width . . . and provides perfect control from parent roll to 
rewind. Want information? The words “SLITTER” and “Modern Packaging” on your 
letterhead brings it. 


CHARLES BECK l CORPORATION 
406 N. 13th Street hiladelphia 8, Pa. 
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Part of the Mesabi Range 


may be-wasting away in your plant 


Natural resources don’t last forever . . . not even the Mesabi Range. 


But you can make them last longer . . . by helping to recover the 
dormant iron and steel wasting away in your plant. 


Right now, more iron and steel scrap is needed than ever before to 
help maintain steel production. Lack of enough scrap—which normally 
represents 50% of the ingredients used in making new steel—would 
seriously hamper the nation in this critical period. 


WHAT YOU CAN DO 

To meet demands of military and civilian production, your help is 
needed. That means searching your plant for more scrap... any old 
idle iron and steel gathering dust and rust. 

Your scrap is needed now. 

Get your scrap salvage program going—today. Include non-ferrous 
scrap, too. 
It tells how to conduct your own salvage program 


For your copy, write to Advertising Council, 25 West 
45 Street, New York 19, New York 


This advertisement is a contribution, in the national interest, by 
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HARDWARE DIVISION 


Gat Poze 


1952 NATIONAL CARTON COMPETITION 
FOLDING PAPER BOX ASSOCIATION OF AMERICA 








— = 


 —_— —__: START RIGHT WT 

al i ke a pEwarded wNited BOARD & CARTON 
“Gael CORPORATION FOR ENGINEERING AND 
PRODUCTION OF WESCO CARTONS. 


@SUPERB PACKAGING PLUS SOUND 
MERCHANDISING makes WESCO'S Sundry Merchan- 





diser one of the outstanding 1952 success stories in the 


paint industry. 





Complete production facilities from paper board mills 


to the finished, successful selling carton, make UNITED 


one of the nation’s outstanding carton manufacturers. 








v 


UNITED BOARD & CARTON CORPORATION 


MAIN OFFICES e 2 PARK AVENUE e NEW YORK CITY 


PAPERBOARD MILLS FOLDING CARTON PLANTS LAMINATING PLANT 
SYRACUSE. VICTORY MILLS. N. Y VICTORY MIL 
SPRINGFIELD OHIO NEW YORK 








the name that means the finest 
bottle and package labelling equipment 


“BENCHPRESTO” The foremost 
duction machine for automatically 
belling such small cylindrical 
as tubes, ampoules, crayons and batter 
Output: up to 55 per minute 


“BLITZ” A high speed unit for apply- 
ing body labels to round bottles, jars 
and similar cylindrical objects. Output 
Model I—150 per minute, Model II 


250 per minute. 
pages compact construction, superior production rates and 
a minimum of package breakage and other stoppages have 
created a worldwide reputation for excellence for the package 
labelling equipment designed and built by Jagenberg-Werke A. G.. 
Dusseldorf (West Zone), Germany. 


These machines are available through Alfred Hofmann & Co., 
sole U. S. distributor, who provides nationwide service and stocks 
ll necessary spare parts for quick delivery. 


Phe outstanding performance of Hofmann’s low-cost Jagenberg 
bottle and package labelling equipment merits your further investi- 
gation. Write for particulars. Alfred Hofmann & Co. Showroom 
and Offices: 635 S9th Street, West New York, New Jersey 
F 


eat 


JAGENBERGS 
Full Surface Glueing 
Jagenberg “peel-action” glue application places a thin, even 
film of glue over the entire surface of each label. Long 


vields superior adhesion, 
are re-used 


experience this system 
and easier wash-off when bottles 


proves 





Blitz R.E.A. 


These machines, the hits of the the Packaging Show, are 
now available for your inspection at our showroom in 
West New York, N. J. 


Type Ill Benchpresto 








Sole U.S. Sales and Service Agents for Jagenberg Labelling and Packagin 


te 


g Machi 


a 


nes & 


“TYPE WI” Versatile universal 
semi-automatic machine for label- 
ling bottles, jars and flat packages 
Applies labels of any shape. Occu 
pies only 20” x 24 Output 
up to 35 per minute 


space 


pro- 


la- 


articles 


es 


“R.E.A.” Boxes, rigid and soft 
packages, jars and bottles can be 
labelled automatically by — the 
*R.E.A.” It applies top and body 
labels, band labels, all around 
labels and will even apply labels 
4 sides. Output: up to 


to 2, 3 or 


120 per minute 


“NOVO-TEMPO” Specially designed for 
building into high-speed bottling lines. Oper- 
ates with continuous rotary motion for 
greatest efficiency. Applies body, breast, strip, 
neck and closure seal labels in perfect regis- 
ter. Output: 6,000-8.000 per hour 
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“Skillfully put together — mutual 
adaptation of parts — elegance” 


Webster's definition of CONCINNITY 
so aptly describes packaging by .. . 


‘eb “a 
\ ARNERCRAFY, 


Sonal Nume tr Sith CHG 


BRIDGEPORT i Con MES TE Ee Ss 
New York Sales Office: 200 Madison Avenue, New York 16, N. Y. 


FOLDING CARTONS—HAND MADE OR MACHINE MADE SETUP BOXES 
TRANSPARENT ACETATE BOXES— COUNTER DISPLAY BOXES 





NASHUA 
VELOUR 
PAPERS 





—Aaee 
Ott 0 LAeducks 


Give your package the promi- 
nence it deserves. For outstanding impression 
packaging at the point of sale, use Nashua’s 
Velour Papers. A few samples will show you 


exactly what we mean. 


NASHUA CORPORATION 


formerly Nashua Gummed & Coated Paper Company 


NASHUA, NEW HAMPSHIRE 














Creative Packaging in 

Printed Film, Waxed Wrappers, 
Box Papers, Box Stays, 

Gummed Papers, Printed Bands, 
Heat Seal Papers, Flocked Products, 
Party Papers, Corrugator's Tape, 
Sealing Tape, Moistening Machines, 
Technical Paper Products. 
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Nhe 
packaging ~~ 


EASING OF MATERIALS SUPPLY SITUATION OPENS 
THE FLOODGATE OF IDEAS FOR THE KIND OF PACKAGING 


THAT DEPENDS PRIMARILY ON EYE APPEAL 


Here’ for users of gift packaging, 
the supply situation today 1s 
probably better than it has been 
since the beginning of World War II. 

For the first time in more than a 
decade users may have their pick of 
glamour materials. Cellophane, which 
was so difficult to get only a few 
NOVELTY appeal is exem- “ - months ago, may be obtained in un- 


plified by Peggy Sage Paris , - limited quantities. Aluminum foil has 
flower cart tying in with a 


PHOTO COURTESY MONSANTO CHEMICAL Co. 


eased up, as have other metals. Paper, 
spring color promotion plan. plastics and glass, which constitute 
a substantial part of the basic mate 
rials for decorative packaging, are 
RE-USE and _ visibility of 
product are provided by this 
handsome molded polystyrene 


also in good supply, despite predic- 
tions of a year ago. 

Prices of packaging materials, of 
course, as of every thing else, are 
high and it will be a challenge to the 

€ DISPLAY packages have become agua) " wird designer —— 
packages with the superior appeal de 


case for fish and game knives. 


Inc. 


co., 


an essential for jewelry. D°Eri case heey i 
ot Ghee cect be webet cont manded today within the limits of 
present-day budgets. 

More than ever, gift packaging is 
an integral part of the merchandising 
programs in hundreds of fields from 
foods to fishing tackle, from liquor to 
lavettes, from candy to cutlery. 


PHOTO COURTESY F. H. NOBLE & 


Gift purchases are largely impuls 


STORE BOXES demand dramatic treatment. 
Peck & Peck’s last year’s boxes carried il- 
lustrations by cartoonist Ludwig Bemelmans. 
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PHOTO COURTESY GERALD STAHL 


WINNER in 


Art Directors’ 


Philadelphia 
competition 
was this year-around gift set 
of Fielderest 


guest towels. 


TRAY 


with 


PACK 
Pliofilm 


market 


overwrapped 
enlarges the 
for gift selling of 
Cabin Crafts, Inc., bath set. 


COUTURIER 


luxury hosiery 


packaging of 
promotes gift 
sales through famous name 
appeal. Lanvin packages stock- 


ings with flacon of perfume. 


GIFT FOLDERS, gaily de- 
signed, add seasonal interest 
to standard hosiery pachages. 


96 


soFt-GOOD 
DEMAND YEAR-ROUN 


5 LINES 
D APPEAL 


REDESIGNED _ packages 
which add color and nur- 
sery motif immediately 
of Swan 


Aldens layettes, 


increased sales 


Knit and 


VISIBILITY of prod- 
uct in transparent 
box promotes gift 
sales of Ripon slip- 


per sox for babies. 


PHOTO COURTESY CONTAINER CORP, OF AMERICA 


PHOTO COURTESY EMILY OPPA 


retailers have become 
so conscious of attractive packaging 
that it is increasingly difficult to in- 
terest a store buyer in a line of goods 
with gift potentials unless the staple 
package is designed with gift appeal. 
Retailers are continually looking for 
items that will sell themselves and a 
packaged product ready for sale as 
a gift saves time and cuts overhead. 

A study made recently for a large 
producer of folding 
that 90% of 
there 


business and 


cartons showed 
all liquor dealers felt 
definite 


was a advantage to 


them in the distribution by liquor 
manufacturers of gift cartons and one 
out of three that 


the gift carton should be supplied the 


dealers believed 
year around for its selling impetus, its 
advantage in-sharpening brand _pref- 
erences and in offering display ad- 
vantages. ° 

Probably no other category of 
packaging offers such wide opportu- 
nity for diversity or for new ideas as 
that of gift packaging. Attractiveness 
and novelty are essential to win the 
shopper's eye and to direct attention 
to your product among competitors. 
There are as many ways to achieve 
this attention as there are packaging 
materials to provide the distinctive 
appearance. 

How they are selected and used 
depends upon the requirements of the 
package. In some instances distinction 
may depend primarily on color com- 
binations. In others the requirement 
will be visibility of the product through 
a transparent package. The success 
of © still will de- 
pend almost solely on design plus 


other packages 
brand emphasis, as in the case of 
cigarette and liquor cartons. A pack- 
age tie-in with a special promotion is 
essential to the merchandising of 
lipstick 


assortments of candies. Re-use appeal 


nail-polish and shades, or 


of the package is a strong selling 
point for many molded plastic con 


be 


tainers. Sometimes the appeal may 
pure gadgetry, as exemplified by the 
tov packages for soap sculptures. 
Each year among the most eager- 
ly watched packages are the cosmetic 
collections. While variety and novelty 
are still the bulwark of this industry’s 
packaging, emphasis continues to be 
on popular-priced units. In coopera- 
tion with the program of the Fra- 
grance Foundation to promote wider 
use of fragrance products, many of 
the prestige perfumery houses are 


® Study made by Advertest Research for Lord 
Baltimore Press. 
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‘COMPLETE PROGRAM 
FOR CHEESES 


GOURMET ITEMS must look good. The Swiss Colony which sells a line of 
food specialties has adopted the most extensive decorative program for gift 
merchandising. Cheeses are all aluminum foil wrapped and identified with ap- 
pealing labels. Assortments are packaged in tooled-leather boxes along with 
checker-board, checkers, cards and dice; also in a set-up box with a trans- 
parent cover. The design theme carries through to corrugated mailers and labels. 


PHOTOS COURTESY RAYMOND LOEWY ASSOCIATES 


packaging their expensive scents in 
units—but 
of packaging 


finest 
materials—custom-de- 


smaller using the 
signed papers for box wraps and pri- 
vate-mold glass bottles and closures. 
This activity has also started a trend 
for the many attractive put-ups of 
purse dispensers. The old-fashioned 
gift-set box, containing an assortment 
of products, is fast becoming extinct in 
the cosmetic field. Even the firms most 
widely known for this kind of gift 
packaging gradually have abandoned 
them in favor of smaller units, such 
as sampler collections of favorite 
scents—cologne with bath powder, or 
solid colognes packaged separately. 
There is also a trend in the cosmetic 
field to novelty promotions which can 
be tied in with a product name or a 
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lipstick and nail-polish color. An ex- 
ample is Peggy Sage’s current “Proud 
Beauty,” a lipstick and_ nail-polish 
shade which has been packaged in a 
miniature Parisian flower cart con- 
structed of white wire with gay 
striped awning top and platform of 
polystyrene foam fabricated to hold 
the bottle of polish and lipstick case. 

Prince Matchabelli originated a 
clever counter promotion for Spring 
Garden fragrances by designing a 
miniature picket fence on which were 
attached 1%-dram purse dispensers of 
its four popular Matchabelli 
scents, each with its own individual 
bouquet of hand-detailed spring 
flowers. Tied in with a message, “Pick 
a Perfume from a Picket Fence,” the 
promotion was an effective way to win 


most 


counter attention at a moderate pack- 
aging cost—something all gift pack- 
agers are seeking. 

Polystyrene foam is continuing to 
find new uses in toiletries packaging. 
Interesting examples are the attractive 
put-ups for Quettes, compressed wash 
cloths for travel. The product is one 
which demands dramatizing at the 
point of sale. Placed in cylindrical 
transparent containers and 
paper banded to specially fabricated 
polystyrene foam pieces, ribbon deco- 


acetate 


rated, the compressed wash cloths 
make excellent impulse items for the 
shopper looking for a bon-voyage re- 
membrance. 

Men’s toiletries are being given re- 
newed attention and one sees new 
promotions of Schiaparelli’s elegantly 
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CLEVER 


needed 


IDEAS 


for 


are 
promoting 
the sale of a gift cer- 
Candle _ pack- 
age of acetate showing 


tificate. 
a pair of legs ae- 
companies an attached 
for 


certificate hose. 


Cone-shaped package 
certificate 
Bra-Slip. 


contains a 
for a Gilead 


PHOTO COURTESY 


packaged Snuit line, including mas- 
culine-looking staple items along with 
i famous gadget item perfume in 
a pipe-shaped bottle housed in a 
simulated cigar box. 

\ newcomer among the men’s lines 
is Tussy, with packaging comprised 
of red 


some monogrammed lettering hot-die 


set-up boxes and hand- 
stamped and embossed in gold. The 
bottle — labels 


treated. 


are correspondingly 


Jewelry 
\ field that has moved up near the 
top in gift packaging is jewelry. The 


success of decorative display con- 


SHAW -RANDALL 


CO., ENE 


and 


tainers for watch bands watches 
has spread to all manner of jewelry 


And 


made use of 


items for both men and women. 


the jewelry trade has 
almost all of the gift-packaging mate 
rials: elaborately covered set-up boxes 
ot papel! and metal construction, 
molded plastics and fabricated boxes 
The effec 
tiveness of the display package sup 
the the 


jewelry has become so important that 


of transparent materials. 


plied by manufacturer of 
even the more-popular-priced lines 
are now being gift packaged. 

This vear a clever new inexpensive 
idea for packaging pins, cuff links and 
earrings—items that have previously 


GIFT CARTONS for liquor have become almost a universal 


requirement in 


spirits 


merchandising. Variety of possibili- 


ties is illustrated by three handsome Seagram cartons: foil- 


faced for VO; colorful snow scene with prominent 7-Crown 


trademark that makes effective mass display, and window car- 


ton showing off to advantage Seagram’s 


OURTESY PRANK 


GIANNINOTO 


Ancient Bottle Gin. 


Seagrams 
| atte South 
ty Cig dl 


nn a 


oe 
Sots 
2S 


INC 


OURTESY ROBERT GAIR CO., 


been carded—is being suggested for 
many purposes. It consists of a patent- 
ed method for affixing to a card a 
formed transparent acetate piece 
through which the item is visible.° 


This offers 


many attractive possibilities by the use 


package — construction 


of brilliantly colored  foil-laminated 
board for the cards or attractively 
printed cards which become an in- 
tegral part of the unit, such as tie 
clips under the transparent formed 
pieces attached to cards on which a 
necktie is represented or lapel pins 
on cards designed to represent a coat 
lapel et 
There are also many possibilities 
for boxing children’s jewelry in keep 
ing with the product such as U. S 
In Wonde rland” 


watch in a box on which the 


rime Corp.'s “Alice 
Disney 


characters are repre sented 


Foods 
The growth of food-specialty de 
partments in stores, the increased in 
terest in gourmet shops in big cities 
the 


specializing in food items such as 


and number of mail-order firms 
fruits, cheese and smoked meats de 
mand new ideas in gift packaging 
For food departments in stores, the 
packages must be impulse items—at 
tractive assortments of jams and jel 


lies, cookies, cakes, glacé fruits, nuts 


meats, cheeses, ete.—in put ups that 


will stop the casual shopper at ill 
times of’ the year. Widely used in 
these fields are cleverly designed box 
wraps, novel metal containers, hand 
packed assortments in boxes Or bas 
kets cleverly designed for eye and ap- 
petite appeal. 

Equally important in appeal must 
be the mail-order items which can be 
colorfully pictured in catalogs and 
which will arrive in the hands of the 
look 
in the pictures. Outstanding packag 
ing of this tvpe is being d 

and Western 


recipient as attractive as they 


Tie by 
Southern fruit 
through the use of colorful boxes and 
baskets, often foil 


wrapped, or with a pouff of ribbon or 


growers 


with many items 


a sprig of flowers or leaves to give 
and distinctiveness 
the gift 


packaging programs for cheeses dut 


added color 

Among most extensive 
ing the past vear is that of the Swiss 
Colony at Monroe, Wis. This firm em 
ploved one of the country’s top-notch 
designers to deve lop a completely co 
ordinated program. of packaging for 


Transparent Cardin 


¢ Moprern Pack 
Marcel 1952. p. 200 
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cheese and canned game specialties. 

The cheeses are all individually foil 
wrapped and identified with decora- 
tive trademarked labels in keeping 
with the specialty character of the 
house. Assortments are packed beauti- 
tully in tooled-leather with 
checker boards attached to the inside 


boxes 


covers. In addition to the cheeses, the 
boxes contain playing cards, checkers, 
dice and other game accessories. The 
design program for the packaging is 
tied up with a trade symbol of a Swiss 
couple which appears on all station- 
ery, gift cards, insert literature, etc. 
rhe right 


through to corrugated shipping con- 


design theme carries 
tainers and mailing labels. Swiss Col 
ony has also made use of a sturdy set- 
up box with a transparent acetate 
cover for an assortment of cheeses, 
giving visibility to the colorful foil 
wrapped varieties and labels. 

An interesting development in the 
packaging of fruit cakes is a decora- 
tive round metal cake box with spe- 
cially processed surface that permits 
baking the Marshall 


Field & Co. is using these containers 


right in box. 
for private-brand fruit cake and. the 
same type of container is being used 
chains. The con 


by various grocery 


tainers may be obtained with stock 
designs or may be specially designed, 
if desired, when quantity makes this 
economically feasible. 

Flexible wraps are in evidence for 
decorative packages of hams, poul ry, 
as well as other specialty food items, 
many of them with seasonal interest, 
others with year-around appeal. 

An interesting package for shipping 
gift eggs to Europe was announced by 
the Gristede Bon Voyage shop in New 
York. It appeared to be a reinforced 
corrugated carton equipped with 24 
square each larger 
than an egg by half an inch. Stretched 
over the partitions was a sheet of 


film 


give” to allow each egg to nest into 


compartments, 


transparent with just enough 


place. (Gristede would not say what 
material.) A second sheet of the trans 
parent material covered the top half 
of the carton, also made with corre- 
sponding partitions. When the halves 
of the box are closed down, the eggs 
are nested above and below, and the 
swinging effect of the plastic film is 
reported to prevent breakage. 


Soft goods 


In soft-goods lines, staple packag- 
ing is being combined most success- 
fully with decorating treatment to pro- 


MAY 1952 


. INC 


SON-FREEMAN CO 
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JEWELRY DEMANDS 
DISPLAY SETTINGS 


TRIPLE - PURPOSE 
unit is this Jacques 
Kreisler package— 
gift 


re-use 


display, box 


and picture 
frame all in one. One 
side is plush setting 
for jewelry; the oth- 
er, a picture frame. 


vide added impulse appeal for gift 
giving. Hosiery, particularly the cou- 
turier lines, is being beautifully pack 
aged in standard boxes, but by virtue 
of famous brand name and appeal of 
the package is a gift item. Schiapa 
relli was first to do this kind of pack 
aging. Then came Adrian’s attractive 
blue and white box with red signature 
last year. Now Lanvin stockings carry 
the Lanvin trademark that has be- 
come so famous on the perfume pack- 
ages. 

Something new in hosiery gift pack- 
aging, too, for the special occasion are 
the gift folders, which are being used 
by a number of firms. 


DISNEY CHARACTERS il- 
lustrate for U. S. 
Time “Alice in 
Wonderland” watch, pack- 
aged with child's tea cup. 


box 


Corp.’s 


+ 
PROPER BOXING permits 


Anson, Inc., to promote 
men’s jewelry for the spe- 
cial oceasion. This in- 


terior-lighted | dimension- 
al church, lithographed in 
color, is 


shipped = with 


individual dealer orders. 


The packagers of sheets and pillow 
cases, In the last few years, have been 
adding interesting color effects and 
feminine appeal to cellophane wraps 
for these items, so that they are as 
attractive for a_ gift purchase as a 
staple. Cannon, of course, has been a 
leader, but Pacific, Fieldcrest, Pepper- 
ill and many others are also going in 
for more attractive put-ups. 

The use of transparent packaging 
has become most effective in the soft- 
field, particularly for items 
except for the packaging, 
might stay under the counter. An ex 
ample is the transparent package for 
Needlecraft bath mats illustrated here, 


ge ods 


which, 
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the packages for various infants’ items, 
such as a transparent box for Ripon’s 
slipper sox for babies or Swan Knit 
Mills lavette. In the latter case there 
was a definite need for adding color 
and brand interest to the package. 
Previous to a recent redesign, the 
lavette package was a set up box with 
transparent acetate cover. It was neat 
and had product visibility, but it 
lacked character through lack of color 
The new package retained the set-up 
box construction of the base, but 
switched to a double-wall folding box 
construction with transparent window 
for the lid. This permitted the intro- 
duction of a decorative nursery motif 
in pink and blue. Two separate pack- 
ages were designed—one for Swan 
Knit and one for Alden’s mail-order 
business. Almost immediately after 
introduction of the new packages, it 
is reporte 1, a marked increase in sales 
was noted. 


Confections 

Because boxed candies are a high 
impulse item, mostly purchased as 
gifts, candy manufacturers must be 
constantly on the alert to trends in 
box designs, shapes and styles. The 
popular type of box for department 
store selling is a flat rectangular shape 
suitable for store display. Drug stores 
prefer a deeper box with a smaller top 
surface suitable for display on coun 
ter racks. Another shaped box for 
popular-priced assortments is known 
as the “bundle-type” box—a_ simpk 
set-up construction which can be 
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PUZZLES are usually impluse items. Weay-O- 
Gram jigsaw puzzle and Bank Master packages 
practically sell) themselves with — illustrations. 


STARTER SETS for china provide an excellent gift unit. When 
packaged in a corrugated display box, they have counter appeal 
and may be sold in pre-pack completely protected from breakage. 
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picked up and easily carried in an 
overcoat pocket—the everyday type of 
gift box that Pop picks up on his way 
home from the office to treat Mom 
and the kids. 

In addition to this staple gift pack- 
aging in the candy field, of course, are 
the occasional specialties—Easter eggs 
and __ baskets, 
Valentine hearts and the super de 


Christmas _ stockings, 
luxe, re-use boxes—sometimes of plas- 
leatherette 
sometimes lithographed metal or bas- 
ketry. 


tic, sometimes covered, 


Stationery 

Every vear, leading stationery firms 
seek new ideas in packaging tying in 
with special promotions of the papers, 
such as box covering with floral mo 
tifs or historical themes that can be 
used in the promotion. One firm has a 
note paper promoted for rainy-day 


letters—the idea suggesting letter writ 
ing on days when one has to stay in- 


doors. 


China, glass and silverware 

Much progress has been made in 
packaging starter sets of American 
china and pottery. An interesting ex- 
ample is an attractive corrugated dis 
play container for Stangl ware. The 
package opens up into an attractive 
counter unit, but is actually a pre 
pack, ready for gift selling from stock. 
Similar put-ups are being used widely 
for sets of table glassware. 

The rigid-drawn transparent dis 
play package has made a place for 
itself in the silverware field and many 
leading firms now package various 
combinations in this manner. It not 
only permits displays of the patterns 
in the store, prevents handling, but 
provides a very attractive gift package 


for the recipient. The packaging of in 
fants’ and children’s silver in trans- 
parent boxes with soft toys has also 
become an important practice in the 
silverware field. Transparent packages, 
both molded and fabricated, are being 
adopted widely for all manner of 
cutlery. One such package is particu- 
larly effective because it shows off to 
advantage the design of a set of fish 
knives handles in the 
shape of a fish. The molded container 


which have 


is a permanent box for the knives. 


Liquor and tobacco 

The use year after year of decora 
tive gift sleeves for cartons of ciga 
rettes is another striking proof of the 
effectiveness of the package to create 
gift sales. Today liquor firms are be- 
coming almost as universally con- 
verted to this form of seasonal promo- 


tion. Last Christmas, practically every 
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SEASONAL 


confections. 


appeal helps sell 
Kraft’s polyethylene 


stocking may be hung on a tree. 


BOOK CARTONS of foil are har- 
dy perennials for candy. This Life- ed 


saver 


package has two drawers. 


BAKE-IN 
for 
for fruit 


surfae- 
widely 


containers of metal, 


heat resistance, used 


cakes baked 


are 


right in container. 
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WRITING PAPERS need promotional themes which can be tied in with 
packages. Eaton’s “Ballerina” is a foil-covered box with figure of dancer 


HOST AND HOSTESS GIFT idea is sug- 
gested by manner of 


two pocket flashlights—his, hers. 


Bantamlite’s clever 


wearing applied-lace skirt. “Chest of Cheer” is seale model of a pine chest. boxing 
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PURSE SIZES of favorite fragrances are being put out by many of the lead- 
ing houses, such as this Corday Purse Trio—three bottles of perfume with 
metal case. Charbert combines a trio of solid colognes in a single gift’ unit. 


EYE APPEAL is given Quette com- 
pressed washeloths by the use of ace- 


tate boxes and styrene foam setting. 


BEAUTIFUL BIBELOTS—FEliza- 
beth Arden’s jeweled Easter eggs 
mounted on filagree metal standards. 


MEN’S | toiletries 
receive renewed 
attention,  Tussy 
line is bold and 
masculine with 
red boxes mono- 
grammed by hot- 
die stamping and 
embossing in gold. 


COUNTER INTEREST is cleverly achieved 
for 1!4-dram purse dispensers of Prince 
Matchabelli fragrances by affixing the 
bottles to a miniature white picket fence. 


major brand of liquor appeared in a 


decorative gift carton 


Gift certificates 

Ever since the makers of men’s hats 
originated the idea of supplying a 
miniature hat with a gift certificate for 
the pure hase of a hat, a cle verly pack 
aged gift certificate has intrigued the 
makers of many products which must 
be sold by size or color. Department 
stores have put their gift certificates in 
clever little boxes suitable for Christ 
mas-tree ornaments. Now one firm 
which manufactures bras and another 
that sells hosiery have offered tiny 
transparent acetate packages in which 
the merchandise for which the certifi 
cate is given is represented by attrac 
tive drawings of the articles—die cut 
and placed in the containers along 
with the certificates. One pac kage for 
a bra-slip is a cone-shaped Christmas 
tree ornament. The other for stockings 
looks like a candlestick with pictured 


legs showing through the acetate. 


Store gift packaging 

The advantage of the distinctive 
gift wrap as a promotional good-will 
builder is almost universally recog- 
nized by retailers and there seems to 
be a decided trend to integrate the 
distinctive gift box wrap with a store’s 
over-all packaging program. An ex 
ample is the appealing violet design 
used by Bonwit Teller not only for 
gift wraps, but for general merchan 
dise bags. 

For the Christmas season, most 
stores outdo themselves to have some 
thing distinctive, depending on 
budgets and competition. Every store 
is desirous of having packages a cus 
tomer will be proud to carry. 

There is endless variety in design 
treatment as exemplified by the con 
trast between Bonwit Teller’s roman 
tic violets and Peck & Peck’s New 
Yorker-type drawings by Ludwig 
Bemelmans for its last year’s Christ 
mas box coverings. 

Almost anything can be sold as a 
gift if properly packaged. What the 
package will be and whether a firm 
should adopt a gift-packaging pro- 
gram depends, of course, on its own 
market and trade practices. The point 
to remember today is that stores are 
beginning to expect the gift package 
to help them sell. And if you can 
profitably offer an appealing package 
—whether year around or seasonal—it 
can be one of the strongest tools to 
capture your share of the millions of 
impulse gift purchases made daily. 
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Moc ernizing 


a tradition 


HENRY BIRKS & SONS, THE 


SILVER 


LEADING 


AND JEWEL FIRM IN CANADA, 


sg 


BIRKS 


TAKES AN OUTSTANDING STEP IN THE 


LUXURY-PRODUCT 


Nrom Halifax to Vancouver the 
I name of Henry Birks & Sons, Ltd., 
is recognized as the most famous in 
Canada for silver and jewels—like Tif- 
fany in the United States. 

Most significant, therefore, is the 
progressive step this conservative old 
house has just taken in completely 
redesigning its packaging. This com 
prehensive design project, carrying 
over even to the company’s letter 
heads and identification on Birks’ 1S 


retail store fronts, was executed un 


OVER 100 SIZES of general-line merchandise 
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FIELD 


der the supervision of a New York 
package designer. 

\ restyled trademark has now be 
come the basic theme for all Birks 


packaging design. Through the us¢ 


of this modernized, simplified svmbol, 


a high degree of continuity in com 
pany identification is obtained re gard 
less of the variety of decorative pat 
terns worked out to meet the 


NEW TRADEMARK design is the 
sole decoration on boxes for 
Birks’ general line of merchan- 
dise. The modernized “crest” is 
printed and embossed in dark 
blue on light blue cover papers. 
The package design and the color 
scheme are standard for all of the 
company’s 18 Canadian stores. 


needs of partic ular packags design 
problems. 

Three design elements in the new 
trademark are deftly combined to re 
flect the dignity, tradition and quality 
associated with the Birks name. The 
visual interpretation of such intangi 
bles was of major importance in that 
the company’s roots go back in Eng 


lish history to the 16th century when 


boxes are used. Trademark dies in four sizes care for all of the box sizes. 





Henry Birks’ ancestor, Richard Birks, 
was an honored member in the me 
dieval guild, the Cutlers Company of 
Sheffield. 

As a symbol of tradition, the styl 
ized version of a heraldic lion ram 
pant, therefore, has been simplified, 
modernized and carried over from 
the previous trademark which had, in 
turn, incorporated it from the appoint 
ment royal-warrant stamp which was 
granted the company more than 50 
vears ago. 

rhe design of the lettering for the 
name as the second element was 
chosen not only because of its ele 
gant, classic appearance, but also be- 
cause it resembled somewhat the let- 
tering of the name as it appears in 
the company’s silver hallmark. 

\ modern note is introduced pri 
marily through the use of two large 
initial B’s, treated as purely decora 
tive design. One B is reversed so that 
the two straight vertical strokes form 
the letter H, elliptical 
shaped dot for the crossbar of the H, 


using an 


with the curved strokes on the outer 
sides giving balance and symmetry 
The shape and position of these B’s 
especially the curved strokes, in rela 
tion to the other design elements are 
particularly interesting since they de 
fine and limit the area of the whol 
trademark 
clearly and compellingly that no other 


design to the eve so 


Ms paration devices are needed The 
value of this becomes more obvious 
when it is seen how the trademark is 
used as the sole decoration on many 
of the packages. 

Except for its most expensive items, 
most of Birks’ merchandise is pack 
aged in set-up boxes and over 100 
different sizes are used. As with the 


former pac kages, the feature of the 


box covers is the new trademark in 
the center as the crest-type decora- 
tion. At present, however, the back- 
ground color of the box paper is a 
turquoise shade of blue. This shade 
is planned to be changed gradually 

over a period of time—to a soft French 
blue as part of the restyling program. 
It was felt that the richness of this 
shade of blue expressed the quality 
and distinction of the merchandise 
more subtly. These blue cover papers 
are made of heavy, mat-finish stock 
and the trademark “crest” is embossed 
and printed in dark blue inks. Birks 
made its own engraving plates for 
printing at its silver manufacturing 
plant in Montreal where the home of 
fices, as well as the largest of its 
stores, are located. Dies were made 
in four sizes which were established 
as the standards for all the different 
sized boxes used. 

Knowing that most of its customers 
who buy expensive jewelry like to 
keep the pieces in their original pack 
ages, Birks has had cases designed 
and made with the care that justifies 
their being kept as heirlooms. Fine 
glazed leather, French blue 
with the trademark and a decorative 


dved 


border design hand tooled in silver 
are used to cover the cases which 


are hand made. The interiors are 


equally luxurious with satin or velvet 


linings and platforms. A feature in 
the decorative design of these cases 
is the B initial motif of the border in 
which the trademark B’s appear in a 
hand-tooled repeat pattern. 

music who 
theme, the 


package designer has made a series 


Like a composer ot 


writes variations on a 


of design variations of the trademark 
for use as all-over patterns for paper 


bags, inner tissues, w rapping papers, 


mailing envelopes, special box wraps, 
labels, stickers, gift certificates, etc. 
Most interesting of these are the de 
signs for Christmas packages. 

The first appearance of the new 
trademark was on the mailing envel 
ope used for Birks 1950 Christmas 
gift catalog. A 


all-over background design combines 


diagonally placed 
the trademark in a small size and the 
larger-sized Christmas variation. In 
this latter design, the vertical bars of 
the B_ initials are sometimes trans 
formed into two lighted candles, the 
dot between them becomes a star, and 
the lion is replaced by a little Christ 
mas tree. Each unit is linked to an 
other in the design by scalloped lines 
suggesting festoons of greenery. This 
effect is enhanced by the addition of 
small circle designs that “dangle” 
from the point of each scallop like 
tree ornament balls. 

Separate labels are unnecessary for 
these mailing envelopes, since a simu 
lated label is printed on the front 
with a blank patch left for filling in 
the address. The first vear these en 
velopes were printed blue on gray 
last Christmas the color scheme was 
reversed and in the future the com 
pany plans to use the same design 
combining a different color scheme 
each vear. This plan has already 
been found to offer definite econo 
mies, according to company officials 
First, it enables Birks to amortize the 
cost of the special plates over several 
vears and, second, it eliminates the 
cost of additional labels. At the same 
time, at practically no additional cost 
it provides mailing envelopes with a 
distinctive design treatment that is in 
keeping with the quality character of 
the firm. 

Box wraps for the general price 


COSTLY ITEMS 
selling for more 
than $500 come in 
hand-made blue 
leather - covered 
jewel cases with 
embossed crest 
and hand - tooled 
border in. silver. 
Their elegance 
typifies heirloom 
quality of a Birks 


piece of jewelry. 
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GIFT-CERTIFICATE containers 
of the design. The 


show 


basic 


merchandise line and wrapping 


pa 
the 


Christmas variation design in the sil 


pers were also printed with 


ver and blue combination. In addi 
tion, a modification of the holiday de 
sign was used on spec ial box wraps 
for pac kages in the more expensive 
these, snow-white, glazed 
the 


design is embossed and the remain 


lines For 


paper stock is used and part of 


der printed with blue inks. 

Another example of design varia 
tion is found in the two packages 
used by Birks for gift certificates. The 
regular year-around design for these 
with a reverse 


packages, printed 


plate, has graceful, ribbon-like lines 


setting off the centered trademark 


and the initial-bordered write-in-the 


DESIGN VARIATIONS for 
Christmas packaging. Ini- 
tial B of trademark is 
emphasized in an all-over 
pattern incorporating holi- 
day symbols—trees, can- 
dies, ornaments. The gen- 
eral-price-item boxes have 
blue and silver wraps; for 
the higher-priced items, 
boxes are covered with 
white glazed paper em- 
bossed and printed in blue. 
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graceful, 
off the initial B trademark. Note Christmas adaptation at right. 


additional variations 


ribbon-like lines set use of 


ing 


name panel below. In the Christmas 
variation, the trademark is treated as 
part of the decoration of a stylized 


tree ornament ball design and 
of the 


sign is used to outline the name panel 


part 
re-arranged line tracery de 
and give it the shape of another tree 
ornament 

The many favorable customer com 
the 
they 


ments Christmas designs the 


first 


on 
vear appeared, convinced 
officials on the value of in 
the package 
Now that the change-over to the new 
the 


from 


company 
augurating restvling 
has been 


that 


simplification and standardization of 


designs completed, 


economies have resulted 
packaging materials and sizes, and 


the multiple use of the same printing 


CONTINUITY 
these 


envelopes, 


is achieved through the 
mail- 


of identity 
designs printed 
wrapping 


all-over on 


paper bags, papers, ete, 


Che 
trademark in 


plates have also been realized 
value of integrating the 
packaging design to assure continuity 
the 
standpoint of 


identification at 
the 
the 


of company re- 
tail from 


the Birks 


tant acc omplishment 


level Is, 


House of most impor- 


CrebiTs S. Dean 
Fifth Ave 
supplied by Provincial Paper 
and Kromekote 
supplic d by B.D. ( arpenter 
treal. W ayagamack kraft wrapping pa- 
pers Consolidated Paper Co Ltd,, 
Montreal. Printed mailing envelopes, W. 
V. Dawson Co., Montreal, and Herald 
Ltd., Montreal. Gift certificate com 
Rolph Clarke-Stone, 
Leather jewelry cases, Buffalo Jews Iry 
Case Co., 329 Broadway, Buffalo, N.Y 


Design, Charles ( 521 

New York. Box cover papets 
Ltd., Mon- 
wrapping papers 
Ltd., Mon 


treal 


Press 


tainers Toronto, 
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1952 PACKAGE— it's still red, but a more pleasing shade. Candy stripes give added appeal, more interest in mass display. 


ITS CLASSICALLY SIMPLE ARTHUR ALLEN DESIGN TO A BRIGHTER MODERN FORMAT 


May, 


soap 


Bros.’ 


reac h 


Life 


national 


uring Lever with small type describing the prod i transitional package which eased 


buoy will uct the break to a starkly simple design 


markets in a completely redesigned_ 


package. The new package marks an- 
other milestone in Lifebuoy history 

a new soap formula imparting a 
fragrant scent and paving the way for 
wider promotion of this famous brand 
as an all purpose bath soap. 

The evolution of this package 
representing five major changes since 
Lifebuoy introduced in_ this 
England in 1895 
might well be considered a classic in 


was 
country from 
the annals of packaging, showing the 
importance of continuing study of 
package design to meet successfully 
the requirements of new merchandis 
ing trends and improvements made in 
the product. 

The original Lifebuoy carton, print 
ed in three colors, was a typical ex 
ample of 19th century package de- 
sign. It trademark which 
had long been advertised—a picture 


of an old bearded sailor ready to hurl 


carried a 


a lifebuoy on which was printed, “for 
saving life, for preserving health,” 
accompanied by panels cluttered up 
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Forty-two years ago, according to 
MoperN PAcCKAGING’s records, Lever 
Bros. the late Arthur S 
\llen—the most famous package de- 
signer of his day—and tackled the 
modernization of this package in a 


retained 


manner that would do credit to any 
progressive packager today. The de 
cision was the 
bearded sailor (whose picture often 
prompted people to inquire whether 
the soap would grow hair) and other 
cluttering detail and evolve a thor 
oughly simple, bold, modern package. 

The book “100 
Histories,” published by this magazine 


made to eliminate 


Packaging Case 
in 1939, dates the change as occur- 
ring in 1910 and says that it “repre- 
sents one of the first instances, if not 
the very first, of conscious package 
redesign and one of the first break- 
aways from the fear of antagonizing 
established consumers by a change in 
package appearance.” 

But Lever Bros. and their designer 
showed the proper respect for estab 
lished consumers by introducing first 


In th 


transitional design, the letter 
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ing was simplified and modernized, 
the copy reduced to a series of very 
short slogans, the picture of the sail- 
or replaced temporarily by a picture 
of the cake of soap. This eliminated 
any doubts about the contents of the 
carton; people recognized the soap 
pictured as the same bar that they 
had been buying for years. This de- 
sign was tested through the distribu- 
tion of 1,000,000 cartons in the state 
of Connecticut and thereafter was 


used nationally for a six-months’ 
period. 

The final step, to a simple carton 
that retained the colors and lettering 
stvle of the 
minated all 


easily 


transitional one but eli- 
then 


re d and 


illustration, was 
made. This famous 
vellow box, which must have been 
introduced late in 1910 or early 1911, 
has often been referred to as a classic 
example of the Arthur Allan style and 
a forerunner of truly modern design. 
This design stood the test of time. 
It remained basically unchanged un 
til the present redesign, although an 
other leading designer—after Arthur 
1948 
to refine the details further, in line 


Allen’s death—was retained in 


with present-day practice, by elimi- 
nating the vellow border around the 
package panels and the outline on the 
lettering of the Lifebuoy name. 
When the new product formula was 
adopted this year, Lever Bros. felt a 
further modification was necessary to 
call attention to this improvement. A 
would 


package was desired that 


(1) retain the valuable 


identity of the old, (2) be more ap- 


consumer 


pealing to women and (3) provide 
interest in jumble counter displays. 
The new package is still a red 
package, but printed in a shade more 
pleasing than the former color. The 
solid red color area has been relieved 
by the use of a candy-stripe motif 
extending over the bottom face of the 
package and around one side and 
over the ends, except for the areas 
where the product name appears in 
reverse on the sides. This, it is be- 
lieved, gives the package a sufficient 
lv feminine appearance to encourage 
purchase by women, without making 
it too cosmetic looking for appeal to 
men. The product logotype has been 
lower 


relettered in initial cap and 


case, giving more refinement and 
greater legibility. A white rectangular 
patch printed in red on the face of the 
package calls attention to the new 
purifying ingredient, “Puralin.” The 
new product is reported to stop body 
odor before it starts. New emphasis 
has been given to size on the bath 
sized cake to distinguish it from the 
regular size. And a semi-gloss ink r« 
tards fading, improves appearanc: 
Front 


and back are alike so it is easily read- 


and gives greater protection. 
ible no matter how the packages are 
placed in jumble displays. 

Thus Lifebuoy, in new dress, is 
ready for a new period in its mer- 
chandising history to meet growing 


competition from other soaps now be 


ing promoted with bath appeal and 
from the increasing use of deodorants 
now reported to be used by five out 
of 10 men. No market tests were made 
on the new package. It is Lever 
Bros.’ belief that no package pre-tests 
are conclusive, since it has been the 


company’s experience that any new 


package will outsell an old one. The 


package change, however, Is based on 
sound product research which indi- 
cated that regular users of Lifebuoy 
preferred the new formula three to 
one and that occasional users prefer- 
red it five to one over the old. 

It has long been Lever Bros.” boast 
that nothing other than the advent of 
low-priced plumbing has contributed 
so much to a high standard of bath- 
ing habits as has Lifebuoy advertis- 
ing. Lifebuoy is reported to be the 
most widely used bath soap in the 
country—its widely advertised pro- 
) a cure for “B.O.,” started 
in 1926, having quadrupled sales of 


motion as 


this brand during the 30s. 

With its more pleasantly scented 
Lifebuoy in the new package, Lever 
Bros. is set to increase the success of 
this famed packaging pioneer through 
continue to 


advertising which will 


keep America bath-conscious 


Crevits: Design, Raymond Loewy As- 
sociates, 488 Madison Ave., New York 
22. Cartons, Fort Orange Paper Co., 
Castleton-on-Hudson, N. Y.; Michigan 
Carton Co., Battle Creek, Mich., and 
Fibreboard Products, Inc., 1789 Mont- 


gomery St., San Francisco 


ORIGINAL package with the bearded sailor. In 1910 a transitional design replacing 


the sailor with a picture of the cake of soap bridged the change-over to a thoroughly 
simplified modern design. This basic treatment remained virtually the same until 


the yellow border and outline 
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lettering were 


eliminated in the 1948 


redesign. 





= 
FORTIETH OF A SERIES 





n a summer evening in the out 
O skirts of Indianapolis, two years 
after the end of World War I, the sky 
was filled with a pattern of varicolored 
balloons drifting gracefully in the In 
ternational Balloon Race then being 
held at the Indianapolis Speedway. 
Some of the balloons were small disks 
in the distance; some, huge globes 
overhead; some trailed near the dusky 
horizon. To watchers of this polka-dot 
parade, the great balloons were a 
colorful and exciting spectacle—a cit 
cus in the sky that spectators craned 
their necks to see. 

The pattern of those balloons, be 
cause they seemed to signify wonder 
In its simplest terms to one of the 
watchers, is today a familiar package 
svmbol for one of the best-known 


brands of the world’s commonest and 


most vital food—Continental Baking 
Co.'s loaf of Wonder Bread. The basic 
design of red, yellow and blue circles 
at the ends of the white paper wrap 
is much the same today—31 years from 
the date of its first appearance—as it 
was when Wonder Bread soared to ini- 
tial success as a local brand in Indiana. 
In a field as big and important as 
bread, the selection of the best-known 
and most-successful pac kage is diffi 
cult. There are several claimants for 
the honor. But Wonder Bread is the 
only loaf promoted and sold nationally 
by a single company. In 1950 Conti 
nental’s bread sales alone were $113,- 
$55,486, out of a bread-and-cake total 
of $155,182,652. The company’s bread 
sales alone exceeded the total cake 
and-bread sales of the next-largest 


baking company in 1950. The same 


WONDER BAKERY at New York World’s Fair dramatized mechanization 
that revolutionized baking industry and banished baking in the home. 





status undoubtedly holds true for the 
period between 1950 and the present 
in view of Continental’s $15,000,000 
upward hitch in sales last year. Total 
sales of Continental's bread and Host- 
ess Cakes in 1951 were $170,187,363: 
sales for the nearest competitor were 
$114,205,199. 

Approximately 40 million loaves of 
bread are required daily to satisfy the 
U.S. appetite and total bread sales 
are estimated to exceed an annual 
$2-billion rate. Cake sales probably 
add another $1 billion to this amount 
Thus there can be no questioning of 
bakery products’ basic position in the 
food industry, nor of their importance 
as a market for packaging materials 
and equipment. Since 1929, Continen 
tal’s share of bakery business in its 
field has held at a steady 6 to 7%. 
During the same period, total industry 
volume has more than tripled. 

Notable in Continental's growth has 
been its continuous cultivation of mar 
kets by means of national advertising 

in a business almost strictly home- 
town in nature. Because the produc- 
tion-delivery-retail cycle is measured 
in hours rather than days or weeks, 
national stature in the bread business 
is handicapped and size is not the nat 
ural advantage that it may be in many 
other fields. Size does favor economy 
through mass purchase ot raw mate 
rials and thoroughgoing programs for 
cost accounting, quality control and 
sales training. Otherwise, each bakery 
in the organization must operate as a 
decentralized unit and compete with 
dozens of large and small bakeries 

The Wonder Bread package design 
is a natural for promotion—and Conti- 
nental has made the most of it. To 


overcome the very problems created 


by size, a wide range of media has 


had to be used intensively to maintain 


the company’s dominant position. In 
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NOMINATED FOR PACKAGING’S HALL OF FAME BECAUSE: 


e@ Sales have soared like balloons 
that form its trademark since this 


brand helped pioneer the mass pro- 
motion of packaged bread in 1921. 


e@ It now has the widest distribution 
and largest sales of any single brand 
in a $2-billion market. 


cluded are newspaper and outdoor 
advertising, radio, television, perma- 
nent and temporary point ot purchase 
aids, miniature sample loaves, house 
to-house and. store demonstrations, 
cooking schools and planned meetings, 
even including full-scale operating 
Wonder Bread bakery buildings at the 
Chicago Century of Progress Exposi 
tion in 1932 and the New York 
World’s Fair in 1939. 

Millions of balloons, of course, have 
been given to children, for balloons, 
which never lose their popularity, are 
the package design symbol—and what 
simpler dramatization of wonder could 
be found for promotional use? Counter 
panels and door strips have been used 
for years by the company to remind 
store patrons not to forget to buy 
Wonder Bread. These simple devices 
alone must have sold millions of loaves 
of bread. 

Through a cross-fire of introduction, 
reminding, coaxing, selling and resell 
ing with an imposing array of promo 
tional weapons, Continental has every- 
where spe Hed out the words “Wonder 
Bread” as a daily target for continuous 
consumer favor. The product's excel 
lent package design, the success of 
its promotion, its sales leadership and 
continuous growth provide, therefore, 
a very firm basis for its nomination to 
Packaging’s Hall of Fame 

Alwavs in the forefront of the com 
pany’s successful promotions is the 
bright and buoyant balloon-design 
bread wrapper and the sematically 
wonderful, ever-so-easy-to-recognize 
Wonder Bread logotype printed in 
poster-style block lettering on the 
wrapper. The package thus identifies 
the target of Continental’s multi-fire 
promotions and plays a tremendously 
significant part in enabling the com- 
pany to operate nationally. 


The firm’s present campaign—one of 


MAY 1952 


A 


e@ Ina field where packaging is highly 
standardized, it has lifted its brand 


to prominence by memorable design 
backed by national promotion. 


e@ It has always been a leader in im- 
provement of materials, methods and 


@ 


COAST TO COAST, today’s Wonder Bread loaf with familiar balloon 
design is seen, recognized and purchased by millions of shoppers daily. 


its most successful—is spearheaded by 
the theme “Wonder Bread builds 
strong bodies 8 ways.” Large amounts 
of newspaper space are used in this 
forceful advertising series. As for radio, 
Continental was one of the early net- 
work broadcasters and is closely iden 
tified with 


broadcasting techniques. The com 


numerous advances in 
pany’s one-time theme song, “Yo Ho, 
Yo Ho, Yo Ho, Hurrah for the Wonder 
Bakers,” introduced in 1929, was one 
of the pioneer singing commercials. 
In the °30s the firm was quick to see 
the value of the then slighted davtime 
audience and sponsored “Pretty Kitty 
Kelly,” a program that proved women 
weren't out of the house all day. The 
company helped introduce the era of 
spot radio, in 1936, with its evening 
show, “The Great McCoy.” 
Welies, in his first starring broadcast 


Orson 


role, was The McCoy. Continental has 
since run the gamut from juveniles to 
give-aways and is now going strong in 
radio with “Grand Slam” and in tele 
vision with “Cowboy Classics,” a 1-h 
show of Western films. 

Continental’s main-line product. is 
its white loaf of Wonder Bread, which 
probably accounts for nearly $2 of 
ever;ry $3 received In cake and bread 
sales. Although the specialty breads 
rolls and cakes are thought to be the 
bake ries 
Continental's experience shows that 
white bread, the favorite of all staple 
foods, can be the big winner in total 


big-profit items for many 


earnings. One reason for this is the 
fact that delivery expenses are pretty 
much a constant in the business 
Continental's complete line includes 
rye and whole-wheat bread, rolls and 
Hostess Cakes. The spec ialty breads 


109 








THE ORIGINAL 


INTRODUCED as a local brand in Indian- 
apolis in 1921, the Wonder Bread design, 


because of its excellent 
ful wrapper, was selected by 


four years” later for 


FAMILIAR ELEMENTS of the 


prominent name 


name and color- 
Continental 
nationalization. 


wrapper—its multicolor balloons and 


have been a continuous feature. The girl figure was 
eliminated in 1931 when sliced bre 


d was introduced. The wrap adopted 


in 1945 illustrates the trend toward simplification, which actually was 
started 10 years earlier and since that time has required little change. 


l he rolls 


cellophane 


are wrapped in cellophane 


are pac ked and over- 
wrapped in a chipboard tray that is 
especially coated to eliminate odors 
and resist staining. The Hostess Cake 
line includes and cream- 
filled cup cakes, “Sno-Balls” 
‘Twinkies’—all cellophane wrapped 


and heat sealed in the modern manner 


macaroons 


and 


for visibility appeal and sanitary fresh- 


hess 


The early days 

Bread as a packaged, branded prod 
uct of more than neighborhood scope 
goes back only about four decades. 
During that time there have been 
many advances in the manufacture 
and distribution of packaged baked 
goods. And the industry as a whole 
has become the biggest single user of 


waxed and 


paper and cellophane 
among the largest consumers of many 
other converted and unconverted ma 
terials, as well as machinery. As a re- 
sult, the customer is now assured of 
enriched, sanitary, fresh products so 
convenient to purchase that the old 
“Saturday's bake day” is now a relic 
of the past. 

The 


about 


that 


many 


revolution this 


progre ssive 


brought 
was led by 


bakeries alert to the trends of the 
times, as well as by the manufacturers 
of new and improved packaging ma- 
terials and machinery, and by im 
proved distribution and advances in 
retail merchandising. One of the most 
important changes was the advent of 
motor trucks, replacing the horse 
drawn delivery wagon. 

Prior to 1910 most bread was sold 
directly to the consumer by a neigh- 
borhood bakery. The loaf was w rapped 
in plain paper and tied with string at 
the time of purchase. Wholesale bakers 
usually sent unwrapped bread to retail 
outlets. An article in Baker's Weekly 
in 1907 drew a most vivid picture of 
the dangers from dirt when loaves 
were being distributed in horse-drawn 
wagons. Another article pointed out 
that waxed paper would 
freshness and suggested that a re- 
duced number of returns might offset 
the packaging cost. 


preserve 


But the packaging revolution had to 
wait until 


Henri 


bread wrapping 


1914, when a Frenchman, 
Sevigne, first 
Shortly 


thereafter other manufacturers devel 


invented the 
machine. 


oped speedy models. The paper used 
by the Sevigne machine was dry 


waxed, not surface waxed, and an 





auxiliary device was required to spray 
wax or other adhesive material to seal 
the bottom of the wrapper and the 
end folds. Another machine, however, 
was developed to use wax coating on 
the paper for the seal. This principle 
eventually The 


Was 


became — standard. 
this time 
Later the paper 


was opaqued to produce better shelf 


waxed paper used at 


nearly transparent. 
appearance. In the early days of bread 
Wrapping, when the transparency ot 
the waxed sheet allowed wrinkles to 
show up, fancy designs were sought 
to he Ip cover up the shortcomings of 
the pape! 

With the advent of the wrapping 
machine, wholesale bakeries began to 
grow in size and importance. Merchan 
dising agencies began to offer fran- 
chised package promotions. “Buster 
Brown” 
oft re d 
The se 


tional on 


Was one early brand S¢ 


“Teddy 


foreshadowed the 


another was Bear 
large Sec 
national promotions even 
tually found possible when the big 


bakery 


The franchised plan is still used today 


companies were established. 
and one large group of independent 


baker 1es 


through the use of a common brand 


enjOvs  exce llent success 
name widely advertised and promoted 
through joint effort of the participating 
companies. 

The era of amalgamation and con 
solidation of bakeries began about 
1915. 

One of the companies to figure 
prominently in one of these early 
moves was the Taggart Baking Co. of 
Indianapolis. This firm in 1913 was 
selling an unwrapped loaf that was 
identified merely by a small sticker. It 
was followed by a 1-lb. loaf wrapped 
trade 


pr duct 


in waxed paper and named 


‘Mary Maid.” The 
sparked to local sales leadership by an 
campaign that included 
blind ad build-up, prize contests and 
“folksy” copy. The theme of the cam 
“Mary 


bread is good.” There was an undet 


Was 


intensive 


paign was knows Taggart’s 
lying subtlety in the campaign, as 
sure-fire now as it was then. “Marv” 
Marv 


Sister 


a long series of 

knows” ads—as Aunt Mary 

Mary, Mary, etc. Mary 
of the best known girls in Indianap- 
olis, thus did the talking for Taggart. 
\ testi 
monial built up so expertly that they 


appeared in 


Cousin one 


Her recommendations were a 


became both familiar and convincing 
The Mary Maid campaign in many 


Mopt 


See Bakery Packaging 
G, May, 1945, p. 92 
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respects was the testing ground for 


the program that launched Wonder 


Bread. 


Origin 

In 1920 decided to 
along with a postwar trend and bring 
14-Ib. loaf. Elmer Cline 
vice president of the company, later 
vice president and a director of Con 
tinental and now head of his own 
New York ad tackled the 


problem of devising a merchandising 


Taggart go 


out a then 


agency 


vehicle for the new loaf of bread. 


Then as now, he believed a good 


merchandising package begins with a 
good name—one that is short, familiar, 
easy to say and remember and 
abounding in appropriate meaning. 


For example, he had chosen the Mary 


Hurrad For The w 


“erupts t a 
bopper ita? 


tom erat 


eogeeqere 


YO-HO SONG, one of the pioneer 


der Bakers quartet, later was featured in “Wonder Show.” 


singing 
of radio, was introduced in 1929 as theme for Happy Won- 


Maid name for Taggart’s earlier loaf 
because the name Mary had a history 
What's 


more, almost every family had a Mary 


going back to Bible times. 


as arelative or a friend. A trade char 
acter named Mary would therefore be 
a most believable and promotable en 
dorser. 

The Wonder name was chosen by 
Cline because it met the requirements 
he had already proved so effective in 
promoting a package. It was simple 
and pleasant and it neatly summed up 
the connotations (surprising, astonish 
ing, marvelous) that he wanted people 
to associate with the new jumbo loat 
The design theme for the wrapper 
then came to him one evening when 
he saw the balloons in the Interna- 
tional Balloon Races floating above th« 


commercials BALLOONS 


have 





DIRIGIBLE 
promotion of the bread.” 


makes Wonder Bread a daily 


“balloon 
motion 
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painted by day, lighted by 
Constant, 


target for consumer favor. 





LOCAL 


night—is a natural for 


ubiquitous pro- 


PUNCH in 
display of prizes and award presentation to win- 
ners of Continental’s radio show, 


lawn of his suburban Indianapolis 
home. 

The first wrapper accordingly had 
blue, yellow and red circles. The word 
Wonder” was printed on each circle. 
Che circles were large near the center 
of the loaf and smaller at the ends to 
suggest movement and thus dramatize 
the circus effect. Their geometric pat 
tern on the wrapper neatly eliminated 
any problem of lost 
caused by the standard retail practice 


identification 


of end-loaf display. The geometric 
shape and random design of the bal 
loon figures lent themselves to the 
folding operation, for slight variations 
in the fold did not affect neat appear 
ance or cause loss of pattern. For this 
reason, end labels were not required 


for neat appearance. End labels have 


been used in countless promotions, 


since Wonder Bread was introduced in 1921, when route- 
men in company trucks distributed balloons to children. 


v7 . a 
| 


current promotion is store 


“Grand Slam.” 








been needed by other brands to assure 
neatness and identification, although 
they also have become important in 
merchandising appeal and for improv 
ing the seal. 

A curiosity on the first Wonder 
wrapper was the following instruction: 
“Notice to consumer: Remove this 
wrapper on delivery to your home. 
Some access to the air is necessary In 
preserving the sweet flavor and nutri 
tional value of good bread.” This ad 
vice was thought necessary in those 
davs so that the gas generated in the 
loat by leavening and baking would 
be allowed to escape. Every home, at 
that time, of course, had a bread box 
for unwrapped loaves. 

The Taggart Co., appreciating the 
value of good package performance in 
display, employed the heaviest ink 
lavdown on any wrapper then being 
used. The vivid colors and strong end 


design were vears ahead of many rival 


brands and unquestionably gave Won 
der Bread a valuable sales advantage. 
Che Wonder name and the balloon de 


sign were chosen, out of a number of 
excellent brands available, for na- 
tional promotion when the Taggart 
Baking Co. was bought later by Con- 
tinental and added to that company’s 
large familv of local bakeries. 
Taggart’s advertising campaign that 
proved the product's merchandising 
potential followed the same successful 
course that had been used for Mary 
Maid bread. Blind ads stirred up curi- 
osity about the coming “Wonder.” 
Then, on May 21, 1921, The Indian- 
apolis Star and the News carried the 


following message: 
g g 


WONDER 

So now the mysterv we will end, 

And to every home a message send, 
\ message that brings jov to you, 

To mother, father and grandma, too, 
lo Mary, Betty, Jack and Joe 

For all the family will learn to know, 


The meaning of this wonder word 


That every one has read and heard. 


\ new delight with every bite, 


BREAD WRAPPING is highly standardized, fully automatic in Con- 
tinental plants coast to coast. Machines use refrigeration to speed 


setting of heat seals and assure neater. 


more protective wrap. 
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Both morning, noon and every night, 
For Mary knows, you know her well, 
And many a truth she’s had to tell, 
And now the best she ever knew, 
She gives in this new loaf to you, 
For as Taggart leads, they're still 

ahead, 
And now it’s 

TAGGART'S 
WONDER 
BREAD 
The Bigger, Better Taggart Loat 
You Will Know It By The 
Wonder Wrapper 


P.S. Place your order for WonDER 
Breab, the new Taggart wrapped loaf, 
with your grocer Monday. He will 
have it beginning Tuesday, May 24th 

For days, following the brand’s 
debut, company trucks carrving cyl 
inders of gas traveled to 


various 
neighborhoods and routemen began 
filling Soon the children 
would gather and would be given a 


balloons. 


balloon if they would promise to take 
a ietter home to mother. The letter 
had a color picture of the Wonder 
Loaf at the bottom and a string lead 
ing to a balloon at the top. The mes 
sage, of course, invited the reader to 
bread. Wonder Bread 


sales, it is said, soon outdistanced 


trv the new 


those of anv other brand in the city 
even those of Taggart’s well promoted 


long-established Mary Maid loaf. 


Empire in bread 
The Taggart Baking Co. was sold to 
1925 and Wonde1 


thereafter became the 


Continental in 
Bread = soon 
Continental brand name nationally. 
The head of the purchasing group 
was William B. Ward, one of the fa 
mous names of the baking industry 
for it was he who led the mergers and 
plotted the financial moves that pro 
duced Continental, the General Bak 
ing Co. and the Ward Baking Co. 

the Big Three of the baking industry 
today. In 1927 attempts to consolidate 
the three large companies into what 
Ward called “a corporation with a 
soul” were smothered by the Federal 
Trade Commission. 

Continental then was taken over by 
stockholders and under the leadership 
of the late M. Lee Marshall, fought its 
way out of serious overcapitalization 
and, through sound 
established itself as the sales leader 


management, 
and the only real nation-wide bread 
merchant. By decree, Ward was per 


mitted to maintain connections only 


MODERN PACKAGING 








with the Ward Baking Co. Two years 
later he died. 
Under 


Wonder Bread enjoyed continuous 


Continental's sponsorship, 
growth in popularity—larger and more 
modern promotions proving over and 
over the sales power of the name and 
package design. 

In 1930 sliced loaves, one of the 
biggest changes in the history of 
bread, was ushered in and Continental 
soon joined the rush. The wrapping 
machines in use would not handle the 
sliced loaf. A paperboard tray to hold 
the slices was devised by an enterpris- 
ing inventor. Later machinery manu- 
facturers developed built-in guards to 
hold the loaf and the trays were aban 
doned. Sliced bread swept the field. 


Improved wrappers 


About this time a wrap and inner 
liner became popular because of the 
needed for the 
sliced loaf. The so-called double wrap 


increased — support 
was discontinued during the last war 
and is not generally used today. One 
reason undoubtedly was the advent in 
1948 of a waxed-paper wrapper em 
ploving a polyethylene additive, now 
widely used, which provides a hard, 
glossy finish, supports brilliant color 
printing and helps effect a better seal. 

The major components of the coat 
ings in today’s wrappers are paraffin, 
microcrystalline wax (for flexibility) 
and polyethylene. The major propor 
tion is probably paraffin. Polyethylene 
probably runs 2 to 5% of the coating 
The advent of these coatings required 
greater heat to complete the seal and 
new heaters were devised. The mod 


ern machine is also equipped with 


electronic controls and employs a re 


frigeraticn device to speed the set of 
the seal. The seal, of course, is critical 
in preventing wrapper failure, which 
is costly when it occurs frequently in 
the plant and extremely annoying to 
routemen, retailers and customers if 
it occurs during the delivery cycle. 

The tight seal provided on today’s 
wrapped bread prevents air from 
blowing in and out of the package, a 
condition caused by changes in tem- 
bakerv, cold truck, 


warm store, ete. Thus loss of mois 


perature—warm 


ture is retarded. However, bread is 
not kept fresh simply by preserving 
moisture content. 

As a matter of fact, there is no 
standard definition for fresh bread, 
but there is a big difference between 
drv bread and stale bread. Customers 
drvness in bread 


usually believe 


MAY 1952 


CONTINENTAL FAMILY is relatively few in number, but large in sales 
volumes. In addition to the Wonder white, wheat and rye breads and 


rolls (not illustrated) 


means the loaf is not fresh. Other 
changes besides loss of moisture occur 
in taste, odor and mouth feel, and 
these start to take place from the 
time of wrapping and regardless of 
any wrapping yet devised. Therefore, 
Continental relies on quick delivery 
and a careful system of “old” bread 
returns to assure customers “fresh” 
bread. 

By 1935 a number of changes in the 
original Wonder Bread wrapper de 
sign had been made and the result was 
a cluttered The _ late 
George Switzer, a talented designe 


appearance, 


then performed a major clean-up. His 
approach involved a thorough study 
of paper making and w rapper-printing 
techniques, as well as distribution 
methods and retailing practices. His 
studies resulted in a revamped layout 
with minimum change in appearance. 
The word “Wonder” was eliminated 
from the balloons, which were made 
smaller in size, and the Wonder Bread 
logotype was repeated top and sides. 

The redesigned 
great improvement in simplicity and 


Ww rapper was a 


attractive shelf appearance, but the 
basic elements of recognition were not 
disturbed. Moreover, the redesign was 
carefully planned from a production 
standpoint to make maximum use of 
the best that the paper and printing 
industries had to offer in effectiveness, 
practicality and economy. The current 


Hostess 


Cakes and cup cakes are big items. 


wrapper closely follows the design 
prepared by Switzer, indicating that 
long-term service is another advantage 
derived from the well-planned pack- 


ige. 


Packaging and merchandising 
Wonder baked and 
wrapped in bakeries strategically lo- 
cated in 81 
throughout the country. The packag 


Bread is 


geographical — centers 
ing operation itself is se emingly routine 
because of the high degree of mech 
anization. After the loaf is sliced, it 
travels into the wrapping machine, 
where the web-fed wrapper is auto 
matically cut to size and wrapped 
around the loaf, then heat sealed at 
a speed of about 45 loaves a minute. 

The loaf passes through a refriger- 
ated conveyor section that causes the 
seal to set quickly, thus eliminating a 
frequent cause of broken packages or 
untidy store appearance. The temper 
iture of the loaf when wrapped is 
about 95 deg. F. Continental believes 
that bread wrapped at this tempera 
ture retains its moisture content best 
and stays soft longer. 

Two methods of handling wrapped 
loaves for delivery are used. Some 
plants employ the standard fibre con 
tainer, or hamper, holding 25 to 30 
loaves. Other plants pack loaves in 
flat trays that fit special truck shelves 
the loaves, thus, do not rest on each 
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other and the tray can readily be used 
in all stages of loading and unloading. 
In some geographical areas insulated 
trucks are used on long, cold routes. 

Plant locale is determined by areas 
of population. The distribution range 
is from 10 to 200 miles, depending on 
density of population. Some plants 
bake all 


only 


products marketed; some 


bread; some only cakes; a few 
specialize in products for the institu 
tional trade. 

believes much of its 
still the 
housewife who bakes biscuits, rusks, 


Continental 


ompetition comes from 


corn bread and other bread substi 


tutes, as well as cakes and other 


desserts. Periodic trends, on a na- 


tional scale, to dieting have long 
worried bakery sales managers. Major 
strikes hurt the business on a region: | 
basis, because thev eliminate the fow 
to eight slices of bread in the average 
lunch pail. In this respect, Continen 
tal’s national coverage is an advantage 
because it helps level off the vallevs 
Cause d by local economic disturbance es 

The breakfast 
toast is also an important factor in 
but the 


cereals are a 


standard requiring 


bread sales, many types of 


threat to 
On the other hand, the conven 


ready-to-eat 
toast 
ience and uniformity of sliced bread 
has done much to increase the popu 
larity of toast and proved a major 
boon to the makers of automatic 
toasters. 

In view of the many trends in eat 
ing habits and the greater variety of 


food products now aggressively mer 


chandized, the staft of life has not had 
in easy time in holding its position 
as the foremost of staples. The indus 
try, therefore, owes much to the Gov- 
ernment program, instituted some 10 
vears ago, for enforced enrichment of 
bread. As a result, bread has kept 
pace with other and newer products 
as a staple food. 

Continental’s cake line was devel 
oped in the mid '20s. Hundreds of 
brands and many kinds of cakes and 
cookies, produced by the many former 
independent bakeries in the new fam 
the 
packaging material most frequently 


ilv, were offered. Glassine was 
used, but labels, designs and methods 


little 


Sie . 
given to 


were a hodgepodge, and 
then 


very 
consideration was 
packaging. 

Che company decided to concen- 
items that would be 


trate on a few 


distinctively its own—a sort of Coca 
Cola of the bakery 


result, the hundreds of 


business. As a 
brands were 
reduced in number and four main-line 
items were evolved: cup cakes, Twin 
kies all 10 


cent products meeting a rather pe 


Sno-Balls and macaroons 


culiar type of low-cost, high-volume 
demand. The company also features 
some seasonal items, including Hostess 
Fruit Cakes, and claims the largest 
sale in the world of this type ot 
product. 

Che the Hostess Cake 


line is attributed by company officials 


success of 


to the emphasis on “freshness,” mean 
ing “as close to the oven as possible.” 


\ very short code, or period between 


GOOD AMBASSADOR for Wonder Bread is routeman. Truck, of course, 
is travelling billboard. Routeman sees that bread is well displayed and 


key 


3 


figure in a system assuring that only 


GN , 


fresh bread is sold. 





SUPER MARKET. = * 
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store consignment and mandatory re 
turn, has been established. The strat 
egy involved is to sell out daily. Even 
though this constantly invites loss of 
some sales, it safely avoids risk of 


lost customers. 


Advertising and promotion 

Packaging is not expected to carry 
the load alone, Last year Continental, 
reportedly, spent close to $4 million to 
advertise Wonder Bread and Hostess 
Cakes. Of this amount, probably half 
weit for radio spot announcements, 
“Grand Slam” 


the network show and 


rv. 

“Grand Slam” is a daytime give 
away show conducted by Irene Beas- 
ley, the program’s ace M.C. It has 
been going strong since 1946 and is 
said to be among the top 10 shows in 
listener ratings. It features listene: 
participation, with award ceremonies 
usually winding up in a local retail 
store. The retailer’s business enjoys a 
shot in the arm while the prizes are 
on display and Wonder Bread sales 
increase, too 


The 


Classics” also features a local punch 


television program “Cowboy 
provided by interviews with mothers 
and local grocers. The interview seeks 
the 


time ina 


out mother’s methods of saving 


busv household and_ her 
interest in nutrition and the well being 
of her family. The grocer tells how he 
serves the community by providing a 


variety of 


fresh and nourishing foods 

Nutrition, of course, is the big gun 
in Wonder Bread’s campaign. News 
papei ads stress the fact that adequate 
quantities of Wonder Bread supply 
minerals, proteins, vitamins in quanti 
ties recommended for growth and 
energy 


Billboards, truck 
advertising everywhere help extend 


signs and_ store 
the influence of radio and newspaper 
advertising to the point of purchase, 
where the familiar package completes 
the chain of effort in production, dis- 
tribution and merchandising required 
to ring the cash register. 

Wonder Bread’s promotion and us¢ 
of a consistent package design through 
the years have created a well-estab 
lished reputation and strong recogni 
tion, Many people today associate the 
product with promotions of former 
vears, because big stars of the enter 
tainment world were featured. Among 
the memorable programs and perform 
ers that helped make Wonder Bread 
sales big were the “Happy Wonder 


‘his article continued on page 198) 
Tl ticl t 1 page 198 
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Nabiseo’s seal 


of recognition 


CONSPICUOUS NEW TRIANGULAR EMBLEM ON EVERY 


NATIONAL BISCUIT 


LEADERS SELL THE REST OF 


any firms selling a wide variety 
M3; products today are spending 
the greater part of their advertising 
budgets on a few nationally adver 
tised leaders and depending more and 
more on family resemblance of the 
packages to help sell the others. 

This is true of National Biscuit Co., 
which puts its largest advertising ef 
fort behind Premium Saltine Crack- 
ers, Ritz Crackers, Nabisco Graham 
Crackers, Oreo Creme Sandwich and 
other sweet varieties, etc. 

For a long time the company has 
been looking around for a design de- 
vice that could give its entire line a 
more conspicuously similar identity so 
that its nationally advertised varieties 
would help carry those less advertised. 

After considerable study, the com- 
pany believes it has found the an- 
swer in a new bright red triangular 
seal, created by one of the country’s 
leading designers, which incorporates 
the famous Nabisco trademark and 
has now been adopted to span the 
upper left corner of all packages. 

The company reports this packag 
ing program as one of the biggest 
projects Nabisco has ever undertaken. 
Every package is being given the new 
treatment. Many of them are already 
on the market and by the end of 
1952, it is stated, practically all of the 
carton and cellophane varieties (more 
than 200) should be on the market. 
National Bis 
cuit Co. has been using its familiar 


Since its founding, 


seal in various ways to give a similar 
itv of identity, but in recent vears the 
growth of self-service merchandising 
has made it even more important to 
use a device that will display Nabisco 
more prominently on the face of all 
packages. A comparison of old and 
new packages shows the quick iden- 
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PACKAGE 


HELPS ADVERTISED 


THE LINE 


tity that is obtained by the use of the 
new triangular device, which in addi 
tion to the Nabisco seal carries a 
diagonal band reading clearly, “Na 
tional Biscuit Company.” This new 
treatment apparently reflects a trend 
that has been noticed in other fields, 
namely, the use of a strong identify- 
ing design in the upper left corner.* 

Another innovation for the Nabisco 
packages is the selection of an over- 
all, solid-color background for the 
seal on end panels, thus giving it 
not only more prominence but a larg 
er area for price spots. Cleaner, less 
cluttered appearance has been achieved 
for many packages by copy re 
arrangements and by such treatments 
as using only the R in a circle as the 
registered trademark notice under 
brand names. 

A great many of the packages will 
retain their basic features with only 
minor changes to provide for the tri 
angular seal. Others, however, will be 
completely redone, depending on 
specific requirements. 

The Nabisco red has been changed 
to a lighter and brighter shade so the 
eye will be attracted more quickly. 

As the new packages go to market, 
the triangular seal is being incorpo- 
rated in all Nabisco advertising and 
promotion material. In time it will ap- 
delivery 
equipment and wherever it can be 


pear on stationery forms, 
used effectively. And consumers will 
be assured that they are buying Na 
bisco products wherever they see the 
famous red seal in a corner triangle 


on a package. 


Creprt Design program, Raymond 


Loewy Associates, 488 Madison Ave., 


New York 22. 


* See “‘Magazine-Cover Cartons,” 


MovERN 
PackacGine, April, 1952, p. 86 





UPPER LEFT-HAND CORNER 
of every package will carry the 
new bright red triangular seal, 
unmistakably identifying it as a 


National Biscuit Co. product. 


CELLOPHANE PACKAGES get 
the same new treatment and also 
identity on paperboard headers. 








PAINT 
SEAL 


hipping cans of paint by mail in 
~ the volume handled by large mail 
order concerns took on some serious 
new problems in the summer of 1949, 
when the U. S. Postoffice Dept. ruled 
that conventional can lids must be sol- 
dered to the top of the can at several 
points to eliminate the possibility of 
accidental opening and leakage in 
transit. Individual soldering of the 
cans proved to be a costly and time- 
operation. Now Sears, 
Roebuck & Co., working in coopera- 


consuming 


tion with a leading can supplier 
whose engineers developed the idea, 
has adopted a new device which 
eliminates the soldering bottleneck, 
improves the appearance of the pack- 
ages and seals the cans securely at a 
fraction of the former cost. 

The new sealing method, devel 
oped at the request of Sears and pio 
neered in use by that organization, 
has been approved by the Postoffice 
Dept. It involves the use of a ring 
style overseal which is applied to the 
tops of the cans by means of a small, 
easily operated closing machine. The 
tamperproof overseal, extending over 
the lip of the regular friction plug top 
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APPROVAL IS STAMPED on metal ring with tear tab illustrated (right) 
before its application to the can top and (left) after sealing in place. 


of the can, is quickly clinched down 
over the top edge, making it impos- 
sible to remove the can closure with- 
out first taking off the seal. Attractive 
in appearance, the sealing ring is also 
superior in performance to intermit- 
tent soldered joints, since it exerts 
uniform pressure all the way around 
the rim of the container. Further- 
more, it permits quick and easy re- 
moval of the lid without damage. 

The overseal is designed with a 
breakaway tearstrip which facilitates 
removal when the can is to be 
opened. Scored at two points (see 
photos), the seal is easily broken 
when the tear tab is grasped with a 
pair of pliers or lifted up by means of 
a screw driver inserted through the 
slot near the end of the tab. Follow- 
ing removal of the seal, the pry-off 
lid is then taken off in the usual way. 

Sears, Roebuck is now using the 
new-type overseal for all mail-order 
shipments of paint in gallon-sized 
cans, having installed the necessary 
closing equipment in all six plants 
which supply paint to the company. 
It is also planned to extend the 
method to quart, pint and_half-pint 


cans in the near future. Seaming ma 
chines for the quart-sized cans will 
be equipped with interchangeable 
chucks to handle the smaller units. 
Operating on the same general prin- 
ciple as employed in closers for home 
canning, except that they are pow- 
ered by an electric motor, the seam- 
ing machines rotate each can several 
times as they fold the edge of the 
overseal down over the rim of the 
can. The can supplier has_ slightly 
modified the top bead of the gallon 
containers to provide a firmer attach- 
ment to the sealing ring. 

Sears points out that the new-type 
overseals, including labor involved in 
application, cost only about one third 
as much as soldered seals when 
blackplate cans are being used and 
about one-half as much as applying 
soldered seals to tinplate cans. The 
differential results from the fact that 
with blackplate the surfaces to be 
joined must first be abraded with a 
file or grinding tool so that the solder 
can get a grip on the base metal. On 
the gallon-sized cans, the tamperproof 
overseals are applied about eight a 
minute; with quarts and smaller cans, 
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faster application may be expected. 


Before applying for permission to 
use the new-type overseal, Sears 
which 
proved its protective features. Drop 
tests were made from a height of 6 
ft. onto concrete with filled gallon 
cans weighing more than 15 Ibs. Cans 
were dropped successively until fail 
ure occurred and were oriented to 


conducted extensive __ tests 


fall on sides, edges and head-on. Re- 
these tests convinced the 
company that with the overseal in 


sults of 


place, cans could be virtually de- 
stroyed before the overseal and clo 
sure would give way. 

The Sears tests were confirmed, on 
behalf of the Postoffice Dept., by the 
U. S. Bureau of Standards. Following 
the successful performance of the 
overseal in these official tests, the 
Postoffice March, 1951, 


granted a special approval to the 


Dept. in 


new-type seals. Notice of approval is 
embossed directly on the rings for the 
information of postoffice employees. At 
present, due to NPA restrictions, the 
fabricated of 
weight lacquered _ black- 
plate. Whether they are made of this 


overseals are being 


standard 
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material or regular 


method of 


tinplate, the 
application is identical, 
since no soldering is involved. 

As the first user of the neéw-type 
seals, Sears, Roebuck plans to extend 
their use as far as supply conditions 
permit. At present, increased use of 
the seals depends partly upon avail 
ability of cans with top seam modified 
to accommodate the seals. In _ the 
meantime, soldering will continue to 
be used on those containers which 
cannot be equipped with the overseal. 

The safety rings would not be re 
quired during shipment of the cans of 
paint from manufacturing plants to 
the Sears mail-order outlets, since 
these shipments go forward in corru 
truck or rail 
freight. They are required only when 


gated containers by 
cans of paint are placed in the mail 
But in order to simplify operations 
and centralize application of the 
overseals, the protective closures are 
regularly applied to the cans before 
they leave the manufacturing plants. 


Crepits: Cans and tamperproof overseals 
Continental Can Co., 100 E. 42 St., Neu 
York. Closing machines, Dixie Canner Co 
Athens, Ga 





REMOVAL is simple, by means 
of a serew driver or a pair of 
pliers applied to tear tab. The 
plug lid then comes out smoothly. 





Colorful cellophane sells macaroni 


Colorfully printed cellophane packages, stacked in a 
prominent store position where they are brought to 
the attention of the impulse shopper, have resulted in 
more than a 100% increase in sales of La Premiata 
Macaroni products, according to the firm’s sales man 
ager. The switch to cellophane, the company reports 
took these products off the shelves and brought them 
out on display counters and racks, where they sell 
faster. There was some resistance from grocers who be 
lieved that cellophane packages couldn't be stacked 
but it has since been proved that the bulk displays are 
practical from the retailer's point of view. 

The package design makes mass use of a brilliant 
solid blue color on the wrapper ends—a device to at- 
tract the attention of the impulse buyer. The product 
is visible through the clear cellophane, letting the 
shopper know at a glance which of the company’s 60 
types of macaroni product she is buying 


Crepir: Wrappers, Milprint, Inc., Milwaukee, Wis 


Time-saver on the production line 


(An extensive survey and time-motion study is reported 
to have proved conclusively that efficiency on the 
packing line has been stepped up 35 to 40@ by the 
use of this new dispenser package for cut-to-size Grade 
\ creped-to-stretch anti-corrosive greaseproof paper 
which meets Government specification JAN-B-121 for 
protective packaging of metal parts. Previously this 
protective paper had been supplied only in roll form. 
The Angier Corp. now supplies the material in cut-to- 
size sheets 6, 9, 12 and 18 in. square and The Noland 
Paper Co., Inc., distributes the sheets packaged 500 to 
a two-piece paperboard box with a break-away face 
that allows easy access to the material by the packag- 
ing operator. The reinforced box is exceptionally 
strong; 20 or 30 units may be stacked without crushing 
Face of the box is clearly imprinted with size, quantity 
and specification the material meets. Cut-to-size sheets 
enable exact determination of packaging cost 


Crepirs: Package, The Noland Paper Co., Inc., and Flinkote 
Co., both of Los Angeles 
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Vinegar bottle with re-use appeal 









































The new rounded-square, wide-mouth quart jar intro 
duced by the National Fruit Product Co. for its White 
House Vinegar was designed to appeal both to the 
housewife and to the retail dealer. For the housewife, 
it provides a container that is easier to handle and 
easier to store, and one that has re-use value. For the 
retailer, the new container is ideal for quick, safe 
handling; its 63-mm. metal cap provides ample space 
tor rapid price stamping and it takes a minimum of 
shelf space to create a distinctive and appealing dis- 
play. The wide mouth of the jar gives the container 
real re-use value as a handy jar for mixing baby for- 
mulas, fruit juices, salad dressings, as a water con- 
tainer, etc. The jars have measure marks in pints and 
ounces blown in the glass for convenient measuring 
purposes. The new shape takes up less refrigerator 


space and the tapered shoulder facilitates pouring. 


Crepirs: Jar and cap, Armstrong Cork Co., Lancaster, Pa 7 
Label, U.S. Printing & Lithograph Co., Cincinnati, Ohio 





New way to dispense steel wool 


Steel wool for industrial use is now packaged in a con- 
venient-to-sell and easy-to-use dispensing package by 
James H. Rhodes & Co., manufacturer of Beaver steel 
wool for over 35 years. Traditionally, steel wool has 
been packaged in an open-end sleeve with no brand 
identification and was placed under counters or in stor- 
age rooms by the dealer. The new Beaver Dispensa- 
Pound package brings the product out on the counter 
and permits display of brand name. The 1 Ib. of steel 
wool in the carton is a continuous length of ribbon that 


“ 


c 


engih ot stec 
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feeds out through a dispensing opening at one end. 
It is no longer necessary to open the entire package to 
cut off small portions as needed. An arrow on the 


me 


side points to directions on the top panel for opening 
the dispenser: “First press in side perforations—press 
here—lift tab.” A die-cut opening in the front panel 


STEEL WC 


a Pah 


provides a testing window where the actual product 
may be seen and examined. A chart on the back shows 
the proper grades for various uses. Ends are clearly 
marked for the grade contained 
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Theme-s 


CROSBY'S MUSICAL SIGNATURE GOES RIGHT TO STORE COUNTERS 


ON PACKAGES FOR A WHOLE LINE OF PRODUCTS CALLED “BING’S THINGS” 


atest business venture of Bing 
thie America’s long-time fa 
vorite songster, is a new company 
called Bing’s Things, Inc., Hollywood, 
Calif. The purpose is to market a 
widely diversified line of packaged 


toys and games, wearing apparel, 
lunch kits, photographic kits, razor 
kits, toiletries, handbags and novelty 
“things,” mostly retailing under $5 
and all under the name of Bing’s 
Things. 

The undertaking is the result of 
overtures from creators, designers 
and inventors who sought a means of 
having their products merchandised 
and _ distributed 


from the 


Entirely 
Research 


nationally. 
apart Crosby 
Foundation, which causes merchan 
dise ideas to be crystallized through 
research and experimentation, Bing’s 
Things is concerning itself only with 
patented and completed products 
seeking a way to be channeled to 
the consumer. 

The prime requisite is that each 


product be completely distinctive 


from anything presently on the mar 
ket. And the same goes for the de 
sign of Bing’s Things packages. 

The fact that all promotion, adver 
tising and merchandising will cente1 
around the significance of the name 
made it seem most essential to com 
pany executives that a package fam 
ily design be selected to capitalize to 
the fullest on the Crosby tie-up at 
the point of sale. Although this think 
ing resulted in a few unforeseen com 
plications when the design had to be 
adapted to meet the needs of indi 
vidual products, the high degree of 
success attained with this approach 
despite doubting Thomases who said 
it couldn't be done because of the 
diversification—is one of the outstand 
ing features mentioned by merchan 
dise buyers who previewed the line 
in New York recently. 

As might be expected, the design 
theme has been developed around a 
musical motif. The dark royal blue 
and yellow-gold color scheme, for ex- 
ample, was inspired by Crosby's fa 


mous signature song, “When the bluc 
of the night meets the gold of the 
day ...” Similarly the use of musical 
notes and staff lines as part of the 
over-all background design is an ex 
tension of their appearance in the 
bar-of-music trademark of the com 
pany. 

A graceful lyre symbol as the focal 
point of the design is of special intet 
est aside from its musical connotation 
since it is used as the major copy area 
wherein identification, product name 
and selling points are stressed. 

Bing 


in the design itself comes from a small 


The closest identification of 


silhouette caricature set in a circle 
which Larry Shea, general manager 
of the company under whose dire« 
tion the packaging was developed, af 
fectionately refers to as the “bug.” 
The outline of a man’s head, topped 
with a slouch hat, a pipe jutting out 
at a rakish angle from one side of 
the featureless face and a loud-pat 
terned sport shirt are features in the 


caricature that typifies Crosby so suc 


LYRE SYMBOL is always a focal point to highlight the product name and selling copy. It is used on the die-cut cover of 
the “Operations Attack” toy package. On the Kit-So doll package it is used to form the shape of a die-cut window. 
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ANOTHER ONE OF 


TT TIN S! 


cessfully that further clues are con- 
sidered unnecessary. 

All of Bing’s Things are packaged 
in display and window-style cartons 
and boxes except for a few of the 
items in the wearing-apparel group. 
The decision to use the die-cut dis- 
play cartons as widely as possible, 
according to Mr. Shea, was based on 
the company’s preliminary market re 
search that indicated retailers are 
more likely to utilize this type of 
packaging in setting up counter, aisle 
and window displays than 
other display material, 
there are 
follow 


cards or 
especially if 
no detail men available to 
through on the use of 
material. 


such 


Various adaptations of the basic 
design to each of these package types 
are illustrated to show how the lyre 
svmbol is used as a die-cut pop-up in 
the set-up display cartons and as the 
window section in other packages. 
Two excellent examples are the 
packages for Kit-So and a new device 
for opening bobby pins, called “Bob- 
O-Ring.” For the Kit-So package, 
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IN 


IN re 


skin- 
textured plastic doll, dress materials 
and patterns, thread, thimble and 
buttons with instructions for making 
four costumes, a window carton is 
used so that shoppers can see at a 
glance these contents and what their 
purpose is without opening the pack- 
age. The display carton containing 
the bobby-pin openers—the device is 


which contains a small, flexible, 


mounted on a finger ring which can 
be set in attachment 
if the user wishes to keep it in a fixed 
position 


a suction cup 
is basically a counter mer- 


chandiser. The die-cut, scored cover 
folds back to display the individual 
devices inserted in a die-cut plat 
Two illustrations flanking each 
side of the lyre back 


openers 


form. 
symbol on the 
piece show exactly how the 
work. On other packages the decora 
illustra 
tions or informative copy spots—high 
lighted by printing them a bright red 

to explain the product's use 


tive design includes similar 


and its 
features. 
The lyre 


tured on the containers, but on hang 


symbol is not only fea 


labels, 


been designed to 


tags, garment stickers, ete., 
that have 


brand identification of items such as 


assure 


the raincoats and rainsuits which are 
packaged in carrying pouches. 

Because Bing’s Things, Inc., is pri 
marily the marketing and merchandis 
ing organization rather than a manu 
facturer, the purchasing policy on 
packaging materials was one of the 
early problems faced by company of 
ficials. The question was whether the 
four manufacturers affiliated with the 
company should each purchase the 
packaging needed for their particu 
lar products or whether a centralized 
purchasing plan should be organized. 
After a thorough study of comparable 
situations, it was decided that the lat 
ter policy offered more advantages 
not only from a cost standpoint, but 
also because it 


permitted — greater 


standardization and uniformity to be 
exercised in the control of color, sizes, 
materials and printing. The accept 
ance of this policy has permitted the 
ordering of all packaging from one 
supplier, which worked with the com 
pany and the product manufacturers 
right from the beginning in setting up 
the materials and printing specifica 
tions. 


Crevir: All packages supplied by Fibre 
board Products, Inc., 1789 Montgomery 


St., San Francisco 


CLOSEST IDENTITY to Crosby 
on the packages is a silhouette 
caricature of a man’s head, with 
a slouch hat and pipe jutting 
out from a featureless face above 
loud-patterned sport shirt—iden- 
tifying symbol of all packages. 





THEY OFFER 


OF GLAMOUR JOB THAT HAS BEEN 


A field that is literally crying for 
fnew ideas in packaging is the 


handkerchief industry. One of the cur 


rently announced purposes of Hand 
kerchief 
group sponsored by 
handkerchief 


and textile mills supplying the hand 


Promotions, Inc., a_ trade 
more than 50 
leading manufacturers 
kerchief trade is “to act as a clearing 


house of information for designers 
and packaging firms desiring data on 
either mailers or the development of 
packaging ideas that will help to sell 
more handkerchiefs.” 

Oddly, the promotional advantages 
of the decorative package, so success 
ful in promoting hundreds of other 


kinds of merchandise in gift classifica 
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SEASONAL PROMOTIONS offer many opportunities for in- 


HANDKERCHIEF WARDROBES are being sug- 
gested. Treasure-chest box (left) was used at Amos 
Parrish fashion clinic. Three-drawer box (right) 
has also been considered for future promotions. 


tions, have been practically over 
looked so far as a medium for selling 
handkerchiefs, despite the fact that 
more than 60% of the estimated 
$ 100,000,000 handkerchief 


sales are gift purchases and a large 


annual 


part of the remainder includes im 
pulse purchases as fashion and good 
grooming accessories 

Handkerchiefs, for the most part, 
have been sold off the counter in 
bulk, with the retailer furnishing a 
traditional — flat There 
have been some boxed assortments ot 


square box. 


handkerchiefs put out by manufac 
turers, folded to show off the designs 
of the 
with paper lace doilies, but still in the 


handkerchiefs or garnished 


DONE FOR OTHER GIFT 


{ CHALLENGE TO ECORATIVE ‘PACKAGING TO DO THE KIND 


LINES 


traditional square boxes that every 
body recognizes as a gift of handker- 
chiefs before the box 18 opened. 
These packages provide very little im 
pulse appeal at the point of sale. 
Some retailers have improved on 
traditional ideas by supplying attrac 
tively printed envelopes that can be 
uSs€ d as mailers, such as are supplied 
with a purchase of one or two hand 
kerchiefs at New York’s Lord & Tay- 
lor or B. Altman & Co. 
stores have intrigued the handker 


Also some 


chief shopper with decorative boxes 
of interesting shapes, such as color 
fully covered miniature hat boxes 
etc., which are sold at a nominal price 


as a gift package for handkerchiefs 
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CHILDREN’S LINES were among first to experience 
successful results of packaged presentations. The Circus- 
Time package holds seven handkerchiefs, one for each 
day of the week, packaged for both boys and girls. 


Only recently, however, has the 
manufacturer of handkerchiefs been 
giving serious consideration to the 
possibilities of clever pre packaging 
of a single handkerchief or an assort- 


ment to aid store promotions for spe 


cial gift purposes 01 special occasions, 


such as Christmas, Valentine’s Davy, 
St. Patrick's Day, Easter, Mother's 
Day, Father’s Day and all the other 
gift days through the vear 

The excellent job that is being 
done in the styling of handkerchiefs 
namely those with topical and occa 
sional appeal, such as the irresistible 
stylized pictorials of New York and 
handkerchiefs de 
signed by Tammis Keefe, the Carl 
lait mottos, the René Hubert de 


signs—makes them ideally suited for 


the Christmas 


the decorative presentation package 
that will add glamour to the handker- 
chief counter as well as to aid in tak 
ing handkerchiefs out of the routine 


class 


Merchandisers of children’s hand 
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kerchiefs were among the first, to ex 


perience the successful results — of 
packaged presentations. Striking ex 
amples are the pop-up folders for 
packaging four “Circus-Time” hand 
kerchiefs and the “My Busy Week” 
story-book packages containing seven 
handkerchiefs, one for each day of 
the week, 
both bovs and girls. Other manufac 


packaged suitably for 


COUNTER 


ers with 


merchandis- 
mailing fold- 
ers and envelope sachets 
are successful aid to re- 
boosting the 
sales of handkerchiefs. 


tailers in 


turers have put out clever packages 
with child appeal in constructions 
where the package becomes a toy or 
a cut-out 

A pioneer in a novelty packag 
promotion for grown-ups is J. H. Kim 


ball, Inc 
with its * Lipstick Wisper” 


which came out recently 
a tiny 2% 
in. square set-up box containing two 


This article continued on page 223 
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1 Size range of Wagner Ware glass covers can be seen 

at a glance in this efficient corrugated counter display 
carton which also serves as a pre-pack for a set. The strong, 
one-piece, die-cut construction permits quick, easy folding. 
Self-locking tabs hold the carton firmly open for display. 
Printing is in dark blue and red on light blue. Carton, 
Hinde & Dauch Paper Co., Sandusky, Chio. 


? Converse Mineral Paste Silver Polish, for years cold to 

the railroad and hotel trade, is now available for over- 
the-counter merchandising in a re-usable plastic container. 
Red styrene forms the base of the new container. The 
closure is polyethylene printed in blue and white. 


> A paperboard tray and transparent window-sleeve con- 
tainer provides an interesting way to sell as a unit six 
ready-to-eat, individual-serving cups of fruit gelatine des- 
serts marketed by Naar Food, Inc. The tray has a double 
reinforced bottom and triple-thick ends for maximum stack- 
ing strength to protect the individual cups. Interior and 
exterior of the package are highly waxed to protect the 
package in refrigerated display cases. “Tripl-Tite” con- 
tainer, Standard Folding Trays Corp., Brooklyn. 


4 Gibson’s Pure Fruit Wine Sampler displays three 2. 5- 
pint bottles of assorted berry wines in a self-selling 
package designed to increase sales. After sampling the three 
smaller bottles, customers may then purchase their favorite 
in the regular 4/5 bottle. The three bottles are visible 
through a die-cut opening in the face of the carton; recipes 
for using wines in cooking appear on the back. Bottles, 
Owens-Illinois Glass Co., Toledo, Ohio, and Glass Con- 
tainers, Inc., San Francisco. Metal closures, Owens-Illinois. 
Cellulose sealing bands, Sylvania Div., American Viscose 
Corp., New York. Carton, Paperbox Corp., Oakland, Calif. 


i) 4 conventional set-up box fitted with an inner display 

panel and a swing-back easel solved the problem of an 
inexpensive gift container that would protect and display 
Silver-Chamberlin Co.’s “Buttercorn” brushes for buttering 
corn-on-the-cob. Color scheme of the box is a rich yellow 
and green. Package, Dennison Mfg. Co., Box Division, 


Marlboro, Mass. 


+ 


6 Special color-print separation developed in cooperation 

with the photographer is reported to be responsible for 
the unusual sharpness of reproduction and full-color values 
on this new-style Snow Crop wrapper for cauliflower. The 
new design is being adopted for Snow Crop Marketer’s full 
line of vegetables. Wrap, Western Waxed Paper Div., Crown 
Zellerbach Corp., San Leandro, Calif. 


7 A realistic illusion of a “Chicken in a Basket” is created 

by the design of the cellophane wrapper used by Perry 
Bros. for packaging their cut-up and packaged fresh 
chickens. The outer border of the wrap is printed with a 
yellow and brown basket design; the center portion is un- 
printed, giving a “window” effect. “Cellulin” printed wrap, 
Shellmar Products Corp., Mt. Vernon, Ohio. 


8 Both surface design and package form have been 
changed for the frozen seafood products marketed by 
the Seapak Corp. The new package consists of a paperboard 
box overwrapped with five-color, gravure-printed waxed 
paper. Face of the wrap carries a large, full-color illustra- 
tion of the product ready for serving. The red pilot wheel 
trademark appears five times on the package. Wrap, Mara- 
thon Corp., Menasha, Wis. 


! Oscar Mayer & Co. is now marketing chili con carne 
packaged in a transparent casing of saran film. This 
plastic film was selected because it possesses a low moisture 
and gas transmission rate. A single ply of the film is said to 
preserve the natural flavor of the product. To open the 
package, the casing is cut just inside the metal band and 
split lengthwise. Saran film, The Dow Chemical Co., Mid- 
land, Mich. Paper label, Strauss Printing Co., Madison, Wis. 


10 Development of special decal inks reported to adhere 

permanently to polyethylene has enabled McKesson 
& Robbins to reproduce, by the use of a decaleomania 
label, its multicolor plaid trademark design on its new 
polyethylene squeeze-bottle for Tartan Suntan Lotion. This 
four-color decal, according to the producer, provides an 
economical new method for multicolor labeling on poly- 
ethylene. Decal labeling, Poly Perm Printing, Inc., New 
York, “Plaxpak” bottle, Plax Corp., Hartford, Conn. 





Sack-cloth tricks 


GAILY PRINTED FLOUR AND FEED BAGS READY MADE AS TABLECLOTHS, 


APRONS AND PILLOW CASES POINT TREND TO SPECIALIZED RE-USE APPEALS 


O* of the most amazing promo- 
tions of packages for re-use con- 
tinues to be that of the printed cotton 
textile flour or feed bags that the 
housewife can remake into smart 
dresses for herself or clothing for her 
children. 

Last year, according to the Na- 
tional Cotton Council of America, 
125,000,000 feed and flour bags of 
gay cotton dress-print material were 
snapped up by  economy-minded, 
style-conscious home  dressmakers 
who still clamored for more products 
packaged in these useful containers. 

But now, in addition to the dress 
print materials, cotton bags are being 
made with a number of “built-in” re 
use appeals to intrigue the farmer’s 
wife and thus attract more customers 
to the products of the users of the 
bags and to hold volume for the tex 
tile-bag industry. 

These ideas are concerned with a 
trend that appears to be taking hold 
in other fields of packaging as well 


that of promoting a specific re-use for 


s 
g 


BEST SELLER since 1948 in 
a 10-lb.-size flour bag for J. H. 


4 ‘ ya 
7 \/ ¥ y 
Emerson, co-owner of By-Ryt \ hy 
Grocer No. 4, Memphis, is one Y of =| 
adopted by Buhler Mill & Eleva- fl 
5 we ah a j 


tor Co. for Dixie Lily flour ay fra = a, 4 
that rips into a useful table nap- oe? wp 7. ; . a 
kin with stripes along the border. at ; < t 
‘ - po cle 
+ ah yj " ? J : 


» 


EXTRA RICH 





HEMMED TABLECLOTH of 
generous size is provided ready 
to use simply by ripping open 
this bag for Pay Way Feeds. The 
printed paper label comes off the 
floral-printed cotton = quickly 
when material is soaked in water. 
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a package, such as a shaving-soap 
bowl that is, in reality, an ash tray; 
the glass container for jams or. jellies 
that is a cocktail glass, or the Borden 
plastic cheese boxes that are sug- 
gested as bases for crocheted hand 
bags in the yarn promotion of Heir 
loom Needlework Guild in coopera 
tion with the Borden Co. (see Mop- 
ERN PacKaGING, “Elsie Borden—Nee- 
dlewoman,” Dec., 1951, p. 88). 

Textile bags are suited to a wide 
variety of such ideas. For instance, 
some flour manufacturers are now 
putting up flour in 25-lb. bags of 
printed cotton that can be converted 
into an apron when the contents are 
emptied. No sewing is required. All 
you have to do is rip the bag open. 
Ihe drawstring tie for the apron is 
ready made in the bag. The manufac 
turer simply affixes his own paper la 
bels which are easily removed. The 
bags are made in a variety of printed 
designs and colors including stripes, 
polka dots and decorative bands. 

\ new 100-lb. feed bag rips open 
after being emptied into a colorful ta- 
blecloth, completely hemmed, ready 
to use. These bags are also printed in 
a variety of colors and designs. 

Other firms are using flour bags in 
50- and _ 100-lb. made of 
smooth, strong bleached cambric with 
6-in. widths of solid color at one end 
that are practically ready for re-use 
as pillow cases. The housewife 
merely turns under half of the border 


sizes, 


for a hem. The bags are printed in 


four attractive colors—rose, 


blue and maize 


green, 
with a dainty em- 
broidery pattern above the color bor- 
der. For women who like to em- 
broider, there are other bags with 
embroidery designs. 

Buhler Mill & Elevator Co., manu- 
facturers of enriched Dixie Lily flour, 
are selling this product in a 10-Ib. cot 
ton bag that rips into a useful table 
napkin with red or blue stripes along 
the border. devoting 
prominent display to this item, it is 


Dealers are 


reported. 

Salvaging the cotton bag for re-use 
in the home is no new idea. For years 
have used the 


housewives empty 


sacks as tea towels or aprons. The 


AN APRON—ready with a 
drawstring—is made with no 
sewing from this 25-lb. bag 
when contents are removed. 
You simply rip the bag. 


birthplace of the glamourized printed 
bag has not been established defi 
nitely, but many believe it was in 
spired by Plant Mills, St. Louis, Mo., 
a now-liquidated flour plant which 
used gingham to package its Gingham 
Girl brand of flour in 1920. 

The possibilities went almost unno 
ticed, however, until the late "30s and 
during the war, when textiles were 
scarce. Since the war the printed 
bags have become a very important 
means of aiding the textile industry to 
maintain its position in the packaging 
field despite competition from bags of 
other materials. 

The textile-bag industry is the 
third largest single user of cotton 


This article continued on page 220) 























PRINTED EMBROIDERY design decorates the top bor- 
der of these cambric bags for Superior Scientific Egg 
Mash put out by Superior Feed Mills, Oklahoma City, 
Okla. All that’s necessary after contents are removed 
is to turn under half of the printed border and hem. 
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Good things are better 


‘liofilm, a rubber hydrochloride—T. M. The Goodyear Tire & Rubber Company, Akron, Ohio 
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This new, free Manual gives you— 
in 64 illustrated pages— 
the newest, best and thriftiest techniques 
in self-service meat preparation 
and packaging. 


H ere’s important news — work- 
saving news—for everyone concerned with 
self-service meat packaging. 


Here, in one handy booklet, the PLIOFILM 
Meat Manual, is gathered all the latest and 
most authoritative information on preparation 
and packaging of meats for self-service selling. 


In this Manual you'll find detailed pictures 
that show you just how to wrap all types of 
meats and poultry, including “problem”’ cuts. 
You'll find many useful hints on how to pre- 
pare meat items for the counters, how to 
arrange them in the most appetizing displays. 
Most important, you’ll learn how to step up 
profits by cutting the cost of meat packaging 
to the bone. 


Literally hundreds of questions of special 
interest to you are answered in the PLIOFILM 
Meat Manual. It’s a guide you’ll want to have 
and keep and refer to. (fill out the coupon 
below and send for it today. It’s free. 


3-way protection against 
air, moisture, liquids 
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Can you answer these questions 
about meat packaging? 


@ How far in advance of sale should ground 
beef be packaged? 


@ How can you merchandise self-service meat? 


@ How can you save 50% in wrapping and 
sealing time of lamb shoulder? 


@ What are four important things to remem- 
ber about any packaging? 


You'll find the answers in the 
Puioriim Meat Manual 
Send for your copy today! 


Goodyear, Pliofilm Dept., Akron 16, Ohio 


Gentlemen: 


Please send me, without charge, a copy of your new 
PuloFitM Meat Manual. 





Pick-up for sales 


SAVOY'S 


OUT OF 


‘ive the customer a_ convenient 

¥ carry-home-type carton with 
plenty of sales punch and you have 
laid a sound basis for multiple-unit 
sales. The outstanding success of this 
packaging approach, long since veri- 
fied by the experience of soft-drink 
manufacturers and brewers, has not 
escaped the attention of alert pro- 
ducers of food and other products. 

Early this year Steele-Wedeles Co., 
Chicago, a major factor in wholesale 
food distribution since 1862, pio- 
neered the use of a _carry-home, 
multiple-unit package in a com- 
pletely new field—that of special-diet 
foods, packed under the well known 
Savoy label. The packages, which con- 
tain a dozen 8-oz. tins of assorted 
dietetic-pack-style fruits, have been 
so well received during their intro- 
ductory period that Steele-Wedeles 
officials are considering the 
preparation of similar packs of special- 
diet vegetables and variety-type carry- 
home packs for small families. : 

Savoy's Special Diet Pickup Pack, 
as it is called, was launched only after 
a careful study of the special sales 
problems and potential market for 
dietetic-type foods. These are foods 
put up in a water-type pack rather 
than in the usual syrup. They are 
packed expressly for persons who are 
on a reducing diet, those having dia- 
betes and others who, for reasons of 
health, must limit the amount of sugar 
in their diets. 

In connection with the development 
and adoption of the new carry-home 
package, which was spearheaded by 
Don M. Kositchek of the Savoy 
canned foods department and Henry 
D. Hirsh, assistant sales manager, in- 
vestigation turned up the fact that 
some 20% of the population urgently 
needs to lose weight and another 40% 
would like to lose weight. Added to 
this potential market for special-diet 
foods are approximately 12,000,000 
diabetics in the U. S., who must ad- 
here to a sugar-free diet. 


sales 
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12-CAN CARRY-CARTON 


THE GROCER’S DOGHOUSE 


TAKES 


ITS DIETARY FOODS 


AND INTO A BROADER MARKET 


—_ 
sKVoyY 
SPeciat o!f 
wm FOODS 


Assorted Canned Freits 
Netoratly Sweet 


INVITATION to 12-at-a-time purchase is the compact carton with a 
handle, containing an assortment of water-packed fruits appealing to 
low-calorie dieters. This eye-catching carton, printed in red, white and 


blue, moves a full case in four sales and requires minimum storage space. 


Savoy’s market studies showed that 
in order to obtain the unsugared food 
packs, many persons have come to rely 
upon special health-food stores. Neigh- 
borhood food stores frequently do not 
stock such items because of the ex- 
cessive shelf space and added invest- 
ment involved. There has been a 
trend, however, to buying these spe- 
cial foods in regular grocery stores if 
available, in order to consolidate them 
with other family food purchases and 
eliminate extra shopping trips and ex- 
pense. 

Savoy sales officials saw in this situ- 
ation a merchandising opportunity too 
good to miss. The answer, they real- 
ized, was to step up unit sales of the 
special-diet foods without taking up 
unnecessary shelf space or requiring 
additional sales effort on the part of 
store clerks. The obvious solution was 


a carry-home-type package containing 
a balanced assortment of the most 
popular special-diet foods, backed up 
with suitable newspaper ads and store 
promotion material. 

As a result of Savoy’s methodical 
approach and follow-through, the new 
Pickup Pack is now available in some 
600 independent groceries in Illinois 
and nearby Midwestern states. 

The pack of 12 cans retails for ap- 
proximately $2.35. In the Pickup Pack, 
special-diet foods are no longer treated 
as a merchandising stepchild, but are 
given a chance to move in real volume, 
turning them into a profitable item the 
grocer likes to handle, Only four sales 
are now required to move an entire 
case of 48 8-oz. cans. 

Savoy sales records showed that 
peach halves, fruit cocktail and apple- 
sauce were the leading items in their 
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8-oz. special-diet fruits, followed by 
pear halves and apricots. Tests made 
with women employees of Steele- 
Wedeles indicated that a dozen cans, 
weighing slightly more than 6 lbs., 
would not comprise too heavy a pack- 
age. 

On this basis, the contents of the 
Pickup Pack were apportioned to in- 
clude three cans each of the peach 
halves, fruit cocktail and applesauce, 
two cans of pear halves and one can of 
apricot, all of them put up in the 
water-style pack. 


Construction features 

The carry-carton itself is quite com- 
pact and involves several interesting 
features. Designed to 
hold two layers of six cans each, the 
carton measures only 8 by 5% 
6% in. tall (with handle folded in), re- 
quiring less than a square foot of dis- 


construction 


in. by 


play space in the retail store. The 
surface design, worked out by the 
advertising agency, is 
handled in red and blue on white 
“carrier carton” stock, keyed directly 
to the red, white, blue and gold color 
scheme of the Savoy can labels. The 
strong color treatment attracts imme- 
diate attention in the store and quickly 
identifies the package. Blue is utilized 
as the essential background color, with 


company’s 


red outlining an oval panel on the 
principal display faces and the Savoy 
logotype and being used on rectangu- 
lar backgrounds for type matter on all 
vertical panels of the package. End 
panels list the assorted contents of the 
package and highlight the statement, 
“Naturally Sweet No Sugar 
Added.” Top flaps are solid blue ex- 
cept for a circular price patch and the 
copy, “Savoy Diet Pickup 
Pack.” 


The carton stock used is a special 


Special 


grade of opaque carrier stock, water- 
proofed for extra protection. 

Through ingenious construction, the 
box manufacturer came up with a 
package which not only insures safe 
delivery of contents, but also greatly 
simplifies Savoy's packaging opera- 
tions, enabling the company to pack 
four of the cartons in the same cor 
rugated shippers in which straight 
packs of 48 cans of the fruit arrive 
from several California packers. As 
packed by the original canners, these 
containers hold two layers of 24 cans 
each, being spot sealed to permit 
opening and repacking without dam 
age. In the Savoy plant, the items are 


assembled into the special assortments 
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and hand packed into the carry-home 
cartons, which have one glued seam 
and arrive flat for compact shipment 
and storage. Four of these cartons are 
then packed in each shipping box and 
a new end label is applied to the ship- 
per, as illustrated in an accompanying 
photo. 

The blank for the carton is de- 
signed so that the paperboard forming 
each side panel folds beneath to form 
the bottom of the package, then con- 
tinues upward to create a_ vertical 
partition. Both layers of this partition 
extend sufficiently far above the top of 
the package to permit a die-cut handle 
arrangement, as illustrated. When the 
cans are packed in the box, the top 
flaps are folded outward and the two 
outside flaps, similarly die cut, are 
closed with their folded tabs inserted 
between the walls of the partition. 
This gives the package a flat top and 
keeps it sufficiently low so that the 


cartons fit comfortably into the ship- 
ping container. 

To place the package on display, 
the grocer has only to pull all the flaps 
into a straight-up position, fold the 
large flaps inward so that all four of 
the hole flaps stand upright, and push 
fingers through the handle, forcing the 
slot flaps all in one direction. When 
the package is lifted, part of the 
weight of the contents is borne by the 
vertical partition in the carton, making 
it impossible for the bottom of the 
carton to come open. 

Store display material, printed in 
red, white and blue, is placed in each 
shipper, along with illustrated instruc- 
tions on how to unfold the carrier and 
a printed folder carrying pertinent in- 
formation for the grocer. 


Crevits: Pickup Pack cartons, Imperial 
Box Co. Div., Morris Paper Mills, Chicago. 
Labels, Calvert Lithographing Co., De- 
trot 


DESIGN permits four Pickup Packs to be shipped in the same corru- 
gated case which carries a straight pack of 48 cans to Steele-Wedeles 
Co. from various California canners. The unusual construction of this 
carry-home carton gives reinforcement to handle through middle of pack. 
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Jumbo, the elephant—Nestle’s 
Chocolate Co.’s motion display 
for Nestle’s Jumbo Blocks—is 
an attention getter in theatre 
lobby candy stands, in candy 
sections of variety chains and 
in other retail outlets. Jumbo 
stands 16 in. high and swings 
his massive head back and forth 
leisurely. This battery-operated 
unit is inexpensive to run. 
Display, Einson-Freeman Co.. 
Inc... Long Island City, N. Y. 


Real balloons and puffs of can- 
hon smoke made of sparkling 
fibre glass add zest to this litho- 
graphed paperboard unit for Cal- 
vert Reserve. The “big-top” 
display captures the excitement 
of circus season, pointing up the 
oversized reproduction of a bottle 
of Calvert Reserve circled by a 
fibre glass smoke ring as the ““Fea- 
ture attraction.” Display, Con- 
solidated Lithographing Corp., 
Carle Place, Long Island, N. Y. 





Cushioned Comfort 


BOURBON AT ITS FINEST | 






Toy-sized wooden boats with colorful posters 
for sails are promoting shoes made by the Port- 
age Division of the Weyenberg Shoe Mfg. Co. 
The units are used in store windows and count- 
ers to promote spring and summer shoes. The 
dowel “mast” fits into a hole in the wood base. A 
display sheet is then threaded over the dowel, 
using the holes provided in the sheet. Two dis- 
play cards are sent with each boat so that the 
retailer can change his display. Display parts 
are shipped in a flat carton complete with 
instructions for setting up the unit. Dis- 
play, Milprint, Inc., Milwaukee. 


electric-clock motor and mercury switch 
which turns illumination off and on in proper 
sequence operates this interior-lighted Vene- 
tian-blind display for Old Hickory straight 
bourbon. With blinds closed, it reveals the 
Old Hickory medallion trademark. As _ the 
shutters open, the medallion disappears, in- 
terior lighting goes on and a convivial scene 
appears, floodlighted for emphasis. Litho- 
graphy, Ketterlinus Lithographing Co., Phil- 
adelphia. Paperboard base, Avery Corp., Chicago. 
Animation, Haft & Son, Brooklyn. Art- 
work, Fredman-Chaite Studios, New York. 
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Roxanne, star of Sylvania’s “Beat the Clock” 
TV show, dominates the latest counter dis- 
play for the promotion of Sylvania Super- 
flash bulbs. This six-color lithographed unit 
effectively combines product identity with 
package, which is reproduced on the dis- 
play. Five actual bulbs, all of a different 
type and each identified on the display, 
fit into the base of the unit. Attention is 
called to the Sylvania identifying mark 
by the legend, “Always look for the 
Blue Dot.” Display, Forbes Lithograph 
Mfg. Co., Boston, Mass. 


General Cigar Co.’s counter display for 
Robt. Burns Cigarillos does a three-in-one 
job: promotes the sale of the pocket-sized 
“Ten Pack,” displays a regular box of 50 
cigars and advertises the company’s offer 
of a custom-built holder. Completely packed 
in the factory, the unit needs only to be 
opened and placed on the counter. A pre- 
cut slot in the top eliminates the need 
of a wire holder to keep the 50s box 
open. The entire unit is the size of a 
cigars. Display, 
Lord Baltimore Press, Inc., Baltimore. 


normal box of 50 
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IN HANDY 
__10-PACK 
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A spring-summer promotion brought 
out by Canada Dry is this merchan- 
dising display unit captioned “Head- 
Supplies,” 
designed to encourage tie-in sales 
of related products, as well as 
carry-home cartons of ginger ale. 
It consists of a pre-fitted wrapper 
skirt which slips over four bever- 
age cases to form the base of the 
display, backed up by a die-cut 
centerpiece. Display, Forbes Lith- 
ograph Mfg. Co., Boston, Mass. 


quarters for Picnic 


This small window display for 
Jacques Kreisler Mfg. Corp.'s Gold- 
en Fantasy ladies’ watch band meas- 
ures only 7 by 10 in., yet it has 
space for displaying an _ actual 
watch band when open. The die-cut, 
full-color lithographed display card 
shows a gloved hand holding a 
champagne glass with the face of 
the holder reflected in the glass. 
Copy is confined to the product 
name. Display, Einson-Freeman 
Co., Ine., Long Island City, N. Y. 
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Ice-cream sales have been boosted 
as much as 27% in stores partic- 
ipating in Midwest Dairy Prod- 
ucts Corp.’s campaign to get 
display space for impulse items 
served with ice cream. This cor- 
rugated floor display has a silver 
background and red and blue 
overprinting. Displayed in this 
“Iee Cream Dessert Center” are 
cans and jars of fruits that can 
top a dish of ice cream. Display, 
Stone Container Corp., Chicago. 


Sales increases of between 400 
and 500% for Ice Cream Cake 
Roll were reported by Newly 
Weds Baking Co. in the first 
week this three-dimensional dis- 
play was used. The display is 
shipped as a flat card and the 
slices of cake pop out as the dis- 
play is set up. This unit was a 
winner in the National Offset- 
Lithography competition of the 
Lithographers National Assn. Dis- 
play, Milprint, Inc., Milwaukee. 
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RETAIL BOXES 


COSMETICS 


CONFECTIONS 


SPORTING GOODS 


PHOTOGRAPHIC PRODUCTS 


OFFICE EQUIPMENT 


MISCELLANEOUS 


SET-UP BOX WINNERS 


84 ARE SELECTED FOR N.P.B.M.A. AWARDS OUT OF 


1,200 ENTRIES IN THE SECOND ANNUAL COMPETITION 


bis’) four awards were made in 


the second annual Set-Up Paper 


Box (¢ ompetition, selected from more 
than 1,200 set up paper boxes entered 
in the 1952 competition sponsored by 
the National Paper Box Mfrs. Assn. 
All entries are being exhibited this 
month at the 34th annual meeting of 
the association, May 11-14 at the 
Drake Hotel in Chicago. 

First, second and honorable-men 
tion awards consisting of framed 
scrolls were to be presented to win- 
ning paper-box manufacturers and 
their customers at the convention. 

Judging took place in March at As 
sociation-Competition Headquarters in 
Philadelphia. Nineteen End Use 
classifications were judged in addition 
to Best Artistic Design, Superiority of 
Construction and Best Display Box. 
lhe latter three categories were judged 
on the basis of their qualifying titles; 
the End Use entries on the general 
functions of the set-up box—namely, 
protection of the product, appropri 
ateness of the package, brand identifi 
cation, convenience, economy and 
sales appeal. 

A Grand Award Winner (to be an 
nounced in a subsequent issue of 
MopeERN PACKAGING was to be chosen 
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by the members present at the con 
vention from the group of winners se- 
lected by the panel of judge: 

The judging panel consisted of 
Magnus Gaukerud, Container Corp. of 
America; Walter M. Hilliard, formerly 
with Dennison Mfg. Co.; Gustav Jen- 
sen, New York industrial designer; 
Howard Minnich, U. S. Printing & 
Lithograph Co.; Robert S. Dunlop, 
Dominion Paper Box Co.; Martin Ull- 
man, New York industrial desiene:, 
and Frederick M. Yost, John Wana 
maker's. 

The winning boxes and those re- 
ceiving honorable mention in their 


respective categories are as follows 


First Awards 

Class A. General Superiority ac- 
cording to End Use: Drugs: To the 
Walter P. Miller Co., Inc., for But 
Sodium box, McNeil Labs, Inc. Colo 
appeal is provided by die-cut window 
and easy type of insert keeps vials in 
position. The package is used as a 
promotional give-away at various drug 
meetings. Cosmetics: to W. C. Ritchie 
& Co., for Midnight cologne and dust- 
ing-powder box, Lehn & Fink Prod 
ucts Corp. Midnight blue foil for both 
box and dusting powder integrates 
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WEARING APPAREL STATIONERY 


package with product name. Personal 
Mtg. 


box, 


accessories: To the Dennison 
DeVilbiss Perfumizer 


The DeVilbiss Co. Immediate display 


Co., tor 


ot product in this box is made possi 
ble by a hinged base permanently at- 
tached to the lid. The box combines 
visual appeal and protection of prod 
uct in transit. Soap: To Fair Martin 
Boxes, Inc., for toilet-soap boxes, Caro 
lina Co., Inc. A family of soap boxes 
integrates box color and styling with 
the merchandise. The three-cake box 
features a scored platform in the lid 


which may be inverted for a display 


base. The two-cake box contains die- 
cut frame for display of soap in the 
form of pine cones. Eight-cake guest- 
size box protects beaded edges of soap 
by the use of compartments. Food: 
To The Bradley & Gilbert Co., Inc., 
for Goodwin's jelly box, Goodwin Pre 

serving Co. Constructed in a way to 
protect the glass when used as a ship- 
per, this box makes an attractive dis- 
play. It is ideal for re-use in the home. 
Confections: To The Congress Paper 
Co., Inec., for Martha Washington 
candy Martha Washington 
Candies Co. Directed toward impulse 


boxes, 


buying, these packages are designed 
for the retail counter. Both company 
identification and 


graphical repre 


sentation of the contents appear on 


MAILING BOXES TEXTILES 


TOYS AND GAMES 


To Franken 
berg Bros., Inc., for electric-drill auger 
bits, Irwin Auger Bit Co. Constructed 
with a die-cut lid and perforated tray 


each cover. Hardware: 


to hold the bits securely during transit 
and display, this package enables the 
buyer to see and touch the contents 
without opening the box. Easy carton- 
to-counter transfer lessens efforts of 
the retailer. 
To W. C. 


movie camera 


Photographic products: 
Ritchie & Co., for 16-mm. 
(“200”), Bell & Howell. 
his package was revised to overcome 
a major Bell & Howell packing prob 
lem. Appearing on the blue lid is an 
identifying strip of movie film, while 
sides of the box paper carry firm and 
camera name. This box may be used 
as a counter display. Textiles: To 
Grisby Bros., for place mats, dry-bot 
tom coasters and towels boxes, Block 
House Linens. Lid of linen-patterned 
paper on which firm name is promi- 
lettering in dark brown 
which is matched by the dark brown 


nent and 


of the box proper, make for a most at- 
tractive family of textile boxes. Hosiery 
and wearing-apparel accessories: To 
L. Gordon & Son, Inc., for matching 
necktie and handkerchief box, Raxon 
Fabrics Corp. Attractive tie-shaped 
box with rich deep beige covering, 
suggesting quality merchandise and 


blending well with all merchandise 


HARDWARE 


PERSONAL ACCESSORIES 


HOLIDAY BOXES 


FOOTWEAR 





inner die-cut platform. The lid bears 
product and brand identification and 
also shows additional artwork to inte- 


BEST ARTISTIC DESIGN ease. adeecered 


grate the product with the package. 
Miscellaneous: To American Coating 
Mills, for salad-bowl] set, Grand 
Rapids Dowel Works. Salad bowls are 
held in place with die-cut platform. 


Gwe TH . 
Pe TOW ELS» 
wa ry 

sim 





va 


“BY MARTEX 


GIFT PACKAGE for Martex towel set has gold-foil base and telescope 
lid designed with harlequins and diamond-patterned decorative motif. 


colors, is hinged to open for display 
of expensive matching tie and hand- 
kerchief sets. Footwear: To Newark 
Paper Box Co., for men’s shoes with 
shoe trees and shoe bags, Johnston & 
Murphy. Specially designed to ac 
commodate quality shoes, shoe bags 
ind shoe trees, this handsome, de luxe 
shoe box is sturdily constructed tc 
serve as a permanent closet accessory. 
The simulated leather covering has 
strong sales appeal to men. Retail 
boxes: To The Bradley & Gilbert Co., 
for Neiman-Marcus retail box, Boone- 
ville Mfg. Co. The rich chocolate- 
colored wrap blended with a shade of 
gold features the precise, well-placed 
Neiman-Marcus monogram on_ this 
outstanding retail box, which shows 
exceptionally fine taste in the choice 
of color and design. Holiday boxes: 
To the Regent Paper Box Co., for 
holiday retail boxes, manufactured for 
all retail stores. Three familiar New 
York scenes are printed on these holi- 
day boxes to eliminate outside wrap 
ping. The purpose of the boxes was 
to stimulate additional retail sales, 
stressing the value of outside appear 
ince. Sporting goods: To Congress 
Paper Box ( 0., Inc ., tor fly fishing reel 
hox, Service Screw Products Co. This 
green box has a die-cut base to hold 
the product and a telescope lid. The 
cover illustration of a fisherman using 
the product integrates product and 
package. Toys and games: To Walter 
P. Miller Co., Inc 


for model loc omo 
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tive, Penn Line. Miniature locomotive 
parts for consumer assembly are pack 
aged in this handsome cocoa-colored 
box. Cover has drawing of a locomo 
tive in the upper left corner and 
prominent brand and product identifi- 
cation, all integrated with the product. 
Loading time is cut 50% and damage 
complaints were reduced considerably 
as the result of partitioning of con 
tents. Stationery: To Walter P. Miller 
Co., Inc., for stationery box, John T. 
Murphy Co. Informal notes are attrac 
tively packaged in this gay plaid box, 
which is equipped with an easel on 
the back for better display. When the 
easel is locked, the package rests on 
the counter at an angle, displaying the 
merchandise to best advantage. To 
save counter space, four different de- 
signs may be displayed in one carton. 
Office equipment: To Van Ness Bros., 
Inc., for carbon-paper box, Bur 
roughs Adding Machine Co. This red 
a black label bearing the 
product name in white is printed with 
a repeating sketch of a figure at the 
tvpewriter. It is constructed with a 


box with 


die-cut base which facilitates dispens 
ing of the carbon paper. Brand identi 
fication appears in the lower right 
hand corner. Mailing boxes: To The 
Mason Box Co., for drug-samples mail- 
ing box, Charles Pfizer & Co., Inc. 
Wire hoops in the base secure the lid 
on this green and white mailing box 
for samples of terramycin. Product is 


held in position during transit by an 


Gay green box with red ribbon on lid 
makes for appropriate gift buying. 

Class B. Best Artistic Design: To Old 
Dominion Box Co., for Martex towels, 
Fairfax Mills. This gift package con 
tains one bath towel, two guest towels 
and two wash cloths. The gold-foil 
base carrying the company hame 1S 
covered by a telescope lid on which 
harlequins, appearing frequently on 
Martex boxes, tie in with the diamond 
patterned decorative motif. The verti- 
cal box, open or closed, makes a 
counter display and holds the mer 
chandise securely. The towels are pro 
tected and held in position by cello 
phane. Brand and product name ap- 
pear on sides, top and base. 

Class C. Superiority of Construc 
tion: To Paragon Box Co., for plastic 
blocks wagons, Greyshaw, Inc. These 
plastic blocks are held in die-cut plat- 
forms in each set-up wagon. Thus, 
they are protected in transit from 
breakage. They are constructed for re 
use value after removal of blocks 

Class D. Best Display Box. To Paris 
Paper Box Co., Inc., for table-tennis 
set, Harvard Specialty Mfg. 
This package is an achievement in 


Corp. 


box design which combines hardy con- 
struction with customer eye appeal 
The lid cut-out raises to right angle 
for counter display. Open or closed, 
the box strikingly illustrates the prod- 
uct in black and red on a white back- 
ground. When the lid is raised, the 
contents are neatly exhibited for di 
rect handling 


Second awards 


Class A 
cording to End Use. 


General Superiority ac- 
Drugs: To Pacific 
Paper Box Co., for vitamin-mineral 
supplement box, Gorex Corp. Cos- 
Burt Co., Inc., for 


pac kage, 


metics: To F. N. 
cologne collection Prince 
Matchabelli. Personal accessories: To 
Cambridge Paper Box Co., for Gillette 
Super Speed gift set, Gillette Safety 
Razor Co. Soap products: To Old Do 
minion Box Co., for Blair “Threesome” 
box, Morton Mfg. Co. Food: To Janes- 
ville Paper Box Co., for Wisconsin 
cheese box, Swisconsin Chalet. Con- 
fections: To The Congress Paper Box 
Co., Inc., for three-tier candy box, 
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Marshall Field & Co. Hardware: To 
Paper Package Co., for screw-drivers 
gift box, Vaco Products Co. Photo- 
graphic products: To Eagle Paper Box 
Mtg. Co., 
F 40 camera, Busch Precision Camera 
Corp. Textiles: To Old Dominion Box 
Co., for Martex towels box, Fairfax 
Mills. and wearing-apparel 
accessories: To Van Ness Bros., Inc., 
for handkerchief box, Manhattan Shirt 
Co. Footwear: To Paris Paper Box Co. 


Inc., for Busch Verascope 


Hosiery 


for men’s sandals, Sherman Footwear 
Co. Retail boxes: To The Bradley & 
Gilbert Co., for Saks Fifth Avenue 
pajamas and shorts boxes, Booneville 
Mfg. Co. Sporting goods: To Paris 
Paper Box Co., Inc., for table-tennis 
set, Harvard Specialty Mfg. Corp. 
Toys and games: To Paris Paper Box 
Co., Inc., for greeting-card novelty, 
Phillips Publishers. Stationery: To 
Paper Package Co., for music boxes, 
Barker Greeting Card Co. Mailing 
boxes: To Walter P. Miller Co., Inc., 
for pharmaceutical-samples mailing 
box, Ciba Pharmaceutical Products, 


Inc. Miscellaneous: To Janesville 


Paper Box Co., for Parker “51” pens 
and pencils, The Parker Pen Co. 

Class B. Best Artistic Design: Sec- 
ond award to Frank C. Meyer Co., 
Inc., for ladies’ fashion shoes, Palizzio, 
Inc. 

Class C. Superiority of Construc- 
tion: Second award to Niagara Box 
Factory for No. 9008 doll-house 
school box, Eagle Pencil Co. ‘ 

Class D. Best Display Box: Second 
award to Friend Box Co., for boy's 
sports jacket, Cape Ann Mfg. Co. 


Honorable mentions 


Class A. General Superiority accord- 
ing to End Use: Drugs: To Walter P. 
Miller Co., Inc., for Hydro] Chemical 
box, Hydrol Chemical Co. Cosmetics: 
To W. C. Ritchie & Co., for Gilda 
Audrey powder box, Gilda Audrey 
Products, Inc., and to A. Dorfman Co., 
Inc., for Nostalgia perfume box, Par- 
fum Monteil, Inc. Personal acces- 
sories: To Dennison Mfg. Co., for 
Zippo lighter box, Zippo Mfg. Co. 
Soap products: To The Central Carton 
Co., for soap box, The Hewitt Soap 
Co., Inc 
Box Co.., 
Thoroughbred‘s Choice), Sue 


Food: To Congress Paper 
Inc., for cheese gift assort 
ment 
Ann Food Products Co. Confections: 
To San Jose Paper Box Co., for mint 
cordials, Chase Candy Co.; to Utah 
Paper Box Co., for party-mix box, 
Sweet Candy Co., and to W. H. Al- 
brecht Co., for variety of sweets, Gim 
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PLASTIC WAGONS for toy plastic blocks are constructed for re-use 
value. The blocks are held in die-cut platforms in each set-up wagon. 


bel Bros. 
Paper Co., for swab rubber assembly, 
Mission Mfg. Co., and to Wayne 
Paper Box & Printing Corp., for 
kitchen Clyde Cutlery Co. 
Photographic products: Consolidated 


Hardware: To Magnolia 


ware, 


Paper Box Co., for exposure meters, 
General Electric Co.; to Grigsby Bros., 
for Personal Stereo camera and filters, 
Sawyer’s, Inc., and to Congress Paper 
Box Co., for movie camera, Ampro 
Corp. Textiles: To Indianapolis Paper 
Container Corp., for raincoat boxes, 
United States Rubber Co.; to Friend 


Box Co., tor boy's sports jacket box, 
Cape Ann Mfg. Co., and to Consoli- 
dated Paper Box Co., for sheet and 
pillow-case boxes, Pepperell Mfg. Co. 
Footwear: To Frank C. Meyer Co., 
Inc., for ladies’ casual shoes, Lester 
Pincus, and for ladies’ off-stage shoes, 
Capezio (two awards). Retail boxes: 
To The Great Lakes Box Co., for re- 
tail boxes, Taylor's. Stationery: To 
The William Koehl Co., for Christmas 
cards, The Gibson Art Co. Jewelry 
and silverware: To Shaw Paper Box 
This article continued on page 209) 


BEST DISPLAY BOX— Brad - adencerel 


HARDY CONSTRUCTION and customer eye appeal are combined in this 


box for table-tennis set. Open or 


closed, the box illustrates product. 
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Wonder-drug marketing 


PFIZER’S 


OF SPECIAL 


t the Chas. Pfizer & Co. plant in 
Brooklyn, the new antibiotic ter 
announced in 


ramycin, which 


1950, called for the rapid develop 


was 


ment of a complete new family group 
ot packages as well as the installation 
of entirely new packaging lines in 
volving the use of special unscram 
blers, Iabelers and cartoners to han 
dle 


traveling at high speed. The entire 


small, easily tipped containers 
program, which features a number of 
packaging innovations, was conceived 
matter of 


ind implemented in a 
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TERRAMYCIN 


PACKAGES 


PROVIDES AN 


AND EQUIPMENT TO 


months. The tempo of the program 
both 
quirements and accomplishments of 


gives an insight into the re- 
today’s drug packaging in meeting 
the challenges of rapid-paced medical 
discoveries. 

One of the interesting features in 
the packaging of terramycin is the 
that 


surtace 


use of a drain-free vial has a 


non-wetting interior Drain- 
free vials are used by Pfizer in one of 
its combination packages which pro- 
vides for the mixing of powdered 


terramycin and bottled diluent in orig- 


EXAMPLE 


OF RAPID DEVELOPMENT 


HANDLE THEM EFFICIENTLY 


inal containers. Thus, when the vial 
is emptied, the interior surface resists 
the clinging action of the antibiotic 
solution. The free flow saves time for 
the druggist in mixing the elixir and 
assures the full quantity of terramycin 
in the prescription. 

The non-wetting surface is obtained 
by treating the glass containers with 
a silicone solution, which the pack 
ager applies in his own plant. Silicone 
treated glass containers for drugs first 
appeared in volume about a vear ago 
Pfizer was one of the 


plone er users 
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and today is one of the biggest users. 

The packaging of terramycin in a 
combination put-up consists of two 
containers in a single carton—a 5-ce. 
vial containing the drug (1.5 to 2 gm 
in powdered form, the other a small 
bottle (10 cc. to 1 oz. 
fluid diluent. The reason for the dual 
unit put-up is the fact that crystalline 
terramycin hydrochloride when pack- 


containing a 


aged separately will maintain potency 
for two years or longer, but when 
mixed with its prescription diluent, 
the recommended period of full po 
tency is only one or two weeks at nor- 
mal room temperature. 

The retail druggist, therefore, mixes 
the terramycin and diluent together 
at the time the prescription is filled. 
To facilitate the 
Pfizer last year introduced a handy 
“Elixir-Mixer.’ 
collar that is screwed to the neck 
ot the bottle of diluent after its prs 
tic, screw-type closure is removed. 


mixing operation, 


The mixer is a rubber 


The druggist then tears the aluminum 
cap off the vial of crystalline terra- 
mycin powder, pulls out the rubber 
stopper and snaps the neck of the 
vial into the free end of the rubber 
collar. Thus the bottle and vial are 
joined like an hour glass, permitting 
free flow of the contents from one 
container to the other when they are 
shaken. 

After vigorous shaking for about 90 
seconds, the diluent bottle is turned 
upright and the solution is allowed 
to drain from the powder vial. The 
special silicone coating applied to the 
interior surface of the vial facilitates 
complete, free drainage so none of 
the valuable solution is lost in cling- 
ing to the walls of the container. The 
mixer eliminates completely the use 
of the druggist’s mortar and pestle 
and subsequent cleaning of these after 
use. 

Another feature provided for the 
convenience of the retail druggist is 
a two-part label. One part is perma- 
nently adhered to the diluent bottle 
(which is the container the customer 
receives) and the other part is a tear- 
off flap containing mixing instructions, 
which the druggist removes and re- 
places with a label containing his store 
name and prescription data. 

The vial of crystalline terramycin 
and bottle of diluent are packaged 
together in a tuck-end, folding paper- 
board carton. The carton has a glued 
in divider that separates the vial from 
the bottle. The bottom section of the 
divider is die cut at one corner and 
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this die-cut corner is tucked in so that 
it forms a platform under the com 
partmented vial. Since the vial is not 
as tall as the bottle, the platform raises 
the vial so the caps of both centain 
ers stand level with each other at the 
top of the carton. 

This might appear to be a minor 
feature when compared with the othe1 
more obviously important requiré 
ments for packaging terramycin. Ac 
tually, however, it marks the thorough 
ness with which Pfizer attacked its 
project of packaging for the trade, for 
it is highly important that the small 
vial of crystalline terramycin not b« 
overlooked. This is not likely to hap 
pen when a druggist is handling a 
product with which he is familiar 
Pfizer knew, however, that druggists 
would be unfamiliar with the new 
combination package of terramycin 
and diluent, and reasoned that the 
platform-raised vial would offer an 
extra margin of precaution and con 
venience. 

The combination packages are, 
however, special dosage forms of the 
drug. The basic form is the capsule 
holding 50, 100 or 250 mg. of crystal 
hydrochloride. The 
glass vials, bearing the Pfizer label and 
closed with a polyethylene plug, hold 
16 of the 250s or 25 of the 50s or 
100s. 

Basic colors on the Pfizer labels and 
packages are blue and white for p od 


line terramycin 


falder’ 


BASIC. PUT-UP for capsules is 
this glass vial closed with a 


polyethylene plug-type closure. 


ucts intended for humans and terra 
cotta and buff for veterinary prod- 
ucts. The Pfizer trademark—one well 
suited for the relatively small areas 
permitted for brand identification by 
the size of the average package—is a 
simply designed blue medallion-type 


emblem, bearing the words “Pfizer 
Quality.” 


Brand and product name, plus re- 


PREPARATION of vials for filling includes washing and sterilizing in 
special room guarded by air locks and isolated from production areas. 

















UNSCRAMBLING of filled and capped vials is accomplished by special 


rotary machine 


quired information, of course, domi 
nate the carton and label display sur 
faces and are printed in a legible 


modern ty pe face. 


Many dosage forms 


One of the advantages of terra 
mycin is the fact that the product 
lends itself to administration in a wide 
variety of forms, including capsules 
solutions, oral suspension, ointments 
troches and tablets. In all, 15 different 


types of packages are used. This in 
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teh feeds them single file into conveyor to labeler. 


itself magnifies the packaging prob 
lem. The many put-ups, of course 
greatly extend the range and conven 
ience of application, because they 
provide for varying dosages as pre 
scribed by the physician, permitting 
internal administration in several 
forms and external application to eyes, 
ears, nose and the skin. 

One of the basic containers used in 
the packaging of terramycin—as well 
as other antibiotics—is the vial or 


small flat-bottomed, tubular, tapered- 


neck glass container that generally is 
less than an inch in diameter and 
several times its diameter in height. 
As with many new drugs, use of small 
containers is dictated by the average 


prescription dosage. 


The packaging operation 

The many package forms used by 
Pfizer call for highly flexible opera- 
tions employing a combination of 
manual, semi-automatic and _ fully 
automatic techniques. Vial washing, 
sterilizing, filling and sealing are per- 
formed with meticulous care in special 
rooms supplied with sterilized and de- 
humidified air. Sterility of the rooms 
is maintained by ultra-violet rays and 
complete isolation from other produc- 
tion areas. 

Prior to filling, the vials, received 
from the manufacturer in bulk con- 
tainers, are placed in washing and 
sterilizing machines and after several 
cleansing operations are further dry- 
heat proc essed to assure complete ste- 
rility. The silicone treatment providing 
a drain-free surface is applied at this 
stage of the operation, if required 

Details of the 
Pfizer are not available at this time 


method used by 
However, according to manufacturers’ 
reports, the silicones are supplied to 
a packager in the form of a fluid con- 
then diluted—with 


a common solvent, according to type 


centrate and are 


of concentrate used. The solution then 
may be applied by dipping or spray- 
ing. The coating is baked to provide 
a finish said to be lasting and com- 
pletely non-toxic. Silicones, it should 
be noted, are extremely effective re 
lease agents and extreme care must 
be taken not to coat surfaces that are 
to receive labels, for the silicones will 
with the sticking of the 


label's adhesive unk SS a special ad 


intertere 


hesive is used. 

Terramycin in the powdered form 
is filled into glass vials by semi-auto 
matic dry fillers. Rubber stoppers are 
applied by hand and the aluminum 
secondary closures are put on by a 
fully automatic machine. The vials 
then emerge from the sterile room 
on a conveyor and are ready for la 
beling and cartoning. If the vials are 
to be put into a combination package 
containing a diluent, the cartoning, 
except for the tucking operation, is 
done by hand. Vials of terramycin 
capsules are individually cartoned and 
this operation, accordingly, is com- 
pletely automatic. 

The vials of capsuled terramycin, 
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for example, are transported in paper- 
board trays to the production area, 
where they are labeled and cartoned 
on a line that has an exceptionally 
high output rate. 

The first step in this operation is 
feeding a tray load of vials into a 
rotary unscrambler. A girl operator 
lifts a tray of vials from a stack of 
trays and breaks open one end of the 
tray, which is held in place with only 
a strip of gummed tape. The operator 
places the edge of the tray under the 
unloading plate of the unscrambler. 
The tray is then thrust forward, de- 
positing the 100 to 300 vials depend- 
ing on their size—on the in-feed plate. 
Supporting arms that are underneath 
the plate serve as a guide for the tray 
of vials. 

The unloading plate, rotating disk 


and special low guard rails of the 


unscrambler are polished stainless 
steel, because a smooth sliding surface 
is absolutely essential to the fast, non- 
tip handling of vials. Even the slight 
est rust spots on the metal might cause 
tipping. 

When the in-feed plate has been 
loaded with a couple of trays of vials, 
the containers gently begin to ease 
out onto the rotating disk and are 
then regimented single file onto a con- 
veyor for their trip to labeling and 
cartoning. 

The conveyor carries the vials to a 
worm gear that automatically spaces 
the vials for labeling by a dry-process, 
thermosplastic labeler. The labeler 
picks up the labels by vacuum from 
a magazine and feeds them to a re- 
volving drum which activates the ad 
hesive on the labels to the desired 
temperature for application. The vials 
catch up one edge of the labels as 
they pass the rotating drum. Vial and 
label then pass through a compression 
belt. The reason for using thermo- 
plastic labels is because of the high 
output rate possible with this process, 
thus permitting utilization of equally 
speedy equipment in other phases of 
the vial-handling and packaging oper- 
ation. 

The next step, in-process, is per- 
formed by girl operators who check 
for proper labeling. At the same time, 
random samples for quality control are 
removed from the line. 

In the cartoning operation, the vials 
of capsules are turned from a verti- 
cal to a horizontal position. Insert 
literature is yoked over the cap and 
neck of the vial, and vial and insert 
are pushed into the carton by slow- 
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moving pistons. A coding attachment 
prints the lot number and expiration 
date on the carton, and the flaps are 
tucked in. The cartons finally pro- 
ceed by conveyor to a specially de- 
signed accumulating table and are 
hand packed in shipping containers. 

The packaging. equipment used on 
the labeling and cartoning line was 
selected for two principal reasons 
speed and flexibility. In regard to 
speed, machinery permitting very fast 
output was sought. In regard to flexi 
bility, adjustments for changes in vial 
sizes or labels can be made in only 
five minutes in either the unscrambler 
or the labeler. Adjustments of the car- 
toner for size changes require but 25 
minutes. 

The emphasis on both speed and 
flexibility is dictated by the fact that 
many dosage forms, capsules, pow- 
ders, tablets, etc., in various vial sizes 
call for continual production changes. 

In-process statistical quality control 
is maintained throughout all opera- 
tions and is maintained by a specially 
trained quality-control staff. Further 
guarantee of outgoing quality IS as- 
sured through the use of the latest sta- 
tistical lot-acceptance techniques. 

A special printing department im 
prints information, such as license 
numbers for export, on cartons in- 
tended for foreign-market distribution. 


Pfizer's terramycin packaging opera- 
tion takes on added interest because it 
marked the abrupt departure of the 
firm from its 100-year-old policy of 
exclusive bulk packaging and distribu 
tion. Today, terramycin packaged and 
marketed under the Pfizer brand name 
is available throughout the world as 
a tested and accepted agent in the 
treatment of 55 serious and prevalent 
infections. Special dosage forms of 
bacitracin 


penicillin, streptomycin, 


and polymyxin are also marketed. 


Merchandising 

Five years ago, a research program 
to develop new antibiotics was insti 
tuted. Two and a half vears and 100, 
000 soil-samples later, terramycin had 
been discovered by a research team of 
scientists. In the following 12 months, 
Pfizer developed production facilities, 
packages and packaging lines, and had 
organized a new merchandising pro 
gram and a sales force to introduce 
terramycin to the drug wholesalers, re- 
tail drug outlets, physicians and hos 
pitals throughout the United States 

An idea of the immensity of the 
terramycin program and the dispatch 
with which it was carried out can be 
gained by comparing the project with 
penicillin, the pioneer antibiotic, 
which saw 10 years elapse between 
trials, and 


discovery and clinical 


THERMOPLASTIC LABELER operates at high speed. Electric-eye con- 


trol and worm-gear spacer synchronize the movement of the vials past 


rotating heating drum. The vials (right) catch one end of the heated 
label, which is then pressed tight against the glass by compression belt. 








AUTOMATIC CARTONER 


feeds 


in carton, then code prints and closes carton. 


which required four years for the 
wchieving of large-scale production. 

As can readily be understood, the 
development of the terramycin pack 
iges alone involved many problems, 
since the product itself was not only 
new, but Pfizer, in turn, had never 
before engaged in unit packaging for 
the prescription trade. Among the 
packaging problems to be tackled 
were the selection of suitable packag- 
ing materials, determination of prod- 
uct form (liquid, powder, capsules, 
etc.), size of put-ups and_ selection 
and installation of effective packaging 
equipment, 

In addition to these basic demands 
were many others of special signif- 
icance in the rapidly expanding field 
of drug packaging ®—product-package 
compatability; Food & Drug Adminis 
tration release of product and prod 
uct literature; linguistic and lingual 
requirements for export market studies 
to determine anticipated demand and 
package testing to assure safety fac 
tors in regard to climatic extremes and 
rapid temperature shifts as well as 
the effect of high altitudes. 

The story of how Pfizer developed 


a sales organization and acquired na 


tional distribution for its retail pack 


aged wonder drug is now a part of 


drug-merchandising history. Within a 


* See Deve g the Drug Packag M 
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blanks 


from magazine, inserts vial and literature 


vears time from the decision to sell 
direct to the trade, terramycin was 
being stocked in a wide variety of 
product and package forms in the 
majority of drug stores and hospitals 
in this country. Not only had time 
itself been outdistanced, but an ex 
tremely small sales staff had success 
fully breached a highly competitive 
field—one that was already serviced 
by two major competitors with a com 
bined 1,300-man sales force and 137 
years of retail-trade distribution ex- 
perience 

During the campaign first deliveries 
followed FDA release with extreme 
rapidity. 
stead of being visited individually, 


Meanwhile physicians, in- 


were reached through group educa 
tional projects conducted at leading 
hospitals. 

Pfizer has shown approximately a 
sixfold increase in sales during the last 
10 years. It can be assumed that the 
firm’s several new products have 
played an important part in this 
growth. Among the new products that 
helped double and then nearly triple 
sales in less than 10 years are peni- 
cillin, streptomycin, terramycin and 
crystalline vitamin A. Last year a new 
Pfizer plant in Groton, Conn., began 
production of stabilized crystalline vi- 
tamin A acetate and at full capacity 
this plant should be able to supply 
a large portion of total U. S. military 


SPECIAL PACKING TABLES fed by conveyor speed the packing of com- 
ponents in dealer put-ups by hand. Some 15 different types of packages 
are used for terramycin in powder, tablet, ointment and solution forms. 


and civilian need for the vitamin 
Pfizer sells this product only in bulk. 


Silicone fluid for producing 
drain-free coating on vials, Dow-Corning 
Corp., Midland, Mich. Vials and bottles, 
Kimble Glass Div., Owens-Illinois Glass 
Co., Toledo, Ohio, and T. C. Wheaton 
Co., 165 Broadway, New York 6, N. Y. 
Plastic closures and liners for bottles and 
polyethylene plugs for vials, Kimble Glass 
Div., Owens-Illinois. Rubber stoppers, 
The West Co., Phoenixville, Pa.; Tomp 
kins Rubber Co., Conshohocken, Pa.; 
Plastics Assembled Products Co., 1149 
Watson St., Baltimore, Md. Aluminum 
secondary closures, Aluminum Seal Co., 
Richmond, Ind., and The West Co. Fold 
ing cartons, Container Corp. of America, 
38 S. Dearborn St., Chicago; Continental 
Folding Paper Box Co., Ridgefield, N. J., 
and E. J 80 Richards St., 
Brooklyn 3, N. Y. Vial washers, Popper & 
Sons, Inc., 300 Fourth Ave., New York 
10, N. Y. Semi-automatic dry fillers, Chase 
Equipment Corp., 47 E. 19th St., Neu 
York 3, N. Y., and (“Accofil” leased filler 
Perry Metals Co., 1127 Atlantic Ave., 
Brooklyn. Seal capper 


CREDITs: 


Trum, Inc., 


Aluminum Seal 
Co. Unscramblers, vial conveyors and ac 
cumulating tables, Island Equipment 
Corp., 27-01 Bridge Plaza, N., Long Is- 
land City, N. Y., and American Stage 
Equipment & Iron Works, Inc., 805 E. 
134th St., New York. Thermoplastic la 
beler, New Jersey Machine Corp., Ho- 
boken, N. J. Cartoning machine, F. B 
Redington Co., 110 § 
Chicago 7, Ill 
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21st National 


PACKAGING CONFERENCE 


and Exposition 


gain confounding predictions, the 1952 Packaging Show 
Ake. all records for attendance not only for Atlantic City 
but for any hall, anywhere. When the 21st National Packaging 
Conference and Exposition closed its four-day run on April 4 
in astonishing 21,856 badges had been issued, as against 16,200 
it the same Boardwalk Convention Hall last year and an all 
time high of 19,175 at Chicago in 1950 

Knowing that attendance at Atlantic City usually runs several 
thousand below that at anv industrial city, the American Man 
agement Assn., sponsors, had predicted 17,000 at the most. 

It was known before the show opened that more exhibitors 
would occupy more space than ever before, but again the final 
figures were surprising. There were 326 exhibitors, utilizing 
103,000 sq. ft. of booth space—occupying for the first time the 
little-used lower level of the vast Convention Hall 

The growth of this annual conclave of the packaging world 
is shown in the following tabulation for the last six years 


Place No. Exhibitors 
1947 Philadelphia 185 17,100 
1948 Cleveland 178 13,606 
1949 Atlantic City 200 9,227 
1950 Chicago 240 19,175 
1951 Atlantic City 264 16,2153 
1952. Atlantic City 326 21,856 


No. Visitors 


Because of the distribution of exhibits on both levels of the 
hall, traffic moved swéftly and easily, and the size of the crowd 
was not apparent. W ide stairways strategically placed at each 
end of the Boardwalk level drew visitors to the lower exhibits 
and back again 

Both the Exposition and Conference reflected a happy situa- 
tion in packaging at present, with most materials and equip- 
ment again in plentiful supply and packagers in the mood to 
buy. Exhibitors agreed that it was not only the largest, but one 
of the “buyingest” crowds in vears. New developments in 
machinery and plastics again attracted much attention, but 
there were solid accomplishments to be found too in paper, 
inks, printing, glass and metals. Materials handling as applied 
to the packaging operation, demonstrated in the Exposition for 
the first time, drew many visitors 

Because the Atlantic City hall is generally considered the 
world’s largest exposition area, there was some concern among 
exhibitors as to how future growth can be accommodated. 
However, Clapp & Poliak, the exposition managers, laid these 
fears at rest with figures showing that Chicago’s Navy Pier— 
scene of the 1953 and 1955 shows—has a considerably greater 
area and that additional booths can be prov ided at Atlantic City 
when needed. A tentative layout for Navy Pier for 1953 pro- 
vides 120,000 sq. ft. for booths 

During the show, Flloyd L. Triggs, advertising manager of 
Riegel Paper Corp., New York, was elected the new chairman 
of the Exhibitors Advisory Committee, succeeding Robert D 
Handley, and it was confirmed that the 1953 show in Chicago 
would be held during the week of April 20. The exhibitors 
also approved longer hours for next year, with the Exposition 
opening eac h dav at 10 a.m. instead of noon. 


Well-organized Conference sessions during the first three 
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days of Packaging Week drew a registration of about 1,250, 
with 1,100 of these being on hand for the feature attraction 

a half-day program and demonstration conducted by a _half- 
dozen General Motors packaging executives. Additional hun- 
dreds of Exposition visitors filed through the Ballroom to see 
the extensive exhibit set up by the General Motors group. The 


Richard Holtz of 


Eastman Kodak Co, on Tuesday afternoon also drew a large 


merchandising session conducted by F. 


and interested attendance, despite the competition of the just- 
opened Exposition downstairs. 
Following is a summary of discussions at the seven Confer- 


ence sessions 


PUESDAY MORNING 


Chairman, Pavit O. Vocr, Coordinator of Package Engineering 
and Development, General Electric Co., Schenectady, N. Y.; 
assisted by Ricuanp F, Nucent, Director of Purchases & Pro- 
duction, Ortho Pharmaceutical Corp., Raritan, N. J 


The Conference was opened, as usual, with a greeting from 
Lawrence A. Appley, President of the American Management 
Assn., who introduced Chairman Vogt, the AMA Vice President 
in charge of the Packaging Division. Mr. Vogt in turn introduced 
the morning's spe akers 


What's Ahead for Packaging?—Inwin D. Wor, Vice Presi- 
dent, Kaufmann Department Stores, Pittsburgh. As our 21st 
National Packaging Conference opens we observe all around 
us suc h handsome such efficient, such ngen1ous, such service- 
able packaging and packing—in commodities from pins and 
peas to tissues and tools—that one might be pardoned for con- 
cluding that about everything has already been done. Happily 
that is not the fact and a tour of this year’s exhibits will ne 
doubt satisfy any of us that both experienced designers and 
eager newcomers are steadily advancing the appearance, the 
selling effect, the construction, the production and all other 
aspects ot packaging 

To say it another way, packaging has probably achieved all 
that could be expected of it—so far. But more is about to be 
asked of packaging (as well as many other businesses) because 
we are living in a fast-changing period that promises to lead 
into an even faster-changing era 

Residing in a small home or the average apartment the 
modern family has the use of only a small kitchen. There is no 
storage space of any account for food or other staples and 
supplies must be bought accordingly. Among other things 
products must be packaged for immediate and one-time usé 

Then there is a kind of thinking that is the product of recent 
wars, atom bombs, jet planes and the like. It is difficult to 
define, but easy enough to recognize in various manifestations. 
To be specific, this generation and even more so the rising 
generation want work done at the touch of a button 
they are intolerant of all but top performance 

TV opens a new world to exploitation by packaging. And 
packaging, in addition to its usual responsibilities in selling 
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must take account of TV influence on staying-at-home-for- 
entertainment, which involves such adjustments as quick meal 
preparation in order to catch favorite programs 

In the field of retail selling 1 see directly ahead certain 
advances that have, in fact, already started 

The first trend is to more positive identification. For the 
designer, it poses the problem of working “from the product 
out”; of making the package picture the product instantly, 
though perhaps unconsciously. The need for such packaging is 
urgent. 

I think identification should often be followed by association 

the mental linking of one good product with another good 
product from the same maker. If this objective is achieved by 
skillful packaging—assuming all products so identified in a 
“family of packages” are quality-worthy in their respective 
classifications—then increased se lling should result 

I also look forward to more informative packaging. You may 
think I am thinking of the label type of information and you 
are right; I am. But 1 propose going a little further—adding 
factual assurance (not mere claims) that the purchaser has 
made the best selection in its field; adding basic information 
for first-time purchasers; adding tips on use 

And, as a closing thought, plan your package for selling by 
Se lf service or partial S¢ lf service Rising costs ind narrowing 
margins of profit in retailing make self service, or some degre¢ 
of it, a distinct possibility in many departments handling so 
called stapk s 


Washington Looks at the Packaging Picture—MANLY FLEIscH- 
MAN, Administrator, Defense Production Administration, Wash- 
ington. We are approaching the end of the second year of the 
great American re-armament effort which follows the invasion 
of Korea. Behind us lie nearly two vears of intense effort, 
some mistakes, but in summary very substantial progress  to- 
wards our goal of national security. Ahead of us lie two or 
three years of what must be a most strenuous effort to turn 
1 gradually increasing stream of military production into a 
mighty flow of guns and plane s and tanks 

In the first yvear—from July, 1950, to July, 1951—the major 
attack was on the key problem which lies at the center of any 
mobilization program—the materials problem 

Aluminum production has already increased about 40% since 
Korea, steel is up about 8%. Just one of the expansion projects 
the Nicaro project, recently re-activated in Cuba, will bring 
us an additional 2,400,000 Ibs. of nickel per month in the years 
ahead, The Controlled Materials Plan is now working well and 
an allotment of controlled materials may fairly be said to have 
the status of a certified check in the vast majority of cases. 

While I have no confidence in labels, I will risk characteriz- 
ing the second year of the effort—from July, 1951, to July of 
this year—as the tooling-up period. 

As we approach the third year of this great effort, it seems 
clear to me that the foundations have on the whole been well 
and truly laid. The new factories are now largely erected; the 
major items of equipment are in place or soon will be; the 
bugs are being eliminated from the designs; and the vast power 
of American industry can now be tured directly into the 
stream of military production 

The plan does not call for all-out production of munitions, 
since the objective is to avoid war through pre paredne ss, and 
not to fight one. Nevertheless, the volume of military production 
planned for the next two years is impressive. The next two 
years seem to me to be at once the most critical and the most 
difficult of the whole period. 

I believe it probable that current military production sched 
ules, now for the first time firmly established, will be met during 
the balance of the program 

This will not be easily done, however. It will require a sub- 
stantial part of our national resources, our materials, our 
equipment and our manpower. It will require the combined 
efforts of industry, labor and the Government. 
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Our national mobilization policy has made the military 
establishment the undisputed senior claimant against all the 
nation’s resources and that policy will be continued. No needed 
material has ever been withheld from military production for 
the benefit of the civilian economy; and this policy, too, will 
continue unchanged 


We are anxious to relax controls on materials just as fast as 
it is safe to do so. We have been doing that all along. In the 
field with which you gentlemen are immediately concerned 
we have revoked Glass Order M-51, removing all restrictions 


on the use of glass. We have also revoked the strapping order 


M-59, and are studying the possibility of revoking or relaxing 
other M-orders controlling certain uses of steel and aluminum 

Certainly, we do not have much of a proble m with glass 
wood, cloth or paper I understand that the shortage of paper 
for multiwall bags is disappearing. In plastics, there seems to 
be little difficulty except in those materials using polyethelenc 
ind the supply of that chemical is rapidly increasing. We have 
been able, as you know, to permit increasingly freer production 
of collapsible tubes, the main restriction being in tin 

In aluminum foil, whic h pre sents a probl mn, in part, because 
of the high-grade metal required in its manufacture, we have 
raised the level of the consume r-type foil to 30% of base period 
in the second quarter and hope that we will be able to provide 
further relief in subsequent quarters 

To some extent, expanding production of materials in the 
months ahead will be counterbalanced by expanding military 
needs. We must resist the temptation to throw off prematurely 
the restraints which we have imposed upon ourselves to assure 


the stre ngthening of our defenses and the preservation ot peace 


PUESDAY AFTERNOON (Concurrent Session) 


MERCHANDISING ASPECTS OF PACKAGING—Chairman, F. RicHARD 
Hotz, Manager, Package Design Service, Eastman Kodak Co 
Rochester, N. Y.; assisted by F. W. Newsury, Packaging Co 
ordinator, Pepperell Mfg. Co., Boston, Mass. The Trend to 
Packaging for Self Service—Howanrp F. Locurie, Manager of 
Advertising and Sales Promotion, Birds Eye Div., General Foods 
Corp., New York. American manufacturers, all told, now turn 
out a yearly total of at least 2554 billion product packages, Mr 
Lochrie said. It’s known that the average housewife opens 575 
cans a year in her kitchen and a vearly grand total of 1,696 
packages of all kinds 

Packaging for self service dominates the planning of many 
not all, merchandisers of modern food products. Many propric 
tors of long-established lines are reluctant to swing to new 
packages from the old, which have customer recognition and 
good will. However, we have now with us a generation that 
knows only by hearsay of the old davs of pe rsonal retail selling 

Between 1940 and 1950, 12 million old-timers left the cares 
of this world behind, Meanwhile, 17 million women became 
brides and, therewith, disciples of self-service marketing. And 
moreover, an entirely new element of 30 million babies came 
into the buying picture. These last millions will know only self 
service in its present and undreamed-of forms 

The new research projects by the Du Pont people show thes« 
facts The average shopper passes through a self-service pre 
packaged) produce department in 24% less time than she takes 
for a service department. Yet she buys 16% more produce. An 
even later survey shows that she passes through a pre-packaged 
meat department in 41% less time. Yet she buys 9% more meat 

There’s no gap between the advertisement that appears in 
color on the page of a magazine, for example, and the adver 
tisement wrapper about a loaf of frozen string beans. The 
principles of packaging for the self-service market are not new 

While some specialists try to make advertising a_ science 
others are trving to give it a soul, to keep it vibrant with life 
page by page and pac kage by pac k ige This is but another way 
of saying that advertising technique is subordinate to the idea 
conveyed. 


MODERN PACKAGING 








You've seen how. TV provides an excellent spot to gain 
customer recognition of your product package. So when you 
go in for it, you have to think of how your package will look 
before the camera, as well as in the market 

Color TV is ahead and the packaging industry has to get 
set for it. This means that your selection of imprint colors 
will have to be more careful than ever 

It is in the self-service market, most likely, that your package 
first meets the customer face-to-face. There it must reflect, if 
not actually define, the value receivable by the purchaser. 

Perhaps your package appears before the shopper as an old 
friend, just because the two have met through a press advertise- 
ment or a TV show. But don’t forget that your package must 
have a friendliness all its own. If it’s as friendly and sincere 


as a puppy in a pet-store window, you deserve success 
It may not be the rule, but it often seems so, that the more 
the variety in containers the more the sales. Take green peas, 


for example. 

Not so long ago our grocery stores, year in and year out, 
sold only canned peas. Now they sell canned peas, glassed 
peas and frozen peas. Have the frozen peas and glassed peas 
cut into the sale of canned peas? No. All three are selling 
well, People are eating more peas out of containers rather than 
out of the pods. 

The future of containers is just as open to advancement as 
any other division of the packaging industry. And that’s saying 
a great deal, for the whole future of packaging is limited 
only by men’s imaginations 

Here, a word about one family trend that the merchandisers 
of foods want to watch. American families are growing smaller. 
The most recent disclosure is that 59% (25 million) of our 
families now have three or less members. If that trend continues 
there may be a similar trend in packaging sizes. 

The consumer doesn’t think in terms of the manufacturer's 
packaging problems. Quite the contrary. Give a housewife a 
chance to express herself about packaging and you find she 
thinks in negative terms. 

She points to inconveniences, poor closures, lack of instruc- 
tions, poor color schemes and so on. It becomes clear that the 
manufacturer, has to think in terms of her problems; above 
all, instructions, recipes, time savers and even carriers. 

“Convenience” is just about the most important watchword in 
packaging. Especially since all that it implies has to hold 
good for producer, distributor, retailer and consumer. Conven 
ience may even be a consideration in re-use of the container 


Pre-Testing Package Design for Consumer Acceptance—ALBERT 
Twettrince, Manager of Product Research, Scott Paper Co., 
Chester, Pa. The consumer has been an active partner in the 
Scott Paper Co. for more than 25 years, Mr. Tweltridge said 
During this time Scott has been in contact on an organized 
and continuous basis with the people who buy the firm’s type 
of products, asking for their help and advice on the level 
of quality which is most satisfactory for their needs. 

Early in 1950, after months of consumer testing of experi- 
mental papers, it was found possible to make a dramatic 
change in the quality of one brand. Preliminary discussions in- 
dicated it would be desirable to change the appearance of the 
package to promote the quality change effectively. 

Some 35 new designs were drawn, ranging from variations 
of the old to new and radically different approaches. All wer: 
carefully studied by advertising, distribution, legal and pro- 
duction groups. Five designs were considered commercially 
practical, in harmony with other labels, suitable for mass 
displays and individual enough to secure brand recognition 

Two sets of samples were made one nm the color of the old 
design and another in a different shade, Two markets were se- 
lected for the consumer-reaction test. In one area the brand 
name Was very well known and enjioved a high degree of con 
sumer acceptance. In the other market the brand name was 
relatively unknown. 
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A cross section of consumers was interviewed in their homes 
and shown a set of four rolls. One roll was the original design; 
the other three experimental. All were printed in the same 
color. Only the design was different. Each consumer was asked 
to make a first choice and a second choice on the basis of ap- 
pearance. A second different but comparable group of con- 
sumers was shown another set of four rolls, one of which was 
the original design and the other three experimental The two 
rolls receiving greatest preference in each of the two sets were 
then shown to a third different but comparable group of con- 
sumers to complete the elimination process. Consumer reaction 
to the color shades was measured by showing identical designs 
printed in two different shades 

In both cities and in all age and income groups two of the 
experimental designs had an unusually high consumer appe al 
The new color shade was also a predominate favorite, One of 
the two high-ranking new designs was tested further. 

The new design in the new color was now matched against 
the old design in the old color. This test, conducted in one of 
the original test cities and in a new test city with consumers at 
home, again showed the new design to be a heavy favorite 

Consumer tests of this type must be conducted with caution 
because of the tendency of many peop! to profess a much 
greater interest in the quality under the label rather than in the 
label itself and because of the influence of habit and brand 
familiarity on design choice 

The new design, in the new color, was now sales tested 
against the old design, in the old color, in large-volume super 
markets in two cities. Displays of the two designs, equal in size 
were built side by side. Sales volume was checked weekly and 
interviewers were placed in the stores to talk to the people who 
bought any brand of the paper product. After a brand was se- 
lected these people were asked to comment on all labels in 
general and on the experimental design in particular 

Observation at point of sale indicated that the purchase of a 
particular brand of paper products is largely a matter of habit 
in the sense that most people knew what brand they wanted 
and where it was located They mere ly made a quick grab for 
the product of their choice ind continued on their way without 
paving any attention to the other brands available. The po 
tential power of the new design was cl arly marked, however 
in the actions of those people who did notice that two different 
designs were on sale. Sales to these people were overwhelmingly 
in favor of the new design. 

Management decided to adopt the new package design. The 
decision was based on facts. The new quality in the new dress 
has been on sale for more than a year now. The new package 
design, together with other promotional material, was able to 
get new users to try the product. The new quality was able to 
hold a large share of the people who tried it. Sales and distribu 
tion have shown a steady growth month after month. The success 


of the product is now an accomplished fact 


The Retailer Evaluates Your Package—NorMawn S. Rass, Vice 
President, Sales, Stop & Shop, Inc., Boston, Mass. Packaging 
people have helped make possible the modern super market as 
we know it today, Mr. Rabb said. Packaging and package de 
sign have become very important tools of management in the 
race for broader distribution through self-service retailing 

There are some very important reasons that explain the im 
portant part that packaging and package design have played 
in mass distribution. First, there seems to have been a tre 
mendous growth in impulse buying in the relatively few years 
since 1940, due primarily to the considerable increase in the 
purchasing power of most of our population since that time. In 
a modern super market, the merchandise displayed in the store 
itself is often substituted for the traditional food shopping list 
Under such conditions, packaging and package design exert 
important influence on purchases 

The effective package should 

1. Look something like what the customer expects it to look 





like. For example, t beer bottle that is designed so that it looks 


like hair tonic or shampoo will not sell well 

2. A self-service package should appear as large as possible 
within reason—to give the impression of maximum quantity 
for the money without, of course, being deceptive 

3. Transparent containers should not be printed over so large 
an area that it is hard to see the contents 

1. Make the package easy to read. This seems obvious, but 
many package s are being made today that are hard for the cus 
tomer to read without taking them off the shelf for closer in 
spection 
3. Give your package an up-to-date look. It needn't have any 
ultra-modern sleek look, but it also need not look like a hold 
over from the Gav Nineties—unless vou are selling that vague 
thing called * itmosphe re 

6. Use good pictures—or none at all. Poor photography and 
poor plate work pulls down the whole tone of a package. Ob 
viously, vou must buy pac kages with clean, clear printing, using 
bright fresh looking colors 

7. Make the package easy to open and easy to close. We all 
igree on this point when discussing it, but there are still many 
packages being made today that a customer has to fight her way 
into and then can’t satisfactorily reclose to store what’s left 

8. Build your package size to fit a wanted price range (ex 
cept where important industry standards exist.) For ex impk 
If I were a candy manutacturer, I would want to make sure 
that my product could sell for 29 cents instead of 35 cents 
even if it meant packaging 13 ounces instead of a full pound 
There has been a marked trend in the canned goods field from 
#2 size cans to the slightly smaller +303 can and from 11 oz 
to 8 oz. cans for this very reason 

So well has the change been executed that it is frequently 
difficult to notice the difference in weight unless both old and 
new packages are side by side, even though the difference in 
contents may be as high as 254% 

). Your package should be built to protect itself against soil 
ng, contents loss, flavor loss, aroma loss o1 ibsorption moisture 
Joss o1 tbsorption ind spoilage during the selling pe riod and a 
reasonable time in the customer's hands 

When we put a pac kage on our shelving, that package must 
act as its own salesman. It must: first, attract the prospective 
customer; second, identify the product and the brand and 
third, close the sale 


TUESDAY AFTERNOON (Concurrent Session ) 


Ixiproven Propucrion Meruops—Chairman, Joun WARREN 
Packaging Consultant, American Home Products Corp., Neu 
York; assisted by Joun J. Crarney, Jr., Director of Products 
Planning, Bristol-Myers ¢ New York 


Setting Efficient Standards on Packaging Machinery ( Part IT) — 
Frepenick W. Hernpon, Assistant Production Manager, C. I 
Muller Co., Jersey City, N.J. Industry sales of macaroni products 
Mr. Herndon said, have doubled since 1937 (577,600,000 Tbs, to 
1,100,000,000 Tbs plus and the former predominance of small 
businesses in the industry is slowly giving way to a group of 
tbout eight or 10 large-volume concerns, among the 200 or so 
macaroni manufacturers in the United States, who are willing 
and able to provide the major capital required to fit their op 
erations to the changing pattern 

In our case, this has meant a complete turnover of equipment 
complete re-arrangement of factory and a change and moderni 
zation of our concepts 

For example, we found that over a four-month period while 
operating one of our lines at its maximum speed of 102 cartons 
per minute, we averaged 1,327 cases per shift. A similar study 
with the equipment operating at 90 cartons per minute gave us 
an average output of 1,477 cases per shift, an increase of 11.39% 
The lower speed was determined through studies at different 


operating levels below the maximum. As a result, we had a 
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theoretical standard of 102 packages per minute, but an actual 


operating standard of 90 packages per minute for the same unit 
and at the same time were able to reduce the maintenance 
ipproximately 25% 

The increase in our sales since 1945 on our short-cut items, 
encompassing the investigations and installations here discussed, 


has been on the order of 77%. At the same time, unit labor cost 


has been reduced 24.7% in spite of vearly wage imncreases Over 
this period totaling $.51 per hour 

One of our installations consists of a completely new set-up 
to weigh and fill different widths of egg noodles in upright win 
dow cartons. This product has long been considered one of the 
most difficult to package economically due to the physical na 
ture of the product and its non-free-flowing propensities. The 
best available equipment on the market is capable of weighing 
32 packages per minute maximum. Due to the multiple number 
of these units which would be required to meet our schedule 
needs and the fact that we could save 75% of the labor required 
on these multiple units if we could deve lop a satisfactory single 
high-speed unit to provide equal output, we decided that the 
savings potential would justify a program aiming at a new de 
sign of weighing device which would meet our need and ac 
curately weigh at approximately 60 packages per minute 

rhe resultant study of available equipment and consultation 
with machinery suppliers gave us only a faint glimmering of 
hope, since they unanimously refused to offer us any guarantec 
on weighing fine egg noodles (the toughest of the several varie- 
ties), although thev did offer guarantees of a sort on the wide 
or slightly more free-flowing egg noodle. One manufacturer 
made quite a complete study in his laboratory and, together 
with experimental work we performed in our own plant, some 
ideas which were in the embryonic stages on our minds began 
to crystalize and, after much work and many false leads, we 
have come up with equipment, now patented, which will weigh 
fine egg noodles at 78 packages per minute and wide egg 


noodles at 90 package S per minute 


Setting Efficient Standards on Packaging Machinery ( Part 11) — 
VALENTINE C. Bremer, Quality Control Manager, C. F. Mueller 
Co., Jersey City, N. J. The Mueller company bases its control 
techniques for iiable weights on variations for individual 
packages rather than for averages, Mr. Bremer said. In either 
case the technique is the same, though the numerical values of 
the control limits are different 

The first step, then, in a control program for \ iriable weights 
is to determine conditions actually existing when filling a spe 
cific product on a specific machine or line. For this, we use two 
different forms, one for long goods operations and one for short 
goods operations Of necessity, long-goods pac king is a manual 
operation, since there are at present no satistactorv automatic 
packaging machines for these commodities 

When long-goods torm was inaugurated a little over a year 
igo, any one packer showed more out-of-limit defects than the 
whole packing line now shows for a given shift 

For short-goods packaging, a second form is used. On this 
form, five consecutive packages are sampled from each pocket 
30 samples being obtained each hour, a 
total of 1,440 per shift. Control limits are calculated for each 
pocket and for the seale as a unit ( composite ot six pockets 


n numerical order 


both on an individual package and an average weight basis 

In our progrant incompk tely se aled or open side-seams, miss 
ng ce llophane windows, Warpe d cartons, excessive board-w« ight 
variations are considered major defects When bulged cartons 
or defective side-seams occur in a carton on the packaging 
line, the carton jams up in the forming unit and by the time the 
safety trip shuts off the machine, three additional cartons are 
ruined and machine shutdown time encountered During a 
cent 30 minute run, 20% of defective cartons caused a 50% 
in machine operating time 

Consequently, we have placed a counter on the carton-form 


ing machine. At the end of each shift, the carton input and the 
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output as reflected by the case tabulator are recorded on thi 
packaging report. The type of major carton defect and the man 
ufacturer’s name are also included. In case of excessive defects 
the data can be reported back to the supplier. 

Most suppliers are willing to work with the purchaser r 
garding excessive defects, but there must be an interchange of 
factual data and specifications of a practical nature. 

Setting efficiency standards for packaging or other machinery 
is usually assigned to one or more staff members. However 
without active cooperation in the practical application of these 
standards by supervisory foremen, maintenance mechanics and 
the operators themselves, the best standards in the world aren't 
worth the paper they are written on. Consultation with them 
during preliminary phases and actual operation of the program 
and explanation of the whys and wherefores in simple language 
is very effective. 


Maintaining Quality Output on the Production Line—C, L 
Rumbercer, Vice President in Charge of Research and Quality 
Control, H. J. Heinz Co., Pittsburgh. Mr. Rumberger said the 
following points should be considered in planning for and 
evaluating a quality program: 

Quality can be achieved only when there is a desire for it 
among all employees and this desire cannot exist unless it origi- 
nates with management. 

There is a need for detailed specification for ingredients and 
packaging materials, these specifications to be used for both 
purchasing and receipt inspection of supplies 

There is a need for a “process sheet” or some other form of 
tabulated procedure for the guidance of factory management in 
the production line ot ope ration. 

Quality-check points must be established through the line 
operation in order to find product deviations and make correc- 
tions before poor-quality production results 

Standards for finished products must be available to be used 
as a guide in the evaluation of the goods to be sold 

Modern methods of statistical evaluation should be applied 
to established facts concerning materials, operations and fin 
ished products 

There are three items that zo to make up the character of a 
business—quality, costs and people. A successful business will 
not stand for weakness in any one of them. 

The quality manager must be a good salesman. 

The most successful quality manager uses every employee as 
a quality representative. He can obtain especially strong aid 
from the supervisory help. In fact, when the quality manager 
succeeds in convincing a department foreman that he, the 
foreman, is responsible for the quality of the production of his 
own department, he has probably reached the apex of his pro- 
fe ssion. 

The applic ation ot new methods for quality evaluation fol 
lowing World War II has resulted in improved production in 
many industries. This is sometimes termed “statistical quality 
control. It is described as a scientific approach to the problem 
of determining whether a given process or product falls within 
the standards and tolerances previously established, The food 
industry has probably made less progress in this approach than 
any of the mechanical and heavy industry operations. Food 
manufacturing has many problems that would not apply, for 
example, to the manufacture of screws and bolts 

It is an accepted fact that there is a logical approach to the 
evaluation of materials and processes as well as finished prod- 
ucts, in the food industry, by the use of improved statistical 
methods, through samplings, process checking and tasting. An 
effort is being made to adapt these basic principles and I am 
sure that the results are going to be beneficial 


New Developments in Package Check-Weighing Equipment— 
Rocer L. Mernrit1, Assistant Supervisor of Electrical Engineer 


ing Division, Battelle Memorial Institute, Columbus, Ohio. The 
question has often been asked, “Why can’t filling machines be 
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made sufficiently accurate so that check weighing is unneces- 
sary?” The answer is, of course, that they can be, provided the 
filling speed is sufficiently slow, Mr. Merrill said. As everyone 


knows, there is a direct r lationship between the we ight inac- 


curacy and speed of a given filling equipment. As the filling 


speed is increased, the weight accuracy is decreased. 

Check weighing is actually one inspection of product qual- 
ity. The information obtained is used for two major purposes 
to protect customers and to control the production process. The 
most satisfactory check-weighing system for a given production 
line is a matter of economics and company policy. For any 
given minimum quality level, which is established by policy, 
there are definite relationships between production speed, prod- 
uct loss and inspection costs. The proper relationships between 
these factors must be established on the basis of minimum over- 
all cost. 

At the present time, one of the following check-weighing sys- 
tems is used to control the production process: Spot check 
plus operator judgment; spot check plus. statistical analysis; 
automatic check weigher plus operator judgment. The effective- 
ness of a spot-check system is dependent upon the quantity of 
weight information available, that is, the percentage of pack- 
ages checked. Regardless of the percentage checked, statistical 
methods are much more effective than systems based on human 
judgment. They tend to eliminate errors due to the human 
factor and can be applied at very little increase in cost. 

Check weighers are much more effective than any spot-check 
system since, effectively, much more weight information is 
available to the operator. In addition, automatic check weighers 
provide the 100% inspection for rejection of defectives. 

Experimental systems are now being tested which combine 
the automatic check weigher with statistical methods. These 
include: automatic control-chart plotter and completely auto- 
matic statistical quality-control system These devices offer 
great promise for reducing the cost of check weighing and for 
improving the over-all performance of the inspection system. 

As packaging-line speeds are increased, the needs for ad 
quate check-weighing systems and the requirements of thos« 
systems are multiplied. Manual spot checking is simply not 
compatible with packaging speeds of 200 packages per minut 
or more without excessive labor costs. Automatic check-weigh- 
ing equipment will be imperative on such lines and higher-speed 
check-weighers must be developed 

Of equal importance in future check-weighing installations 
is the need for improved data-processing systems. Improved 
methods for processing large quantities of weight data are 
needed so that packaging-line operators and management can 
make necessary control decisions. Automatic statistical quality 
control promises to overcome these problems. These systems 
however, must be further developed to make them simpler to 
operate and to reduce their cost 


WEDNESDAY MORNING 


Repucinc PackKacinc Costs—Two Company Procrams—Chair 
man, Epcar J. Forto, Vice President, The Coca Cola Co., At 
lanta, Ga.; assisted by F. W. LANcGNeR, Coordinator of Packag 
ing Activities, Socony-Vacuum Oil Co., Inc., New York. 
Getting Maximum Effectiveness from Packaging Machinery— 
Epwarp Hamm, Packaging Development, Sharp & Dohme 
Inc., Philadelphia, Pa. (Mr. Hamm explained how Sharp & 
Dohme saved $391,000 in 1950 and 1951 through standardiza 
tion, mechanization and organization. A complete report of how 
this was done was carried in the article titled “The War On 
Costs” which appeared in the April 1952, issue of MopEerRN 
PACKAGING, p. 81 


Cost Savings through Package Standardization—J. F. Apsey 
Jn., Advertising Manager, The Black & Decker Mfg. Co., Tou 
son, Md. In 1949 it was evident that the pac kaging of Black & 
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Decker accessory items was inade quate and costly, Mr. Apsey 
said. Recognition of serious deficiencies in accessory packaging 
prompted management to appoint a packaging committee 
charged with the responsibility of correcting the defects and 
developing a type of package and a procedure which would 
achieve eight major objectives: improve the physical strength 
of the packages; improve and standardize the labeling of the 
products; develop a package design emphasizing brand identi- 
fication; develop interchangeable packages; improve the visi- 
bility of trademarks; work out identifying color schemes; reduce 
the number of different packages required; reduce packaging- 
material storage space 

From the standpoint of protection, there wer many oppor- 
tunities for improvement. All possible types of packages were 
studied, samples made and tested. These varied from a simple 
reverse-tuck folding carton with an improved locking arrange- 
ment to the patented metal-edge type. All were discarded in 
favor of the type which we are now using—the tray-and-sleeve 
type—for reasons peculiar to our particular packaging problems. 
Our decision was based on the fact that a tray with double 
glued side walls prov ides corner stre ngth and resistance to crush- 
ing and it has three distinct advantages. First, it is a folding 
carton delivered flat and requires no set-up machinery. Second, 
it presents a neat, unobstructed end for labeling. Third, it is a 
tray which can be easily procured from many sources. The 
glued sleeve, which completes the pac kage, gives additional 
strength by providing a tension strap around the tray 

The most important and most spectacular objective, from a 
cost-reduction standpoint, was to reduce the number of differ- 
ent pac kages re quire d to box our 1,500 different accessory items. 
The number of packages previously used for boxing our acces- 
sory line was 177, of different sizes and types. The purchase of 
so many different boxes in treme ndously varying quantities of 
each size made each box cost us more than it should 

In the group in which we have achieved the greatest con- 
solidation, and on some of the most popular and highest volume 
Lccessories, We replaced 55 different boxes, which were used 
to package 599 different items, with just four of the new-type 


packages. The total yearly requirement for this entire group is 
591,000 boxes and the greatest single consolidation is in the 
smallest box which replaces eight others, packing 219 items 
with total requirements of 340,000 per year 


The most complicated group we had to work with consisted 
of such widely varied accessories as heavy forged tools, light but 
bulky tubes, and high-priced, fine ly finished precision pilots. 
Furthermore, such items as pilots and guide cleaners were for- 
merly packed in boxes of such small cross-section that practical 
labeling area was impossible. It was determined to increase 
deliberately the size of package for these items to give adequate 
labeling area, to provide a package that stacked well and to 
dress up these costly precision pilots in a box that reflected their 
true value and fine workmanship. In this group there are 411 
different items, previously using 24 different boxes, with an- 
nual requirements of 135,000. These were consolidated into 
five packages of the new type 

The final objective was to reduce the storage space required 
to carry our inventory of accessory packaging material and to 
avoid an increase in the space necessary to stock finished acces- 
sories, both in our own warehouse and in distributors’ stocks 
Through the adoption of the collapsible tray-and-sleeve pack- 
age, we have eliminated all set-up boxes and have achieved a 
space reduction of 15% on a total annual requirement of more 
than 80,000 cu. ft. previously required to stock accessories. 

Based on an actual comparison of purchased price for any in- 
dividual package, it would be difficult to show an appreciable 
reduction in cost by the adoption of our new packaging pro- 
gram. In a few instances the new packages are slightly more 
expensive than those previously used, but our packaging com- 
mittee and, more importantly, our company’s management are 
thoroughly convinced that on an over-all basis we have achieved 


definite savings In other ways 
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WEDNESDAY AFTERNOON 


THe GeneraL Morors PACKAGING ProGraM—A Case STUDY 
Chairman, Ratpu A. O'REILLY, Jr., Packaging Engineer, Serv- 
ice Section, General Motors Corp., Detroit, Mich.; assisted by 
W. R. Suores, Superintendent, Carton Division, A C Spark 
Plug Div., General Motors Corp., Flint, Mich. 


Introductory Remarks—M. E. Sr. Austin, Director of Service 
Section, General Motors Corp., Detroit. General Motors plants 
received 42,600,000,000 Ibs. of material last year, Mr. St 
Aubin said. Throughout the manufacturing and packaging 
process this material was handled 30 to 50 times before it was 
shipped. Labor costs for materials handling is equivalent to 13% 
of the total net productive labor. In 1951 the firm used $42, 
000,000 worth of packaging materials 

GM packaging procedures gradually evolved over a period of 
years. Military packaging demanded a more exacting and ex 
pansive operation, and it was realized then that savings might 
be made by extending the new concept into peacetime opera 
tions. With soaring labor and material costs in recent years, the 
activity has been constantly accelerated. So has the materials- 
handling program. 

General Motors consists of 35 operating divisions, manufac 
turing cars, trucks, Diesel locomotives, household appliances 
aircraft engines and a wide variety of automotive parts and 
accessories, These operations are located in 112 plants through 
out the United States. The divisions of General Motors are 
under decentralized management, each one controlling its own 
operations and procedure. Competition between these divisions 
is just as evident in the packaging and materials-handling field 
as it is in the sales field. 

General Motors supplies more than 225,000 different automo 
tive service parts through 87 warehouses. These must be pack 
aged and distributed through the warehouses in such a manner 
that they are available and in good condition whenever and 
wherever they may be needed. 


Background and Highlights of General Motors Program—Racpu 
A. O'Remty, Jr., Packaging Engineer, Service Section, Gen 
eral Motors Corp., Detroit. Mr. O'Reilly said General Motors 
relies on three company-wide technical committees, operating 
under completely decentralized control, to provide an effective 
interchange of ideas and know-how in this field. These commit- 
tees are preservation packing, service-parts pac kaging and ma- 
terials handling. 

General Motors seek three characteristics in its containers: 
product protection, handling convenience and m« rchandising 

Product protection is the first obvious consideration, because 
of cost of parts and possible disruption of assembly-line s« hed- 
ules or loss of good will of customers if parts are damaged. 

Handling convenience in packages is measured in terms of 
time and space saved for de alers and customers. It cuts han- 
dling cost and means better storage and housekeeping and less 
human fatigue. 

Merchandising plays a definite role in GM packaging because 
the competitive field is shared by 850 other manufacturers of 
automotive service parts. In competing for this business the com- 
pany wants its packages to re flect the workmanship and quality 
of the parts 

GM depends heavily on its packaging suppliers for ideas on 
more efficient material utilization. Space utilization has been 
improved greatly through better packaging 

The ratio between tare weight and net weight is the yard- 
stick of GM’s progress in weight reduction. The packaging 
methods of 20 years ago, if used on the present volume of ma- 
terials, would raise GM’s freight bill many millions 


Automotive Package Engineering Procedure—D. S. MiILLMAN, 
Supervisor, Pac kaging and Research, General Motors Corp., 


Flint, Mich. Mr. Millman pointed out that the parts and acces 
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sories merchandising department sets the general policy and 
scope of Chevrolet's service-parts packaging. The parts material 
distribution department, through the packaging aud research 
department, interprets the policy and is responsible for the se- 
lection of parts to be packaged or identified, determination and 
assignment of adequate specifications, and correlating packaging 
instructions to all packaging facilities 

Packaging and research is divided into three sections: re- 
search, procurement of unitizing materials, and coordination of 
packaging requirements in Chevrolet and with its unitizing sup- 
pliers. A “Packaging Research Record” is developed for each 
part researched. For a specific part, a type of container is tenta- 
tively selected. The method of loading determines the sequence 
of dimensions and type of closure so that the container must 
be set up, loaded and closed on the conveyor lines by the fastest 
and least fatiguing motions by the unitizer. A sample container 
is made according to the specification and the part is checked 
for fit and correct method of loading. The material cost per 
piece is estimated from present costs of similar containers. The 
work is given to the time study department for assignment of 
estimated standard hours per piece. Finally, a Parts Packaging 
Authorization form listing the part number and name, type of 
container and other information is approved by the manager of 
parts distribution. 

Citing examples of the usage of unitizing materials at Chevro- 
let Manufacturing, Flint, Mr. Millman said 145,195 complete 
packages were put up by female employees one day last Jan- 
uary. In addition, 127,536 containers were prepared, including 
printing, for the next day’s business, and 14,255 complete pack- 
ages were put up by male employees. In all of January, 2,193,117 
complete packages were turned out by female employees and 
1,913,108 containers were prepared, including printing, and 
228,052 complete packages were produced by male employees. 


Pioneering in Corrosive Prevention—R. C. LamMpBrecut, Man- 
ager, Parts Warehousing, Electro-Motive Div., General Motors 
Corp., La Grange, Ill. Mr. Lambrecht said Electro-Motive has 
used vapor-corrosion inhibitors for the past three years in 98% 
of all preservation, for every item that goes into a closed wooden 
box or carton, for both domestic and export shipments. Preserva- 
tion is important to Electro-Motive, maker of Diesel-electric 
locomotives, because of the size and value of shipments such 
as a 17-ft, 3,500-Ib. crankshaft. 

Vapor which is heavier than air will travel and protect for a 
distance of 12 in. In a carton 24 in. long, there should be a 
piece of paper in each end, plus an insurance piece at or around 
the middle of the item 

Inhibitors save time and promote safety. Electro-Motive’s cus- 
tomers, the railroads, reported that it took 45 minutes to an hour 


to clean a cylinder-head assembly protected by a rust pre- 


ventive and wax paper. Now, with vapor-corrosion inhibitors, 
they merely blow any dust off the assembly with an air hose 
and it is ready for final assembly. The inhibitors eliminate the 
necessity for wash tanks, oil tanks, etc., in the producer's 
plant or that of customers, thus increasing the safety factor. 

The firm formerly shipped injectors in a $4 metal container. 
They were oil coated, which did not entirely prevent rust. With 
vapor-corrosion inhibitors, they are now shipped in a 29-cent 
carton. There has been no failure in three years. On just two 
high-volume assemblies, $100,000 a year have been saved 
through the use of fibre drums which could not have been used 
with oil preservatives 

Electro-Motive is experimenting with the use of the chemical 
in crystal form and it is believed this will prove satisfactory for 
the internal protection of engines. This particular operation has 
been done by one of the leading aircraft companies for two 
years and eventually this application will become very widely 
used in many packaging operations. In other words, a metered 
air gun will spray a given quantity of crystals into a package 
just previous to closing the cover. This will be all the rust 
protec tion necessary. 
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General Motors Contribution to Military Packaging—E. H. 
Van WacNeN, Packaging Engineer, General Motors Overseas 
Operations, General Motors Corp., Detroit. Mr. Van Wagnen 
traced the deve lopment of new water-, vapor- and greaseproof 
barrier materials and new cleaning methods during World War 
II and cited JAN-P-116 as the present-day monument to this 
work, He pointed to confusion among the military and in in- 
dustry early in the war over the proper method of processing 
approximately 150,000 various parts. One of the GM divisions 
suggested processing parts by classification groups. This idea 
was adopted by the Government. The Ordnance Corps has now 
expanded the number of groups to more than 1,100. 

The division that organized this classification now handles its 
own packaging specifications by part numbers. In other words, 
there is a packaging specification for each part number. This 
system has also been adopted by Ordnance and they are already 
well on their way towards their goal of individual packaging 
specifications for 60,000 tank and automotive parts by July. 

Remarkable savings in shipping space were effected by the 
Boxing Clinic, established at the request of the Army in the 
spring of 1942. For example, one standard single truck pack 
of 719 cu. ft. could be packed as twin units of 261 cu. ft. with 
a saving of 64%. Through September, 1942, the clinic saved 
28,000,000 cu. ft. or the equivalent of about 103 shiploads, 
and also saved about 60,000,000 bd. ft. of lumber. 

About two years ago, when one of GM’s divisions again was 
asked to build tanks for the Government, a Tank Preservation 
Committee was formed. This committee produced a procedure 
for the preparation for shipment of the tank involved. Perhaps, 
however, its most valuable contribution was that it did such 
a good job in presenting the problem to the design engineers 
that the final design eliminated many of the common problems 
in tank preservation. An example of this is the elimination for 
sealing hatches, engine compartments, turret to hull, gun tube 
to mount, and gun mount to turret. 


Semi-Automatic Packaging for Low Volume Operations—J. S. 
Saytor, Packaging Engineer, Buick Motor Div., General Motors 
Corp., Flint, Mich. Buick, Mr. Saylor said, lists some 22,000 
items in service-parts operations and approximately 12,000 of 
these are packaged. Material is received in quantities ranging 
from 25 or less pieces as in the case of cylinder blocks to 25,000 
pieces when the item is bolts or such 
Since Buick cannot use automatic packaging equipment be- 
cause of volume limitations and cannot use completely manual 
operations because of manpower and cost limitations, the com- 
pany must compromise on what it calls “semi-automatic” meth- 
ods. This means a combination of the two. Normal packaging 
operations consist of opening, loading and closing. Additional 
operations may involve wrapping and printing. If Buick can 
economically mechanize one or more of these operations, it can 
increase output and decrease the amount of manpower required. 
Whenever an attempt is made to set up any semi-automatic 
packaging involving low volume, one problem always arises, 
that of set-up time, or the time required to change from one 
size container to another. Almost all packaging machinery re- 
quires some adjustments to change from one size to another. 
However, if the cost of the change-over time overrides the 
saving in unit cost due to mechanization, the program is de- 
feated. Also, it must be realized that production, as expressed 
in pieces per hour, is dependent on more than machine speed 
Certain limitations are imposed by the speed of the hand opera- 
tions used in conjunction with the automatic part of the 
operation, whether this be carton opening, loading, closing or 
take-away. Careful consideration must be given when setting 
up a sequence of operations, as to which one, or more, of the 
phases of the complete packaging operation should be automatic. 
Very often automatic operations require change in container 
designs that may reflect increased cost in the container and 
this must be offset by labor saving due to increased production. 
It is necessary that each piece of material be studied to de- 


149 








termine the break-even point that is, when the use of either 
the hand operation or semi-automatic operation is more econ 
omical. The only way that this can be iccomplished is by time 
study and cost study of both methods 


Developing the Machine for a Specific Job—J. W. Peter, Traf- 
fic Manager, Delco-Remy Div., General Motors Corp., Ander- 
son, Ind. Mr. Peters said Delco-Remy formerly packaged some 
12,000 different pieces of automotive electrical equipment 
weighing from less than 1 oz. to 8 Ibs. by means of conveyor-belt 
assembly lines 

Engineers studied the feasibility of a machine. The nature 
of the operations indicated that some sort of indexing machine, 
provided with nests and a seaming attachment for a certain 
basic can size, might be used 

The machine that evolved is of the straight line “race 
track” type. The basic unit is a rectangular machine base and 
drive mechanism developed at Delco-Remy and used for sev- 
eral years on special-purpose production applications. It is 
upon this base that special stations and smaller machine com 
ponents pec uliar to a specific operation are mounted 

For packaging service parts, engineers mounted a_ printing 
press and drier, a set of scales for automatically weighing the 
filled cans, an ejector for overweight or underweight cans and 
finally an automatic lidding attachment, An automatic feeder 
for screws was also provided whe re the volume was suffic lent 
to justify its use on any particular machine. All service parts, 
including low run screws, are placed in the cans by hand 

These packaging machines have 65 work nests which index 
around the base top. The nests carry cans of a particular size, 
but simple adjustments permit running different heights of cans 
ranging from 1% to 8 in. It takes only a few minutes to change 
from one height to another. This is accomplished by cranking 
the lidder and printing press up or down, adjusting the scales 
for the new weight and inserting a new plate in the press. 

rhe basic principle of this type of machine is that during 
each cycle, a minor fraction of the cvcle time is used to ad- 
vance the nests, while the balance of the time is utilized to per- 
form some packaging operation which may be either manual 
or automatic. 


Advantages other than labor savings are reduction of operator 


fatigue, reduction of human errors, less floor space, fewer can 


sizes, fewer master-carton sizes and better housekeeping. 


Unitizing of Materials for Mass Production Handling—R. W 
Cuatmers, Senior Materials Handling Engineer, Chevrolet 
Motor Div., General Motors Corp., Detroit. Mr. Chalmers said 
the concept of efficient materials handling should begin with 
the manner in which raw materials are brought into plants and 
should end only after finished products are on their way to 
customers 

Don’t sell materials management short. If you do, you are 
slamming the door on the greatest potential for profit left in 
the business 

In a few short vears, recognition of the science of materials 
handling has ascended at an ever accelerating rate. Today 
those who grew up with it know its possibilities—and its perils 
People with this knowledge are all too few in number. It’s 
difficuit, if not impossible, to find qualified materials-handling 
people. Therefore, train your people accordingly and make 
their jobs attractive 

General Motors reviews continuously and studies intensively 
all matters affecting the transfer of materials and products to 
through and from the manufacturing and assembly units. This 
policy is directly responsible for increased productivity, high 
quality and major reductions in costs. No new or unknown 
mechanic al dev ice not available to your industry is responsible 
for this increase in manufacturing efficiency, This efficiency 
comes mainly from an extensive and intensive application of 
known methods and equipment, spurred on by the knowledge 
that materials management is the last frontier for cost reduction 
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THURSDAY MORNING (Concurrent Session) 


Cost Data anp Packace HANnbuinc Practices—Chairman 
Wittiam L. Romney, Technical Director of Packaging, The 
Procter & Gamble Co., Cincinnati; assisted by Jack L. Want 
Quality Control & Packaging Research, Sears, Roebuck & Co., 
Chicago 


Improvements in Car-Loading Techniques—L. F. DetventHAt 
Jnx., Transportation Inspector, Western Pacific Railroad Co 
San Francisco. Close association with carloading and material 
handling problems over a period of years has made me aware 
of the scientific approaches being made by industry. Through 
your efforts and coope ration packaging de Signs have bee nh de 
veloped which are structurally far in excess of requirements 
actually necessary to protect the contents carried, If railroad 
research on boxcar design were consistent with the improve 
ments and progress which industry has made in other phases of 
packaging, we are quite certain that the cost of vour packages 
would be substantially less 

To advance the theory that the mobile package—the boxcar 
requires features to afford more protection to its contents the 
Western Pacific has equipped 20 new all-steel boxcars with 
compartmentizers These are two pairs of steel bulkhead gates 
suspended from the ceiling of the car, which can be locked to 
divide the load into three compartments at any desired locations 
within the car. By comparison with a commercial package, the 
compartmentizer functions similarly to a divider within a carton 
In addition to its damage -prevention characteristics, the com 
partmentizer affords saving in labor and material so often 
necessary for blocking and bracing 

We are also seeking to improve the riding qualities and dis 
sipate the vertical and longitudinal shocks that occur during 
road movement. We have a number of cars equipped with 
Chrysler trucks which incorporate stabilizing spring suspension 

The most severe element of force that the mobil package is 
subjected to is the end-to-end impacts when switching cars 
in the future, we hope to have in service test cars employing 
an improved cushioned underframe 

One of the troublesome conditions in many boxcars is the 
roughne ss of wood floors, causing undue abrasion of packages 
In 1940 the Western Pacific installed the first Plastinail floor 
in one of its boxcars. Plastinail is a cement-like substance 
which is applied over old worn-out floors and which dries to 
a hard finish in a very short time. The outstanding feature of 
this new floor is that it is entirely nailable; will not absorb 
water and in the process of wearing it retains its smoothness 
Nailable ste el flooring has also be en highly succe ssful 

The Western Pacific has been exposed to some of the prob- 
lems and developments in the packaging field. The use of fibre 
and steel containers to re place the old wood barrel is making 
rapid strides. Liquids and powders which have chemical re- 
action to fibre and steel are now being successfully packaged 
in fibre containers with Pliofilm, or some other type of plastic 
liner. On the West Coast we have made a number of test loads 
and have found that this improved pac kage is far superior to the 
old pine or oak barre l. 

We all know that the fibreboard container is perhaps the 
most economical package available today and in this respect I 
am led to believe that the application can go further and the 
pac kage can be de signed using fibre board whic h will be suitable 
for commodities of substantially greater weights 

We have only scratched the surface with respect to improv 
ing carloading methods, packaging and especially freight-car 
equipment. The Western Pacific for one inte nds to continue re- 
search efforts in this field. 


Materials Handling and the Use of the Pallet as a Package 

HARLAND R. Brack, Manager of Materials Handling, National 
Biscuit Co., New York. Using the pallet as a carrying medium 
many small bundles may be picked up and transported in one 
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operation with powered materials-handling equipment. This 
is the unit-load principle. 

It is logical to assume that the commodity must be secured 
to the pallet or skid with steel strapping, or by other means, in 
order to insure safe arrival at destination. Such a unit load may 
then be considered as a pallet package, according to our inter- 
pretation of the subject. 

Some of the advantages to be gained through use of the 
pallet package and materials-handling equipment are as follows: 

Reduced product damage because of less man-handlings of 
individual packages. 

Promotion of cleanliness and good housekeeping. 

Improved morale of the employees as a result of having de- 
creased the manual energy required to perform their work. 

Lower packaging costs resulting from a decrease in the 
number of smaller units to be packaged 

Reduced inventory-taking time and cost by use of uniform 
loads. i y 

Reduced handling costs because less time is consumed when 
moving larger units of material at one time by mechanical 
equipment ; 

Increased capacity of storage areas, due to high tiering 

Quick and easy transferral of palletized material from one 
warehouse to another, or between locations within a warehouse. 

More efficient utilization of shipping and receiving docks due 
to dec reased time for loading and unloading. 

In some specific instances, as with the automatic carton- 
forming machines used in Nasisco bakeries, greater machine 
efficiency is obtained as a result of less damaged material. 

National Biscuit Co. operates two carton plants (at Marseilles, 
Ill., and Beacon, N. Y.), producing unfolded, die-cut carton 
blanks for distribution to the company’s various cracker bakeries. 

It was evident that the cost of operating any new system 
would have to be kept at an absolute minimum if its success 
was to be assured. This was due largely to the low cost of 
packaging small bundles of carton blanks and the fact that 
little or no expense was being incurred for car bracing under 
the method we proposed to replace. Also, an important decision 
had to be reached regarding the type of pallet to be adopted 


whether it should be of an expendable or returnable type. 


Today, about 70% of the production of the carton plant at 
Marseilles is being shipped on. steel-strapped, single-decked 
wood pallets to our various bakeries. Truck shipments handle 
a portion of the output, but by far the greatest percentage of the 
shipments is in railroad cars, As a result of this new method, a 
whole series of bundling operations has been discarded for 
most work and, also, bundle-by-bundle manual handling has 
largely been eliminated. 

We soon discovered that carton blanks could not overhang 
the pallets by so much as a fraction of an inch without being 
damaged. Consequently, 24 different sizes of pallets are being 
used and they accommodate 49 different sizes of carton blanks 
and other pac kaged items 

Although many expendable pallets were tried and _ tested, 
no suitable one was found for this application. Furthermore, 
we discovered that the cost of a one-trip pallet would exceed 
the cost per trip of a returnable pallet plus the round-trip 
freight expense, based on a life expectancy of five trips. There- 
fore, it was decided to design a special returnable pallet and 
top brace for the purpose 

Railroad-car or truck loading is quickly and easily accom- 
plished by means of motorized pallet trucks. Upon receipt of a 
shipment at a bakery, the palletized packages are removed 
from the truck or railroad car by the same type of equipment. 
Specially designed magnesium dockboards are used to bridge 
the gaps between motor truck and boxcar floors, and to com- 
pensate for height differentials in the docks and the vehicle. 

Although the art of proper packaging is entirely distinct from 
materials handling, it has, nevertheless, in recent years become 
closely allied with it. In our company, the Materials Handling 
Division works very closely with the packaging divisions of 
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our production and purchasing departments in a constant effort 
to lower costs through adoption of better methods. 


A Practical Approach to Determining Packaging Costs—R. H. 
BuTLER, Container Manager, Merck & Co., Rahway, N. J. We 
believe the practical approach to determining pac kaging costs 
is interpretation of cost data to fit what one wants to know in 
a particular instance. It is not intended to discuss here a his- 
torical recording of what happened during the last cost period, 
but why it happened and what costs other than those normally 
recognized as direct packaging costs have nevertheless been 
affected by methods of packaging and package de sign. 

Most cost-recording systems analyze in detail only those 
elements directly attributable to packaging, such as direct 
materials, direct labor, packaging supervision and overhead 
such as storage and handling of package components up to 
their assembly 

Not included in the direct analy sis of the costs are elements 
affected by packaging, but usually buric d in selling expense 
or administrative overhead. 

The packaging cost analyst serves two functions very im- 
portant to package development: 

(1) He is the trigger mechanism which causes the peckage- 
design organization to act on improvement of packages already 
in the line. By observation of gross and net margins, as affected 
by competitive pricing and broken down by product, he gives 
warning when it is time for specific items to be re viewed. 

(2) The cost analyst is the measure of the package designer's 
performance, While the accounting system may not classify, as 
packaging costs, the far-reaching effects of package design on 
selling expense and administrative overhead, no one is more 
conscious of this than is he. By his technique of comparison 
before and after, he notices trends or changes. 

There are, of course, other important needs for packaging 
costs. Obviously they are necessary to the establishment of sales 
price and to determining inventory value or policy. But the 
greatest contribution to packaging cost control is team work 
between the cost analyst and the package designer 

Certain charges are involved which, while variable, are not 
variable in proportion to the size of production runs. They in- 
volve cost of production-planning functions, such as sales 
forecasting, entries and deductions from perpetual inventory, 
filling out of manufacturing orders, issuance and filling of 
requisitions. They require inspection or control testing of the 
output, etc. Such activities are costed under various names, 
but for want of a better term, we will call their accumulation 
“put-up charge.” 

How does packaging affect put-up charges? Assuming a 
stable volume of loose or bulk product, the number of package 
sizes determines the number of packaging production runs 
each requiring a put-up charge. Deletions, resulting in a 
smaller number of sizes, reduces the amount of put-up charges 
and spreads those remaining over a larger number of pieces. 
Buying larger numbers of fewer component sizes reduces pur- 
chasing activity and at the same time increases the possibility 
of taking advantage of price breaks for quantity. 

Why then don’t we all reduce our lines to just one size of 
each product? And which size will we keep? Here is where 
your accountant-analyst advises the package designer and 
engineer. He examines the volume and profit picture for each 
size and his reports thereon contribute greatly to decisions on 
what to keep, what to delete 

The practical approach to packaging costs requires the 
following realizations 

(1) That packaging costs are not what they seem in the 
direct charges; that their tentacles and effect on profit reach 
into all distributed expenses. 

(2) That the accounting system, method or arithmetic should 
not be satisfied with merely accounting where the dollar goes, 
but more important is the knowledge of why it goes and what 
we receive for it 


(3) That it is not sufficient for the cost analyst to be a good 
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accountant—he must have a probing curiosity and must trigger 
action by others. 

4) That to do so intelligently and be well received by those 
in other branches of the business, he must not be dogmatic. 

(5) That to understand this story and evaluate its worth, he 
must know the business and be sympathetic to its technical 
problems 

(6) That in hiring or transferring accountants to cost work, 
they should be given several weeks’ indoctrination training in 
each operating department whose expenses they will be re- 
quired to analyze. 


THURSDAY MORNING (Concurrent Session) 


BROADENING UsEs OF MULTIWALL Paper SuHippInc Sacks—Chair 
man, FRANK Pocta, Executive Secretary, Paper Shipping Sack 
Mfrs. Assn., New York; assisted by JoserpH ScutrFert, National 
Sugar Refining Co., Long Island City, N. Y. In 1934 American 
industry demanded about 250 million multiwall sacks for the 
packaging and shipment of considerably less than 100 products, 
Mr. Pocta said. In 1951 American industries indicated their 
confidence in multiwalls by demanding more than 2 billion, 
500 million multiwall sacks for the packaging of approximately 
100 different products in sacks with capacities ranging from 
25 lbs upwards to 100 Ibs. This represents an increase in de- 
mand of more than 800% since 1934. Multiwall packaging of 
food and agricultural products takes the lead, with chemicals 
and building materials following close second and third, with 
minerals fourth. 


Cement and Other Rock Products—L. O. Ropinson, Retired 
Sack & Claim Supervisor, Universal Atlas Cement Co., New 
York. Bag manufacturers now tell us that the present four-ply 
bags should be discontinued and three-ply bags of the same 
basis weight should be adopted instead, Mr. Robinson told the 
conferees. 

This change has been suggested in order to get away from 
using 40 lb. paper, there being greater uniformity in papers of 
50 Ib. basis weight and up. Laboratory tests confirm this, but 
after all the real test is use in the field, and when our firm tried 
them out there didn’t seem to be enough difference in break- 
age in packing and in number of complaints from customers to 
warrant a change at this time 

With all the new devices coming on the-market, I should not 
be at all surprised to see a very radical change take place in 
the paper package for cement and other rock products. Knowing 
some of the problems that are encountered in packing paper 
bags through a small valve, I believe that eventually a machine 
will be perfected that will preweigh the product, place it in a 
paper bag of open-end construction, sew the open end together 
and deliver the package to the convevor for loading into the 
car. One man could feed the empty bags into the machine, the 
weighing of material, filling of package and closing to be auto- 
matic, the package would not be handled again until it arrived 
in the railroad car ready for stacking 


Chemicals—RicHarnp W. Laney, Manager and Materials Han- 
dling. American Cyanamid Co., New York, Multiwall paper 
shipping sacks are actually tailor made to meet the requirements 
of a particular product. Many special containers have been 
developed to meet extraordinary requirements. A few of these 
are: (1) a bag to carry hard, lumpy material such as lump alum; 
(2) special containers with a coating on the inner ply have 
been used for products which are liquid when packed and 
solidify on cooling; (3) bags having ere ped outer plies have been 
popular where special non-slip properties are needed for stack- 
ing; (4) a polyethylene coating on kraft paper has provided 
more protection against the transmission of water vapor than 
can be obtained from two asphalt-laminated plies; (5) molding 
powders in delicate colors must be protected against any con- 
tamination from dirt, paper shreds, fibres from thread, etc 


added protection has been obtained by heat sealing the sleeve 
valve and using an overslip over the regular container; (6) during 
World War II an outdoor storage container was developed 


Transportation—LAaurENcE W. Nortu, Member, Official Classi- 
fication Committee, Eastern Railroads, New York. A year ago 
the Freight Claim Division of the Assn. of American Railroads 
informed the Classification Committees that claims paid on 
products such as sugar, flour, rice, fertilizer and the like were 
assuming large proportions and that these commodities were 
largely shipped in paper bags, It was suggested that considera- 
tion be given to the establishment of some performance stand 
ards that would improve the quality of paper shipping bags 

A conference was held, attended by representatives of the 
paper bag industry, the Freight Claim Division, the Classifica- 
tion Committees and representatives of several large shippers 
of commodities in paper bags. 

The most important result of the conference was the appoint- 
ment of a joint Classification and Paper Shipping Sack Industry 
Committee, under the Chairmanship of J. A. Quinlan, vice 
president of the St. Regis Paper Co., whose function was the 
study and probable revision of railroad regulations 

At the first meeting of this group, the Mullen-test require- 
ment for paper bags was considered at length. The outcome of 
this discussion was that, effective Jan. 16 of this year, the 
Mullen-test requirements were eliminated on paper shipping 
bags made of plain paper of 40-, 50-, 60-, and 70-Ib. basis 
weights and other controls were substituted in lieu thereof, i.e., 
tearing strength, tensile and minimum stretch. 

Many large shippers of commodities in paper bags set their 
standards beyond those now specified in the Classification as 
minimum. The Classification Committees are convinced that 
the present specifications for shipping bags should more nearly 
reflect the standards followed in the trade. Future meetings of 
the Joint Classification and Paper Shipping Sack Industry 
Committee will study this question, as well as other related 
questions, including the practicability of establishing some per- 
formance standards to be included in Rule 40 


Feeds and Other Agricultural Commodities—E. F. Dickey, Vice 
President and General Manager, Honeggers & Co., Inc., Fair 
bury, Ill. In the feed business, packaging must first be accept- 
able to the customer, but it must also reflect economy, protection 
of product, ease of handling if we are to live with our produc- 
tion people, satisfy our dealers and please our farm customers, 
and it must provide a minimum of trouble from many sources, 
Mr. Dickey said. 

In this connection the 50-Ib. bag has reduced our packaging 
cost by 50%. It will not soil, is moisture- and rodent-resistant, 
and breakage in shipment due to car humping and rough treat- 
ment by the railroad has been reduced to a minimum. 

This type paper container, because of its excellent stacking 
qualities, lends itself exceedingly well to palletized warehousing 
which we use exclusively in our mill. It has greatly increased 
efficiency of handling in our plant, with car and truck loading 
quickly and efficiently handled by the movement of ton lots of 
neatly stacked multiwall paper bags by use of a tow truck. Be- 
cause of this method of handling, we have been able to pe rsuade 
our dealers to discontinue piece-meal ordering of less than ton 
lots. We know that this has greatly increased our speed in 
handling and we believe has also ste pped up our sales volume 

The multiwall paper bag is a one-trip container which because 
of its low cost can be destroyed after it has served the purpose 
for which it was intended. However, through a new roughage- 
type feeding program which was developed at Purdue Univers- 
ity and commercially produced by us for ruminant-type animals, 
the feeding of the sacks to the cattle just as we now do corn 
cobs and other waste material, may now be possible. We are 
working on this problem and hope to soon announce this new 
“ice cream cone” idea where the container is fed right along 
with the feed contained 
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SET-UP BOXES 


The quality you want 
The quantity you need RR .. .ask BURT 


Two Suiter Paris Belt Box 
made for the Stein Company 


F. N. Burt Company Inc. + Manufacturers of Small Set-up Boxes, Folding Cartons and Transparent 
Containers - 500-540 Seneca Street, Buffalo 4, New York + Offices in Principal Cities Or Write 
Direct - Canadian Division: Dominion Paper Box Co. Ltd., 469-483 King St. W., Toronto, Canada 
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Most Widely Used 
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THE FAMOUS 


MODEL F 


WRAPPING MACHINE 
* 


When a wrapping machine meets with the wide acclaim accorded 
our Model FA, you can be sure it offers outstanding advantages! 

Here’s a machine that can be adapted to the wrapping of a great 
variety of products, and does a superb job. Handles goods on cards, 
or in open boats as well as regular cartons. 

The FA can be adapted to virtually any type of wrapping material. 
This enables you to design an ideal package—both from the stand- 
point of protection and eye appeal. The wrapping material may be in 
roll form or, in the sheet-feed model, cut-to-size sheets. When printed 
roll material is used, the machine registers the wrapper accurately on 
the package by electric eye. Can be equipped to apply end labels and 
top labels. An easy-opening tape may be incorporated in the wrapper, 
if desired. 


WIDE SIZE RANGE 


One FA machine will accommodate a wide range of sizes—some users 
wrap over a dozen sizes. This, combined with its speed of 100 pack- 
ages a minute, means utmost production from a single machine. 

Packages may be fed automatically from cartoning machines. Speed 
can be adjusted by hand-wheel while machine is in operation. Changes 
from one package size to another are quickly made by simple hand 
wheel adjustments and the substitution of a few parts. Automatic 
stops prevent feeding of wrapping material when no package is in 
place or if a jam occurs. 


LONG LIFE 


Advanced design, precision workmanship and the use of the most 


durable materials insure long life and freedom from repairs. 


PACKAGE 


MACHINERY COMPANY 


WRAPPING DIVISION 





SPRINGFIELD , MASSACHUSETTS 
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Films for lemons 


{ETHODS ¢ TESTING 


Charles A. Southwick Jr. ¢ 


A REPORT ON THE RELATIVE KEEPING QUALITIES OF THE FRUIT 


WRAPPED IN VARIOUS PERFORATED AND NON-PERFORATED FILMS. 


es merchandising of lemons in 
consumer-sized packages has been 
the 


various parts of the 


adopted chain 


food 


country. In some stores the proportion 


by many of 


stores in 


of pre-packaged to bulk lemons sold 
York City 


chain about 75% of all lemons sold are 


is small, but in one New 


put up in film-wrapped trays. One 
wholesale grocery supply company 
uses the lemon-packaging line as a 
stopgap between times in their tomato 
packaging operation when tomatoes 
are not available. 

Since a variety of films and degrees 
of ventilation (i.e., the number of per- 
forations per package) are used, the 
need was felt for some research on the 
effect of these prac tices on the keeping 
quality of the lemon fruit. To meet 
this need, the U.S. Department. of 
Agriculture, Bureau of Plant Industry, 
Soils & Agricultural Engineering, con 
ducted the studies reported here. 


Tests 1 and 2 
Test 
and Test 2 on March 27, 


1 was begun Feb. 20, 1947, 
1947. The 
two tests were alike in every respect 


®, + Assistant Physiologist and Assistant Path- 
ologist, respectively, Division of Handling, Stor 
age and Transportation of Horticultural Crops of 
the Bureau of Plant Industry, Soils & Agricultural 
Engineering of the Agricultural Research Ad 
ministration, U.S. Department of Agriculture, 
New York. 


As part of Project RM:a-44, conducted un- 
der the Research and Marketing Act of 1946 
Films supplied by Celanese Corp. of 
Sylvania Division of American Viscose Corp., 
». I. Du Pont de Nemours & Co., Inc., and 
Goodyear Tire & Rubber Co. Kraft paper bags 
furnished by Union Bag & Paper Corp 


America, 
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PHOTO COURTESY BOHACK STORES, 


By Howard W. Hruschka® and J. Kaufman} 


so that they are discussed together. 
Ventura County, Calif., lemons of 360 
size were used. They were packaged 
in bags made of the following mate 

rials: (1) moistureproot cellophane, 
350 MSAT; (2) moistureproof cello- 
phane, 350 MSAT, with four %-in. 
pertorations per bag; (3) semi-mois 
tureproof cellophane, 300 LSAT; (4 
cellulose acetate, CA 120; and (5) wet- 
strength (50 lb.) kraft paper with cel 

lophane window. Unwrapped open 
chipboard trays were used as checks. 
Five lemons were placed in each pack- 
age with the exception that in the CA 


lots four fruits in an open chipboard 
tray were enclosed within each bag. 
The MSAT LSAT 
closed by heat sealing, the CA bags 


and bags were 
were sealed with an adhesive and the 
kraft bags were stapled shut. 

The packages were weighed, fol 
lowing which half were stored at 50 
deg. F. half with 
having 65 60% 


respectively. In 


and at 70 deg., 


storage rooms and 


relative humidity, 


each of the two tests, four replicate 


packages of each film type were 


placed at each temperature. Observa 


tions were made at weekly intervals 


1. TYPICAL PACKAGE of the type studied in tests which are described 
herewith—a printed chipboard tray overwrapped with transparent film. 
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FIG. 2- Weight Loss in Pre-Packaged Lemons, Tests 1&2 


STORE AT 50°F, 
65% RH 


PERCENT WEIGHT LOSS 


WEEKS STORED 


for four weeks to determine weight 
loss, color, external appearance and 
general salability or shelf life. Notes 
were also taken of the general appear- 
ance of the packages. At each of the 
first three inspections the packages 
were examined without being opened. 
At the fourth inspection, made at the 
end of the four-week storage period, 
all packages were opened and flavor 
tests made as the lemons were cut. 
The results of both tests 


2 and are summar 


are shown 
graphically in Fig. 
ized together in Table I; each sct of 
data is based on an average of eight 
packages. 

One-week storage. At the one-week 
inspection little difference was noted 
between the variously packaged fruit 
held at 50 deg. F. with the exception 
that the lemons in the CA bags, kraft 
bags and check trays lost slightly more 
weight and in one test showed some 
loss of firmness. All packages held at 
this temperature were attractive in 
The fruit had bright 
color, good fresh appearance and all 


appearanc e. 


packages were considered salable. 
With the exception of one MSAT 
package that contained a decayed 
lemon, all packages stored for one 
week at 70 deg. F. 
salable. Weight loss was high in kraft 


were considered 


bags and unwrapped checks, and 
fairly high in LSAT and CA bags. 
Loss in weight was accompanied by 
loss in firmness and freshness of the 
lemons, which were thus less attrac- 
tive than comparable lots held at 50 
deg. F. 

Two-week storage. The fruit held 
at 50 deg. F. 
cellent appearance. That in the CA 
bags was somewhat more attractive 
than that in the other bags because 
of the excellent transparency of the 
film. The CA, kraft and check pack- 


continued to have ex- 


156 


TMSAT 
AND 
MSAT 


KRAFT BAGS 


NAKED 
CHECKS 


Ch 


STORED AT 70°F, 
60% RH 





PERFORATED 


4 


2 
WEEKS STORED 


ages continued to lose weight and 
showed a slight loss of turgidity. How 
ever, no visible wilting was noted. 
After weeks at 70 ae 
weight loss was very high in CA and 


kraft bags and in the check packages; 


two 


consequently, the lemons were dry 
and were considered unsalable. Those 
in LSAT lost 


weight, but were fairly fresh in 


bags considerable 
ap- 
pearance and, hence, were considered 
still salable. The fruit in MSAT bags 
was fairly fresh and still salable. 
Three-week storage. All fruit stored 
at 50 deg. F. for three weeks had a 
fresh Greatest 


weight loss along with a loss in firm- 


good appearance. 
ness occurred in CA bags, kraft bags 
and the checks. These packages were, 
however, still considered to be salable. 
Weight loss in LSAT bags was less 
than in the above packages, but still 
twice as 


was over great as in either 


perforated or non-perforated MSAT 
bags. 

All packages at 70 deg. F. except 
LSAT and MSAT had been discarded 
after two weeks, after three weeks the 
LSAT bags were considered unsalable 
because of the poor appearance of 
the fruit. Lemons in perforated and 
non-perforated MSAT bags were still 
fairly fresh in appearance and were 
considered salable. 

Four-week storage. With the ex- 
MSAT 
package containing a decayed lemon, 


ception of one perforated 
all packages stored four weeks at 50 
deg. F. were still salable and the fruit 
had a fresh appearance. However, 
considerable weight loss associated 
with loss of firmness occurred in the 
CA bags, kraft bags and the un- 
wrapped checks. The same was true, 


but to a lesser extent, in the LSAT 


bags. The fruit in perforated and non 
perforated MSAT bags lost the least 


weight and remained fresh and fairly 
firm, ; 

At 70 deg. only the perforated and 
non-perforated MSAT packages _re- 
mained at four weeks. Although the 
lemons were fairly fresh and were con- 
sidered still salable, weight loss was 
quite high. 


Results of Test 3 


The third test was begun Jan. 13, 
1948. California lemons of 360 size 
were packed four fruit per open chip 
board tray overwrapped with the 
following films: (1) Pliofilm, 75NF; 
(2) Pliofilm, 75NF with four %-in. pel 
forations per package; (3) moisture 
proof cellophane, 300 PMBS; (4) mois- 
tureproof cellophane, 300 PMBS, with 
four 4-in. perforations per package; 
5) semi-moistureproof cellophane, 
300 LSAT; (6) cellulose acetate, CA 
100; and ‘7) unwrapped checks. There 
were 18 packages vf each film type 
and six of each kind were placed at 
10 deg. F., 50 deg. F. and 70 deg. F. 
Relative humidities of 75, 65 and 60%, 
respectively, prevailed in the three 
rooms. Inspections were made. at 
weekly intervals for four weeks in the 
1 and 2. 


Two packages of each film type were 


manner described for Tests 


sampled at each temperature at the 
one-week inspection, one package at 
the two-week, one at the three-week 
and two pac kages at the four-week in 
spection. At each inspection the pac k- 
ages were opened and the lemons cut 
to determine their internal condition. 
Carbon dioxide and oxygen determi 
nations of enclosed atmosphere were 
made of representative packages 
throughout the test. 

The results of the test are summa 
rized in Fig. 3 and Table IT. The decay 
noted in Footnote 4 of the table, rep- 
resenting a single lemon affected with 
Penicillium rot in each of two pack 
ages, constituted all that occurred dur- 
ing the test. Although the data are not 
shown in the table, it may be stated 
that slight 
dioxide occurred in non-perforated 


accumulation of carbon 
Pliofilm packages (less than 1%) and in 
non-perforated CA packages (1.5%). 
An average carbon dioxide concentra- 
tion of 4.0% was found in 14 non-perfo- 
rated PMBS packages and an averag 

oxygen concentration of 15.5% in nine 
packages. The LSAT packages had an 
average concentration of 2.3% carbon 
dioxide; four other packages had an 
average concentration of 5.3% carbon 
dioxide and 15.5% oxygen. In no case 
did abnormal odors or flavors develop. 
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One-week storage. At the one-week 
inspection the lemons of all lots had 
a good fresh appearance with the 
exception that at 70 deg. F. those in 
the LSAT and CA packages and the 
unwrapped checks were rated as only 
fairly fresh. This loss of freshness was 
associated with respective weight 
losses of 9.3, 11.7 and 15.8%, and the 
lemons were considered somewhat less 
desirable than the other lots. No phys- 
iological breakdown was observed. All 
packages were considered salable. 

Two-week storage. At the two-week 
inspection LSAT, CA and check pack- 
ages held at 70 deg. F. showed 19.5, 
23.8 and 27.8% weight loss, respec- 
tively. The fruit was shriveled and 
was considered unsalable. These three 
lots were discontinued. All other lots 
were judged salable, with the notation 
that CA and check lots held at 42 and 
50 deg. F. were only fairly fresh. 

Three-week and four-week storage. 
At the three- and four-week inspec- 
tions the appearance of the 42 deg. 
F. and the 50 deg. F. was much the 
same as at the two-week inspection. 
Greatest weight loss occurred in the 
CA and check packages so that the 
lemons were rated as only fairly fresh, 
whereas those of the other lots had a 
fresh appearance. Some physiological 
breakdown was found at three weeks 
and even more at four weeks; its oc- 
currence was not closely related either 
to film type or difference in storage 
temperature (42 deg. F. vs. 50 deg. 
F.). Approximately 30% of the pack- 
ages stored at the lower two temper- 
atures was considered unsalable at 
three weeks and 40% at four weeks. 

Of the 70 deg. F. lots only Pliofilm 
and PMBS packages were still avail 
able for three- and four-week inspec- 
tions. Weight loss had increased since 
the two-week inspection; in all in- 
stances the lemons were rated as only 
fairly fresh instead of fresh. No phys- 
iological breakdown occurred and all 
packages were considered salable. 


Results of Test 4 


Test 4 was conducted for the pur- 
pose of making a detailed comparison 
of lemons packaged in_ perforated 
moistureproof cellophane with lemons 
packaged in non-perforated moisture- 
proof cellophane. Particular emphasis 
was placed on determining to what ex- 
tent carbon dioxide was accumulated 
and oxygen depleted in non-perforated 
packages and on learning if they 
were related to subsequent develop- 
ment of membranous stain or decay. 
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TABLE I.—RESULTS OF LEMON PRE-PACKAGING TESTS 1 AND 2 


(Data based on averages from eight packages of each film for each temperature). 


Stored at 50° F 


siasicniinn 
Storage Weight 
perioc Oss 


Film type (weeks) N 


MSAT 
MSAT-perf. 
LSAT 

CA 

Kraft 
Naked-checks 


MSAT 
MSAT-pert. 
LSAT 

CA 

Kraft 
Naked-checks 


MSAT 
MSAT-perf 
LSAT 

CA 

Kraft 
Naked-checks 
MSAT 
MSAT-perf. 
LSAT 

CA 

Kraft 

Nake d-« hecks 


0.1 F, 
0.2 - 
0.6 

1.2 

1.8 

1.6 


0.6 


pmwmwpnwys eee ee 


wow 


2 
2 tr be 
ie olen | 


-1 & 


io G 


1F, fresh; F.F. fairly fresh; Shr 
One of eight packages not 


The test was begun July 18, 1951, 
with California lemons, size 300, pur- 
chased on the wholesale market. Two 
lots were used, each representing a 
different packing house (designated 
A and B). Thirty chipboard trays con- 
taining five lemons each were packed 
from each lot and overwrapped with 
moistureproof cellophane, 350 MSAT. 
Half of the packages were then per- 
forated with two k-in. holes and half 


Freshness! 


shriveled; 


Stored at 70° F. 


oe ey, 


Weight 
Oss 


Salability Freshness! Salability 


Yes 0.8 F. Yes? 
es 13 - « 
6.8 
8.4 
11.4 
11.8 


Yes? 


Shr. No 
Discarded after second week 
Discarded after second week 
Discarded after second week 
7.8 F.F. Yes? 
10.2 a a 
Discarded after third week 
Discarded after second week 
Discarded after second week 
Discarded after second week 


Dry skin badly shriveled, hard and dry. 


salable because of presence of one lemon affected with Penicillium 
rot. The same package is represented in the two-, 


three- and four-week inspections 


left with no perforations. Six trays of 
each lot (three perforated and three 
non-perforated) were placed at 70 
deg. F. for inspection after one week. 
The remaining 24 were divided for 
storage as follows: 12 packages of 
each lot (six pérforated and six non- 
perforated) at 38 deg. F. and 12 pack- 
ages (six perforated and six non-per- 
forated) at 55 deg. F. for four weeks. 
The relative humidity in both rooms 


FIG. 3-Weight Loss in Pre-Packaged Lemons, Test 3 
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TABLE II—RESULTS OF LEMON PRE-PACKAGING TEST NUMBER 3 


Stored one week 
Storage Phys 
temper- iological!’ Weight Fresh- 


ature breakdown loss ness* 
Film type % % 


Pliofilm 42 
Pliofilm pert 42 
PMIBS 12 
PMBS-pert 42 
LSAT 42 
CA i2 
Check-naked 42 
Pliofilm 50 
Pliofilm-perf. 50 
PMBS 50 
PMBS pert 50 
LSAT 50 
CA 50 
Check-naked 50 
Pliofilm 70 
Pliofilm-perf. 70 
PMBS 70 
PMBS-pert 70 
LSAT 70 
CA 70 
Check-naked = 70 


Stored three weeks 
Storage Phys 


temper- iological’ Weight F 


resh 
ature breakdown lo ss 


Film type “ 
Pliofilm 42 0 0.7 
Pliofilm-perf. 42 0 1.5 
PMBS 42 
PMBS-perf. 42 
LSAT 42 0 
CA 42 0 1.9 
Check-naked 42 0 7.1 
Pliofilm 50 0 ( 
Pliofilm perf. 50 0 l 
PMBS 50 =—-50.0 
PMBS-perf. 50 
LSAT 50 
CA 50 
Check-naked 50 
Pliofilm 70 5.0 
Pliofilm-perf. 70 0 73 
PMBS 70 0 6.7 
PMBS-perf 70 0 6.9 
LSAT 70 Discarded after 
CA 70 Discarded atter 
Check-naked 70 Discarded after 


l 
] 
1 
} 


secon 
seconc 
secon 


breakdown 
to internal decline 


t Physiological 
pearance 
included 


°F. fresh; F.E 
* Half om 


* Including 13°% 


includes membranou 
Slight stages that 


fresh; Shr 


of two packages considered 


fairly 
salable 


Penicillium rot 


was 85%. After four weeks’ storage the 
packages were removed from storage 
and half of each group was inspected 
immediately while the remaining half 
of carbon dioxide and oxygen were 
for an additional week and_ then 
examined. 

At each inspection, determinations 


of each group was placed at 70 deg. F. 
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Sala 
bility breakdown 


appeared to be 


shriveled 


Stored two weeks 


Phys- 
iologieal 
breakdown 


Weight 


loss 


Sala 


bility Fresh Sala 


ness bility 
OS F Yes 
0. “ 
0 


Yes 


Stored four weeks 


Phys 


iological! Weight 


loss 


Sala 
bility 
13.0 Half 
0 a Yes 
0 “ ‘“ 
50.0 : No 
50.0+ = No 
13.0 Half 
13.0 “ 


Yes 


25.0 Half 
0 ; = Yes 
13.0 re Half 
13.0 " 
0 3 43 Yes 
13.04 *.F. Half 
0 ). iD Yes 
0 
0 
0 6.4 
0 9.2 
| week Discarded after second week 
1 week 
1 week 


Discarded after second week 
Discarded after second week 


breakdowr similar in ap 
commercial importance no 


stain and a type of 


ot no 


| 


the other unsalable 


made within the packages and the 
lemons were examined externally and 
internally. 

When the test was started 5% mem 
found in lot B 
lemons (20-fruit sample) and none in 
those of lot A. In the packages held at 
the start of the test for one week at 70 
deg F. 


branous stain was 


no increase in membranous 


stain was noted. At the end of this 
one-week holding period the carbon 
dioxide content of the atmosphere 
within the non-perforated packages 
7.0% and the 
oxygen content from 14 to 16%. 

The the test 
with the other 48 packages are sum 
marized in Table III. Carbon dioxide 


. =o 
ranged from 5.2 to 


results from storage 


accumulation and oxygen depletion 
were significant only in the non-pet 
forated packages, About half of these 
showed a carbon dioxide content of 
5% or greater (up to 18%); somewhat 
less than half showed the oxygen con 
tent of the enclosed atmosphere de 
pleted to 15% or less (minimum con 


centration reaching 5.5%). The large 
variation in gas concentration in the 
packages was possibly due to differ 
ence in gas-tightness of the seals. All 
membranous stain noted was scored 
as either trace or slight and none was 
considered commercially 


The data in Table III 
that no relationship existed between 


important. 
clearly show 
prevalence of membranous stain and 


carbon dioxide or oxygen content of 
the package atmosphere. No abnormal 
odors or flavors were noted through 
out the test. Taking into consideration 
all packages of the test, approximately 
2% of the lemons from each of the 
two packing houses became affected 


with Pencillium rot. 


Results of Test 5 


A test similar to the preceding one, 
but on a more comprehensive scale, 
was conducted during July and Au 
1951, with 
300 size, from a storage experiment 


gust, California lemons, 
in which four picking maturities from 
each of two growing districts were 
represented (or eight lots in all). At 
the start of the storage experiment 
four open chipboard travs (containing 
five lemons each) were prepared from 
each of the eight lots referred to above 
and overwrapped with moistureproof 
cellophane, 350 MSAT. Two of the 
packages were perforated with tw 
4-in. holes, and one perforated and 
one non-perforated package placed at 
each of two storage temperatures 
and 55 deg. F. In- 

32 pac k- 


spections were made on the 32 
ages at the end of a four-week storage 


namely 38 deg. F. 


period. A similar set of 32 packages 
was prepared from lemons packed in 
standard haxes that had been held in 
storage for four weeks at either 38 
deg. F. or 55 deg. F. (the lemons pre- 
packaged from them being returned 
to the same temperatures for another 
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four weeks). Likewise a third set of 
32 packages was prepared from stand- 
ard crates that had been in storage 
eight weeks at either 38 deg. or 55 
deg. F.—the pre-packaged 
being returned to their respective 
temperatures four additional weeks. 
The results obtained, although not 
here presented in tabular form, were 
much the same as with Test 4. There 


lemons 


was practically no depletion of oxygen 
or build-up of carbon dioxide in the 
perforated packages. Approximately 
25% of the non perforated packages 
showed a carbon dioxide build-up of 
5% or greater (up to 10%) and a simi- 
lar percentage showed a depletion of 
oxygen within the 
phere to 15% or less (with a minimum 
12). 
odors or flavors were noted through- 
out the test. When the pre-packaged 
lemons were examined at the conclu- 


enclosed atmos 


concentration of No abnormal 


sion of the several four-week storage 
periods, membranous stain was found 
alike in both perforated and non-pet 
forated packages. No relationship was 
found between incidence of mem- 
branous stain and carbon dioxide or 
oxygen content of the enclosed atmos- 
phere in the non-perforated packages. 
Practically no decay occurred during 
the test. 


Discussion and conclusions 


The tests here reported show that 
a number of different transparent 
films can successfully be used for the 
pre-packaging of lemons. The chief 
difference between the several films 
tested lay in the relative rate of weight 
loss and consequent shriveling of the 
pre-packaged fruit. This, in turn, re- 
sulted in differences in length of shelf 
life or the period during which the 
pre-packaged lemons were considered 
salable condition. 
Weight loss, shriveling of fruit and 
consequent shelf life 
were also dependent upon the storage 


to remain in a 
variation in 


temperature at which the lemons were 
held after pre-packaging. 

The first two tests indicated that by 
pre-packaging lemons with either per- 
forated or non-perforated moisture- 
proof cellophane they could be held in 
good, fresh, salable condition for one 
or possibly two weeks at 70 deg. F. 
and for three or possibly four weeks 
at 50 deg. Semi-moistureproof cello- 
phane, cellulose acetate and_kraft- 
paper window bags permitted such 
rapid weight loss at 70 deg. that 
lemons so pre-packaged behaved very 
similarly to unwrapped lemons and 
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TABLE 


1II—RESULTS OF LEMON PRE-PACKAGING TEST NUMBER 4. 


(Data are given for each package examined ) 


Stored four weeks at indicated 
temperature 


Storage 
tempera- Pack 
ture ing 
hous 


MSAT 8 A i. 
MSAT d ] 
MSAT 2 


Carbon 
dioxide 
Film type ‘ 


MSAT-pert. i 0 | 
MS AT 

MS \ I'-pe rf 

MSAT 

MS. AT-pert 

MSAT 


MSAT-pert 


1 All decay was 
2 All membranous stain was scored as 
important. 


Penicillium rot 


a trace 


should probably have been packaged 


only for immediate display and sale. 
However, when held at 50 deg. fol- 


lowing pre-packaging, lemons in cellu- 
jose acetate and kraft-paper window 
bags had a shelf life of one week and 
those in semi-moistureproof cellophane 
bags a shelf life of one or possibly two 
weeks. 

In the third test it was found that 
lemons overwrapped with perforated 
or non-perforated Pliofilm and_per- 
forated or non-perforated moisture 
proof cellophane remained in good, 
salable weeks at 
70 deg F. Lemons overwrapped with 


condition for two 
either non-perforated semi-moisture- 
proof cellophane or non perforated 
cellulose acetate as well as unwrapped 
fruit had a shelf life of only one week 
at 70 deg. F. because of moisture loss 
and shriveling of the fruit. On the 
basis of such factors as weight loss and 
of fruit, shelf life of 
wrapped lemons held at either 42 deg. 
F. or 50 deg. was two weeks, while 


freshness un- 


lemons overwrapped with cellulose 
acetate held up well for two to three 
weeks and those overwrapped with 


or 


slight 


Stored four weeks at indicated 
temperature plus I addl. wk. at 
70° I 


Mem 
branous Carbon 
Decay! stain dioxide 


Mem 
branous 


Oxygen Decay stain 


0 20. 
0 20. 
0 0 


2.0 
9.4 
5.8 


19.5 0 20. 
11.0 40. 0 
15.5 0 20. 


0 0 0 20.0 0 0 
0 20 20 20 
0 0 410 


20 10.5 0 0 
0 3 17.5 0 0 
0 16.5 60 0 
0 19.0 60 0 
0 20 0 0 


0 0 0 


16.5 20 
7.5 0 
95 0 
0 20 
40) 0 20 
40 0 20 


10 20 0 
0 3 i 0 20) 
0 100 0 
0 20.5 0 10 
20 0 20, 
20 0 0 
and was onsidered to be 


not « commercially 


the other films had a shelf life of four 
weeks, 

that, 
lemons were little 


The final two tests showed 
to all appearance, 
affected by four weeks’ enclosure in 
non-perforated cello 
phane even when a pronounced build- 


moistureproof 


up of carbon dioxide and depletion of 
oxvgen occurred. There was likewise 
no effect on development of mem 
branous stain by enclosure in non- 
perforated moistureproof cellophane. 
It should be pointed out, however, 
that equally good results were secured 
with perforated as with non-perfor 
ated moistureproof cellophane; where 
Pliofilm 


were the same with the perforated as 


was used, results likewise 
with the non-perforated film. 

From a commercial viewpoint it 
would appear that a wide variety of 
films can be used in pre-packaging 
the 


packaged for prompt retail distribu 


lemons—particularly _ if fruit is 
tion. If it is desired to pre-package 
some time before the lemons are to be 
placed on sale, the chief factors that 
need to be considered are decay and 
shriveling of the fruit. 
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uestions 


This consultation service on packaging subjects is at your com- 
mand. Simply address your questions to Technical Editor, Modern 
Packaging, 575 Madison Ave., New York 22, N. Y. Your name or 
other identification will not appear with any published answer. 


Automatic assembly and wrapping 
QUESTION: We are looking for a 
machine that will interleaf a piece of 
wax paper between rigid rectangular 
objects, count them into uniform 
stacks and wrap them in quantities of 
24 pieces to a bundle. This bundle 
can be taped in two directions or com- 
pletely wrapped. The machine does 
not have to operate at particularly 
high speed. We are at present doing 
this operation by hand, but increasing 
production makes it imperative to find 
method. We 


appreciate your suggestions. 


some machine would 


ANSWER: From the description of 
your material it would appear that a 
combination of two separate ma- 


chines would give the result you 
desire. Your product is a rigid and 
there 


should be no problem of feeding it 


symmetrical item; therefore, 
through a conventional wrapping ma 
chine. There are many types of wrap- 
ping machines with varying capacities, 
speeds, size ranges, etc. These ma 
chines can be equipped with means 
for applying glue to a thin paper or 
to heat seal certain grades of wax 
paper. As the wrapped units come 
from the machine they can be as 
sembled and stacked by an operator 
and wrapped into a bundle by hand 
or by machine. There are machines 
available which can perform the stack 
ing and assembling. Such a produc 
tion line would have a capacity for a 
verv large number of units and would 
be simpler and easier to obtain than 
a single machine to do the two jobs. 


Filling powdery product in bags 

QUESTION: One of our products is 
a very finely divided inert powder 
which we pack in paper bags in vary- 
ing sizes up to 100 lbs. in weight 
We wish to expand production of this 
item and would like to improve on 
our present method of filling these 
bags. The method we are now using 
results in a considerable amount of 
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powder being puffed out of the bag 
at the time of filling. Can you help 
us solve our problem? 


ANSWER: There are two possible 
solutions to the problem you are en- 
countering of finely divided solids 
puffing during a bag-filling operation. 

One method consists of using a 
paper bag which is made from a paper 
having specified air porosity. When 
the paper used has a high degree of 
air porosity there is much __ less 
tendency for the incoming product 
to puff out into the room. Such bags 
are used by the flour industry with 
satisfactory results. 

The second method is to use a 
shrouded filler which may or may 
not also use a vacuum filling principle. 
With the shrouded filler the bag is 
slipped over the filling spout and a 
sleeve or hood comes down over the 
unit while the filling takes place. The 
shroud is then lifted and the bag goes 
on to the closing machine. Such a 
filling device can also be used with 
a vacuum attachment for compacting 
particularly fluffy products. 

Both methods are well tested and 
commercially used. It is suggested that 
you try the first method before trying 
the shrouded type of filler. 


How to make flexibility tests 
QUESTION: We are interested in the 
table of properties of barrier materials 
shown on p. 146 of the 1952 Pack- 
aging Encyclopedia—particularly in a 
comment concerning the flexibility of 
the various materials listed. We would 
like to know how the flexibility was 
determined and if there are laboratory 
means for testing flexibility. 


ANSWER: The information given in 
this table of properties of certain 
flexible packaging materials was ob- 
tained from a variety of sources. 
However, there are several instru- 
ments available which make it pos 
sible to test in the laboratory the flexi- 


bility of different kinds ot 


materials. The use of such instruments 


many 


is preferable to developing such infor- 
mation by hand folding, etc. Instru 
ments have the advantage in that they 
can be used at different temperatures 
and the results are expressed with 
numerical values that can be com- 
pared with later tests. 


Adhesion of ink to polyethylene 
QUESTION: We 
print a multicolored design on poly- 
ethylene film of heavy gauge. We 
have tried different types of inks and 
printing processes and have had dif 


are attempting to 


ficulty in variations in the adhesion 
of the ink. Can you suggest any 
methods of improving the adhesion of 
inks to polyethylene or any printing 


process which gives superior results? 


ANSWER: There are many problems 
in connection with securing the maxi 
mum possible adhesion of printing 
inks to the surface of polyethylene. 
Polyethylene is inert to attack by 
solvents and this prevents many inks 
from being securely anchored to it, 
particularly if the film is exposed to 
severe flexing or dampness. Probably 
the best answer to your question is to 
contact the various 
polyethylene film sheeting and ask 


suppliers of 


them for technical assistance. 

Some of the polyethylene suppliers 
are offering a product which has been 
given a surface treatment that greatly 
improves the adhesion of inks of 
nearly any type and process. Many 
ink companies have developed inks 
of different types which have greatly 
improved adhesion to polyethylene 
over the inks that were available a 
few years ago. You will probably get 
the very best results in ink adhesion 
if you obtain a special film or sheeting 
which has been treated for ink ad- 
hesion and use one of the special inks 
developed for polyethylene, at the 
same time being guided by the help 
or advice of manufacturers. 
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My job is to help 


your package 
be a better salesman’ 


SAYS DONALD K. SHOOP 
DU PONT CELLOPHANE REPRESENTATIVE 
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AT THE POINT OF SALE... that’s where a good selling package TODAY DU PONT makes over 50 types of Cellophane and other 
proves itself! It’s necessary to evaluate the effectiveness of transparent films to fit specific product needs. It’s my job 
your package by checking its performance in stores . . . in to make sure your package gets the right film to produce 
active competition. I’ve found on-the-spot study often re- best results. 

sults in package improvements that mean more sales. 





our Du Pont Cellophane Representative, like 
Donald Shoop, is ready to help your package 
win more sales. Call him when you’re planning a 
new package, or if you’d like to improve your present 
one. He’ll be glad to translate Du Pont’s services 
and 25 years of packaging experience into actual 
sales benefits for your product. E. I. du Pont de 
Nemours & Co. (Inc.), Film Department, Nemours 
Building, Wilmington 98, Delaware. 


igen ms Shows what it Protects—Protects what it Shows 
FULL-COLOR ADVERTISEMENTS, run each month by Du Pont in — —_-_ —_—— — 
national magazines, build consumer preference for products 


| (o)Ob /s Ty IG { 
in Cellophane. They influence shoppers to associate product Serer 130% AanIVersary 
quality with Cellophane packages. I'll be glad to show you SETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 


how to tie in with a promotion of your own. 
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iD quipment and materials 


4 NEW AUTOMATIC CARTON SEALER 
for handling retail sized cartons has been developed by J. B. 
Bellamy & Co., 107 Main St., San Francisco. The completely 
tutomatic sealer comprises two separate units: a bottom sealer 
upper photo), com- 
plete with automatic 
feed and carton maga- 
zine, and a top sealer, 
including a compres- 
sion or drying section 
rhe units may be used 
together, with any type 
of carton-filling opera 
tion in between, or 
they may be used in- 
dividually for opera 
tions where only the 
bottoms or tops of the 
cartons are to be glue 
sealed Speeds of 65 
cartons a minute are 
claimed, with one 
operator to keep the 
bottom sealer’s carton- 
supply magazine filled 
Change-over from one 
size to another is said 
to require 15 to 20 
minutes for both units. The machine is designed to handle 
sizes from a small gelatin-type carton up to a giant soap carton, 
with no added parts, except for an extreme size range. The 


sealer can also be furnished to utilize pre-lined cartons. 


A NEW ANGLE HEAT SEALER 
x “sealing around corners” has been imtroduced by Packaging 
Industries, 50 Church St., Montclair, N. J, Use of this equip- 
ment, it is said, permits the making of side and end seals in 
one operation and_pro- 
vides accurate control of 
temperature, pressure and 
dwell time. It is also pos- 
sible to make a pouch 
bag with heat seals on 
three sides with one heat- 
sealing operation. The 
equipment — is available 
with jaws of — various 
lengths, set at various 
angles or “I Pe shaped 
and constructed for right- or left-hand use. Heat range is up to 
500 deg. F., with jaw pressures up to 80 Ibs. and dwell time in 
split seconds up to 15 seconds. The unit is designed to make 


uniform seals on all laminated or coated barrier materials 


STOCK CONVEYOR UNITS 

tor making custom-built conveyor lines are manufactured by the 
Standard Convevor Co., North St. Paul, Minn. Known as the 
Handidrive “1000,” stock units include a center drive and take 

up assembly, for driving the return strand of belt: a triple 
snub assembly, for transferring from horizontal to incline; an 
end-type drive unit for use with drive at head end of convevor; 
an end-type take-up for use at the tail of the conveyor; and an 
end-type roller assembly for use with center-type drive. These 
units are a companion series to the Handidrive “400” units and 
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will handle a 1,000-Ib, belt pull, The greater capacity of the 
“1000” series provides an extensive field of application for 
longer conveyors carrying greater loads. For many applica- 
tions, it is claimed, a system of the units will give the same 
efficient operation that heretofor¢ required complete engineer 


ing design. 


A NEW DRUM UP-ENDER ATTACHMENT 

which permits a fork-truck operator to pick up, transport, stack 
and empty heavy drums without leaving his seat has been devel 
oped by Baker-Rauling 
Co., 1250 W. 80th St., 
Cleveland, Ohio. Drums 
can be rotated 90 deg. tor 
vertical or horizontal 
stacking, or tilted 45 deg. 
below horizontal for emp- 
tving at any height within 
the lift range of the truck. 
The attachment consists 
of shoes that are pinned 


to the forks of the 


ee 
A ~~ 
Baker four-purpose car- 


riage. Mounted on the shoes are pivot d rubber-faced grab plate S 
which clamp around the drum and hold it firm. The up-ending 
operation Is accomplished by means of a hydraulic cylinder 
mounted on one of the shoes, The up-« nder attachment is said 


to be easy to demount. 


CRINKLED KRAFT MULTIWALL BAGS 

are now offered by National Waterproof Papers, Inc., Camden 
N. J The bags are produced in two to six plie s Single or lami 
nated sheets of regular or wet-strength kraft are used. Protection 
for moisture-sensitive products may be obtained by incorporat 
ing wax impregnated, asphalt-laminated or polyethylene-coated 
plies. The bags are offered in any size up to 36 in wide, with 
a maximum of 44 in. for some applications. Four-color printing 
is available on a quantity basis. The company also makes a poly 
ethylene liner that meets Government specifications for products 
requiring special protection in shipping and storag¢ 


~~ 


4 NEW CAM-GRIP BAG HOLDER 

for use when filling bags with bulk com- 
modities is announced by Richardson 
Scale Co., Clifton, N. J. The bag holder, 
with special self-locking cam-grip, is 
especially designed to suspend 50-, 80- 
and 100-Ib. multiwall paper bags whil 
being filled. The bag holder mounts on 
a spout which the user bolts to the hop 
per or bin outlet. Empty bags are slipped 
over the mouth of the spout and up under 
the cams. The positive cam-grip holds 
the bags in place during filling. To release 
a filled bag, a semi-circular release bat 
is pushed up, freeing the cams and al- 
lowing bag to drop to conveyor or skid 


4 NEW PAPER-TREATING RESIN 

is announced by the Plaskon Div., Libbev-Owens-Ford Glass 
Co., 2112 Sylvan St., Toledo, Ohio. The new resin, designated 
Plaskon Aminoplast 348-11L, is said to provide superior wet 
strength, with test and production runs showing that the 
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DO YOU — - dozens ? 


A, THE PRODUCTION RATE of 
packaging lines has increased, more 
and more operators are needed 

to get the product into the master 
carton for shelf storage or display 
This costly operation is com- 
pletely mechanized by the 

Jones Accumulator Cartoner. The 
flexibility of the basic machine 
permits its adaptation to wide 
variations in size, quantity, and 
arrangement of loads. It offers 
users money-saving and 
money-making advantages: 





Receives individual containers 
automatically from preceding 
machine. 


Stacks in prescribed arrange- 
ment — automatically insures 
correct count. 


Feeds, opens and loads master 
carton—closes end flaps by tuck- 
ing or gluing. 


Prints control or catalog num- 
bers, color, flavor or other vari- 
able information, simplifying 
carton inventory. 


Produces rigid, tamperproof, 
sealed containers, difficult to 
obtain by hand packing. 


For display cartons, a skip-glued 
longitudinal seam insures easy 
opening and proper set-up, with- 
out mutilating carton. 


Fully automatic, the Accumu- 
lator Cartoner usually requires 
only part-time attention. 
Seventy-five percent or more of 
operator's time available for 
packing master cartons into 
shipping containers. 


High operator efficiency justifies 
Accumulator Cartoner for out- 
put of only one line. 


Speeds of 5 to 100 master cartons 
per minute enable one cartoner 
to handle output of two or more 
lines where needed, eliminating 
from 2 to 15 operators. 








Ask us for detailed information, or 
submit your problems to Jones’ experienced 
cartoning engineers for prompt diagnosis. 


& COMPANY, INC. 


P. 0. BOX 2055, CINCINNATI, OHIO 
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aminoplast resin delivers up to 33% more wet tensile strength 
than equal amounts of another resin commonly used. It is 
therefore claimed that the new resin can reduce costs in pro- 
ducing wet-strength paper. The new resin is said to be readily 
soluble, even in cold water, and may be added by any of the 
standard methods for introducing wet-strength resins into the 
paper-making operation 


4 NEW WEIGHER-FILLER 


for handling such products 
as potato chips and similar 
items is manufactured by 
Wright Machinery Co., 
Durham, N. C. Called the 
Model H Hy-Tra-Lec, the 
weigher is said to have a 
weight range of % to 2% oz. 
Production speeds of 50 io 
55 bags a minute are re- 
ported Key to the ma 
chine’s weighing operation 
is said to be an exclusive 
patented utilization of the principles of positive displacement 
Bags are placed manually on spouts of a turret for receiving the 
automatically weighed products. Exceptional weighing accuracy 
IS claimed 


4 NEW PLASTIC POURING SPOUT 

available on 5-gal metal contaimers 1s produced by Crown Cork 
Seal Co., Eastern Ave. and Kresson Sts., Baltimore, Md. It is 
designed to allow safe stacking of 

ope n-head pails and « losed-he ad 

drums in storage and shipping, and 

prevents contamination of container 

contents by rust when be ing poure d 


er. a so, here’s how the The reversible spout is a rigid curve 


reaching to the edge of the container 
Peters Way can help you and permits pouring without con- 
tainer interference. The reversible 
Meeting individual requirements is feature also protects the spout from 
standard procedure for Peters damage. It is adapted to a 14544 ID 
Machinery Company. Frequently these screw-type nozzle and has a_1-in 
“different” requirements involve the inside diameter to permit fast pour- 
type of package to be used ing. Various colors are available 

and, particularly, the advantages of 
an open-top carton, Sometimes the AN AUTOMATIC CARTON STAPLER 
differences are in engineering 





: t , with retractable anvil is announced by the International Staplk 
and operation of equipment woe & Machine Co., 801 E, Herrin St., Herrin, Ill. This new model, 
sometimes in installation layout. the TH1-HAS, is recommended by the manufacturer for closing 


\ hatever your difference may be look overlap cartons and end closures on long, narrow cartons of 
« Ss « . 


for a solution in the Peters Way. Send either the overlap or slot- 
carton sample for specific : ted type. It is air operated 
recommendations. and functions automatically 
when the operator presses 
Be sure to have vour free the carton against the sta 
copy of “The Peters pling head. Stapling of filled 
; cartons, fibre or corrugated 
Way to Better Packaging.” is done from outside the 
Write for it. carton. The unit can_ be 

adjusted tor concealed sta 

pling. When adjusted in 

this manner, the — staple 
penetrates approximately two-thirds of the way through the 
MACHINERY cO carton wall and is clinched. Cartons closed by this method are 

° 


said to meet full requirements of the CFC and have approval 
4712 Ravenswood Ave., Chicago 40, Ill. of the Post Office. The entire assembly is mounted on a stand 
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For profitable glass performance 


—-ARMSTRONG’S 


Armstrong's Glass Containers 
can do a lot to make your 
bottling operation more profitable. 
They re precision-engineered to 
perform better on your filling lines. Their 
uniform finish and carefully formed 
base contours help keep lines flowing smoothly 

. step up efficiency . . . trim downtime 
to a minimum. Performance like that pays off—in 
greater economy, increased production, more profits 
Get further information on Armstrong's « om plete 
packaging service today, Just contact your near-by Arm 
strong representative or write direct to Armstrong 
Cork Company, Glass and Closure Division, 


2305 Prince Street, Lancaster, Pennsylvania. ® 
Sa 


Packaging Headquarters for Metal and Artmold Plastic Caps, 
Corks, Crowns, and Du Pont “Cel-O-Seal’’ Bands. 
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engraved rolls 


— FOR 
CONSISTENTLY 
icToje}) 


ree) 14.9.\c) 3 GLUES 


WAXES 
PLASTICS 
LACQUERS 
HOT MELTS 
ADHESIVES 
ANILINE INKS 


if it flows, EVENFLO 
can apply it better! 


The answer to your problems involving the appli- 
cation of fluids. Evenflo engraved rolls apply your 
ink or coatings in the correct amount, continuously 
and automatically. No time-consuming adjust- 
ments are required and materials are conserved 
because of fewer rejects due to faulty application. 
Evenflo Engraved Rolls can improve your press- 
work and step up the efficiency of your coating 
operations by assuring uniform coverage. 


U4, Pin 
Ms, \ ak, 
OOO? ES 
~xx> CY 

xxx) CO 

noe’ ON * Os 
Write for new Data Sheet describing Evenflo 


Engraving Patterns and their applications 


The new Evenflo Data Sheet is a complete guide to 
the use of engraved applicator rolls. Fully illustrated 
and includes tables of sizes. Aniline printers, paper 
coaters and specialty makers will find it helpful. Call 
or write Pamarco for your Evenflo Guide, today! 


MANUFACTURED BY 


: EVENFLO ENGRAVED ROLLERS 


iia 

-PAMARC NO-FLEX PLATE ROLLS 
PAPER MACHINERY & RESEARCH @¢ INC 
1014 OAK STREET ° ROSELLE, NEW JERSEY 
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ard-sized, flat-top, stainless-steel table designed to accommodate 
cartons of various sizes. Air pressure required is 60 Ibs per 


SY in 


MACHINE FOR WET PACKING IN FILM 


is produced by Edfin Packaging Machinery Corp., 2632 Grand 
Ave.. New York. Operators drop the film bag on the unit’s 
circular convevor and fill the bag with sauerkraut pickles, oils 

brine and other liquid- 

and-solid combinations 
The product can be sup- 
plied to the 


from a counter mounted 


ope rators 


ibove the conveyor and in 
the center of the machine 
Brine is automatically dis 
pe nsed in the exact 
amount, the filled bag is 
check weighed and then 
carried to air-extraction 
and sealing sections. 
Filled bags are automati- 
cally positioned be fore en 
tering the sealer to assure 
perfect mouth bonding 
Phe brine tank holds 60 
quick refilling 


gal and has a large mouth spigot for 
Automatic control float in the tank permits use 
of overhead supply reservoirs. Construction is all steel, with 
parts in contact with brine being made of stainless steel. The 


convevor is supplied in any length up to 15 ft 


A NEW NOVELTY PACKAGE 
for scarves, hosiery toiletries, candy, 
etc., is being produced by Max Rubin 
& Sons, 53 Greene St., New York 
Called the No. 748 basket, it has a 
flexible “Aeroflex” handle, which goes 
through the cover of the transparent 
polystyrene box This prevents loss of 
the cover. The flexibility of the han 
dle, which is colored red or white 
permits the cover to be swung com 
plete lv out of the way to give access 
to the contents. The size of the basket 
is 4% in. in diameter and 2% in. high 
It comes in clear and various trans 
lucent and opaque colors, as well as 


decorated with hand-painted flowers 


AN IMPROVED CREPE WRAP 

known as Cadwrap has been introduced by Cadillac Products 
Inc., 2300 Gainsboro, Ferndale, Mich. It consists of sheets of 
heavy crepe paper between which are fastened cushioning lay 
ers of excelsior. The integral wr ipping Is then tailored to fit 
each part or product and is usually held in place by “Cadclips,” 


which permit easy nesting and handling of oddly formed units 


4 NEW FILLER 


featuring mechanical parts located above the filling station is 
manufactured by Stokes & Smith Co., Frankford, Philadelphia 
24, Pa. Such arrangement is designed to keep all parts free from 
The new E G 
Universal filler is adapt ible for rotary and in-line conveyor 
filling, and its adjustable table permits it to fill by pack, weight 


dust and he Ip reduce cleaning and maintenance 


or volume, using a minimum number of augers. Auger speed 


is adjustable from 500 to 1,000 rpm The filler can be pre timed 
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akes 


good merchandise 


sell better 
... Kodapak Sheet 


“Kodapak” is a trade-mork 


See inspiration—this. 
Prepackaging hosiery in brilliant, 
crystal-clear Kodapak Sheet gives fresh 
glamour to colors—saves sales time. 
Customers find it easy to study 
details of knit, gauge, and denier— 
select matching shade and type 
without “snagging,” soiling, or 
otherwise harming the merchandise. 
For further information, please consult 


your local representative or write: 


Celiviose Products Division 

Eastman Kodak Company 

Rochester 4, N.Y. 

Sales offices in New York, 

Chicago, Dallas. Pacific Coast distributor: 
Wilson & Geo. Meyer & Co., 

San Francisco, Los Angeles, Portland, 
Seattle. Canadian distributor: 

Paper Sales Limited, 

Toronto, Montreal. 


Merchandise: 
Courtesy, Lord & Taylor, New York 
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BOARD? 
PAPER? 
PLASTIC? 
CELLOPHANE? 


Three-color, 31" wide “‘Wol- 

verine Hydro-Printer,’’ complete with un- 

wind, back feed coller, cooling rolls, and jack-shaft driven 
rewind unit 


“WOLVERINE HYDRO - PRINTER” 


(automatic hydraulic aniline printing press) 


This is the universal printing unit: for every package 
printing need. Its unsurpassed performance, versatility and 
ease of operation are setting new standards for evaluating 
press performance in the packaging industry 


* instant on and off hydraulic impression 
control 
free-wheeling constant rotating ink rollers 
control 
impression drive gear no 


mmstantaneous running register 

one single 
backlash 
rigid, solid and compact S-inch frame con 
struction 

* single push-button for complete control 


vou definitely need 


It profits are your motive 
to know more about. the high-speed quality 
printing the “Wolverine Hydro < 


Printer” will produce. Hlustrated <g 


literature is available 


- 


“Wolverine Cub Sheeter'’—the most 





accurate and highest speed sheeter on the market. 


Ask for details. 








PAPER CONVERTING MACHINERY CORPORATION 


3545 Seven Mile Rd. East * Detroit 34, Michigan 
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to pace the operator for more efficient production. It also fea 
tures a convenient simplifie d control pane | tor finge rtip « hange 
wer. Fine and coarse products may be filled more accurately 


thre ugh i micrometer idjustme nt 


4 NEW LINE OF PLASTIC TUMBLERS 


popular for premium use, have 
been introduced by the Rogers 
Plastic orp West Warren 
Mass. The 


duced in 


tumblers are pro 
metallic 
lock-tite’ 


double as 


colors and 
have white covers 
which also coasters 
The containers are being used 
cheese 


for packaging 
ind because of their 


cottage 
ind honey 
value for re-use are sugge sted as 


i premium pac kage 


A NEW COTTON STRAPPING 


employing special lock keys has been introduced by the Chicag 
Printed String Co in Blyd., Chicago 47, HL. The non 
r cotton varn, It is said to have 


2300 Loy 
woven str ippig ism ide of 
high shock resistance 

ligible stretch. The spec 
kevs allow the strapping t ln 
drawn taut and secured without 
dentir the edges 


Fibreboard cartons 4 


i ‘ hit. iti 


ly secured and. re 

the tape use of which is author 
zed by Consolidated Classifica 
tion Comunittes Rule 1] 
Section 8, Item 2. The strapping 
Is supplied complet: with pat 

nted kevs mda har ly dispenser 

holding a 500-yd spool The sti ipping | tilable in unbleache« 
white in widths of % in in. and “y. in. Solid colors or im 


prints can be had or pecia 


LITTLE LULU” DAIRY TUMBLERS 


wave bee introduced by the Dairs 
Container Division, Owens-Illinois 
Glass Co Poledo. Ohi im SIX ap 
plie d color designs for dairy produc ts 
in addition to Little Lulu, the new 
series of designs includes Alvin & 
Gunk, Gloria & Tipper, Wilbur Van 
Snobbe, Annie & Mops und Tubby 
fom. All designs are in two solid 
colors with twe ipplied color ipplic t 


tions for use on anv Libbey tumbler 


4 DISTINCTIVE BOTTLE TAG 


in the form of a gold-finish booklet with gold elastic band is 
produced by Metlon Corp., 432 Fourth Ave., New York. The 
gold elastic band, said not to tarnish or to be affected by ex 
posure, slips over the neck of a bottle and adds a high quality 
look to the package ippearance The booklet can be 


ind product story can be told on inner pages 


] 


embossec 
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GRIP BEND... 
Neutra ( b kA ire rea 


SNAP 


Now- give your product perfect protection in new 


KIMBLE COLOR-BREAK AMPULS 


Here's the package you've alwavs 
wanted—can't be tampered ae 
keeps your product pure and unadul- 
terated ... and, now. easy fo open. 
Neutraglas Color-Break* Ampuls are 
inert to their contents. Solvents, chem- 
icals, stertlizing agents even listalle dl 


water —find these ampuls persistently 


KIMBLE GLASS rOLEDO 1, 
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indifferent to chemical action. 

TPhere’s no filing...mo scoring...no 
sawing! Simply hold one of these new 
ampuls in your hands... bend it, and 
the stem snaps off! Presto, it’s ready 
for use. Think of the convenience you 
can offer the users of your products. 


The secret of this revolutionary 


Division of Owens-Illinois Glass ¢ 


Kimble development—the result of 
nine years’ work—is in the patented 
blue color band around the neck of 
the ampul. This color-break feature ts 
the greatest improvement in ampuls 
since the development of Neutraglas 
containers. Decide today to modernize 


your ampul package. 


OHIO 


ompany 
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Wier 


PACKAGE 
FILLING MACHINE 
BENCH MODEL 


Products like powders, nuts, crystals, candy, seeds, 
teas, coffee, spices, frozen foods, soup mixes, peanuts, 
beans, popcorn, etc., require accurate net weighing — 
and high speed filling 

Whether you use WHIZ-PACKER BENCH ORFLOOR 
MODELS, you can fill any size—any type package at a 
speed up to 104 a minute—with close tolerance accuracy. 


WHIZ-PACKER, NOT THE OPERATOR 
SETS THE PACE 


WHiz- PACKER 
FLOOR MODEL 


Send product sample and package 
for complete details and prices. 


RAZIER & SON 


338-01 Cortlandt? St.. Belleville 9, N. J 


EASTERN STATES 

WESTERN STA ‘ 

MIDWESTERN & SOUTHERN STATES 
CANADIAN 
EXPORT 


SINCE 1883 


For Packaging of Qual- 
_ ity and Character, Con- 
sult Howell of Elmira 


F.M. HOWELL & CO. 


79-95 Pennsylvania Ave., Elmira, N.Y. 











printing on glass, 
plastic, metal and wood 
Check the requirements 
of your current package. 
Will perfect, permanent, 
colorful —_on-the-package 
printing help it sell better? 
You bet it will. Write to 
Modern Decorating for de- 
tails. 


luxurious appearance ® 
permanent bonding ® 


wide color range @ 


MODERN 
DECORATING 


COMPANY 


155-65 Oxford St. 

Paterson, New Jersey 

Phone: LAmbert 6-1686 LO 4-1998 
Silk Screen and 


Offset Printers on Plastic, 
Glass, Wood and Metal 
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OW. «« You can get Acetate’s superior qualities 
in Barrier Wraps 





And Stay Competitive / 


Newly developed Celanese* Acctate film formulae will 


enable manufacturers to meet and even exceed govern- 


ment specifications for greaseproof preservation packag- 


ing without high costs. 


When complete greaseproofing of barrier wraps 
is required, specify an acetate film layer. Acetate 
provides grease resistance in excess of Govern- 
ment Specification JAN-B-121. Acetate offers 
protection against natural oils and greases as 
well as most of the new synthetic types such as 
MIL-G-3278 aircraft and instrument grease. It 
does this over a wide range of temperature, hu- 


midity and aging conditions. 


Acetate conforms readily ... imparts ease of 
handling when wrapping. Acetate combines with 
all materials: kraft, fabric, paper, metal foil, 
glass fiber. 

Don’t forego the advantages of acetate because of 
price. The newly developed Celanese formulae 


*Reg. U.S. Pat. Off. 


MAY 1952 


will keep your wraps competitive—and your cus- 
tomers satisfied. Technical information is avail- 
able on request. Write or call: 

Celanese Corporation of America, Transparent 
Films Dept. 108-E, 180 Madison Avenue, New 
York 16, N.Y. In Canada, Canadian Cellulose 


Products, Ltd., Montreal and Toronto. 


Acetate, 


TRANSPARENT F414 








Stockholders of the General Box Co., Des 
Plaines, Ill., recently elected N. W. Em- 
bry as chairman of the board, succeeding 
E. E. Ames, who will continue to serve 
as a director of the company. J. A. Crag- 
wall, vice president and manager of the 
Kansas City division of the firm, has been 


N.W 
Embry 
Ll.) and 
JL A 
Crag- 
wall 


elected president. Roy E. Welch, assistant 
division manager, was promoted to mana- 
ger of the Kansas City Division. Mr 
Embry’s plans call for a partial retire- 
ment from management of the firm 
marked — the 

opening of General Box Co.’s new execu 
tive offices and laboratory at 1825 Miner 
St., Des Plaines. The new laboratory 
which occupies over 10,000 sq. ft. of 


An open house formal 


space, 1S divided into four separate SEC 
tions: one contains testing equipment 
nother is used for the manufacture of 
boxes, the third contains a re 
search operation and the fourth is de- 
voted to the de sign and creation of boxes 


sample 


Laboratory activities will continue under 
the direction of N. A. Fowler, vice presi 
dent and director of sales and research: 


J. D. Stimpson has joined the sales staff 
of the Cleveland Lathe & Machine Co., 
Cleveland, Ohio, manufacturer of heat- 

sealing and packaging 
Stimp 


son was formerly mer 


equipment, Mr 


chandising and packag 
ng consultant to the 
self-service meat indus 
Pliofilm de- 
partment of the Good 


trv in the 


vear Tire & Rubber Co 
In his new post, Mr 
Stimpson will call on 


J. D. Stimpson 
end users of heat-sealing and packag- 
ing equipment and work with jobbers 
and distributors of Clamco equipment 
throughout the United States and 
Canada. 


Ernest M. Oswalt has been elected as a 
director of the Lynch Corp., manufac 
turer of packaging machinery, Anderson, 
Ind. Mr. Oswalt, who has been associated 
with Lynch Corp. since it started manu 
mac hine Ss, IS 


facture of glass-forming 


chairman of the board ot directors of the 


2 


Campana Corp. and president of the Du 
Page Lumber Co. 

Lynch Corp.’s Southern district office 
has been opened at 1036 Peachtree St., 
Atlanta, Ga., under the management of 
B. J. Scholl. R. W. Graf will assist M1 
Scholl. The firm’s new Midwestern dis- 
trict office at 506 S. Wabash Ave., Chi 
cago, is under the management of B. D. 
Berk, with F. G. Lenhart as his assistant 


Kimberly-Clark Corp., Neenah, Wis., an- 
nounces the appointment of William W. 
Cross as assistant general sales manager 
General sales manager is A. G. Sharp. 


Stone Container Corp., Chicago, has an- 
nounced the formation of a special de- 
partment to handle packaging problems 
related to Government contracts. Irving 
Hefter and Al Blue will serve as co- 


directors of the new department. 


Grover J. Daly has 
joined The Ottawa 
River Paper Co., To 
ledo, Ohio, as chiet 
packaging engineer. Mr 
Daly re places Pat Foy, 
who Is now a sales rep 
resentative for the com- 
pany with headquarters 
G. J. Daly in Detroit. Mr. Daly 
was formerly a pac kag 


ing engineer with Container (¢ orp 


The Roto Bag Machine Corp., New York, 
announces the appointme nt of James C. 
Hale & Co. as its Western sales and serv- 
ice representative The Hale company 
serves the entire Pacific Coast with an 
extensive line of packaging equipment 
ind maintains its principal office at 282 


Seventh St., San Francisco. E. J. Cava- 


naugh has been trained at the Roto Bag 
Mac hine 
of the firm’s equipment in that area 


factory to handle _ installations 


Henry F. Wittel has joined the Package 
Products Co., Inc., Charlotte, N. C., as 
director of production, research and de 

Wittel has had over 17 
years experience in the converter and 


velopment, Mr 


allied fields, having been associated with 
the Standard Printing Co. and the Inter- 
chemical Printing Ink’s Aniline Division 


The name of the Nashua Gummed & 
Coated Paper Co., Nashua, N. H., has 
been shortened to Nashua Corp. The 
company feels that the products and serv- 
ices otf the company have outgrown the 
value of a descriptive title and that the 
new name will be more convenient 


Nashua makes various types of flexible 


packaging materials and package sealing 


machines 


C. S. Stephens has been appointed mana 
ger of the American Can Co.’s non-food 
container sales division 
in) New York. Mr 
Ste phe ns succeeds T. F. 
Brennan, recently 
named manager of the 
company’s new packag 
ing development divi 
sion. J. W. Wardell, 
formerly manager of 
the firm’s Kansas City 
C.S. Ste phe ns will take 
over Mr. Stephens’ post in Chicago 


district office, 


The Bemis Bro. Bag Co., St. Louis, Mo 
has established a new Research and De- 
velopment Department to coordinate and 
extend its present activities in package 
design and engineering. H. V. Kindseth, 
newly appointed supervisor of research 
and development, will direct the depart- 
ment, which is located in Minneapolis 
The new department will be completely 
independent of the Bemis Packaging 
Service Department, which for several 
vears has devoted itself to improving 
packing techniques and machinery. 


H. W. Bull has been named to the ne wly 
created post ot pac kaging engineer tor 
the Midland Division of The Dow Chemi- 
cal Co., Midland, Mich. Mr. Bull will 
head a new program for the Midland 
plant de signed to reduce pac kaging costs 
efficiently. Primary aims of the program 
are standardization and revision of pres 
ently used packages. Plans include the 
development of a uniform package sur- 
face design and the establishment of 
package specifications for various prod 
ucts manufactured and shipped from the 
Midland Division. 


The River Raisin Paper 
Co., Monroe, Mich., 
manufacturers of  di- 
mensional displays, have 
ope ne d a Ne Ww York de - 
signing studio at 207 E 
37th St. Philip Horn, 
specialist in designing 
point-of-purchase —mer- 
P. Horn chandising aids, — will 
represent the firm at 
the New York office. Mr. Horn was form 
erly with Lutz & Sheinkman and David- 


son-Hansen 


The Robert Gair Co., Inc., New York, 
manufacturers of folding cartons, paper- 


board and shipping containers, announce 
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How to eliminate packaging nightmares 


Sturdy, colorful H & D PREPAKS protect products 
and profits alike. They banish the costly nightmares of 
goods damaged in transit. They eliminate the need to 
repack for retail delivery. 

This attractive PREPAK* stimulates sales at point- 
of-decision. Handsomely printed in brown and black 
on white linen-finish corrugated board. Product facts 


HzD 
HINDE & DAUCH 





are prominently featured to assist the sales personnel. 

H & D can eliminate your packaging nightmares too. 
Practical merchandising packages provide protective 
strength, lightweight, easy packing, compact storage, 
dual use. Write for the 14-volume “Little Packaging 
Library.” Hinde & Dauch, 5205 Decatur Street, San- 
dusky, Ohio. 











Plants 
and people 


the following appointments: Henry Rust 
as division manager of Gair’s plant at 
Bogota, N. J., where the firm operates 
both a paperboard mill and a domestic 
and weatherproot solid fibre box shop 
Hurbert A. Downing as division manager 

of Gair’s Fort Niagara Corrugated Box 
to solve Division at North Tonawanda, N.Y 
é * Frank E. Newton, division manager at 

Gair's Ohio Corrugated Box Division in 
your box-binding Cleveland; John D. Mullins, sales mana 
ger at the Boston Corrugated Box Divi 

bl / sion, Cambridge, Mass 

pro ems: naa More than 40 officers of the [ Ss 
wi Army, Navy and Air Force taking the 
Naval Supply Corps School refresher 
course on packaging methods and ma 
terials handling at Bayonne, N. J., re 
cently visited the Teterboro, N. J and 
Piermont, N. Y. plants of the Gair com 


pans 


Art Johnson has been appointed sales 
engineer for the New Jersey Machine 
Corp., Hoboken, N. J., and will work out 





Art 


© For Glue Stripping ™ . . loliaons 


left) and 


Machines — Mal Smith 


© Holland Finished Cloths 
© Dry Gummed Tapes Of the Chicago office, covering the mid 


west. Mr. Johnson will now be associated 


e Thermo-Plastic Tapes with Mal Smith, manager of the Chicago 


branch since 1950 





Reeves tapes combine extra-strength with thinness... Che election of T. T. Miller as vice presi 
are specially finished to prevent glue seepage and color change. dent for marketing and George W. Black- 


: . wood as vice president and general sales 
They’re made by experts who know your problems aS TS * n announced by the 
and how to solve them. Each lot is tested on. Reeves own Dewey & Almy Chemical Co., Cam- 
stripping machine to insure you of smooth, trouble-free bridge, Mass. Also announced by Dewey 
. R - & Almy is the ippointme nt of Lee J. 
production. If you are hampered in production by tapes that Pua ok eenenens 08 Min ele te 


don’t perform right—call on Reeves. the Chicago office. Mr. Cone succeeds 
A. J. Schneider, transferred to Cambridge 
to take over the company’s shoe products 
division. W. M. Rand, Jr., succeeds Mr 
Cone in Cambridge, where he will 
For further information and manage container product sales in the 
a special sample kit of Reeves 
Box Tapes, write us on your 
company letterhead. 


| 


Eastern area 


At a recent dinner celebrating the 100th 
anniversary of The Sorg Paper Co., Mid- 
dletown, Ohio, every employee of the 
firm became a_ stockholder. The com- 
pany’s gift of shares of company stock to 


REEVES BROTHERS INC., W. Harris Thurston Division its employees was based upon length ot 


54 Worth Street, New York 13, N. Y. service with the firm, one share for each 
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LAMCOTE "": PRINTING 


On Plain or Laminated Cellophane, Acetate, Foil, Polyethylene, 
Pliofilm, Saran, Glassine, and other Hard-to-Print Materials 


Ql band neur service 


created in response to ever-increasing 
customer demand! ARVEY — long 


famous for sales-stimulating laminated 





“Showcase” packages — now brings to 
the field of printed transparent films the 
same successful “know-how” shown in 
creative planning and production of 
“buy-appeal” packaging! LAMCOTE 
Printing Service features multi-color 
printing by gravure or aniline process in 
continuous rolls. Our sheet and bag 
converting facilities are tailored to meet 


your specific requirements, 


MANUFACTURERS and PACKAGE PRODUCERS 
Submit your product samples to us! Expert 
designers and merchandising men will work 
out a custom-printed package to give your 
product powerful sales impact! (Without 
charge or obligation, of course). 


SHEETS 
EF OVERWRAPS 


LAMCOTE PACKAGING DIVISION OF 


ARVEYe(C ORPORATION 


SINCE 1905 @ 3462 N. KIMBALL AVE., CHICAGO 18, ILLINOIS 
PLANTS AT CHICAGO...JERSEY CITY 
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icure Display by Mack 
features Stock 


in Hidden Drawers 


Specify? hk 5 

dence for all plastic molding 
requirements. One of the 
plastic molders, 
Mack experience dates back 
three decades to the 
industry 


original 


over 
beginning of the 
From design to final inspec- 
tion, Mack Molding methods 
are keyed to meet industry's 
varied needs. Complete ser 
vice—from blueprint to finish 
— features deliveries to meet 
assembly line schedules 
Inquiries will receive prompt 
Mack 
Inc., 


attention; address 
Molding Company, 


Wayne, New Jersey. 


MOLDED 
EXCELLENCE 


OVER 30 YEARS 
OF MOLDING SERVICE 
TO INDUSTRY 


Decision 
molded parts 


FROM 3 COMPLETE PLANTS 


Ss 
@ WATERLOO, P.Q. CAN 


Are Your Ounce Packages 
Dressed 
Their Best? 

BIG 


Ask for a Brown packet 


quotation, or send us a SMALL 
BROWN 


small quantity of your PACKETS 


product with your 


Manufacturers of Packet- 
ing Machinery, Packets 
and Open End Envelopes. 


Representative: Burnard C. York Packaging Machinery, 
5807 West North Avenue, Chicago 39, Illinois 


West Coast Representatives: Peter D. Bowley & Assoc., 
210 Mississippi Street, San Francisco, Calif. 
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MILITARY SPECIFICATION 


PACKAGING 


Moisture-Proof @ Water-Proof 


BAGS & ROLLS 


Vapor-Proof @ Grease-Proof 


We sell a complete line of cloth backed, paper backed 
and foil backed barrier materials to meet require- 
ments of Army, Navy and Air Force packaging; also, 
gummed and pressure sensitive tapes, packing list 
envelopes and protectors. 


AN 
MIL-C-6056 
UU-P-271a 
100-14-A 
19-8-13 
MIL-B-131A 
MIL-C-10547 
MIL-E-6060 
MIL-B-3149 
JAN-P-100 


JAN 


JAN-P-101 
JAN-P-115 
JAN-P-128 
JAN-P-131 
JAN-P-140 
JAN-P-658 
AN-B-20 
AN-C-67b 
AN-E-Ib 
AN-T-120 


MIL 
JAN-B-121 
JAN-B-148 
JAN-P-108 
JAN-P-116 
JAN-P-117 
JAN-P-125 
JAN-P-127 
JAN-P-130 
FS-100-NS 


APPROVED CONVERTERS OF SPECIFICATION MATERIALS 
Write. Wire or Phone Your Orders 


PAPER PRODUCTS 


CHARLES €. KING = CO. 


SHIPPING MATERIALS 


970 WEST CHICAGO AVE., CHICAGO 22, IN., TELEPHONE HAymarket 1-0165 
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Plants and people 


three years of service. The gift repre- 
se nted $60,000 in stocks and $12,000 in 
cash, representing payment by the firm 
of the 20% tax required on such gifts. At 
the dinner, the Middletown Civic Assn. 
presented é resolution honoring the con- 
tribution of the 
plovees to the civic success of Middle- 


company and its em- 


town 


Plax Corp., Hartford, Conn., makers of 
bottles and other 
have announced the appoint- 


P.. f. 


squeezabl plastics 
products 


ment ot Murphy as sales manager 


P. J 
Murphy 
left) and 
C.N. 
Sprankle 


of blownware products and C. N. Sprankle 
as sales manager of extruded products 
Both men will be located at the Hartford 
offices of the company 

C. Paul Fortner, 
Pont, has been appointe d assistant direc- 


formerly with Du- 


tor of researc h for Plax. 


The Western Lithograph Co., Los Ange 

that Elmer Dixon, 
sales promotion director, now has com 
pk te 
for the Southern Division, 
Fresno south to the border 


les, has announced 
responsibility of advertising sales 


an area from 


The Aldine Paper Co. has been appointed 
a franchised heat-seal paper distributor 
New York area by the Nashua 
Corp., formerly the Nashua Gummed & 
Coated Paper Co. Guy Wheeler of the 
Aldine company will hand 
ind sales of Nashua’s heat-seal papers 


in the 


promotion 


The Unger Paper Co., 211 W. 20th St., 
New York 1] has been formed by Mil- 
ton Unger, who is the sole owner. The 
company will specialize in quality lam- 
inating of papers, paperboard, foils, fab- 
TICS, glassines and acetates in roll-to-roll 
or roll-to-sheet form. Latest design lam- 
inating and sheeting equipment has been 
installed to handle widths up to 53 in 
Mr. Unger has in the 
1934 


been converting 


field since 


Paul E. Roehrich and Eugene J. Moore, 
president and vice president, respectively, 
of the Richford Corp., New York, are the 
Eastern sales representatives for the new 
firm of Esco-Foster, recent purchasers of 
Theodore W. Foster & Bro. Co., Provi- 
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Roe hrich and Mr. Moore 


Esco-Foster lines of cos- 


dence, R I Mr 
will handle the 
metic packages as direct factors sales- 
men. Mr. Roehrich has also announced a 
change in policy of Closures, Inc., of 
Waterbury 
supplier to the Richford Corp., 
is now entering the field with its own 


Conn, Formerly an exclusive 


this firm 


line of fine brass and aluminum closures. 
Mr. Roehrich and Mr Moore 
conduct the sales efforts for this firm. The 
Richford Corp.. 
with either Esco-Foster or Closures, Inc., 


Ww ill also 


which is not connected 


will continue to serve the trade with its 
line of cosmetics packaging specialty 


items 


Thomas Virtue has been named superin 
tendent at the Victory Mills plant. of 
United Board & Carton Corp. Before 
joining United, Mr. Virtue was with the 
Pioneer Folding Box Co 
Corp. of America 


ind Container 


The National New 


York, continuing its expansion program 


Container Corp., 
is opening a modern corrugated box plant 
ia Rock Hill, S. C. This is the company’s 
12th such unit and additional box plants 
are planned for Memphis, Tenn., and 
Milwaukee, Wis. The Rock Hill plant 
will produce all types of corrugated and 
solid fibre boxes for the North and South 
Carolina, Virginia and Eastern Tennessee 
area. Joseph W. Reynolds has been ap 
pointed divisional manager of the plant 


He will be assisted by James A. Cobb. 


Union 
Corp., 


Bag & Paper 
New York, has 
announced the appoint 
ment of G. W. Shel- 
hammer as Western 
of bag 

and paper products. Mr. 

Shelhammer, 

Western 
Mr. Shelhammer ger of 


sale S, 


sales manager 
formerly 
district 
multiwall 


mana- 
bag 
will now have 
general supervision of all bag and paper 
sales which originate in the Western terri- 
tory. 

has 


Marathon Corp., Menasha, Wis 


launched the most extensive advertising 


campaign in its history, encompassing 
consumer and trade magazines and news- 
paper rotogravure sections and Sunday 
supplements. Marathon, supplier of pro- 
tective food wrapping and packaging ma- 
terials, is one of the few such companies 
whose operation is fully integrated, from 
the forest to the finished product. The 
1952 campaign ads will be addressed to 
different segments of the food industry 





complete 
service 


From initial design —to com- 
pleted labels and tags. We 
make our own dies and en- 
gravings — do our own embos- 
sing, stamping, printing and 
finishing. For distinctive pack- 


aging call Cameo today! 


Labels and Seals 


MULTI-COLOR 

PAPER OR FOIL 
EMBOSSED & PRINTED 
HEAT SEAL 

PRESSURE SENSITIVE 
SPECIALTY SEALS 
STOCK LABELS 

DIE CUT 








Tags — Wraps 
Displays 

for ADVERTISING 
PROMOTION 


MARKING 
PRODUCTION 


Canada: Cameo Crafts, Inc 
157 St Paul St., W., Montreal 1 























NATIONAL PACK-TAINERS 


COMPOSITE CANS 
WITH METAL ENDS 


round square 

plain decorated 

National Pack-Tainers are the 
choice where low container costs 
must go hand in hand with 
attractive dependable packag- 
ing. Metal ends, various styles 
of metal closures and special 
protective barrier wall construc- 
tion for problem products, 
adapt National Pack-tainers to 
your requirements. Known for 


fast, courteous service. 


NATIONAL PACK-TAINER CORP. 


34 Park Row, New York 7, N. Y. ° Plant and Warehouse: Brooklyn, N. Y. 


BOSTON WASHINGTON, D. C 
10 High Street, Room 512, Liberty 2-1277 2017 S$ Street, N.W., DEcatur 8000 














FILLMASTER 
VIBRATORY 
FILLER 


for guaranteed weight 
accuracy on your dry 


and semi-dry products 


STUYVESANT ENGINEERING COMPANY 


107 STUYVESANT AVENUE LYNDHURST, NEW JERSEY 
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and feature totally different products, all 
having similar layout and copy treatment 
to build a pattern clearly identifying them 
with Marathon. Consumer magazines to 
be covered include the Ladies Home 
Journal, Woman's Day, Saturday Evening 
Post Newsweek Business Week and 
Time 


The Traver Corp., Chicago, has an- 
nounced the appointme nt of P. D. Rollins 
as its representative for the entire state 
ot Florida Mr Rollins whose offices are 
at 1143 Marvy St., Jacksonville 7, Fla 
will carry Traver’s full line of printed 
and plain bags and printed sheets and 
rolls of ce llophane, polye thylene, glassine 
foil, Pliofilm, coated papers and Loxtite 
paperboard partitions or dividers 


The organization of Miller-Carron, Inc., 
with offices at 6432 Cass Ave., Detroit 2 
Mich., has been announced. The new firm 
will provide consulting advisors ind 
other special services in the field of mili 
tary, domestic and export commercial 
packaging. Scope of the new firm’s opera 
tions will be nationwide. M. K. Miller, 
in executive of General Motors for the 
past 30 vears, is president ind general 
manager I. Louis Carron, know 
throughout Detroit engineering circles 


is Vice pre sident 


Allen Latham, Jr., has been elected as a 
vice president of Arthur D. Little, Inc., 
Cambridge, Mass., consulting research 
ind engineering firm. Mr, Latham will 
also continue as technical director of the 
firm's Mechanical Division. Leroy F. 
Marek has been named to the board of 
directors and will have charge of techni 
cal operations of the company. Dr. 
Howard O. McMahon has been ap 
pointed to the newly created office of 


science director 


Continental Can Co., New York, has an 
nounced the appointment of ‘. N. Vin- 
cent as manager of the company’s cus 
tomer’s plant layout department. John C. 
Baker has been named plant manager of 
Continental’s Stock Yard plant in Chi- 
cago, replacing J. E. Perry, who has beet 
transferred to the quality control depart 
ment in New York 


The Kidder Press Co., Inc., has taken 
over the full responsibility of the A. E. 
Marconetti sales organization following 
the recent death of Mr. Marconetti. In 
Kidder’s new sales organization, Edward 


J. Peal, chief engineer of Kidder Press 
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In every field there are recognized leaders to whom quality of product is the supreme 
consideration. 


es a 
To such leaders in the packaging and converting fields, Kidder presses and slitters r 4 
have long constituted the standard by which other equipment is judged. In Kidder ‘ () ( 
multi-color rotary presses for aniline, rotogravure, and letterpress, nothing is spared to 
achieve the known requirements for perfect printing. In slitting, Kidder’s shear-cutting é 
Bias 


action results in clearr, accurate, dustless rolls. 


For information concerning the finest equipment to fill your converting needs, write: PRESSES + SLITTERS 
KIDDER PRESS COMPANY, INC. © DOVER, NEW HAMPSHIRE 
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Capacity up 
to 60 per 
minute. 


Flexible 
Fast 
Fully 
Automatic 


Capacity 20 
to 60 per 
minute 


Other models available 
Write for descriptive 
literature 





CAPPERS 


A MODEL FOR EVERY PURPOSE... 


A SPEED FOR EVERY NEED! 


RESINA 


Standard, single head, 
automatic screw capper. 


RESINA 


High speed, straight line 
screw capper. Rated for 
speeds up to 300 per 
minute depending on 
size of container. 


RESINA 


Automatic innerseal ma- 
chine for selecting and 
applying standard inner- 
seals to various types 
and sizes of tin cans as 
commonly used in the oil 
industry. 


Agents in principal cities through- 
out the United States and Canada 


4 


HINERY CO., INC. 
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will assist Robert Zuckerman, former 
issistant to Mr. Marconetti. All sales and 
service matters will be handled by 
Messrs. Peal and Zuckerman at the Kid 
der Press offices at 350 Fifth Ave., New 
York 


Harry H. Filler has been named manager 
of manufacturing in all plants of the 
Rheem Mfg. Co., New York, manufac 
turers of steel shipping containers. Mr 
Filler has served In Various foreign and 
domestic posts with Rheem for the past 
18 vears 

William S$. Goodfellow has been ap 
pointed general sales manager for the 
Rheem firm. Mr. Goodfellow was form 
erly regional sales manager in Chicago 

Work on Rheem’s new $1,500,000 steel 
shipping-container plant under construc 
tion in Linden, N. J., is now entering its 
final stages, and installation of machinery 
and equipment has been started. The 
structure is scheduled to be ready for 
operation in the near future 


The Chicago office of the Orchard Paper 
Co. is now located in the Merchandis 
Mart Plaza, Room 1505-B, Chicago 54 
Ill Te le phone number has been changed 
to Michigan 2-6340. The office is under 
the management of Keith Campbell. 


William J. Miller has been appointed 
special representative for industrial sales 
for Mystik Adhesive Products. His head 
quarters will be in the firm’s executive 
offices in Chicago 


Jack Turner has been appointed assistant 
sales manager of the advertising spec ialty 
division, Federal Toul Corp., Chicago 
He will do field contact work with ad 
vertising specialty jobbers. Edward 
Goetz is now with the premium division 
of the firm 


Livingstone, Porter, Hicks, merchandis 
ing and advertising counsellers, Detroit, 
have moved to larger quarters in the 
Music Hall Bldg., 350 Madison Ave., 
Detroit, 26, Mich 


The transfer of William A. Stewart to 
Monsanto Chemical Co.’s packaging de- 
velopment department has been an- 
nounced. Mr. Stewart, whose head 
quarters will be in St. Louis, has been 


with the company since 1947 


After 15 years as director of the packag 
ing division of E. W. Twitchell, Inc., 
N. T. Gates announces his severance 
from that organization and the forma 
tion of the N. T. Gates Co. with offices 
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GAYLORD BOXES 


Assure Easier Warehouse 


Handling of Your Product 


Buitt with exceedingly high compression 


strength, Gaylord Boxes eliminate 
“weaving” or “toppling” in storage 
and in transit. 

That's just one more example of the 
economy of Gaylord controlled quality. 


Your nearest Gaylord representative 
is ready to help you 

with your packaging problems. 

Get in touch with him. 


It’s the unseen quality 
that gives you the extra 
margin of safety in 


GAYLORD CONTAINER CORPORATION 


General Offices: SAINT LOUIS 
CORRUGATED AND SOLID FIBRE BOXES e FOLDING CARTONS e KRAFT BAGS AND SACKS @ KRAFT PAPER AND SPECIALTIES 


New York « Chicago e San Francisco ¢ Atlanta « New Orleans « Jersey City © Seattle « Indianapolis » Houston » Los Angeles « Oakland « Minneapolis « Detroit « Columbus 
Fort Worth « Tampa « Dallas « Cincinnati « Des Moines e Oklahoma City « Portland « Greenville « St. Louis ¢ San Antonio « Memphis « Kansas City e Bogalusa « Chattanooga 
Milwaukee « Weslaco « New Haven « Amarillo « Appleton « Hickory « Greensboro « Sumter « Jackson ¢ Miami ¢ Omaha « Mobile « Philadelphia « Little Rock « Charlotte « Cleveland 
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Picture shows how multiple 
plies of fibreboard and alumi- 
num foil fold at the edge to 
form liquid-tight construction 
before flexible sealing com- 
pound and metal lids are 
applied. 
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with aluminum foil! 


An inexpensive new shipping drum that 
requires no deposit or return has now been 
perfected through the ingenious use of 
aluminum foil. 


Developed by Pacific Steelfibre Drums, 
Inc., of Alhambra, California, in coopera- 
tion with Kaiser Aluminum, this container 
is light in weight, yet strong enough for 
rugged service. It replaces heavy, expen- 
sive all-steel drums for many uses. 

Secret of its construction: Continuously- 
wound layers of strong fibreboard lami- 
nated with aluminum foil. 

Tested by a major refinery for a year, 
these new drums gave less leakage than 
all-steel drums. Stacked under loads up to 
3000 Ibs. for 30 days, filled with SAE10- 
10W oil at elevated temperatures of 158 
F., no failures or leakage occurred. 


' 
‘ ‘ 
- } 


What’s more, the fibre-foil drum almost 
completely eliminates big expenses of ac- 
counting, handling, reconditioning. 

Cost savings vary between 10% and 
25% depending upon drum size and quan- 
tity. Light weight reduces shipping costs. 

Extra safety for volatile substances is 
assured because aluminum is non-sparking. 
And because aluminum is non-porous, 
moisture-vapor proof, corrosion resistant, 
the fibre-foil drum is ideal for many liquids, 
like paints, foods, and for hygroscopic 
products which must be kept dry. 

Consider the advantages of versatile 
aluminum foil for your customers. Call any 
office for complete information and for cur- 
rent availability. Sales offices in principal 
cities. Kaiser Aluminum & Chemical Sales, 
Inc., Oakland 12, California. 


Kaiser Aluminum 


Setting the pace ... through quality and service 


MODERN PACKAGING 





Plants and people 


in the Drexel Bldg., Philadelphia 6, Pa 
The new company consists of Norman T. 
Gates, William F. Baker, Robert A. 
Cyliax and Walter W. Russell. The en- 
tire sales organization and office staff that 
formerly composed the packaging divi- 
sion of Twitchell have joined the new 
firm. The company will serve as packag- 
ing designers, consultants and suppliers. 
Sales representative in Metropolitan New 
York will be Fred Miller, while Bob 
Therrell and Rupe Aycock will cover the 
South 


The Dobeckmun Co., Cleveland, Ohio, 
has announced the appointment of Robert 
J. Christ and John C. Cahill to the firm’s 


executive committee. The committee di- 


R J Christ 
(le tt and 
J.C. Cahill 


gi % 


rects policies and coordinates sales, pro- 
duction and finance activities. Mr, Cahill 
began his career in the paper industry in 
1926 with Crystal Tissue 
BenMont Paper, Inc., and became a 
member of the board of directors of that 
company. Mr 


Later he joined 


Christ is vice president 
and manager of the West Coast division 


of Dobeckmun. 


The West Virginia Pulp & Paper Co.’s 
$1,500,000 improvement project at the 
Covington, Va., paper mill has been com- 
pleted. The project covers the rebuilding 
of No. 6 and No. 7 paper machines, the 
remodeling and re-arrangement of the 
stock-preparation layout and the re-align- 
ment and modernization of rewinding 
and roll-finishing operations serving these 
machines, as well as the construction of 
an addition to the 


improvements are de signed primarily to 


machine room. The 


improve the quality and uniformity of the 
product, effect economies and maintain 
production flexibility. Since the war, the 
company has spent some $30,000,000 in 
Covington and has allocated several mil 
lions more for future projects already 
vuthorized 


Phe appointment of three general mana 
gers to head tape divisions of Minnesota 
Mining & Mfg. Co., St. Paul, Minn., has 
been announced: C. C. Smith, former 
general sales manager of the tape divi 
sion, heads the cellophane tape division: 


William E. Zimmerman is general man 
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ager of the industrial tapes division; 
Bernard W. Lueck has been named gen- 
eral manager of the masking tapes divi 
sion. Robert L. Westbee continues t 
head the electrical and sound-recording 
tape division 


J. H. MeNash, Bruce H. Seabright and 
Walter H. McClure have been re-elected 
directors of the Hazel-Atlas Glass Co., 
Wheeling, W. Va 

E. F. Westwood has been appointed to 
head the Hazel-Atlas Pittsburgh District 


sales office 


Pope & Gray, Inc., makers of printing ink 
and ink products, have marked their 25th 
anniversary by moving into a new, mod- 
ern plant located at Industrial West, All 
wood, Clifton, N. J. Covering one acre 
on a four-acre plot, it is a one-story 
building containing offices, laboratory 


ink department and varnish plant 


The Lehmann Printing & Lithographing 
Co., San Francisco, is celebrating its 50th 
anniversary this year. The company 
which specializes in all types of labels 
grew trom a small ope ration to its prese nt 
three-story building 
than 100,000 sq 


serves customers in every state of the 


containing more 
ft. of space and now 


union and in many foreign countries 


Eastern sales and service offices of the 
Schmidt Lithograph Co., San Francisco, 
have been moved to new, larger quarters 
at 45th St. and Fifth Ave., New York 
The office is under the management of 


Charles W. Bowen. 


The appointment of Harold A. Ruffead as 
sales representative of American Seal-Kap 
Corp. of Delaware in the Indiana-Illinois- 
Wisconsin area has been announced. Mr 
Ruffead was formerly with Golden Guern 
sev, Inc., and Vitex Laboratories 


Leon L. McGrady, manager of Eastman 
Kodak Co.’s cellulose product sales divi- 
sion, died on April 4 after a brief illness 
He was 58 years of age. Mr. McGrady 
joined Eastman Kodak Co. in 1930. He 
was appointed manager of the cellulose 
products division in December, 1945. Mr 
McGrady was widely known in the pack- 
aging field 


Howard Marshutz, supervisor of water- 
proof sales for Bemis Bro. Bag Co., died 
on March 10 as a result of an automo 
bile accident. Mr. Marshutz joined Bemis 
in 1916 
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For your information 


New officers of the Point-Of-Purchase 
Advertising Institute, clected at the or- 
ganization’s recent Annual Symposium 
and Exhibit, are: William L. Stensgaard 
of W. L. Stensgaard & Associates, Chi 
cago, president; Edward K. Whitmore of 
Oberly & Newell, chairman of the board 
Walter J. Ash of Consolidated Litho 
graphing Co., first vice president; S. Paul 
Boochever of Gibraltar Corrugated Paper 
Co., second vice president; Paul Godell 
of Arvey Corp., Western vice president 
Newly elected board members are 
Arthur L. Scaife of General Electric 
Corp.; F. W. Bristol of Bristol-Myers 
Corp.; George Brown of Chicago Card 
board Co.; Chester Thomson of Einson 
Freeman Co.; William H. Walters of 
U. S. Printing & Lithograph Co.; Stanley 
Wessel of Stanley Wessel & Co.; Anthony 
J. Borre of Mag:ll-Weinsheimer Co 

POPAT’s 1953 Annual Symposium and 
Exhibit will be he Id at the Palmer House > 
Chicago, March 31, April 1-2 


The Spring Meeting of the Technical 
Committees of the Packaging Institute, 
held at Atlantic City last month, was 
attended by nearly twice the number 
present at the 195] meeting. The lunch 
eon was attended by 238 persons, with 
Fritz Leinbach, general chairman of the 
committees, presiding. Ten of the Techni 
cal Committees held brief meetings after 
the luncheon. The largest group was the 
Printed Packaging Materials Committee 
with 77 representatives present. The Pro- 
duction Line Committee was attended by 


41 members. Other committees that met. 


at Atlantic City wer Equipment, Ex- 
port Advisory, Films and Foils, Food 
Glass Container, Paper, Shipping Con 
tainer, Adhesion and Petroleum. Summa- 
ries of the previous year’s work were pre 
sented by the four Division chairmen 
C. O. Kendall, chairman of the Materials 
Division; H. E. Nack, chairman of the 
Product Division; J. A. Warren, chairman 
of the Production Division, and M. J. 
Odell, chairman of the General Division 

Charles O. Kendall of E. R. Squibb & 
Sons, Inc., has been ippointed by the 
Fechnical Operations Committee as Di 
vision chairman of the Materials Division 
of the Institute, succeeding Robert deS. 
Couch, who is now PI president. Miss 
Maurine Ponder of Joseph E. Seagram & 
Sons, Inc chairman of the Adhesion 
Committee, has been made a member of 
the Program Committee for the 14th An 
nual Forum and will head a seminar on 
Adhesion on Oct 22nd A. Douglas 
Murphy of Esso Standard Oil Co. was 
elected chairman of the Petroleum Com 
mittee to succeed R. Chester Reed of The 
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Texas Co. C. H. Phillips of Shell Oil Co 
Was ¢ le cl d Vice chairman and secretary 
of the Petroleum Committee 


As an aid to the Office of Defense Mobili- 
zation in carrying out its objectives, the 
American Society for Testing Materials 
has been reque sted to de velop methods 
of conserving scarce materials through 
the use of substitute materials or through 
more efficient use of materials. By formal 
contract these services will be rendered 
to John R. Townsend of the Bell Tele 
phone Laboratories, recently appointed 
consultant to the Director of Defenss 
Mobilization. To carry out this work, the 
Society has employed a_ staff engineer, 
Howard S. Phelps, who recently retired 
from the Philadelphia Electric Co 


The F. B. Redington Co., makers of 
packaging machinery, have issued their 
first full-line catalog in half a century. It 
illustrates more than 35 types of auto 
matic cartoning and wrapping machines 
and various special packaging attach 
ments. The 32-page booklet gives full in 
formation on fields of use for various 
types and mode ls, production speeds ind 
special features. Illustrations also show 
the wide range of packages produced by 
the machines Copies of the catalog may 
be had from the Redington company 
112-B S. Sangamon St., Chicago 7, Ill 


The Wilkata Folding Box Co., Kearny 
N. J., has issued an elaborate brochure 
to commemorate its 30th anniversary 
The booklet has been designed as a 
progress report to show what has been 
wccomplished by the firm since it was 
established in 1922 by William E. Pulis 
Operations of the firm’s various depart 
ments are illustrated and described 


Morehead Patterson, chairman of | the 
board and president of the American Ma 
chine & Foundry Co., New York, has 
been re-elected a board member of the 
National Industrial Conference Board, a 
nonprofit institution to gather, test, ex 
plain and distribute facts essential to the 
establishment of management, labor, gov 
ernmental and economic policies that ac 
celerate industrial progress 


Over 750 illustrations of leading orna 
mental art of the past 500 years are pre 
sented in a large, beautifully designed 
volume ‘Alphabets & Ornaments” by 
Ernest Lehner (The World Publishing 
Co., Cleveland, Ohio; $10), The material 
for this book was selected to enable the 
reader to visualize in chronologic ul order 


the origin and development of designs of 








What's doing 


May 9-12—National Barrel & Drum 
Assn., Cincinnati, Ohio 


May 11-14—National Paper Box 
Mfrs. Assn., 2nd Annual Set-Up 
Paper Box Competition and 34th 
Annual Convention Drake 
Hotel, Chicago 


May 11-15—Super Market Insti- 
tute, 15th Annual Convention 
Cleveland Public Auditorium 
Cleveland, Ohio 


May 12-14—Toilet Goods Assn., 
17th Annual Convention, Wal 
dort-Astoria, New York 


May 18-23—New York Stationery 
Show, Hotel New Yorker, New 
York 


May 19-21— Glass Container Mfrs. 
Institute, Greenbrier, White 
Sulphur Springs, W. Va 


May 22-23—Folding Paper Box 
Assn. of America and Technical 
Assn. of the Pulp & Paper In- 
dustry, Folding Carton Forum 
Hotel Carter, Cleveland, Ohio 


May 22-24—American Society for 
Quality Control, 6th Annual 
Convention, Svracuse, N.Y 


May 25-2S—National Assn. of Pur- 
chasing Agents, Atlantic City 
N. J 


June 1-6—National Confectioners 
Assn., Conrad Hilton, Chicago 
June 6-S—Paper & Twine Assn., 

Genoa City, Wis 


June S-11—Institute of Food Tech- 
nologists, Grand R ipids, Mich 


June 10-12—Produce Prepackaging 
Assn., Annual Convention. Neil 
House, Columbus, Ohio 


June 15-20—National Assn. of Dis- 
play Industries, New York 


June 16-19-Canadian Paper Box 
Mfrs. Assn., Montebello, Quebe« 


June 19-20—American Manage- 
ment Assn. (General Manage 
ment), Waldorf-Astoria, N.Y 


June 25-25-Forest Products Re- 
search Society, 6th innual 
meeting, Milwaukee, Wis 


June 23-27—American Society for 


Testing Materials, 50th anni 
ersary meeting, New Yorker and 
Statler Hotels, New York 
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A new first in saran film packaging! And here saran 
film brings its superior packaging qualities to pro- 
cessed meats .. . keeping them fresh, flavorful and 
taste-tempting in self-service refrigerator counters. 
To take advantage of the toughness, flexibility and 
sparkling clarity of saran film for their meat pack- 
aging, the Tobin Packing Company of Rochester, 
New York, developed a machine which makes 
possible saran film packages that breathe. They 
have also utilized the conformability of saran film 
to give a tight, smart appearance that withstands 
customer handling. 


The Dow Chemical Company « Plastics Department, PL185 
Midland, Michigan 
Please send me additional information about soran film packaging. 


EE ee eS MTL O Title. 
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Give your product the sales benefits of saran film 
protection and eye appeal. Dow Plastics Sales 
Department will be glad to work with you on your 
specific packaging problems. 

Write Dow today for further information. 


THE DOW CHEMICAL COMPANY 
Plastics Department > Packaging Section PL 185 
Midland, Michigan 
New York « Boston « Philadelphia o Atlanta « Cleveland « Detroit + Chicago 


St Louis « Houston « San Francisco © Los Angeles « Seattle 
Dow Chemical of Canada, Limited, Toronto, Canada 


—Meats 
—Candy 
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SEco-pac am 


information 


low cost main groups of applied ornaments and 


decorations during the last 500 years. 
Artists, designers, printers and craftsmen 
will find the volume interesting and of 
practical value 


C. L. Snavely was elected president of the 
National Assn. of Frozen Food Packers 
at the association’s recent annual meet- 
ing. Mr. Snavely is with the Consumers 

oe Packing Co. of Lancaster, Pa, M. K. 
airtight Spiegl of Spiegl Farms, Inc., was elected 
first vice president and G. O. Bailey of 
General Foods’ Birds Eye Division was 
elected second vice pre sident 

The association has announced a pro- 


gram to assemble data on nutritional 

values of frozen foods. As the program 

completely proceeds, data available will be analyzed 
heat and results widely disseminated 


The 1953 National Frozen Foods Con- 


sealed vention will be held in Chicago, at the 


you can Conrad Hilton Hotel, next March 
FORM IT Oneida Paper Products, Inc., Clifton 


Box courtesy of Canada Packers Ltd., Toronto, Canada N. J., converters of bags and flexible 

| packaging materials, have announced the 

ivailability of an automatic bag selector 

SEAL IT... eevee automatically designed to take the guesswork out of 

the pre-packaging of fresh fruit and 

Imagine an extremely low cost rigid container . . . with Eco Paks produce. By ° simple twist of its dial, 

/ Outstanding protective qualities and wide utility . . . that h this “Flav-O-Pak Selector” is said to de- 

automatically is formed from pre-cut blanks, filled and i 
sealed . . . at up to 120 per minute! That’s Eco-Pac! ideal for 





The entire creation and filling of Eco-Pacs is accom- frozen foods 
plished by efficient high-speed machinery, designed and powdered eggs 
built by Jagenberg-Werke A.G., Dusseldorf (West 
Zone), Germany. Sixty filled and sealed Eco-Pacs per 
minute are produced on the Eco-Mat. And the Eco- dry cereals 
Mat DuPLex produces 120 per minute. grain products 

Blanks for Eco-Pacs can be made from a wide variety boby foods 
of materials ranging from light grade board to low 
MVTR laminations of paper and foil. Without modifica- 
tion, regular folding box equipment can make them soap powders 
inexpensively. 

Further details about 
Eco-Paks and the ma- 
chines which handle them 
will be furnished by the 
exclusive U. S. distribu- 
tor, Alfred Hofmann & 

Co. Showroom and Of- 
fices: 635 S9th Street, ; 
West New York, N. #. aa C : termine accurately the correct bag size 


powdered milk 


detergents 





The ECO-MAT DUPLEX, acom- © i, and grade of film to be used for pre- 
plete packaging plant. packaging various fresh fruit and vege- 

on table products It also shows the recom- 
mended storage temperature, indicates 
methods of sealing bags and films and 


suggests handling procedures for cello 


hane stock e Selector is being dis- 
Sole U.S. Sales and Service Agents for Jagenberg Labelling and Packaging Machines poane:s rh Bi _— 





tributed by Oneida Paper Products as an 
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Lining of Du Pont ALATHON* keeps peat moss 
and humus from eating through paper bags 


Liner of ‘* Alathon” 
preserves, strengthens package... 
allows longer storage periods 


Packagers of peat moss and humus 
had two tough problems. Ordinary 
cartons, paper bags and fabric bags 
couldn’t retain the moisture in these 
soil-conditioning products. They got 
wet and broke easily. What’s more, 
when these containers were stored 
for even short periods of time, micro- 
organisms in the peat moss and hu- 
mus ate through them, ruining the 
packages completely. 

But when multi-wall bags with a 
coated lining of Du Pont “‘Alathon’”’ 
polythene resin were tried, both prob- 
lems were solved. ‘“‘Alathon’’ resists 
the attack of the micro-organisms, 
yet does not affect the peat moss or 
humus in any way. The extremely 
low vapor transmission of ‘“‘Alathon’”’ 
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protects the contents by keeping air 
out and moisture sealed in. . . also 
prevents moisture from weakening 
the bag. And drop-breakage tests 
showed that bags lined with “Ala- 
thon”’ were stronger than all other 
lined bags tested. 


“Alathon” has many other pack- 
aging advantages. It is highly resist- 
ant to alkalis and acids . . . does not 
stiffen or crack in temperatures as 
low as -70°F. Blended with wax, 
“‘Alathon”’ produces a tough, glossy 
coating for bread and other food 
wraps. “Alathon”’ can also be formed 
into many types of closures (screw- 
on, snap-on, plug-type, etc. ) and flex- 
ible bottles for a variety of products. 

Investigate the many advantages 
of “Alathon” for your packaging 
needs. We will be glad to assist you 
on development work. For further 


information write to: 


E. I. pu Pont pe Nemours & Co. (Inc.) 
Polychemicals Dept., Wilmington 98, Delaware 
District Offices: 

818 Olive Street, St. Lovis 1, Missouri 
350 Fifth Avenue, New York 1, New York 
7 S. Dearborn Street, Chicago 3, Illinois 
845 E. 60th Street, Los Angeles 1, California 

*r G.U.S PA f 


—— 


080% AaDIVa?3a77 
Better Things for Better Living 
..» through Chemistry 


Polychemicals 


DEPARTMENT 


CHEMICALS « PLASTICS 
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THE SKY’S THE LIMIT 
TO YOUR SALES 


Chaspec’s fancy-free packages and displays 

have been proved in use by leading merchandisers 
throughout the country. For unusual eye-appeal with 
unusual materials, call The CHASPEC Manufac- 

turing Company, Greenwich, Conn. Fine Packages 


and Displays . . . Since 1920 


three dimensional displays _ moulded plaques - point of sale merchandisers 


leather cases distinguished packages - gift and re-use containers 





ENGINEERED ARTWORK 


EXTRA-DEPTH ENGRAVINGS 


"ay PRE-MADEREADY RUBBER PLATES 


.use MOSSTYPE with confi- 
. for MOSSTYPE is the only fully integrated company 
in the country devoted exclusively to rubber plate production. 


For all 3 services or any one.. 
dence 


WORLD'S BEST SOURCE for... 


RUBBER PLATES WIOSS 
and DESIGN ROLLERS: @ QRPORATION 


FROM ART TO PLATES 33 FLATBUSH AVE., Brooklyn 17, W. Y. 


..@ complete production service for aniline printers everywhere 





kor your 
information 


aid to the simplification, standardization 
and development of produce pre-packag- 
ing procedures, One side of the selector 
is devoted to fresh vegetables, the other 
side to fresh fruit. It points the way to 
the pre-packaging of 73 different fresh 
fruits and vegetables. Oneida now has a 
complete line of “Flav-O-Pak” bags 


Robert G. Neubauer, Bridgeport, Conn., 
was the featured speaker at the recent 
annual spring meeting of the Northeast 
Regional Section of the Institute of Food 
Technologists at the University of Massa- 
chusetts. He gave an illustrated talk on 
“Package Design—Silent Salesman.” 


A thorough explanation of the Dudley 
can-unscrambling system is given in a 
new folder just issued by the Dudley 
Machinery Corp. Photographs and speci- 
fications, as well as descriptive text, point 
out the advantages of the system, which 
is said to give gentle handling at speeds 
of 750 cans per minute. Copies of the 
folder may be obtained from Dudley Ma- 
chinery Corp., Mountain View, Calif 


“Successful Prize Contests” by Lester M. 
Cone, Jr., and Zenn Kaufman ( Prentice- 
Hall, Inc., New York) gives a complete 
and practical guide to the planning and 
carrying out of promotional contests. The 
appendix presents 44 complete case his- 
tories of outstandingly successful contests 
that are a source of stimulating ideas and 
guidance. Mr. Cone is merchandising ac- 
count executive with McCann-Erickson, 
Inc., and Mr. Kaufman is merchandising 
director of Philip Morris & Co. 


A new 28-page “Style Guide” detailing 
construction designs for folding cartons 
has been issued by Robert Gair Co., Inc., 
manufacturers of folding cartons, paper- 
board and shipping containers. Included 
is information on use of machine-filled 
and machine-formed cartons and a check 
list of points to consider in planning pack- 
aging. Copies may be had from the Gait 
company, 155 E. 44th St., New York 


The Acme Steel Co., Chicago, has pre- 
sented $5,000 to Wayne University, De- 
troit, towards the establishment of a 
Materials Management Center. The con 
tribution marked the launching of a 
$375,000 fund-raising campaign at the 
national level. Funds will provide the 
means to set up a five-year development 
program. The center will operate as a 
division of Wayne l niversity s School of 
Business Administration 
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Here is the first LOW COST 








CONTINUOUS MOTION Labeler 


that provides greater labeling production with 
perfect registration. No operators required and 
its simplicity of design permits unskilled help 
to service it when necessary. 





Changeover time at absolute minimum. Han- 
dies containers from fractional ounce to gallon 
—- label sizes from “postage stamp” to 5”x 6”. 
Production capacities from 20 to 150 per 
minute. Models for front or front and back 
labeling. Send for literature. 








mrm 


company, inc. 











Manufacturers of a complete line of fully automatic and semi-automatic 
liquid filling equipment and fully automatic labeling machines. 





Watch your 


Sales climb 


on products packaged 
in CELLOPHANE AND PLASTIC 


The sales potential of these cellophane 
plastic Christmas Stockings is 
light in 
so economical. Ideal for 
lollypops, 


and 
terrific. Easy to package . 
weight 
nuts, 


packaging candies, 


cookies, toys, novelties. Send us 
samples of your products—we'll give 
you our ideas . . and prices. No obli- 


gation. 


Christmas Stockings 
6” to 60” 


. Clear . . colored . . printed 


Write for illustrated literature showing 
novelty packaging for every season. 


STAR BAND COMPANY, Inc. portsmoutn, va. 


The South's Largest Creators of Plastic and Cellophane Novelties 
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Wakes 
ROUND BOTTLES, JARS, 
CANS, CONTAINERS 


Get a Line! 


Styl-O-Matic 
ROTARY 
UNSCRAMBLING 
TABLE 


@ Cartons of bottles, jars, cans or containers are inverted on 
to the tilt top table and their contents pushed onto the revolving 
disc. Units are automatically regimemted and despatched in 
single file to the conveyor. 


LOWERS HANDLING COSTS — ACCELERATES PRODUCTION 
@ Conveyor carries units to other operations such as filling, 
capping, labelling, etc, Handles up to 100 units per minute 
depending upon diameter. 


MAIL THIS COUPON FOR FULL DETAILS 


ISLAND EQUIPMENT CORP. 
27-01 Bridge Plaza North 
Long Island City 1, N.Y. 


Dept. MPS 


i 

1 

: 
Please send particulars on the Styl-O-Matic i 
Rotary Unscrambling Table. i 
i 

i 

I 
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COMPANY 


Z — F. 
< ry 
\ ——— ADDRESS 
city STATE 
= om ow ow ow ow ow ow oe ow oe ow oe oe oe a 


189 





Washington review 


Phe maximum impact of actual defense 
lies ahead and should help prevent any 
trend toward a recession, according to 
a statement by Secretary of Commerce 
Charles Sawyer 

Defense expenditures from present and 
recommended 1953 appropriations are ex- 
pected to total $150 billion. New plant 
and equipment spending by private busi- 
ness is scheduled at $24 billion this year. 
Mr. Sawyer, citing a survey recently 
made by the Office of Business Economics 
and the Securities Exchange Commission, 
notes that manufacturers anticipate sales 
5% higher than last year. 

Meanwhile, a state of comparative, 
delicate, 

Wholesale prices, which ad- 
vanced 22% between December, 1949 
and March, 1951, were running at 16% 
above the 1949 base last month. Con- 
sumer prices are about 12% above the late 
1949 level. The cost of living index has 
receded slightly. 


though stability has been 


iC hieved 


These favorable turns have occurred at 
an exceedingly high level of business ac 
tivity. The gross national product. last 
vear was $328 billion, an increase of 16% 
over 1950. The real gross national prod- 
1950. 


income last vear was $251 bill’on, an in- 


uct increased 8% over Personal 
crease of 12% over 1950. The gross na- 
tional product during the first quarter 
of this year advanced to an annual $339 
billion rate. Personal income was up $1 
billion in the first quarter as compared 
with the last quarter of 1951 
Anticipating continued gradual easing 
in the materials situation, Mr. Sawyer be- 
lieves the general need for price and 
wage controls will lessen. Decontrol of 
The de- 
control processes will probably back out 
the wav they came in so that an unex 


steel could come early in 1953 


pected emergency will not catch the 


country off guard 


Expansion goals 


About 9 million tons of new steel capac- 
ity are expected this year. This amount 
added to the current 109-million-ton 
capacity will nearly achieve the 120. 
million-ton goal set for 1953 

Capacity of primary aluminum is ex 
$15,000 short tons 
During 1953 another 197,000 tons is 
planned and will bring total capacity to 
1.5 million tons Primary aluminum pro 


duction this vear Is scheduled to be 


pec ted to increase 


slightly above 1 million tons, in compari- 
son with the 836,000 tons which were 
produced last year : 

4 12% increase over 1951 production of 
chemicals is under way. The greatest 
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emphasis Is on Tew capac ity for such 
basic materials as chlorine, ammonia, 
benzene and phenol 

As a result of progress In meeting ma- 
terial expansion goals, plus softer civilian 
and military demands, third-quarter al- 
lotments of most critical materials will be 
increased, By year's end, non-military 
allotments of steel and aluminum, for ex- 
will probably total nearly as much 
as was allotted last year. 


ample, 


Hardship standards eased 


Beginning July 1, if your business is 
small and if your third-quarter allotments 
of controlled materials are insufficient to 
maintain minimum production and super 
visory staff, you will find supplemental 
allotments easier to obtain. Previously, a 
small firm had to be faced with failure 
or prolonged shutdown 

Applications for extra metals should 
be filed with the appropriate field office 
of the Commerce Dept., or with the 
NPA industry division having jurisdiction 
over the applicant. 


Metal strapping 


Phe recent withdrawal of steel strapping 
order M-59 will give welcome relief to 
100,000 
U. S. consumers of strapping, 80,000 uss 


small users. Of an estimated 


only 20% of the amount produced, it is 
re ported. 

In 1951 the strapping industry used 
approximately 400,000 tons of carbon 
steel. 

Order M-59, now revoked, listed 14 
acceptable uses of metal strapping and 
limited the amount of inventories to a 
15-day supply 

Strapping, however, is still subject to 
the inventory limitations specified in NPA 
Regulation 1, 


Collapsible tubes 


Removal of all restrictions on the use 
of aluminum, provided for by recent 
amendment of the collapsible tube order, 
M-27, will enable tube manufacturers to 
derive immediate benefits from any  in- 
crease that may be made in CMP alumi- 
num allotments 

Previously, the order automatically 
limited use of aluminum to 90% of base- 
period consumption. This amount was 
further reduced by CMP restrictions 

The first and second quarter allocations 
of aluminum to the industry were ap- 
proximately 1,700,000 Ibs. for each quar- 
ter. The third-quarter determination is 


approximately the same figure. This quar- 


terly usage is less than one fourth of 14 
of total quarterly usage of the 710,000 
000 Ibs. of aluminum used in all civilian 
industries 

Removal of the 90% restriction will re- 
quire not more than an additional 10%, 
or a total of 1,870,000 Ibs. a quarter. 

The limitations of M-27 on the use of 
tin remain in effect. Inventories of col- 
lapsible tubes will continue to be limited 


by NPA Regulation 1 


Converted aluminum foil 


Under amended order M-67, 
converted aluminum foil, provision is 
made for a high level and a low level of 


filling orders 
g 


covering 


A control period for the 
order is based on the six months prior to 
Dec. 31, 1950. 

The amendment prohibits a manufac- 
turer from exceeding his low level base 
for any product class until he has pro- 
vided for filling all orders in the next 
higher class 

Product classifications which are listed 
in the amended order are: (1) antibiotics; 
(2) hygroscopic drugs, medical supplies 
3) loc ker-plant items; (4) bakery 


household cartons, gifts 


et 
gor uls; and 5 


etc. 


Procurement manual 


A revised edition of the Government Pro 
curement Manual has been issued by the 
Commerce De pt The manual, covering 
the procurement activities of all major 
Federal military and civilian agencies 
lists 5,000 items and classes of items 
bought by the Government. It contains a 
military-agency and a_ civilian-agency 
index plus a listing of the locations of the 
appropriate procurement offices 

The manual is on file in regional and 
district offices of the Department of 
Commerce. It will be espec ially helpful 
to small firms interested in doing business 
with the Government 


Tin 
Recent revision of tin order M-8 requires 
small users to certify that receipt of pig 


tin shipments will not put them in viola- 
tion of inventory and usage regulations. 


Canning Machinery 


NPA is considering a revision of CMP 
Regulation 2, which, if put into effect, will 
offer inventory relief to canning-ma- 


chinery manufacturers. Industry repre- 
sentatives say inventory lead times are 
insufficient for meeting delivery dates 


and also for complying with CMP rules 
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Duraglas stock-mold Mttle No. A-4 
you gain brand recogmytion at the 


\\Fahk 


5 can help 


oint of aly 


MAE: UP. makes the difference ... 


gives your yendbaue individuality . . . your complete line a family look! 


There’s a world of difference at the 
point of sale when your product or 
your complete line has a distinctive 
package with sales appeal. Your prod- 
ucts present a united sales impact... 
benefit from impulse sales as well as 
your brand recognition. 
Owens-Illinois has more than 1400 
different sizes and styles of stock-mold 
Duraglas containers from which you 
can choose the ones that are exactly 


Las 


us var oO 
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right for your products. Then, skilled 
packaging specialists a. the Duraglas 
Center will help you add glamour and 
sales appeal with an effective label and 
closure combination. 

Even in these unusual times there is 
wide latitude to the individuality you 
can give your product. And, remember, 
no matter what market conditions 
may be, it doesn’t pay to let your pack- 
age get out of the habit of selling. 


bottles are 


These Duraglas rounds offer a family range of 


'@-02., 


1-oz., 2-072., 4-072., 6-07z., 8-oz., and 16-oz. sizes. 


rotectors of qualit Y 


OWENS-ILLINOIS GLASS ban * TOLEDO 1, 


191 








IR a ncccanaaoamearne 





U.S. patents dig 


This digest includes each month the more important patents of 
interest to those who are concerned with packaging materials. 
Copies of patents are available from the U, S. Patent Office, 
Washington, at 25 cents each in currency, money order or certi- 
fied check; pastage stamps are not accepted. 

Edited by H. A. Levey 


Method and Means For Packaging, T. R. O'Malley (to American 
Viscose Corp., Wilmington, Del.). U.S. 2,586,078, Feb. 19. 
Packaging means comprising an integral, unitary, water-perme- 
able paper-like sheet material in cylindrical, tubular form = ing 
overlapping folded portions of the sheet material extending 
longitudinally and spaced apart circumferentially by unfolded 
portions of the sheet material and with the overlapping por- 
tions secured together by a potentially adhesive material. 


Bobby-Pin Display Card, R. K. Weaver and L. E. Thatcher (to 
Gaylord Products, Inc., Chicago, Ill.). U.S. 2,586,192, Feb. 19. 
In a bobby-pin package, a sheet of cardboard folded inter- 
mediate its ends to provide two overlying sections of different 
lengths, the short section having a notch formed in its free edge 
and an aperture in spaced alignment with said notch, aperture 
having a greater length than notch, with a group of bobby pins 
mounted astride said short section abutting side by side. 


Paperboard Box Cover Lock, K. C. Ferguson (to Inland Con- 
tainer Corp., Indianapolis, Ind.). U.S. 2,586,156, Feb. 19. 
In a rcs Bee box oa a bottom and opposed end and 
side walls, end walls each having a hand hole, each end wall 
being folded upon itself at its upper end to form a pocket dis- 
posed transversely, said pocket being equipped with a re-en- 
forcing member of size and shape to fit snugly in said pocket. 


Machine For Delivering Articles Serially, J. B. Wilson (to 
Basca Mfg. Co., Inc., Indianapolis, Ind.). U.S. 2,586,281, Feb. 
19. A cylinder, a piston mounted for reciprocation in cylinder, 
stem means associated with piston, a transfer device for mov- 
ing articles to a station and a magazine containing stacked 


} elements to be associated serially with articles. 


Foldable Cardboard Bottle Carrier, E. N. Castle, South Orange, 
N.J. U.S. 2,586,301, Feb. 19. A carrier comprising a bottom, 
side walls united with opposite side edges of bottom and having 


) end portions free from the bottom and extending longitudinally 


therefrom and bent towards each other across ends of bottom, 


} meeting midway the width of bottom and forming end walls. 


Tube Sectioning Machine, M. E. Gazette (to Hercules Con- 
tainer Corp., Boston, Mass.). U.S. 2,586,424, Feb. 19. In a 
tube-sectioning machine where there is a tube hopper, means 
for removing tubes singly therefrom to mandrel-receiving posi- 
tion, tube cutting means and means for stripping cut section 
from the mandrel. 


Bottle Closure, W. Satz, Los Angeles, Calif. U.S. 2,586,440, 
Feb. 19. A closure for a receptacle having a beaded neck, said 
closure ¢omprising an elongated hollow body portion extended 
to provide a firm hand grip and open at one end by a boring, 
the wall of which defines stepped sections 


Packaging Machine, J. F. Stalter (to Wingfoot Corp., Akron, 
Ohio). U.S. 2,586,445, Feb. 19. In a wrapping machine, two 
continuous sponge-rubber belts of same width mounted on 
parallel axes with a parallel stretch of one in pressure contact 
with the other so as to exert resilient pressure on objects and 
wrapping material placed between them 


Method Of Making Carry Bags, L. E. Canno (to Equitable Paper 
Bag Co., Inc., Long Island City, N.Y.). U.S. 2,586,514, Feb. 
19. A method of making carry bags comprising the steps of 
forming transverse lines of weakness in a web at bag-length 
intervals, applying patches adhesively to web with the patches 
spanning lines but adhesively secured only on one side there- 
of, then tubing the web and tensioning the resulting tube at 
lines to separate tube into bag lengths 


Device For Setting Up Collapsible Cellular Cartons, E. H 
Mobley (to Bloomer Bros. Co., Newark, N.Y.). U.S. 2,586,551, 
Feb. 19. A device for setting up collapsible cellular cartons of 
the type having front and rear walls with longitudinal partition 
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and transverse partitions, device comprising an elongated bas« 
having thereon a group of two or more consecutive, upwardly 
projecting, wire loops spaced longitudinally thereon and adapted 
to engage the partitions of one of said groups longitudinal 
slideways on base 


Sacking and Weighing Machine, P. L. Newbold, Cedar Rapids, 
Iowa. U.S. 2,586,557, Feb. 19. In a sacking and weighing 
machine the combination of a frame, a hopper pivotally con- 
nected to the frame, said hopper being constructed in a manner 
so chutes with openings at their forward extremities are formed 


Heat-Sealed Wrapping Machine and Method Of Wrapping, 
J. P. Truscott (to Wingfoot Corp., Akron, Ohio U.S. 2,586.- 
580, Feb. 19. In a wrapping machine the combination with 
means for feeding wrapping material to a wrapping position 
means for wrapping the material about an object and an element 
for heating wrapping after article is wrapped 


Plastic Container Closure, J. A. Benner and J. M. Sharf (te 
Armstrong Cork Co., Lancaster, Pa.). 3. 2,586,775, Feb. 26 
A container having applied thereto a closure composed of a 
polymerized ethylene and having a top portion carrying an 
annular recess so positioned that the zone of minimum thickness 
of top is substantially above the sealing surface of container. 


Labeling Machine, R. J. Newman and D. S. Friend, London, 
England. U.S. 2,586,983, Feb. 26. A machine for applying 
labels to cylindrical obiects comprising an inclined chute ele- 
ment down which the objects roll gravitationally, a reciprocable 
rest adapted to receive only a single one of said objects. 


Vacuum-Type Dust-Collector Apparatus For Filling Containers 
With Comminuted Material, J. Balla, Jr., (Allen B. Wrisley Co., 
Chicago, Ill.). U.S. 2,587,089, Feb 26. A filler head for feeding 
comminuted material into a container comprising a housing hav- 
ing a generally funnel-shaped opening extending therethrough, 
funnel-shaped spout concentric with opening nested therein. 


Apparatus For Settiny Up Box Blanks, D. Levkoff, Great Neck, 
N.Y. U.S. 2,587,050, Feb. 26. Apparatus for unfolding blanks 
of sheet material having parts to form the sides and ends of a 
box, comprising a hopper and means for delivering blanks suc- 
cessively from hopper. 


Container Filling and Capping Machine, A. E. Lindstrom (to 
United Metal Seal Co., Dorchester, Mass.). U.S. 2,587,180, 
Feb. 26. In a capper mechanism for flexible-walled container 
bodies and closure caps, means for supporting a body with an 
open side at the top and in position to receive a cap and means 
to engage the cap in flexed position to the container body 


Resilient Cap and Container Closed Thereby, C. J. Jesnig (to 
Package Devices, Inc., Philadelphia, Pa.). U.S. 2,587,327, Feb. 
26. In a container, a vessel having a neck provided with an 
exterior endless annular neck ring extending beyond neck and 
a polyethylene cap having an end portion closing the otherwise 
open end of the neck and sealing against the end of the neck. 


Display Container, W. J. Tyrseck (to Robertson Paper Box Co., 
Inc., Montville, Conn.). U.S. 2,586,886, Feb, 26. A container 
comprising a series of connected panels folded continuously in 
one direction and including panels forming exterior walls and 
a panel forming a partition connecting two opposite walls so as 
to divide the container into two compartments 


Machine For Packing Bottles With Relatively Small Objects, 
R. Althoff, Sommerville, N.J. U.S. 2,587,584, Mar. 4. A bottle 
packer comprising means for delivering an object to be packed 
at a fixed point in space, means for holding a bottle surrounding 
said point and means for turning a bottle so held by means of 
solenoid controlled arrestors. 


Compartment Box Partition, I. A. Deline, Denver, Colo. U.S 
2.587.706, Feb. 26. A partition member for boxes and packages 
comprising: a flat cardboard sheet; a plurality of lateral parti- 
tions cut from said sheet at one side and folded spuesiiy at 
right angles to sheet along the other side in spaced-apart, par- 
allel relation along parallel scored lines. 


Compartmented Container Or Tray, A. Holder and T. Nie 


d 
szwecki (to The Meriam Mfg. Co., Durham, Conn.). U.S 
2,587,726, Mar. 4. A compartmented container including in 


MODERN PACKAGING 





ting is MS-1 in the 300 gauge. 


The use of Syivania Cellophane is one of 
today's most dependable methods for 
increasing sales—especially among self- 
service items. Why? Because its crystal- 
clear transparency enables all the mouth- 
watering goodness of your product to 


shine through—instantly! Because it is _ 


highly protective—safeguards freshness 
and flavor from wrapping table to kitchen 
table. Because it is moisture-resistant— 
seals moisture in where needed—shuts 
moisture out where necessary. 


does so much so well, it is surprisingly 
economical to use, 

if you would like to explore ways of 
utilizing your present supply of cello- 
phane more effectively—either through 
improved package design or the use of 
a different type or gavge—vwrite our 


SYLVANIA DIVISION american viscose corporation 
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\ow... Triangle’s 
‘pay-as-Vou-package’ 
plan 


BRINGS 
YoU 


WIDENEINS 


Now you can obtain all the advantages of 
Triangle weighing, filling and sealing ma- 
chinery . with the added help of Tri- 


If you're wondering, 3 
angle’s ‘Pay-as-you-Package’ Plan. 


“When should | buy 

new packaging ma- In many cases, just a part of the savings 

chinery?” . . . read earned with new Triangle equipment covers 

this its cost. Manpower and time savings 

nee quickly show substantial new profits for 
you 


There’s a Triangle or Triangle-Bagby ma- 
chine to meet your exact requirements. . . 
to fill all dry and semi-liquid food, bakery 
and dairy products. Investigate . . . without 
delay. 


complete line of 
weighing and fill- 
ing equipment— 
such as the Tri- 
angle Elec-Tri- 
Pok. 


The Triangle-Bag- 
by line includes 
specialized filling 
equipment for 
dairy and other 
semi-liquid food 
products 


E Package Machinery Co. 
6640 W. Diversey Ave., Chicago 35, Ill. 


‘ F Send complete facts about your ‘pay-as-you-Package’ - 
Sales offices in Plan. We fill 
New York 
> Newark ¢ Boston 
Baltimore 
> Dallas ¢ Denver 
los Angeles 
Portland 
Montreal 
Mexico City City 


(product) 
Name 
Company 


Address 








U.S. patents digest 


combination: a container body having a bottom wall and 
pair of spaced-apart lateral walls; a concave-convex bottom 
member formed of resilient sheet material, bottom member hav- 
ing oppositely disposed upper edges, each of which is provided 
with a guard flange extending iene urdly throughout the 
length of upper edge and hooked over the upper edges of the 
corresponding lateral wall of container body 


Preservation Of Ether, E. Mallinckrodt, Jr., and A. E. 
(to Mallinckrodt Chemical Works, St. Louis, Mo.). 
744, Mar. 4. A container for ether comprising a container mem- 
ber and a coating on the interior of container member, said 
coating comprising cupric oxide and a tin oxide 


Ruehle 
9 587 


Cap Closure, C. M. Koster (to Breda, Inc., San Francisco, 
Calif.). U.S. 2,587,737, Mar. 4. A closure for containers com- 
prising an outer cap having a depending cylindrical flange, an 
inner cap concentrically arranged in spaced relation to outer 
member and mounted for relative rotative movement therewith. 


Container Closure, C. M. Koster (to Breda, Inc., San Francisco, 
Calif.). U.S. 2,587,738, Mar A closure member for con- 
tainers having outer cap with depending cylindrical flange por- 
tion and an inner me A r concentric therewith. 


Bottle € Carrier, E. L. Arneson (to Morris Paper Mills, Chicago 
Ill.). U.S. 2,587,808, Mar. 4. An article carrier comprising 
vairs of opposed, flexibly connected side and end walls and a 
retin a central panel paralleling and located in a plane be- 
tween side walls and flexibly connected at its ends to midpoints 
of end walls, central panel comprising a pair of sections dis- 
posed in parallel, multi-ply relation. 


Molded Pulp Egg Carton, F. H. Sherman (to Shellmar Products 
Corp., Chicago, IIl.). U.S. 2,587,909, Mar. 4. A molded carton, 
comprising a bottom section having spaced upstanding walls 
intermediate the ends thereof dividing the carton into adjacent 
cells, bottom having a tab-receiving opening between cells 


Bottle Ter E. L. Arneson (to Morris Paper Mills, Chicago, 
Ill.). U.S. 2,587,953, Mar. 4. A bottle-loading mechanism com- 
prising a cz a carton-supporting platform positioned on base, 
a bottle conveyor positioned on base and having its upper run 
along the side of and above platform, a star wheel positioned 
between conveyor and platform to move successive bottles 
from upper run of conveyor. 


Lipstick Holder, H. P 


Manville (to The Risdon Mfg. Co 
Naugatuck, Conn.). U.S 


2,588,024, Mar 4. A stick holder, 
having an elevator, an exterior shell provided with an expanded 
lower portion, an inner shell including a base piece entirely 
contained within exterior shell, one of shells having a spiral 
slot and the other having a longitudinal slot. 


Shipping Case For rer Articles, J. R. Grant, Chicago, Ill 

S. 2,588,232, Mar. 4. A shipping case for fragile articles com- 
prising inte oval bottom and side-wall members, flanges at both 
ends, a pair of liner members, liner members being disposed 
end to end, flanges on liners abutting together to form a vertical 
post alongside each side-wall member. 


Carton, W. P. Frankenstein, Cincinnati, Ohio. U.S. 2,588,377, 
March 11. In a carton formed from a single blank comprising a 
bottom panel and a cover of substantially the same area as the 
bottom panel, a back wall, outer wall member hingedly con- 
nected at opposite ends between the bottom panel and cover, 
and front wall hingedly connected to bottom panel 


Package and Enclosed Tray Thereof, T. S. Olsen (to General 
Baking Co., New York, N.Y U.S. 2,588,409, March 1]. A 
substantially flat tray blank comprising a rectangular piece of 
cardboard defined into three elongated panels by a pair of 
substantially parallel, longitudinally extending, fold- & fining 
score lines so that the side edges may be turned up to provide 
side-wall panels flanking a bottom panel. 


Folding Box, W. A. Adams, Petaluma, Calif. U.S. 2,588,455, 
March 11. A folding box comprising an integral bottom, sides, 
ends and substantially horizontally disposed end ledges, the 
length of said box in the horizontal plane being greater than 
the length of bettom, ends consisting of a plurality of layers of 
material and having folded end flaps, one flap being folded in- 
side and the other outside 


Receptacle Filler, F. 


D. Chapman, Berlin, Wis. U.S. 2,588,483, 
March 11. 


In a receptacle filler, an annular series of granular- 
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material measuring pockets revolvable about an axis and having 
an annular series of discharge hoppers surround pockets. 


Labeled Open-Mesh Bag, C. V. Brady and A. F. Ottinger (to 
Bemis Bro. Bag Co., St. Louis, Mo). U.S. 2,588,695, March 11. 
A bag comprising a bag body of open-mesh fabric which is 
characterized in having been woven so as to have a band where- 
in the yarn count, as to those yarns which extend lengthwise 
of the band, is substantially less than the yarn count in the 
remainder of the fabric, and a label strip having a width cor- 
responding to the width of band peripherally encircling the bag 
holy on the outside thereof over said band and adhesively 
secured thereto. 


Bobbin Package, J. B. W. Andrew (to Container Corp. of 
America, Chicago, Ill.). U.S. 2,588,701, March 11. A yarn 
bobbin package comprising a paperboard wrap and _a bobbin 
having an end plate from which there extends a knob element 
including an outer flange and a restricted neck portion of pre- 
determined length and diameter between the flange and end 
plate, said paperboard wrap comprising a bottom wall, a pair 
of side walls hinged on opposite edges of the bottom wall, and 
a pair of top flaps each hinged on the upper edge of a side wall 
and overlapping when in closed position. 


Bottle Crate, H. H. Goldstein, North Arlington, Va. U.S 
2,588,824, March 11. A box comprising a base and opposing 
side and end panels secured to base, opposing panels having 
spaced vertical grooves on inner wall thereof open at top edges 
of panels with the grooves in panels defining shoulders spaced 
from the base of the box, a partition structure with box com- 
prising a series of transverse —_- which are imperforate and 
unslotted throughout their lengths. 


Egg Carton, J. A. O’Reilly, Bellingham, Wash. _ U.S. 2,588,936, 
March 11. A cellular carton comprising a blank that is scored 
and folded to form a back wall, a front wall, a bottom and a 
horizontal top panel; the panel being divided in a succession of 
transverse strips; alternate strips being vertically turned to form 
partitions that define a succession of cell spaces along the carton, 


Nursing Bottle, F. H. Schellin (to The B. F. Goodrich Co., New 
York, N.Y.). U.S, 2,588,991, March 11. A nursing bottle com- 
prising a container having an outwardly threaded surface at its 
mouth, a nipple of resilient material having an outwardly 
directed radial flange for seating it on the container at the 
mouth thereof, a retaining ring internally screw-threaded for 
engaging the threaded surface of the container and an inwardly 
directed flange overlying, the flange of said nipple, being equip- 
ped with a hollow protector for enclosing the nipple with inter- 
locking means. 


Box Closure, R. F. Snyder, East Cleveland, Ohio. U.S. 2,588,- 
996, March 11. A folded paper box comprising side panels and 
end pone. an end flap extending from one end of end panels, 
a substantial portion of end flap being equal in width to the 
associated pa panel, and means attached to side panel to form 
the top of said box. 


Glass Container, C. Welhart (to Owens-Illinois Glass Co., a 
corporation of Ohio). U.S. 2,589,005, March 11. A container 
having circular wall defining a mouth, a continuous screw 
thread formed exteriorly of wall for holding engagement with 
a closure, said thread at diametrically opposed points of the 
wall having sections reduced in size and extending normal to 
the axis of the container, said sections being intermediate the 
ends of the thread. 


Method Of Forming Flexible Endless Tubes, R. C. Bremer. 
Zurich, Switzerland. U.S. 2,589,041, March 11. The method 
of forming flexible endless tubes which consists in the steps of 
spirally winding strips of material to form an endless tube, con- 
tinuously force feeding the endless tube as formed, and forming 
continuously force-fed tube into helical corrugations. 


Tube-Type Container, L. C. Brooks, Milwaukee, Wis. U.S. 
2,589,045, March 11. A consumer-type container made from a 
single blank of flexible material cut and scored to provide a 
tubular body substantially rectangular in cross section and having 
inwardly rigid supporting ledges flush with opposite ends of the 
body sides. 


Combined Closure and Dispensing Applicator For Collapsible 
Tubes, J. B. Tegarty (to Justin W. Macklin, Cleveland, Ohio). 
U.S. 2,589,206, March 11. An applicator and closure for use 
with a collapsible tube having a discharge opening and com- 
prising a base member provided with securing means for at- 
tachment to the tube and having an outwardly extending mem- 
ber having a skirt turned toward and adapted to engage the 
end of the collapsible tube, said cap being provided with 
accurate openings in outwardly extending member within skirt. 
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Your Froduct 


\ \ 
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\ \ 

\ \ 
Seeing is believing in ‘ \ 
merchandising today—and the \ 
package that lets buyers SEE 


your product is your beat 
“silent” salesman. \ 





\ 


That’s why Lusteroid = and 

tubes sell by the million. Mhese 

distinctive plastic containers 
te 


display as well as protect your 
product during the complete \ 
merchandising cycle. 


Get the story on Lusteroid 
and SEE for yourself how 
much better you can do 
with Lusteroid’s light 
weight, strength, color, 
printability, and savings. 
Sizes from 4” to 114” in 
diameter and lengths up 
to 6”. Cork, slip-on, and 


screw-cap closures. 


Write for details 
and samples. 


LU STEROID 
Vials and Tubes 


LUSTEROID Container Company, Inc. 
10 West Parker Avenue, Maplewood, New Jersey 
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PROTECT WITH 
PARTITIONS 


plain - die cut 
made to your specification 
fast delivery 
pharmaceutical 
candy e heart box inserts 
collapsible tube e toy 
and other trades 


fast delivery 


Let us serve your packaging problems. 


RAPID 


CUTTING CO., INC. 
169-173 Franklin Avenue 
Brooklyn 5, New York 
Phone: ULster 5-1400-01-02 


PERS 5 








General Motors packaging 


The immensity and importance of 
modern packaging were uniquely 
recognized by General Motors Corp. 
in its presentation at the 2lst 
A.M.A. Packaging Exposition. Packag- 
ing achievements of the corpora- 
tion’s 24 manufacturing divisions were 
reviewed (see Conference report, p. 
143, this issue) and packaging opera- 
tions that involved the expenditure of 
$42,000,000 last year were described. 

Probably few if any companies have 
ever gone to greater lengths to prov ide 
such an objective, over-all view of 
their packaging. Featured in the pres- 
entation was a Buick display showing 
the wide range of materials used in the 
divisions parts packaging operation. 
More than 40 types of materials were 
assembled for the display. The Detroit 
Diesel Engine Div. presented a mov- 
ing conveyor line that carried, both 
cutaway and in entirety, packages con- 
taining service parts, such as cylinder 
liners, valves and wrist pins. The en- 
tire series of discussions was expertly 
illustrated with color slides depicting 
dozens of packaging accomplishments. 

GM's packaging demonstrates an 
exceedingly mature level of methods 
development and is characterized by 
numerous examples of pioneering and 
packaging ingenuity. 

Many of the packaging examples re- 
flect maximum protection with mini- 
mum expenditure of material. For 
example, the Hyatt Bearings Div. of 
GM packages 3,200 Ibs. of roller bear- 
ings, securely contained in only 41 Ibs. 
of corrugated board and mounted on a 
pallet of the same material. Similarly, 
Moraine Products Div. packs 19,968 
connecting rod bearings weighing 
2,100 Ibs. in corrugated board on a 
non-returnable wood pallet, package 
weight being only 80 lbs. 

\ re-usable steel container for ship 
ping and storing jet aircraft engines is 
used by the Allison Div. The container 
is air- and water-tight and, packed 
with 12 Ibs. of a dehydrating agent 
and 5% to 8 Ibs. dry air pressure, pro- 
tects a jet engine from rust indefinitely. 

Cleveland Diesel Engine Div.’s com- 
mercial packaging has been accepted 
for export by the armed forces. One 
of its examples of packaging is a cam- 
shaft on which six applications of pro- 
tectants are built up by steps. 

Another example of military pack- 
aging, by the Inland Mfg. Div., pal 
Ic tizes five sections of tank track for 
compact stacking. 


Chevrolet experienced tremendous 
savings in time, labor and shipping 
costs in the packaging of large sheet 
metal parts and replacement engines. 

Chevrolet was one of the first firms 
to use the excelsior pad wrap for body 
quarter panels, turret tops, doors and 
fenders for service use. Panels and tur 
ret tops formerly were crated and 
doors were cartonized. In one year, the 
wrap saves Chevrolet, in the shipment 
of body quarter panels, 1,170,000 Ibs. 
of materials and 197,000 cu. ft. of 
space; in the shipment of turret tops, 
672,000 Ibs. and 316,000 cu. ft. 

A replacement engine is shipped by 
Chevrolet on a pallet base with saddle 
held by a wirebound wrap-around 
mat, with a hold-down piece which 
braces the engine in all directions. At 
taching installation parts are enclosed 
in a carton inside the mat. 

Oldsmobile and Pontiac also wrap 
large sheet-metal items in paper. Pon 
tiac spiral wraps bumpers in paper 
with a packaging machine, a method 
which it helped develop. 

Several GM divisions use round and 
square tubing of various materials, 
sliced laterally to accommodate items 
of various lengths. Hyatt Bearings 
uses square corrugated tubing and 
New Departure uses plastic tubing to 


seal precision micro-instrument ball 


bearings. Delco-Remy and GMC 
Truck & Coach go in heavily for fibre 
cans, the latter using seven-ply for 
military packaging. 

GMC Truck’s most spectacular put- 
up is a 6-ft.-wide, curved one-piece 
coach windshield, packaged in a spe- 
cially designed ribbed corrugated 
board container. No breakage has oc- 
curred since the package was adopted 
in 1950; before, breakage was 33%. 

Hydraulic valve lifters must retain 
oil during shipping and storage, and 
the Diesel Equipment Div. seals in 
the lubricant by hot plastic dip. 

One of the strongest GM packag- 
ing jobs is a T-41 tank range finde: 
produced by Ternstedt, on 3-by 5-in 
skids, with 2-by-6-in. framing, bound 
by %-in. bolts 18 in. long. 

‘Packard Electric, Delco-Remy and 
Delco Products are experiencing re 
markable savings through the use of 
corrugated board trays on non-return- 
able wood pallets for shipping motors, 
starters, generators and tank shock 
absorbers 

Borrowing an idea from the egg 
industry, AC Spark Plug ships spark 
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. na nutshell ... 


quality is protected 


Many of America’s leading 
manutacturers protect product quality... 


economically...in ALCOA Aluminum Tubes 
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Weather Forecast: 





PLASTIC PACKAGING FOLLOWED 
BY INCREASING SALES 





While it’s true that plastic packages do not provide a universal 
answer to all packaging problems, reports from all corners of the 
country tell how pleased retailers and customers are when a prod- 
uct and a plastic package are right for each other. 


. . but there’s more to it than telling your purchasing agent: 
Buy us some plastic packages. You owe it to your product to “bone 
up” on the changing plastics scene. 


Each month Mopern Ptastics brings you the latest items of 
interest to everyone who uses plastics products in any form. Long 
a prime source for authoritative comment on current plastics de- 
velopments, MopErN P.astics also give you long term dividends 
in the form of enlightening articles, surveys and reports on impor- 
tant phases of the industry. 


The cost? Only $5 per year (12 issues), anywhere in the world. 
Don't miss another issue. Just write. We'll enter your subscription 
and bill you later. 


MODERN PLASTICS 


A Breskin Publication 
575 Madison Avenue New York 22, N. Y. 














plugs and dash knobs nested in papier 
maché. 

Cadillac provides for inexpensive 
and positive identification of rough 
items, such as stampings, castings and 
forgings, by means of adhesive tape 
with parts numbers printed thereon. 

Frigidaire, largest package consum- 
ing division in GM, depends mainly on 
cleated plywood to protect its refriger 
ators and on corrugated board for 
other products. 

Tape with 880 Ibs. tensile strength 
per inch of width is used extensive ly 


to secure and reinforce these packages 





Wonder Bread 


This article continued from page 114) 

Bakers” quartet; Whispering Little 
Jack Little; “Renfrew of the Mounted”; 
“Preity Kitty Kelly,” starring Sylvia 
Sidney; “I’m Maudie,” with Mary 
Mason and Robert Walker; “Sky 
Blazers,” with Roscoe Turner; “The 
Wonder Show,” with Jack Haley; and 
the “Great McCoy,” with Orson 
Welles and Rita Johnson. 

A good bread, a wonderful package 
and wonder shows, therefore, tell the 
story of this successful product and 
prove once again that a good name 
and a good package design are essen- 
tial to top billing in the terrific com- 


petition of today’s merchandising 


Crepits: Wonder Bread wraps (waxed 
paper and cellophane)—Central Waxed 
Paper Co., 5100 W Roosevelt Rd., Chi- 
cago; Fabricon Products, Inc., River 
Rouge, Mich.; Marathon Corp., Menasha, 
Wis.; Nashua Corp., Nashua, N. H.; Pol- 
lock Paper Corp., 2236 S. Lamar St., 
Dallas, Tex.; Waxide Paper Co., 20th & 
Tracy, Kansas City, Mo.; Western Waxed 
Paper Div., Crown-Zellerbach Corp., 
San Leandro, Calif. Bread-wrapping ma- 
chines—American Machine & Foundry 
Co., 485 Fifth Ave., Neu York. Cake la- 
bels—American Colortype Co., Allwood, 
N. J.; H. S. Crocker Co., Inc., San Bruno, 
Calif.; Oliver Machinery Co., Grand Ra- 
pids, Mich. Cellophane wraps for Hostess 
Cakes—E. I. du Pont de Nemours & Co., 
Inc., Wilmington, Del.; Olin Cellophane 
Div., Ecusta Paper Corp., 270 Park Ave., 
New York; Sylvania Div., American Vis- 
cose Corp., Philadelphia, Pa. Wrapping 
machines for Hostess Cakes—Battle Creek 
Wrapping Machine Co., Battle Creek 
Mich.; Lynch Corp., Packaging Machine 
Dit 3600 Summit St., Toledo, Ohio: 
Package Machinery Co., Springfield, 
Mass. Trays for Wonder Rolls—Consoli- 
dated Paper Co., Monroe, Mic h.; Empire 
Box Corp Garfield, N. J.; Gordon Car 
tons, Inc., 1629 Warner St., Baltimore 
Md.; Marathon Corp., Menasha, Wis. 
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Makes bag... 
Fills...Seals...! 


Here is the cost saving, streamlined way to package your 
product for maximum economy and plus sales! 


Base machine makes a pouch style bag, opens it for 
filling, seals it, and discharges a completed package. 
Design allows for selection of the best filling equipment 
available for your product. Special feeders for unusual 
items. Standard unit makes bags from heat sealing 
papers, foils, cellophane, laminations, etc. 


Whether your product is liquid, powder, solid, multiple 
items, or requires packaging under nitrogen gas, the 
Bartelt Machine will handle your needs. 


Write for Details Today 
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PORTABLE AND DESK MODEL 
MICROMETERS with easy-to-read dials 


NS i ee CADY 
: Hand Model 


has cast aluminum frame, 
shaped to fit hand; 
venient trigger rai 
lowers anvil; capacity is 
thickness up te 4%”; hori- 
zontal glass covered 3” 
dial graduated 
of an inch. For 
use throughout the plant 
or when traveling. 
tremely accurate; 
reading; no computing. 
Spherical end anvils avail- 
) able on order. 


| eae 


For calipering thicknesses of Papers, Boards, Foils, Felt, Glass, Metals, Plastics, 
Rubber; Sheet stock or Finished Products with thicknesses to one-half inch. 


CADY 
Standard Model 


Registers thickness to | 
5/16”; available with 4, 
7, 12 or 18” throats. 
Glass covered dial is 6” 
diameter; graduations 
1/1000ths inch. 


CADY 
Dead Weight Model | 


| 
Dead Weight Anvil de- | 
seends by gravity for ex- 
tremely uniform pressure | 
and completely accurate 
calipering. 6” diameter 
glass covered dial; 
1/1000ths graduations. 

Write for data and prices: Burst Strength Testers, Micrometers, Basis 


Weight Scales. 


E. J. CADY & COMPANY, 134 N. LaSALLE ST., CHICAGO 2, ILL. 
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<a EVER READY Cadel [Mm 
363 CORTLANDT ST. e BELLEVILLE 9,N. J 
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unexcelled 
tension 


control 


guarantees fast, 


accurate slitting 


\ new air-operated system of payoff and rewind tension 
control makes the Dusenbery Model 585 the most sensitive, 
responsive precision slitter you can buy. It is simple 

to operate and slits films, foil, tapes and other webs at 
speeds up to 500 FPM. 


The clutch control, brake and mandrel locks are air- 
operated, assuring even-tension winding. All end play and 
shake are removed from the mandrel by the design of the 
mandrel locks. The dials and controls are right up front 
where you don’t have to be an acrobat to see and use them. 
Te Dusenbery Model 585 Slitter comes in 32”, 42”, 52” 
and 62” widths. Because it’s a top-notch performer that’s 
priced /ow, you should know more about it. 


JOHN Dusensery co., INC. 


271 Grove Avenue Verona, New Jersey 


THE PEERLESS PROCESS for Decorating 


of Roll Leaf Marking and Trademarking 








Increase the salability of your packaged products by decorating and 
trademarking them with Peerless Roll Leaf in gold, silver, and colors. 
Mark parts and products for lifetime identification by the Peerless 
Process. Practical, inexpensive, and attractive engraved and embossed 
effects produced at printing speeds on Peerless Presses and Attachments. 


Submit your marking problems to us for free analysis. 


FREE ... To executives who 
send us an inquiry on their busi- 
ness letterhead we will send a 
useful sample marked with Peer- 
less Roll Leaf. Ask for Folder 
MP.5. 





PEERLESS ROLL LEAF COMPANY, INC. 


S —~ 
aR 4511-4513 New York Ave. - UNION CITY, N.J. 











« 


Branch Offices in Boston and Chicago. / "ra Son : 
Representatives in St. Louis, Los Angeles, San Francisco, sl 
Toronto, Montreal, and London, Eng. 





Design controversy 


The Folding Paper Box Assn. of 
America has acknowledged the pro 
tests of independent package designers 
regarding design credits in the associa 
tion’s annual Carton Competition by 
adopting a new statement of policy 
rhe policy, which originated with the 
Public Relations Committee and was 
ipproved by the Executive Committee 
and the Board of Directors at the 
recent annual meeting, provides that 

1) certificates of award in the com 
petition will, as in the past, be given 
to no one other than member boxmak 
ers and their customers; (2) it will be 
up to individual members or their cus- 
tomers to extend credit to designers 
or anyone else as they see fit and (3) 
the “Best Artistic Design” Category 
will be eliminated as such and com 
bined with Classification I, “Printing.” 

There are indications that this 
policy will not satisfy the designers. 
In a statement issued shortly after the 
new FPBA policy was announced, Jim 
Nash, New York designer, deplored 
the controversy, but upheld the right 
of the independent professional de 
signer to due credit for his part in the 
package creation. 

“When a_ professional designer,” 
said Mr. Nash, “shows among his sam 
ples designs which are [identified] in 
trade publications as the creation of a 
folding-carton manufacturer, a ques- 
tion naturally arises in the mind of 
a prospective client as to the integrity 
of both the professional designer and 
the carton manufacturer. 

“The elimination of the award for 
‘Best Artistic Design’ does not solve 
the problem.” 

Mr. Nash made it clear that the de 
signers were not asking for certificates 
of award, but merely for identification 
of their work in public announce 
ments of award-winning packages. 
Magazines which publish the competi- 
tion results have been unable to obtain 
this information from the association. 


Face-cream jar-wiper 


Polyethylene’s chemical inertness is 
helping Pond’s Extract Co., Clinton, 
Conn., maintain high speed on pro- 
duction lines where face cream is 
poured into jars. Properties of the face 
cream are such that the filled jars 
come from under the nozzles with con 
siderable excess cream rising above 
the top of each jar. This must be 
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wiped off to leave a smooth, flush sur- 
face. 

The polvethylene wipe off blades 
now in use at Pond’s provide the de- 
sired flexibility and are unaffected by 
the alcohols, perfume oils and hydro- 
carbons encountered. The result is un- 
interrupted utilization of the potential 
packaging speed of the filling ma- 
chines. 

The blade for the wiping device had 
been made of cloth-inserted rubber 
sheet selected primarily for flexibility. 
Softening and erosion of the blade 
made frequent replacement and serv- 
icing necessary, which nibbled away 
at the 120-a-minute or more rate at 
which the filling machine operates. 


Crepit: Polyethylene wiper blades, Plax 
Corp., Hartford, Conn. 





Frozen pie container 


Individual-portion frozen deep-dish 
fruit pies now being market tested by 
the McIntosh Co., Inc., Geneva, N. Y., 
are packed in 7-oz. plastic-coated 
paperboard containers. After pie fill- 
ing and crust dough are loaded into 


the containers, the pies are frozen for 
distribution and sale from retailers’ 
freezer display cabinets. 

Consumers bake the packaged pies 
for 20 min. at 450 deg. and serve 
them in the containers, which are 
attractive and inviting at the table. 

The container provides a package 
said to be leakproof, able to stand 
freezing and baking temperatures 
without damage to either container 
or contents, and attractive enough for 
table service. It is a round plastic- 
coated paperboard container of the 
nested type. 

The slip-over covers are being 
tested in both solid and window type 
for comparison of sales effect. Covers 
carry the McIntosh name and contents 
description, so that the chinaware- 
patterned container appears at the 
dinner table with a minimum of 
labeling. 


Crepit: Containers, Sealright Co., Inc., 
Fulton, N. Y. 
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Oops —there goes the sausages! But never fear, that package is securely 
wrapped in Rhinelander Greaseproof. And speaking of packages, we'll bet 
you didn’t know that literally hundreds of fine food products in your favorite 


grocery or supermarket are wrapped in these miracle-working papers. 


Fresh From the Oven—your daily bread 
(and let it be light and airy, say Americans). 
YEAST, whether it be fresh or dried, finds 
that G & G Task Papers* provide all the 
qualities its exacting packaging require- 
ments demand. One of the best packages 
for bread itself is glassine 


\ A 
i | > — s] 2 — 
Se ee, ed 


*Glassine and Greaseproof—the functional 
papers that do so many tough jobs well 

on hundreds of nationally known foods and 
other household and industrial products 


THE LAND 0’ 


LAKES e RHINELANDER, 


Time out for coffee and — a relish-laden 
hamburger all dressed up to go in grease 
resisting Rhinelander G & G.* Sanitary and 
economical, these fine papers are doing yeo- 
man duty guarding America’s favorite snack 
dish at customer-conscious drive-ins, truck- 
ers’ stops or just plain hamburger stands. 
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... Will have full ... Will include It’s “the most 
circulation of 100-page powerful single 


Modern Packaging Buyers’ selling force 


magazine! in the 
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Encyclopedia 


Open NOW for Get full details by writing 


advertising space 
| reservations Modern Packaging Encyclopedia 


575 Madison Avenue, New York 22, N. Y. 


today to Advertising Department, 
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STOP jars AND JOLTS 
from damaging 
your products... 


USE THESE NEW 


TAL 


It fully describes Industry's newest, low cost 


flexible cushion protective wrap materials... 


SURE \\ 


A completely flexible multi-wall krinkled cushion 
material that provides stretch and permits 
"slippage"... safeguarding against abrasion 
damage from friction and chafing. Soft, re- 
silient inner cushion is strip-laminated to a tough, 
durable protective outer-wrap that resists tears 
and punctures — ideal for exterior-interior 
packaging. SOF-RAP conforms to any shape. 


A durable, tough, single-ply krinkled interior 

wrap of blanket-like softness. Protects against 

shock and vibration—prevents surface mars and 

scratches — provides absorption and insulation. 

KREPAK conforms to any shape without tear or 

breakage no matter how irregular the shape. 
Write for this booklet today. 


WVICHOLS 


PAPER PRODUCTS COMPANY 
GREEN BAY - WISCONSIN 





FDA’s antimycotic ruling is protested 


Action of the Food & Drug Ad- 
ministration in branding as_ toxic 
cheese wrappers containing dehydro- 
acetic acid in an anti-mold coating has 
posed problems for cheese packers 
and aroused vigorous protests from 
converters. The antimycotic coatings 
and impregnants have been widely 
used in recent years. ; 

The FDA recently seized several 
thousand pounds of processed Ameri- 
can cheese contained in such wrappers 
in Chicago, Kansas City and San Fran- 
cisco on the grounds that the dehydro- 
acetic acid might have penetrated the 
cheese. The FDA declared that the 
toxicity of dehydroacetic acid is com- 
parable to that of carbolic acid and 
indicated that it would continue to 
confiscate shipments of cheese which 
it considers contaminated by it. 

While it is well known that dehy- 
droacetic acid is toxic in large 
amounts, packaging technicians con- 


tend that any amount that could 
penetrate cheese from a_ wrapper 
would be minuscule and of no signifi 
cance. 

If the case indicates a new FDA 
policy, it may have a far-reaching 
effect on packaging. 

Speaking in Coronado, Calif., short- 
ly after the FDA’s action, Walter Dix- 
on of Marathon Corp. pointed out that 
the attitude of the FDA “poses a 
serious question regarding many other 
substances which get into foods, o1 
cheese, from the container as inci 
dental but non-injurious contami 
nants.” 

This policy, Mr. Dixon said, “would 
constitute such a burden on container 
and packaging manufacturers that it 
would be almost impossible to bring 
into use any new or improved mate 
rials resulting from research.” Plasti- 
cizers used today in all the wrapping 
films are chemicals, he pointed out. 





Mail-order house “foams-its-own” dunnage 


The Miles Kimball Co. of Oshkosh, 
Wis., specialty mail-order house, has 
demonstrated savings in postage, time 


and worker fatigue, as well as reduc 


tion in breakage of fragile items, dur- 
ing a full year’s experience with phen 
olic foam package cushioning. 

T. L. Drummond of Miles Kimball 
developed the techniques by which 
the company takes advantage of the 
phenolic foam’s properties. Theirs is 
said to be the first large-scale com 
mercial packaging use of the product 
by a mail-order house. 


At Miles Kimball, the process starts 
with mixing of fluid phenolic resin 
with an acid catalyst at room tem- 
perature. The mix is stirred mechani- 
cally and poured without delay into 
a simple 5-ft.-square mold, lined with 
kraft paper for easy separation. Foam- 
ing of the aerated mix continues until 
it has expanded to about 200 times 
the original volume, filling the mold 
in 15 to 30 seconds. After a very short 
holding time, sides of the mold can 
be opened and the foam can be han- 
dled. Density is between 0.3 and 0.4 
Ibs. per cu. ft.; one man can handle 
the cubes, but in practice they are 
easier to pick up if first sawn in half. 
Two operators can keep the 45-second 
operation going for production rates 
up to 700 cu. ft. an hr.; during peak 
business periods, Miles Kimball found 
that a three-man crew could produce 
enough during a day to keep a night 
shift of packers supplied. Packaging 
material storage space is greatly re- 
duced, of course. 

The material is generally supplied 
to the packaging tables in sawn slabs 1 
to 2 in. thick. They can be easily 
broken off in sizes needed. Procedures 
in packing are simplified because there 
is no danger of the foam cushioning 
materials shifting or bunching. Light 
weight glassware, ceramics and other 
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at better than cylinder 


press speeds 


This new, revolutionary Champlain Cutting 
and Creasing Press delivers the highest quality 
cartons at production rates that are increased 
up to 50% over cylinder press speeds. Using a 
patented feed with reciprocating action, the press 
handles pre-printed or plain roll stock up to 


Nias % : 28 points in thickness. Paper costs are reduced, 
un handling simplified. Accessibility of platen 


CF press steel rule and furniture dies facilitates 
CS makeready, makes changeover easier. Most car- 


F designs can be automatically stripped. Ask 
CHAMPLAIN COMPANY, INC. @  rceiemci’s eu 
88 LLEWELLYN AVENUE, BLOOMFIELD, N.J.  { ee er 
CHICAGO OFFICE: 520 N. MICHIGAN AVE., CHICAGO 11, ILL. 


Champlain manufactures a complete line of roto- 
gravure, aniline, rotary letterpress and allied 
equipment for packaging and specialty printing. 








CAN YOU PACKAGE WRAP... 
your most Fragile, propucts 


@ Wraps 80 to 150 Single or 
Multiple Units per Minute 


@ Continuous Feed Operation 
Lowers Production Costs 


@ Uses Less Moterials 
— Requires Fewer 
Operators 


Even the most brittle, breakable products such as crackers, 
stick candy, glass stirring rods or the medicine dropper shown, 
can be wrapped without breakage on this modern machine, If 
your products are of the soft, crushable type, such as cakes, pies, FOR THE prev SERVICES 
A cream candies, etc., you can be equally assured of freedom rete ¢ ph sre ge ae 
from wrapping damage. “Float Wrapping” is the answer, Machine viding a large pc 
uses material of all types and produces a neat, attractive, sanitary saeco a av 
wrapped package with imprinted label accurately positioned. Civilion orders are f 
Fully sealed, your product is safe from dust, dirt and atmospheric ee ee fully Psat 
changes. Saves labor, too — most installations require only one brochure 
operator to feed and one to carton pack. No matter how fragile or 
irregular shaped your product may be, chances are you can 


wrap it faster, cheaper and better on a Campbell Wrapper. 


BEVELED SIDES 
Monvtecturers of Aniline ond Grovure Presses, Folders, intertoiders 


WRAPS PRODUCTS OF ALL TYPES AND SHAPES Lominotors, Woxers, Embossers, Slitters, Sheeters, Roll Winders, Pock 


aging Machines, Crepers ond Tissve Converting Units 
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WRITE for samples and the--reasons why 
LERMER Vials are the ultimate achievement 
in distinctive, protective packaging for 
drugs and pharmaceuticals, sundries, cos- 
metics, and small parts. 

They are tasteless, odorless and are not af- 
fected by alkalis, alcohols or weak acids. 
LERMER Vials are shatterproof, colorful 
whether clear or opaque, and can be 
permanently printed and decorated to give 
you every advantage at point-of-sale and in 
re-use as a constant reminder for repeat 
business. 

Join the many front-line firms which have 
already made this company a prime source 
of supply. 


Lermer Plastics, Inc. 


Pioneers and Pacesetters in Plastic Packaging 


502 South Avenue « Garwood, N. J. 


NCE, 
— 
srituTe PONG k VEERING! 


SUB: iris 


Mus CRE 





Plan Today To Meet 
Tomorrow's Labeling 
at a Lower Cost! 


Eliminate those costly stops for adjustments and re- 
pairs! Do away with lost time refilling Label Beds! 
Have a Labeler that is adjustable to all sizes and types 
of cylindrical containers. Ask for new Catalog. 


gm Chisholm hyder 


sheaddpirs ce COMPANY OF PENNSYLVANIA 
HANOVER. Ma Yat 


EQUIPMENT 





perl bottle filling machine 


for 
gravity, vacuum or pressure filling 





FOR 


Qrpnov—) 


PRECISION 














perfect for plastic bottles 


filling to me 


PERL MACHINE MFG. CO. 


68 JAY STREET BROOKLYN 1, N. Y. 
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odd-shape d breakables are simply 
pressed part way down into the foam 
slab to form their own cavities, then 
another slab is pressed over the top. 
Items are thus embedded and cannot 
shift. 

There is a grain effect in the foam, 
a property taken good advantage of 
in the Miles Kimball operation. The 
fragile items described above are 
pressed into the “end” grain, while 
heavier breakables are packed “par- 
allel to the grain” to utilize the foam’s 
maximum compressive strength. The 
phenolic foam retains its cushioning 
effects even under compression of 
several hundred pounds per square 
inch, 

The foam has a pleasing pink color 
and gives the package a neat, clean 
appearance. 

Actual shipping operations have 
proved both breakage reduction and 
lower postage costs. Comparison of 
weights, volume for volume, of the 
foamed resin and other cushioning 
materials used in similar service 
showed a saving of about 65% for the 
new material. It weighs about one- 
seventh as much as loosely packed 
shredded paper and one-tenth as much 
as ordinary shredded newsprint. The 
phenolic foam merely chars under a 
blow-torch and stops burning when 
flame is withdrawn. Thermal insulat- 
ing qualities are said to be high 
enough for favorable comparison with 
glass or rock wool. 


Crevit: Phenolic foam, Bakelite Co., a 
Division of Union Carbide & Carbon 
Corp., New York. 





New wirebound spec 


The Wirebound Box Mfrs. Assn. is 
calling defense contractors’ attention 
to the fact that MIL-B-107A specifica- 
tion for wirebound boxes for overseas 
shipment of defense goods has super- 
seded and supplanted the old JAN-B- 
107 specification. 

Purchasing agents, packaging engi- 
neers and shipping executives are 
being cautioned that JAN-B-107 wire- 
bound shipping containers for over- 
seas shipment are no longer in keep- 
ing with Government requirements, 
regardless of the wording of Govern- 
ment contracts or bid invitations. 
Therefore, bidders on  wirebound 
boxes for overseas should compute 
their packaging costs on the basis of 
the requirements of MIL-B-107A. 
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Any type packages of free- 
flowing products for 
home use can be made better, more 
practical packages by applying 
SEAL-SPOUTS right in the pro- 2) 
duction line, SEAL-SPOUTS are the 
pioneer, metal, pouring spouts 
used by many monufacturers 
of free-flowing products. 
Join the leaders who 
realize the extra mer- 
chandising value of 
packages with 
SEAL-SPOUTS. 
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EASIER TO CLOSE 


—,) 


/SEAL-SPOUT CORPORATION 


363 Jelliff Ave., Newark 8, N. J 








New Folding Paper Box Assn. 


Members of the Folding Paper Box 
Assn. of America, at their recently 
held annual meeting, elected the fol 
lowing officers to serve during the 
1952-53 period: 

Executive Committee: W. Race of 
Sutherland Paper Co., who was also 
re-elected president of the associa- 
tion; Ermin P. Ruf of the Wayne 
Paper Box & Printing Corp.; W. C. 
Palmer, National Folding Box Co., 
Inc.; R. F. Burroughs, Sr., Trenton 
Folding Box Co.; D. T. Neale, Edwin 
] Schoettle Co.; E. J. Mulholland, 
Chicago Carton Co.; William H. Wal 
ters, U. S. Printing & Lithograph Co. 

Directors At Large: Messrs. Race 
and Walters; Dan Int Hout of the 
Michigan Carton Co.; J. N. Andrews, 
Ohio Boxboard Co.; W. J. Alford of 
Alford Cartons; Walter Daley of the 
New Haven Pulp & Board Co.; D. A. 
Forsberg of the Forsberg Paper Box 
Co.; John V. Manners, Paperbox 
Corp:; William Stuhr, United Board 
& Carton Corp.; Ralph Schnitzer of 
the Magnolia Paper Box Co. 

National Directors: Messrs. Ruf, 
Neale and Mulholland; Ralph A. 


officers 


FPBA EXECUTIVE COMMITTEE members, who were recently elected 
for 1952-53: Standing (left to right) —W. C. Palmer, William H. Walters, 
Douglas Neale. Seated (left to right)—E. J. Mulholland, R. F. Burroughs, 
Sr., W. Race (re-elected president of the association) and Ermin P. Ruf. 


Powers of the Robertson Paper Box 
Co., Inc.; William W. Fitzhugh of 
Wm. W. Fitzhugh, Inc.; N. F. Green- 
way, Robert Gair Co., Inc.; Leonard 
Dalsemer, Lord Baltimore Press; Colin 
Gardner, Gardner Board & Carton 
Co.; E. S. Dillard, Old Dominion Box 


Co.; B. M. Richardson, Richardson 
Taylor-Globe Corp. 

Territorial Directors for 1952-53 
are: New England Group—W. C. Pal- 
mer, National Folding Box Co., Inc.; 
Metropolitan New York—W. B. Leav- 
ens, Jr., of Wilkata Folding Box Co. 








DILTS COATING MACHINES 
are designed for a purpose 





Model C-66— Appli- 

cator for starch, wax 

and asphalt laminat- ‘ Model 4-CL—open side coater- 

ing. laminator for gravure, offset, 
reverse, kiss or squeeze coating, 
laminating and foil mounting. 


Ce , ‘ 
Write for information on gyuilts Coating Machinery 
* Trade-mark 


DILTS MACHINE WORKS, Fulton, New York 


Hamilton, Ohio 


Model CC—Contracoater’, 
reverse roll coating machine 
for coating of lacquers, res- 
ins, organisols, on paper, 
foil, fabric and film. 


Division of The Black-Clawson Co., 
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and Arthur Rous of the Federal Car 
ton Corp.; Upstate New York—A. W. 
Buchanan, F. N. Burt Co.; Philadel- 
phia-Baltimore—R. F. Burroughs, Sr., 
of the Trenton Folding Box Co. and 
Maurice Mahr of the Maryland Paper 
Box Co.; Southern—Jay C. Bruce of 
the Bruce Carton Co., A. N. Morris 
of Newth-Morris Box Corp. and By- 
ron Lengsfield, Jr., of Lengsfield 
Bros., Inc.; Ohio Vally—Donald B. 
Fobes, Paper Package Co.; Cleveland- 
Detroit—John F. Sherman of Carton 
Service, Inc.; Lake Michigan—Ira C. 
Keller of Container Corp. of Amer- 
ica, Randall A. Ross of Cornell Paper- 
board Products Co. and A. G. Ball- 
enger of Morris Paper Mills; Twin 
Cities—Paul A. Schilling, Waldorf 
Paper Products Co.; Missouri Valley— 
W. W. Cassidy of American Folding 
Box Co.; Pacific Coast—Albert Stein, 
Angelus Paperbox Co., and Morton 
Schmidt, Schmidt Lithograph Co. 





Set-up box winners 


(This article continued from page 137) 
Co., for juvenile sterling silver boxes, 
International Silver Co. Office equip- 
ment: To Pacific Paper Box Co., for 
drafting-pencils box, V. & E. Mfg. Co. 
Mailing boxes: To “/an Ness Bros., 
Inc., for ties and ash-tray premium, 
Haband Co. Hosiery and wearing-ap- 
parel accessories: To Carolina Paper 
Box Co., for hosiery box, Schiaparelli. 
Miscellaneous: To Dennison Mfg. 
Co., for “Buttercorn” brushes box, 
Silver Chamberlin Co., and to San 
Jose Paper Box Co., for freezer-foil 
box, Foil Div., San Jose Paper Box Co. 

Class B. Best Artistic Design: Hon- 
orable mentions to Van Ness Bros., 
Inc., for carbon-paper boxes, Bur- 
roughs Adding Machine Co.; The 
Congress Paper Box Co., for three-tier 
candy box, Marshall Field Co.; C. Al- 
bert Sauter Co., Inc., for Lordship 
stationery, Puritan Stationery Co. 

Class C. Superiority of Construc- 
tion: Honorable mentions to W. C. 
Ritchie & Co., for bubble bath, Allen 
B. Wrisley Co.; Newark Paper Box 
Co., for men’s shoes with shoe trees 
and shoe bags, Johnston & Murphy, 
and to C. Albert Sauter Co., Inc., for 
soft-goods boxes, Bloomingdale Bros. 

Class D. Best Display Box: Honor- 
able mentions to H. H. Woods Paper 
Box Co., for electric-range heating 
unit, Edwin L. Wiegand Co., and to 
Old Dominion Box Co., for Martex 
towels box, Fairfax Mills. 
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HOW 
Snake Tape 


(Photo — A. L. Hansen Mfg. Co., Chicago) 


Save 2 out of every 3 
sealing motions and get a 
stronger closure. 


You can do it — safely — by 
sealing the Snake Tape way... 
with two-thirds less tape. The 
extra strength in the reinforcing 
yarns does it! 


“Snake Tape sealing" is 
speeding output for firms of all 
kinds. Yet, damage claims due 
to tape failure are eliminated be- 
cause closures are stronger with 
Snake Tape. 


Accepted for parcel post, ex- 
press and truck shipments, the 
Snake Tape method of sealing 


SEALS 


¢ FASTER 
e CHEAPER 
¢ STRONGER 


also is acceptable for certain 
carload and less than carload 
shipments. 


FREE—20 yd. Test Sample—FREE 


To discover new savings in your 
shipping room send now for facts 
and test sample. Write to Angier 
Corporation, Framingham 11, 
Massachusetts. 


Snake Tape 


is reinforced! 


INDUSTRIAL PROTECTIVE PAPERS SINCE 1895 — DISTRIBUTORS IN PRINCIPAL CITIES 











cardboard 
corrugated paper 
reinforced corrugated board 
cloth 
cellulose wadding 
paper 
cellophane 
plastic films 
light metals 
leather 


LUGANO 80 


100/200/300 cuts per minute 
depending on the material 


from the sheet or from the roll 


The LUGANO 80 does everything a regular slit- 
ter and scorer does, and in addition it has the 
extra advantage of a high-speed cross-cutting 
guillotine which automatically cuts off any given 
length. 


Fast production makes the LUGANO 80 par- 
ticularly useful for big runs. Yet changeover 
adjustments are made so swiftly that the ma- 
chine may be used for small runs with maximum 
economy. There is no material waste. 


The LUGANO 80 is a trim, compact unit whose 
smooth performance is a tribute to traditional 
Swiss machinery manufacturing. Delivery can 
be made in minimum time. 


Details and descriptive bulletin on request 


RODA BROTHERS 
LIMITED 


Lugano, Switzerland 





New drum pack 


The Textile Rohm & 


Haas Co. is now providing its cus 


Division of 


tomers with a new, mor°e convenient 
container for Rhonite 610, a mono- 
meric urea-formaldehyde paste used 
for shrinkage control and crush resist- 
ance of rayon and cotton textiles. The 
product is semi-solid and formerly 
had to be heated in the container so 
that it would liquefy sufficiently for 
easy removal. The new container is 


made of fibre and its construction 
avoids the use of heat entirely. 

The currently used fibre drum has 
a %-in. hole drilled in the 
which can be plugged with a cork. 
To remove the Rhonite, the cork is 
pulled and air pressure applied at the 
hole. The 400-Ib. mass of semi-solid 
Rhonite then slides gently into the 


mixing vat. Ten pounds of pressure 


bottom 


are all that is required to do the job. 
Only these steps are necessary to re- 
move Rhonite 610 from the new fibre 
hoist the drum over the 
open mixing tank, remove the band 
and cover, uncork the hole and ap 


containers: 


ply air pressure. 





Pre-packaging show 


An automatic fresh-food packaging 
line will be kept in actual operation 
during most of the three days, June 
10-12, when the Produce Prepackag- 
ing Assn., Inc., holds its Second An- 
nual Exposition. 

The 40-ft.-long line will be set up 
in the main exhibit area of the Neil 
House, the Exposition headquarters 
Ohio. Tomatoes and 
other fresh produce and fruits will be 
graded, selected, packed, 
wrapped, sealed, and packed for de- 


in Columbus, 


sorted, 
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HELPFUL FREE. LITERATURE 
EQUIPMENT SUPPLIES . SERVICE 


The literatu rotale ME Tohaal elie 
contain valuable data that will + 


dalcmeo} ofciaehilaleMchiilaiclale amehi your bus 


fi 
FEE 

Hi: 
ences 


a ts 
eins > to 4 


(6-261) 


FORITOND 100 UB-AEREND MACNN, Balio- 
tin contains details specifica- 
plage pam hn oy Soy 4 


ii 
Ee 


rf 


ef 


i 


ote 





Fill out and mail this card now 


VODERN PACKAGING 


Vanufacturers Literature Service 


! am interested in the following items: 


E-251 £-252 E-253 E-254 E-255 E-256 E-257 E-258 £-259 E-260 E-261 
E-262 E-263 E-264 E-265 E-266 E-267 E-268 E-269 E-270 E-271 £E-272 
E-273 £-274 E-275 E-276 E-277 E-278 E-279 £-280 E-281 E-282 E-283 
E-284 £-285 E-286 £-287 E-268 E-289 E-290 E-291 E-292 E-293 E-294 


i de subscribe te MODERN PACKAGING, bet 
w wemice he aun &0 lanes 00 ctamuiaes bn ane tant 


SEARED once ccc ce s408e8 sc 86 ee PRUE cic ccceocs 
Please Print Plainly) 


jar 


5; 


y 
: 


i 
5 


COMPANY occccccccccccccccccccccccceesccececeeees 


(Net Valid After August 15, 1952) 








HELPEFUL 


EQUIPMENT 


KREE 
SUPPLIES 


The literature rotale Mund elaal eli: After « 


aodalicliaMeachitielslicmmelciicMililcl Meal Mial-1)> Bilal aacteL +: circle the 


the operating efficiency f your | 


te 


BOX OR LABEL PRINTING. Detailed informa- PLATE ‘ROLL SERVICE To Seepe renee. 
sion plate rolls and the engra 

isis adios ene Ine gh yn may be done on them by Paper M 

in length. Illustrations fndloded. Markem & , Inc. 

Machine Co. "ine 


(6-279) 


WRAPPING MACHINE. The “Wrap-O-Matic” 
COLLAPSIBLE TUBES. Booklet contains much © Model RA used for 


pm conden. magi pte pe 


Sie Stanlord one ee — 


(8-274) 


BOX SEALING WITH “SCOTCH” TAPE. Folder 
tells how six “Scotch 


series of ad 
snap-sealed, 
kits and packets 
wide range 
dustries, Inc. 


POWER CONVEYORS. 


“PACKAGE LABORATORY NEWS.” 
organ shows some of 
fibreboard which have been de- 


) waging Ge 
iene that has no 


signed 
(E-278) Dauch Paper Co. 








BUSINESS REPL 


Ficst Class Permit Ne. 2656 (Sec. 34.9, P. 


aR), 








MODERN PACKAGING 
575 Madisen Avenue 
NEW YORK 22, N. Y. 


ele cting 
(Sola ashy olodaloliale Mal iaal of :t 


card, fillin the information requ 


LITERATURE 


SERVICE 


the items you want, merely 


s on the post 
ested, andmail 


BIN LEVEL INDICATOR. Booklet explains the 
action of the “Bin-Dicator,” an automatic 
bin level indicator for all bulk materials. 
Shows typical installation in bins and hop- 
pers of various types. The Bin-Dicator Co. 

(E-285) 


ADJUSTABLE CARTON SEALER. Details and 
features of the new “CECO” adjustable 
carton sealer which is instantly adjustable 
without tools to a large range of sizes is 
contained in a folder issued by the Con- 
tainer Equipment Corp. (E-286) 


DEFENSE MANUFACTURING FACILITIES. Book- 


1 Company, Inc. (§-287) 
“SNUG WRAP” MACHINE. Details on a unit’ 
=— allows articles of almost any size, 

or material to be wra: in a close 
iting fl of Pliofilm. Charles E. Douslas 
& Co., Ltd. (E-288) 


ROTARY FILLERS. Bulletin illustrates autc-. 
matic container f 


INTERIOR PACKAGE FOR PHARMACEUTICALS. 
Folder explains use of “Kimpak” cellulose 
ae asa eee interior wrap for 
containers. 


Kimberly-Clark Corp. 
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PROCESSING MACHINERY. Illustrated book- 
let shows a complete line of machinery 
for a paper ze, comb including 


_ esses, ——— combiners, etc. 
i te Machine Co. 
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TRANSWRAP AUTOMATIC PACKAGING MA- 
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livery in their consumer-sized units. 

The line’s operation is intended to 
demonstrate those techniques by 
which pre-packaging can handle the 
delicate tissues and structures of fresh 
fruits and vegetables so that they 
can be advertised and merchandised 
as standard units. 

The pre-packaging line at the show 
will be sponsored jointly by three 
companies: American Machinery Co., 
Orlando, Fla., designers and builders 
of the continuous conveying and 
handling equipment; Standard Fold- 
ing Trays Corp., Brooklyn, N. Y., sup- 
pliers of the trays in which the pro- 
duce will be packed; and Hayssen 
Mfg. Co., Sheboygan, Wis., makers 
of the machinery which will auto- 
matically wrap and seal the produce 
in transparent film. Trained, uni- 
formed operators will work the line 
during show hours, which are 9:00 
a.m. to 6:00 p.m. on Tuesday and 
Wednesday, June 10-11, and from 
9:00 a.m. to 3:00 p.m. Thursday, 
June 12. 

The Columbus pre-packaging firm 
of Philip Office Bros. will supply the 
produce and supervise the operation 
of the line. 

The Exposition, held in conjunction 
with the Produce Prepackaging Assn’s. 
Second Annual Conference, will have 
at least 28 exhibitors, according to an 
early report, and exhibit space will be 
more than double. that of last year's 
exposition held in the same place. 


New tinplate gauge 

Using X-rays to generate a small 
area of fluorescence in the base metal, 
instrument experts in the Jones & 
Laughlin Steel Corp.’s Research De- 
partment have designed and built a 
new instrument that gives an instan- 
taneous measurement of the tin coat- 
ing on fast-moving tinplate while it 
is being produced. With the coopera- 
tion of the Aliquippa Works engi- 
neers, this control method has been 
put to practical use in the production 
of commercial tinplate for the nation’s 
food-packing industry. The device is 
reported to measure tin coatings in 
millionths of an inch, does it in a 
fraction of a second and gives a visual 
and continuous record of the thick- 
ness. 

It provides the operator with a 
constant check on line performance at 
a point where immediate adjustments 
can be made to produce a higher de- 
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MADE TO YOUR 
{) EXACT 
SPECIFICATIONS 


WRITE, PHONE or WIRE 
for QUOTATIONS on 
YOUR REQUIREMENTS 
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ETER PARTITION CORP. 


Manufacturers of Cardboard Partitions 


19-21 HEYWARD ST. ,,.’<?":"s,,, BROOKLYN 11, WN. Y. 








There is no better 
closure method 
than gummed tape. 
There is no better 
gummed tape than 


REDCORE. 
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Have You 
Investigated 


Dealers like it 


for 


GREAT HANDLING 
‘2 CONVENIENCE 


You will like it 


for 


LOWER PACKAGING 


Scandia will give you 
the facts and the 
pleasant figures. 


Just ask. 


Scandia 


MANUFACTURING COMPANY 


North Arlington, New Jersey 


Dill fo ? dependatle DOUMCE 


New ... fully automatic 


POTDEVIN-CORLISS 
LABELER & CODER 


for vials and ampules 


Labels and codes 
more in one hour 
than can be done 
by hand in one 
day! 


New principle of design! Fast! Compact! Portable! 
Weighs only 47 pounds and occupies a space of 12 
x 30 inches. 


Write for descriptive literature. 


owe, POTDEVIN MACHINE CO. 


244 North St., Teterboro, N. J. 


PoToEVIN Designers gnd manufacturers of equipment for Bag Making 
Printing, Coating, Laminating, Gluing and Labeling 


SHOCK CODLED 


Pore roverecexe 
STRONGER! CLEARER! 


Tougher. Exclusive ““Shock- 
A MAJOR Cooling” process gives ‘“*Poly- 
PRODUCER OF film’’ (polyethylene packaging 
POLYETHYLENE : 2 
film) greater tensile and tear 

FILM 
ee ae strength than ordinary film 
SERVING made from the same polyeth- 


LARGEST ylene resins. 
NATIONAL 
COMPANIES 
OUR ENGINEERS 
WILL HELP 
SOLVE YOUR 
PACKAGING 
PROBLEMS 
DEFENSE ORDERS Write for Free Booklet giving 
SHIPPED further information: *Poly- 
IMMEDIATELY film’ — the’ Wonder’ Packaging 
Material. 





More Transparent. Greater 
““eye appeal and buy appeal” for 
*“Polyfilm” packaged products. 
Thinfilm for sheeting, lay-flat 
tubing, gusseted tubing. 
Polyfilm Coating for paper, 
foils, fabrics. 
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inc. POLYFILM DIVISION 


3232 W. EL SEGUNDO BLVD., HAWTHORNE, CALIFORNIA 
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gree of coating-weight uniformity than 
has ever before been possible. He 
can, hour after hour, confidently main- 
tain a uniform product that meets the 
exacting requirements of the food 
processors. 

“At last we have a continuous auto- 
matic check on our fast electrolytic 
method of applying tin to steel,” says 
H. W. Graham, vice president. “With 
this instrument we can improve the 
quality of tinplate and, at the same 
time, produce it faster. And further- 
more, the device can serve as the pri- 
mary element in a monitoring system 
to control the tinplate line automa- 
tically.” 

With such an instrument, the tin- 
plate industry can take full advantage 
of the precise electrolytic deposition 
process and reduce the over-use of 
tin on the base metal with complete 
confidence that the coating will be 
uniform and just thick enough for the 
purpose intended. This saving alone 
will greatly increase tinplate produc- 
tion with the same amount of tin. 

The gauge’s principle of operation 
is applicable to other coatings, but at 
this critical time emphasis is being 
placed on its ability to conserve and 
extend the available supply of tin. 


° e 
Air Force savings 
Under a new reclamation and 
economy program, the Air Materiel 
Command reports that it will conserve 
two critically needed Air Force supply 
items and save approximately $700,- 
000 a year. The items are silica gel, 
used for corrosion control in pack- 
aging supplies for protection against 
tropic, arctic or marine climatic ex- 
posure, and sulphuric acid, used in 
all aircraft and vehicular storage bat- 
teries and for cleaning metal. Under 
the plan, a service-type contract has 
been negotiated to re-activate re- 
claimed silica gel through a drying 
process. At the same time the contract 
was made, the Air Materiel Com- 
mand’s supply division froze sale of 
used silica gel at all Air Force instal- 
lations in continental United States. 
It is estimated that, in the dehydra- 
tion process, the Air Force is also 
conserving more than 1,000,000 Ibs. 
of sulphuric acid a year for military 
and essential civilian use. One pound 
of sulphuric acid is required to pro- 
duce three pounds of new silica gel. 
No sulphuric acid is needed to process 
used silica gel. 
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NIEMAND BROS. | 
ROUND and OVAL | 
CONTAINERS | 


Niemand Bros. containers can really help promote 
the sale of all sorts of merchandise. They adequately 
protect your products at all times. And efficient, low 
cost dispenser closures may be made entirely of paper 
when required. 


Your needs—from designs through production to 
delivery—can be handled promptly. Immediate 


attention will be given your inquiry. 


MEMAND BROS. INC. 


Manufacturers of PAPER TUBE PRODUCTS 











37-11 Thirty-Fifth Avenue, Long Island City, New York 
RAvenswood 8-0909 




















GLUE 
LABELS 


FOR 


BOXES-BOTTLES-CANS 


PARCEL POST PACKAGES 


SAVE 35% LABOR. Speedy machine-glu- 
ing instead of slow brush-daubing. Round, 
square and die-cut labels glued. No ad- 
justment except for glue coating. Ideal 
for short runs and production. 


NEAT RESULTS. Printing stays clean. No 
glue ooze at edges of labels. No lumps, 
blisters or wrinkles. Easy to operate. 


Calibrated dial glue control. Hand & 
motor driven. Use vegetable, resin glue 
latex and hot animal give. 7”, 12”, 16”, 
22”, 28”, 34”, 42”, wide. 





SCHAEFER GLUER-CEMENTER. Heavy- 
duty construction. Sizes 16” to 52” wide, 
for coating cardboard, leather, cork, ma- 
sonite, foam rubber, fibre, leatherette, 
canvas & paper. 


SCHAEFER MACHINE CO. 
55 Carbon St., Bridgeport, Conn. 
N York City—LE-2- 
PHONES: Diidigageet 68.2250 — 
Boston—Arlington 5-8096 


Agents in principal cities 
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Polyethylene carboy 


A king-sized version of the familiar 
polyethylene squeeze bottle has been 
developed for use as a carboy. Made 
in 6%- 13-gal. sizes that are 
standard for bulk shipments of acids 
and other high-powered industrial 
chemicals, they will be in use by 
Allied Chemical & Dye Corp., New 
York, for shipment of hydrofluoric 


and 


acid (which etches glass) and other 
corrosive liquids. This is said to be 
the first shatterproof carboy ever pro- 
duced. 

Inherent qualities of the new round 
carboy bottles are the same as those 
of the smaller polyethylene bottles. 
Filled samples of the carboys, when 
drop tested from various heights on 
solid concrete, withstood the test 
without leakage or breakage even at 
minus 10 deg. F. 

A snug-fitting plywood jacket pro- 
tects the bottle. The bottle’s flexibility 
protects it against rupturing if the 
contents freeze or if unequal atmos- 
pheric pressures are encountered. 

The new carboy, with its snug-fit- 
ting plywood shell, is claimed to offer 
considerable savings in the storage 
space required because its round 
shape permits either horizontal o1 
vertical stacking. 

The new carboy bottles are said to 
be the largest seamless polyethylene 
containers produced to date. They are 
blow molded in one piece, with a wall 
thickness of %o in. Each bottle has a 
heavy-wall molded polyethylene screw 
cap with a separate inner polyethyl- 
ene disk for venting internal pressure. 
A dome-shaped phenolic outer screw 
cap is provided to protect the closure 
and the neck of the bottle. 


outer 


The jacket of 


phenolic-bonded, water-resistant ply- 


cylindrical 


wood has four-ply walls. Support 
comes from three-ply hoops stapled on 
each end. Head and bottom are five 
ply. The jacket’s inner surface is 
treated with microcrystalline wax; 
outer surface is coated with an acid- 
resistant clear plastic solution. In side- 
wall compression tests, the plywood 
jacket withstood approximately 10,000 
Ibs. without failure. 

Savings up to 20% in transportation 
costs of filled carboys and 60% in ship- 
ping costs of empties are anticipated 
with the new carboy. Tare weight of 
the 13-gal. unit is approximately 29 
Ibs., in comparison with as much as 
70 Ibs. for boxed glass carboys of 
similar capacity. Shipping or storage 
space required for the same volume 
of contents will be considerably re- 
duced—possibly by as much as 50%. 

Insurance rates are also expected 
to be reduced for chemicals shipped 
in the new carboys. Additional sav- 
through in- 


ings realized 


definite re-use of these unbreakable 


may be 


carboys, which thus become “perma- 
nent” investments. 

The new unbreakable carboy has 
passed tests necessary for Bureau of 
Explosives recommendation for ICC 
approval to ship hydrofluoric acid and 
electrolyte sulfuric acid solution. 
Other hazardous chemical liquids for 
which the polyethylene carboys are 
expected to be used include common 
industrial acids, caustic soda solution, 
liquid pharmaceuticals and _photo- 
graphic chemical solutions. Other early 
applications may include the shipment 


of hazardous chemical liquids to 
arsenals throughout the country and 
electrolyte solutions to overseas mili- 
tary establishments. The polyethylene 
bottles are said to avoid danger of 
color contamination which has been a 
problem in previous shipment of some 
so-called “fine” chemicals. 


Crepits: Polyethylene carboys, Plax 
Corp., Hartford, Conn. Plywood jackets, 
Greif Bros. Cooperage Corp., Delaware, 
Ohio 
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How 
to Fabricat 


SHEET PLASTIC 


Rapidly... at LOW COST 


Write for this booklet showing latest Taber 
machines and methods of fabricating sheet 
material .005” - .030” thickness. 


PLASTIC MACHINE DIVISION 


INSTRUMENT CORPORATION 
119 Goundry St., North Tonawanda, N.Y. 
ALSO WRITE FOR FREE LITERATURE ON 


* V-5 Stiffness Gauge * Scratch and Toughness Testers for Plastics 


Meer 











LOW IN COST 
EASY TO USE 


Designed to handle bagged 
products with a minimum of 
effort at a maximum speed. 
Simple adjustments for 
height... tilting forward or 
backward enables operator 
to set machine at easiest po- 
sition. Stainless steel trough 
with capacity of 200 bags. 
Adjustable to bag sizes. 
Blower keeps bag clean and 
free from foreign matter. 


Send today for 
Bulletin No. 5-29 


ANDERSON BROS. MFG. CO., ROCKFORD, ILLINOIS 
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marks them all 


FROM ARTILLERY SHELLS 
TO MEDICAL AMPULES 


MASTERS OF MARKING — Since 1911 


Markem methods, machines, type 
and inks have been marking the 
products of industry for forty years. 
Markem machines can mark up to 
many thousands of pieces per hour. 
They make clear, durable imprints 
on flat, curved or irregular surfaces 
of paint, paper, wood, glass, metal, 
leather, plastic, rubber, fabric, com- 
position and pressure sensitive tapes. 
No special skill is needed for their 
operation. Legend and color of im- 
print may be quickly and easily 
changed. 

MAKE YOUR MARK WITH MARKEM 

When your products need marking for Identi- 

fication, Control or Market — ask Markem. 

Submit your problem, together with a sample 

of the item to be marked. Markem Machine 

Company, Keene 1, New Hampshire. 
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ae story in smart design vac 
make your product go places quickly! 
It's the OVAL SPIRAL... unique, 
effective, unusual in a stock bottle. 
Note the dramatic spiral edge . . . the 
striking over-all appearance. Choose 
a colorful ceramic label skillfully 
created by Glass Crafters. Choose the 
OVAL SPIRAL and make yours — 
A Profit Story! 
In 2, 4, 6, 8 and 16 oz. sizes 


Ask About It! 


CONTAINERS AND CLOSURES 


W. BRAUN CO. 


DEPENODABILITY 
SINCE 19080 


312 WN. CANAL ST., CHICAGO, 6 * 715 FIFTH AVENUE, NEW YORK, 17 
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Your products in Frame-Vue boxes 


look more valuable—sell better—ride safer. Our 
designing and merchandising departments will 
assist you to better boxes of any type listed 


below. Write 


SET UP 
i 
TRANSPARENT 
MAILING PRONG 
METAL CORNERED 


Over 


75 


C.W. LUMBIEL COMPANY e packaging ideas 








A™® miscellaneous equipment such as automatic 

photocell localizing equipment and compensators 

for synchronizing print and cut-off for various types of 

bag machines, sheeters, edge alignment control, ten- 

sioning, unwind roll stands, etc. Ask us for complete 
details . . . Weber Bag Ma- 

. : : We are also inter- 
chinery is standard equipment 

ested in your special engi- 

throughout the world. asesing or decigning prab- 

lems. Write us anytime 

. . no obligation. 


Members Packaging Machinery 
Manufacturers’ Institute. 


ENGINEERS AND MANUFACTURERS 


KIEL eWISCONSIN 
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Polyethylene supply 


Despite sharp increases in polyeth- 
ylene production, this versatile and 
widely used plastic material will not 
be available in sufficient supply to 
meet demand, according to the views 
expressed at the National Packaging 
Exposition by George C. Miller, vice 
president, Bakelite Co., a Division of 
Union Carbide & Carbon Corp. 

According to Mr. Miller, the domes- 
tic production of polyethylene has 
been increased some 30% over the 
level of late 1951 and within the sec- 
ond quarter of this year should be 
increased by about another 10%. Poly- 
ethylene is expected to be increased 
by still another 30% by the end of 
1952 and before the middle of next 
year, production should be increased 
about 33% above the level expected at 
the end of this year. Current U. S. 
production of polyethylene is esti- 
mated by Mr. Miller to be from 90,- 
000,000 to 100,000,000 Ibs. annually. 
Taking into account all of the esti- 
mated future increases, polyethylene 
production should be on the order of 
190,000,000 to 200,000,000 Ibs. per 
year by the end of 1953, he stated. 
“Despite increased production of 
polyethylene over the past six 
months,” Mr. Miller said, “demand is 
still far in excess of supply. There is 
nothing to indicate that this position, 
with the exception of a few months 
at a time, will not continue for a long 
time to come.” 

Commenting on the supply of vinyl 
resins for the packaging industry, Mr. 
Miller stated that the outlook was 
adequate. Vinyl resins of the type 
used for calendered, extruded and cast 
film for packaging and other purposes 
has been adequate for some months. 

A similarly favorable supply situa- 
tion was said by Mr. Miller to be ex- 
isting for polyvinyl acetate and poly- 
vinyl alcohol, both widely used in the 
packaging field. 

Polyvinyl] butyral supply is also cur- 
rently in balance with demand, ac- 
cording to Mr. Miller. “However,” 
Mr. Miller added, “since there are no 
plans for significant expansion of poly- 
vinyl butyral facilities, the continua- 
tion of supply and demand balance 
depends to a large extent on the avail- 
ability of production raw materials for 
the automobile industry and the sale 
of automotive equipment, since by far 
the major portion of polyvinyl butyral 
production goes into the manufacture 
of safety glass.” 
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Robertshaw Controls are famous for their 
flexibility, simplicity and dependable per- 
formance — whether on the _ heat-sealing 
element of high-speed bag-makers. .. or 
on the heat band of a hand-fed label acti- 
vator ... or for many other uses where the 
automatic control of heat is important. 
Robertshaw Controls are rugged, sensitive | 
and accurate — built to do a dependable 
job on a wide variety of heating ap- , 
plications. Model D-1 requires no Dn 
separate “Off” switch. Mechanism 


actuated by a hydraulic thermo- : | 
static element consisting of bulb, \. 
capillary tube and diaphragm. 





Write for Catalog D-1. 


in Home and Industry, EVERYTHING'S UNDER CONTROL 


‘Robertshaw 


THERMOSTAT DIVISION * 
DIRE A 
ROBERTSHAW-FULTON CONTROLS COMPANY ho pa 
YOUNGWOOD, PENNSYLVANIA rising temperature) 


* SINGLE THROW 
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Vinyl wheels 

Two small vinyl wheels on each of 
the cap-tightening machines used in 
the nail-enamel department at Revlon 
Products Co., New York, are saving 


many man-hours per month by prac- 
tically eliminating the time spent in 
manufacturing and replacing the rub- 
ber wheels formerly used and in stop- 
ping to adjust the wheels in use. 
Each bottle of nail polish is capped 
with a knurl-patterned urea plastic 
closure which is screwed down to an 
exact degree of tightness. The tighten- 


ing wheels get extremely rough treat- 
ment, since the knurled plastic cap 
exerts a cutting action on the wheels. 
The rubber wheels required replace- 
ment every 8 hrs. and, furthermore, 
they needed adjustment several times 
during their 8-hr. life because their 
surface wore away. 

An experimental wheel was ma- 
chined of molded vinyl plastic sheet, 
which lasted for 40 hrs. However, it 
was difficult to machine the wheel 
from a vinyl slab. The answer was a 
plastisol compound (fluid dispersion of 
resin in plasticizer) made with vinyl 
paste, which could be easily handled 
with simple equipment; a hotplate to 
heat the mold and a sheet metal cover 
to keep the heat in. The paste was 
simply poured into the mold, the mold 
placed on the hotplate and the cover 
placed over the mold. The paste 
fused at 375 deg. F. 

By properly formulating the plas- 
tisol for maximum abrasion resistance, 
the wheels now last as long as 160 
hrs., an increase of 2,000% over the 
life of rubber wheels. 


Crepits: Geon vinyl paste resin, B. F. 
Goodrich Chemical Co., Cleveland, Ohio. 
Plastisol Compound, Rubber Corp. of 
America, Brooklyn, N. Y. 


Sack-cloth tricks 

(This article continued from page 127) 
cloth, about 10% of the annual pro- 
duction of cotton broadwoven goods 
going into bags during the last dec- 
ade. During this period, bag manu- 
facturers consumed annually more 
than half a million bales of cotton, 
woven into 866,000,000 yds. of cloth. 
About half of this total goes into poul- 
try, dairy, hog and other feed bags, 
while an estimated 25% is ordered 
for flour-packaging purposes. 

The rage for “sack-cloth” sewing 
has grown into a full-fledged cate- 
gory of fashion. The printed designs 
are most carefully styled to leading 
fashion and color trends, and leading 
pattern companies periodically get 
out complete collections of fashions to 
be made especially from feed bags. 
The directions in these pattern books 
read not in terms of yard lengths re- 
quired, but specifying the number of 
bags of a certain size to make, say, an 
evening dress, a sport frock, slacks, a 
beach coat or a child’s dress or suit. 


Crevits: Tablecloth, apron and napkin 
bags, Percy Kent Bag Co., Kansas City, 
Mo. Pillow-case bags, Bemis Bro. Bag Co., 
St. Louis, Mo. 
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- Produces a BETTER PACKAGE 


from a Standard Paper 


Bag at Big Savings 


Write for Complete Information 


LONSOLILATED PALKALIMG MALHINERY LORP 








BUFFALO 13 , N.Y 
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MOVE OVER, ALCIBIADES, they may throw us into the pokey with you. Observe, if you please, 
just two items from Gibraltar’s Can-This-Be-True-file: 


item: Increase in week's sale of National Biscuit Company's FIG NEWTONS 
CAKES when set up in a Gibraltar floor-stand ..500% ...while their 
RITZ CRACKERS rocketed 800% in the same period. 


Item: Sales increase within 3 weeks in Park & Tilford Reserve when set up 
in a Gibraltar floor-stand . . . 800%. 


A DOLLAR BILL for four bits? On second thought, Alcibiades, you weren‘t disturbing the peace, 
you were short-changing the public! 


AT GIBRALTAR WE don’t really consider the above items unusual, for two reasons: 

... we firmly believe point-of-purchase is the most dynamic selling method yet devised. 

...we think we have a more-than-moderately dynamic way with a point-of-purchase Merchan- 
dising Display. We expect our floor-stands and counter-merchandisers to drive percentage 
figures right through the roof. 





EVERY GIBRALTAR MD* is craftily designed to Disturb The Peace in its selling area. 


*Merchandising Display 


Mr. S. P. Boochever, Director 
GIBRALTAR MERCHANDISING DISPLAYS 
Gibraltar Corrugated Paper Company, Inc 
8101-25 Tonnelie Avenue, North Bergen, N.J. 


Without obligation on my port. . . 


] Please send me my copy of the Gibraltar MD brochure. 


| 
| 
| 
| 
| 
| 
| 
CORRUGATED PAPER COMPANY) °°" 
| 
| 
] 
| 
| 
| 


Please have your representative telephone me 


NAME 





COMPANY 





8101 Tonnelle Ave., North Bergen, New Jersey 
Telephone LONGACRE 58-3405, N.Y. or UNION 3-4700, N.J. 


ADDRESS 
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CONTROLLED POLYETHYLENE 


PLASTICS 


mo , —— 


Howard Seal controlled polyethylene plastic bags are the finest 
obtainable. They are moisture-proof, fracture-proof, and un- 
affected by temperature changes. You can absolutely depend 
on their uniformly high quality... Look to Howard for these 
outstanding features: 





PLASTICS 


PRINTING 
THAT STAYS ON! 
Converted from flat tubing, Howard Seal bags are seamless and 


guarantee complete sterility inside for packing processed foods. 
New production methods absolutely eliminate pinholes. 


Controlled as to size, strength, thickness, sealability, and chem- 

ical inertness — You can depend on the uniformity of each 
shipment of Howard plastic bags... And they will conform to your 
most rigid specifications. 


Now Howard has finally solved the problem of perfect printing. 

New methods keep your printed message on the package ... will 
not crack, pull or rub off. Unaffected by changes in temperature 
or moisture. 


WRITE TODAY FOR FREE SAMPLES AND LOW PRICES 





A 


lel a tM|| PULA ADHESIVES 





Simplifies Bag Sealing and Labeling! 


FOR LAMINATING 


water dispersion and solvent 
formulations for laminating 





acetate polyethylene 
cellophane | sulphite paper 
pliofilm glassine 
saran Kraft 


ONE EASY OPE ! : “ foi crim 
No staples, no pins, no hand work! . 


Simultaneously attaches labels and heat seals all suitable bag materials . Special adhesives developed 

up to 6” wide; also seals to 10” wide. Cuts handling time; saves labor; ‘ to meet your laminating needs 
pays for itself ia 6 months! Insures tight pack even with oversize bags 
by folding tops first, if desired. Fast, safe operation with automatic 
Phantom Feed. Other Heat Seal-It Machines available. Write for circulars. 


GLOBE HEAT-SEAL, INC. Write for further details 


3372 Robertson Bivd., Los Angeles 34, California ’ 
BRUBBER LATEX CO. of AMERICA; 


MEAT SEALAU7T Machines : CLIFTON, NEW JERSEY 
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Batch to batch uniformity assured 
by rigid laboratory control 











Handkerchiefs 


(This article continued from page 123) 
miniature lipstick-red handkerchiefs 
with white rolled hems, promoted as 
hankies which would show no lipstick 
smudges. The item and the tiny pack- 
age were so successful that the same 
company last month merchandised the 
same little red box, redesigned with 
the seasonal promotion, “To My Valen- 
tine,” containing one  floral-print 
handkerchief. Twelve of the little 
boxes were put in a hinged set-up 
box, suitable for open display when 
the lid was opened, showing the in- 
side cover reverse printed in white 
over an outline of a heart against a 
bright red background, reading: 
“Valentine Greetings by Kimball.” 
The seasonal promotion was thus tied 
in with the company’s own trade 
name. 

Another idea that is being consid- 
ered by a number of firms is a hand- 
some three-drawer, set-up box con- 
taining a wardrobe of handkerchiefs 
styled for all occasions—an assortment 
that should receive enthusiastic re- 
sponse for Easter, Mother's Day, 
graduation and other gift occasions. 


Amos Parrish has aided in the idea 
of packaged hankerchief promotions 
by suggesting the wardrobe idea 
through the use of a gold-covered 
“treasure chest” box containing a col- 
lection of handkerchiefs in bucca- 
neer colors tying in with a fashion 
clinic. 

Another packaging idea that has 
been quite successful is the gift-card 
mailer. Treasure Masters, Minneapo- 
lis, for example, have presented as a 
counter-selling idea a merchandiser 
containing floral-printed handkerchief 
folders in a variety of designs to- 
gether with a tiny paper-packet 
sachet and mailing envelope for 
placement on handkerchief counters 
where shoppers may purchase the 
gift mailer when they select handker- 
chiefs. 

These ideas, however, are only the 
beginning of many more to come. 
There are many opportunities in the 
realm of men’s handkerchiefs which 
have been scarcely touched. The 
whole handkerchief industry is a 
challenge to designers, box makers 
and many other suppliers of decora- 


tive packages, who can provide ideas 
with strong counter appeal at costs 
that are suitable for handkerchief 
merchandising. 

Crepits: M. & M. package designed by 
George Reiner, 212 Fifth Ave. New York, 
and supplied by Lebanon Paper Box Co., 
Lebanon, Pa. 





+ o 
Radioisotopes 

American Can Co.’s research divi- 
sion at Maywood, Ill., is continuing to 
broaden its research program by in- 
vestigating the use of radioisotopes— 
atoms which emit radiation—in tracing 
complicated chemical and _ biological 
processes, the company reported. 

O. F. Ecklund, Canco technologist, 
attended a four-week course in the 
techniques of using radioisotopes in 
research, given at Oak Ridge, Tenn. 
The course was conducted by the 
Special Training Division of the Oak 
Ridge Institute of Nuclear Studies, 
In the company’s research program, 
Mr. Ecklund plans to study the use 
of radioisotopes in food sterilization, 
for measuring the thickness of metal 
and organic coating, and for curing 
rubber and enamel. 





E Yylertence Saves Sime and Money tH 


AwNatysis 





OF YOUR SANITATION PROBLEM 


An investment in a wise, systematic diagnosis of 
the sanitary conditions in your plant operations and 
facilities will eliminate losses due to trial-and-error 
methods. Greater productive efficiency and effective quality 
control will result from correct analysis of your problem. 


Orkin Institute has a competent staff of experts, which includes sanitation specialists in your 
field. We are alert to newest materials and methods, changing industry standards and 
regulatory standards. We are prepared to offer you sound analysis, thorough inspection, 


constructive development of program, as well as employee training. 


Write us to learn how our services will benefit you. 





> y__ Advancing Pe A Nation 
L. 





ee 


TITUTE OF INDUSTRIAL SANITATION 


713 West Peachtree Street 


MAY 1952 


Atlanta, Georgia 











CLASSIFIED ADVERTISEMENTS 


Modern Packaging reserves the right to accept, reject or censor classified copy. 
EMPLOYMENT ¢ BUSINESS OPPORTUNITIES * EQUIPMENT (used or resale only) 





MACHINERY FOR SALE 


FOR SALE: 1-Type A and 1-Type B Transwrap 
Machines; 2-Brightwood Bex Machines, with 
collapsers; Std. Knapp Self-Adjusting CGluer 
Sealer & Comp. Unit; Pneumatic Scale Packag- 
ing Line, late type; Pneumatic Scale 4-head 
Capper; Capem SIF Capper; 7-Vacuum & Gravity 
Fillers, S/S fitted; Stokes & Colton Aute. Tube 
Fillers & Closers. Only a partial list. Send us 
your inquiries. Consolidated Products Co. Inc., 
16-20 Park N. Y. 38. BArelay 7-0600. 








REBUILT LIKE NEW IMMEDIATE DELIVERY 
International S. S. Straightline 160/min. 
Vacuum Filler. Resina LC Automatic Capper. 
CRCO New Way MH Wraparound Labeler. 
Robinson #4, 800 Ib. S. 8S. Dry Powder 
Mixer. Stokes and Smith Model B Transwrap 
Filler. Capem E4F 4 head Rotary Capper. 
Island Equipment Bottle Unscrambler. Stokes 
90D S. S. Aute. Tube Filler and Closer, also 
for jars. Stokes & Smith G1, G2, G6 and 
HG88 Auger Powder Fillers. Triangle Elec- 
Tri-Pak G2C, A6CA Fillers. Filler 4 Head 
S. S. Filler. Knapp 429 and Ceco Carton 
Closers. Pony ML and M Labelrites. Pneu- 
matic Seale Auto. Cartoning Lines, 60 and 
30 per min. Ceco, Redington and R. A. Jones 
Automatic Cartoning Units. Package Machin- 
ery Co. CA2, DF and A4Q.) Wrappers. 
Hayssen 3-7, Miller, Seandia Model SSU1 
Wrappers. This Is Only a Partial List. Tell 
Us Your Requirements. 
Union Standard Equipment Company 
318-322 Lafayette Street 
New York 12, N. Y 











DELTA-SEAL PACKING UNIT: For 5 and 10 Ibs. 
bags, complete with settling and compression 
conveyors, motors 22/440-60 Cyc.-3 phase, unit 
— very little, excellent mechanical condition, 

ced $5,000.00 f.o.b., Los Angeles. Write 
California Milling Corporation, Box 3488, Ter- 
minal Annex, Los s Angeles 54, California. 


HELP WANTED 





ag- 

materials alified sales 
engineer or technical salesman with executive 
ability. Replies will be held confidential. Box 
326, Modern Packaging 


ol ALITY CONTROL TEC HNICIAN ~ WANTED: 


Rapidly expanding, large southern corrugated, 


box plant has opening for quality control tech- 

nm to act as assistant in charge of depart- 
m . Must be fully acquainted with production 
and quality control. Splendid opportunity for 
qualified applicant. Replies kept strictly con- 
fid ial. B 327, Modern Packaging. 


PAC KAGE ENG NEER WANTED: With iulinn 
experience, needed for work in rapidly expand- 
ing Southern corrugated box plant. Great op- 
portunity for aggressive man with experience 
and creative ability. Replies treated in strictest 
confid nce. Box 328, Modern Packaging. 


CHEMISTS: Pashaging field expusdonee pre- 
ferred. Large well-known concern located New 
York City has opening for B.S. graduate with 
minimum of one (1) year’s experience in 
laboratory work. Salary commensurate with 
experience and qualifications. 5 day week. 
Submit detailed resume of experience, educa- 
tion, age, present salary, ete. Box 330, Modern 
Packaging. 


PACKING-CRATING-SHIPPING : Man to develop 
and improve methods of shipping various 
products of national industrial corporation. Par- 
ticularly interested in experience in handling 
meta ineluding sheet, wire, stampings, etc. 
Interest lies in proper preparation for protective 
shipment rather than decorative packaging for 
display or advertising. Applicants should be pro- 
ficient in plant materials handling and expe- 
rienced in desgn and use of skids, boxes, reels; 


should understand moisture-proofing, wrapping 
and labeling problems. Position will be based at 
home office and will entail travel to various 
plants. Excellent opportunity for man with 
vision te understand problems and ability to 
design solutions. State age, experience, past 
earnings, in letter with particulars to Box 334, 
Modern Packaging. 


SALES REPRESENTATIVES AND SALES PRO- 
MOTION EXECUTIVE: Advertising Display and 
Packaging. One of the country’s foremost manu- 
facturers of permanent and semi-permanent ad- 
vertising signs and merchandising displays, e¢s- 
tablished 30 years, with an unlimited range of 
unusual facilities, is increasing its sales 
force and offers an exceptional opportunity for 
one or two top-notch men, lo and out of town, 
having the necessary qualifications. Salary or 
drawing account commensurate with ability. The 
company has a similar opportunity in its packag- 
ing division, which produces some of the na- 
tion's gift i s and folding 
boxes. Please write in complete confidence. Box 
335, Modern Packagin, 





SALESMEN OR BROKERS WANTED: To sell 
bags made of cellophane, polyethylene and com- 
bination cellophane and glassine. Many terri- 
tories available. In reply, give age, past experi- 
ence, territory, type of accounts you call on and 
other lines carried. Box 336, Modern Packaging. 


SALESMEN: Exclusive territories now available 
in Oklahoma, Texas, Louisiana, Minnesota and 
Utah, representing printer and converter of cel- 
lophane, polyethylene, lumarith, ete. Preferably 
interested in brokerage arrangement. In reply 
give age, experience, present lines carried, terri- 
tory covered, ete. Box 337, Modern Packaging. 


SALESMEN OR FACTORY REPRESENTATIVES 
WANTED: We manufacture a complete line of 
heat sealed cellophane bags, used by manufac- 
turers in many fields. Salesmen or representa- 
tives handling associated lines such as papers, 
boxes, cartons, ete. and interested in adding our 


OPPORTUNITY WANTED: Family man, 37, 
seeking future where following background can 
be applied: 19 years practical experience cello- 
phane-paper aniline printing with thorough 
knowledge production precedure, cost a 

quality control. Have machine design a 

engineering experience. Completely familiar 
operation Matador bag machines. Present em- 
ployer knows of this ad and by mutual agree- 
ment am available June 1. Box 343, Modern 
Packaging. 


MISCELLANEOUS © 


WANTED: PLASTIC SCRAP—Cellulose Acetate 
and rigid vinyl sheet scrap in any quantity. Alse 
Polystyrene, Acetate, Butyrate molded rejects, 
serap and excess molding powder inventories. 
Box 316, Modern ira 





WANTED TO PURCHASE: A wrapping machine, 
similar to a Hayssen or Battle Creek, that will 
wrap a box 7” long, 4” wide and 1%” deep. 
Please advise condition, ete. Box 340, Modern 
—— 


WANTED: Smithe cellophane envelope machine. 
(Champion VW) also a four-color roll to roll 
aniline press. Eighteen to thirty-two inches. 
Kidder — Box 339, Modern ——— 


WANTED: Sales representation in New York 
City by manufacturer's agent for small set-up 
boxes, special hand made items, sales kits, ete. 
Would be very desirable supplemental line. For 
further details write, Kalamazoo Paper Box 
scanned P.O. Bex 1028, sciieiraisceciial Mich. 





CELLOPHANE FOR SALE 
17,000 Ibs. #600 PT cellophane in rolls 42” 
wide, 126 lbs. to each roll. Good condition. 
In original packages as received from manu- 
facturer. On hand at our Bristol, Pennsyl- 
vania plant. 
Rohm & Haas Company 
Purchasing Department 
1700 Walnut Street 
Philadelphia 3, Pa. 














line, please write or call. New Jersey Cell 
. 175 a Place, Newark 8, N. J., 
3-1806 





ENGINEER: Career opportunity 
im large Midwestern pharmaceutical 
manufacturing company. Chemical engineer, 
chemist, or man with equivalent training or 
experience required to meet challenging pack- 
aging division problems arising out of drug, 
medical and pharmaceutical research and pro- 
duction. Salary commensurate with background 
and training. Careful consideration and prompt 
reply to statement of your qualifications. Box 
342, Modern Packaging. 





SITUATIONS WANTED 





PACKAGING DIRECTOR OR ASSISTANT: Col- 
lege graduate, age 37, with several years’ experi- 
ence as supervisor of design and development 
for leading carton manufacturer. Thorough 
knowledge of all phases of folding carton and 
container production. Familiar with other pack- 
aging media, and with packaging machinery and 
techniques. Able to organize and supervise en- 
tire packaging program. Now located in Chicago, 
willing to move. Box 338, Modern Packaging. 


MANUFACTURER'S REPRESENTATIVE: 15 
years packaging experience seeking lines for 
Ohio and surrounding territory. Only good lines 
direct from manufacturers with exclusive and 
protected sales rights will be considered. Box 
333, Medern Packaging. 


WANTED: Cameron Slitter, Packaging Line, 
Labeler, Capper, and Mixer. Box 320, Modern 


INQUIRIES $ INV ITED: Regarding new type ill 
pensing device for carton packaged powdered 
granulated or flaked Saito agg Provider a 
simple and conveniently openable container 
combination of pleasing appearance. Reply to 
D. W. Forsyth, 251 W. Channel Road, Santa 
Monica, Calif. 

FOR SALE: Inventory clearance at reduced 
price. 100 reams bright silver gummed foil. 
100 reams bright gold gummed foil. 200 
reams dull gold gummed foil. 2 reams per 
roll—can be furnished in sheets. Samples fur- 
nished upon request. Bex 332, Medern Pack- 
aging. 


BAG MAKING MACHINES WANTED: I am in- 
terested in any kind of machinery, in any con- 
for making heat sealed cellophane bags. 

you have such machinery, or know of the 
whereabouts of such machinery, please write 
J. Gedrich, 175 Clinton Place, Newark 8, N. J. 





WANTED: To purchase whole or part interest 
in a going packaging firm in the metropolitan 

y doing military or commercial work. All 
inquiries held in strictest confidence. Box 341, 
Modern Packaging. 





WANTED: Plastic scrap and rejects in any form. 
Cellulose Acetate, Butyrate, Polystyrene, Vinyl 
Polyethylene, ete. We pay top prices for clear, 
colored and printed scrap in any quantity. Bex 
319, Modern Packaging. 





Up to 60 words 
Up to 60 words (boxed) 





All classified advertisements payable in advance of publication 


Up to 120 words 


Up to 120 words (boxed) $40.00 


For further information address Classified Advertising department, Modern Packaging, 575 Madison Ave., N. Y. 22, N. Y. 


Up to 180 words 
Up to 180 words (boxed)... . .$60.00 
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GUALITY.., 
ROTOGRAVURE 


CYLINDERS 
ON TIME! 


a SOR OR ee) 
IN COLOR 


COMPLETE service in 
Preparing cylinders of any 
size — for all purposes. 


ACCURATE microscopic 


control of engraving depths They are probably all tempting to you, and they all 


have one thing in common — they all have been wrapped by 


CYLINDERS Inc heat seal methods. 
iA e 


The economies and advantages of heat seal methods 
Grenloch, New Jersey , 
Blackwood 8-0570 are well known. ARCCO offers paper, film and foil converters, a 
ackw - . : ‘ ‘ 
commercially proven line of specialty heat seal coatings and adhe- 
sives. They are available in emulsion, solution, and hot melt types 
and can generally be applied with your present equipment. 





They can be engineered to possess various character- 
istics to suit your particular requirements. An ARCCO engineer 
will be happy to work with you. Write for data sheets. 


‘ for 
Seal Coatings 
— Universal Heat tate. Data 
arcco aay ears Foil and Cellulose Aceto 
Glassine, oper, 
Sheet C-66. Se 
-31 — Heat 
ARCCO 1044-3! d 
Wraps. Dots me _ Seal Spot Coating for Woxe 
6-6 — 
ta Sheet C-66- 
(Clear) Sol 


al Coating for Condy Bor 


ution Coatings for Metal 





723— Heat Seal 


‘ 2 
-43. 
4-27 : A 
ARCCO 1044-2! Emulsion : adit 
, additive 
— nae — Hot Melt — paraffin win resist 


f * st : j 
ance. Data Sheet c-71. 

















COTTON Fo Ounce of 


Flock Creotes 


FLOCK @ Pound of 


i te ways cog ee | AMERICAN RESINOUS 
insroction Manel end Pes Dae” pam CHEMICALS CORPORATION 


, RESIN EMULSIONS, SOLUTIONS AND HOT MELTS FOR ADHE- 
CLAREMONT WASTE MANUFACTURING COMPANY SIVE BASES, BINDERS, COATINGS, SIZES AND SATURANTS 

















The Country's Lorgest Manufacturer of FLOCK 


CLAREMONT NEW HAMPSHIRE 





GENERAL OFFICES: 103 Foster Street, Peabody, Massachusetts 
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Each month, the Readers’ Service Department of 
MODERN PACKAGING answers scores of questions for 
our readers. Questions range from simple requests for in- 
formation about the manufacture of a can, machine or box 
to requests which demand detailed, technical answers. 


With their extensive files, reference library and wide knowl- 
edge of packaging materials, machinery and procedures, the 
members of the Readers’ Service Department can usually 
supply the information you request. In addition, the tech- 
nical and editorial staffs o0o MODERN PACKAGING are at 
their disposal for attending to questions which are particular 
“sticklers.” 


If you have any questions, feel free to forward them. There 
is no charge or obligation for this service. Address—Readers’ 


Service Department, MODERN PACKAGING. A complete 
reply to your inquiry will be sent promptly. 


MODERN PACKAGING 


575 Madison Avenue New York 22, N. Y. 











New Monsanto report tells you— 

















Low-cost, eye-catching pack- 


ages of Vuepak fabricated by 
Plasti-Pok Products Co., 590 
York St., San Francisco. 


A new report to = 
management, just published ee 
by Monsanto, shows how the problem of 

profitably packaging low-cost items in plastics has 

been neatly solved by literally scores of manufacturers. 








Many use sparkling, show-ali boxes made of 
Vuepak tells it, sells it fast... Vuepak — Monsanto's rigid, transparent cellulose acetate 
. packaging material. 
ata price you can afford for packaging This is profitable packaging. Experience shows that 

products packaged in boxes of Vuepak often outsell 
companion merchandise packaged “blind” by as much 
as six to one. Increased sales naturally mean lower 
packaging costs per unit. 
In addition, packages of Vuepak cost much less than you 
might think. Both custom and stock boxes can be 
inexpensively fabricated on fast, automatic machines. 
Your box supplier will be happy to talk over plastics 
packages with you. Or, contact Monsanto for up-to-date 
information on packaging for profit in plastics and the 
new management report on packaging in plastics. 
The coupon is for your convenience. Vuepak: Reg. U.S. Pat. off 


MONSANTO CHEMICAL COMPANY, Plastics Division, 

Room 4110, Springfield 2, Mass. 

Please send me your report to management on how to package 
in plastics. 


MONSANTO 


CHEMICALS ~ PLASTICS 


Name & Title 
Company 


Address 





SERVING INDUSTRY . . . WHICH SERVES MANKIND City, Zone, State 





MODERN PACKAGING 








oe vail help you 


put the 


Michigan Carton craftsmen are highly 
experienced in putting the product on 
the package . . . and putting it there in all 
its natural color and beauty. 

The specialization of these craftsmen 
in fine quality color process printing is 
a routine part of everydays’ production 
at Michigan. Added to this skill in print- 


MICHIGAN CARTON CO. 


PRODUCT on the PACKAGE! 


LL 


Le 


ing is the advantage we have in over-all 
quality control, because Michigan cartons 
are printed on Michigan boxboard . . . 
boxboard that is engineered for finer 
printed results. 

Let Michigan put your product on the 
package to give your cartons greater sales 
appeal. 


BATTLE CREEK, MICHIGAN 
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KOFOIL 


SEALS FRESHNESS IN! 


Famous Philadelphia Cream Cheese is now 
protectively-wrapped in sparkling Durofoil ... 
Shellmar’s exclusive laminated and coated wrapper 
with a base of aluminum foil and vegetable parchment. 
Durofoil is the newest wrap in the food field... 
developed to preserve freshness and flavor . . . designed 
to enhance any product with a smart point-of-purchase 
appearance that inspires customer-confidence. 
Available only from Shellmar, and in many forms and 
combinations, Durofoil can be the brightest salesman your 
product ever had! A call to your Shellmar Packaging 
Counselor will bring you the complete Durofoil story. 


A complete packaging service is available from your Shellmar 
Packaging Counselor. His knowledge of packaging materials, design, printing and 
fabrication can be of great help to you. Give him a call or write direct. 


Shellmar Products Corporation « Mt. Vernon, Ohio 
Plants: Mt. Vernon and Zanesville, Ohio © South Gate, Calif. 
Mexico City ® Medellin, Colombia ® Sao Paulo, Brazil 


~», Shelimar 


“Successful Package Creations” 


The Mark of 
Successful Package Creations 





